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A NEW PACKAGE - A NEW NAME FOR STAR DEFENDER 


7 ¥ help you sell more merchandise, the 
Webster Company again announces a 
new, smart package. It’s up-to-date, mod- 
ern, in keeping with the quality prod- 
uct inside. Web-Star now replaces the 
old Star Defender line. At the same time 
we announce a new numbering system 
which will make your re-ordering easier. 
Once again we prove the value to dealers 
of Webster’s 5-point plan. For further 


information, write. 


WEBSTER’S 5-POINT PROFIT PLAN 


1 Modern packaging. The new Web-Star design is a smart com- 
panion to the prize-winning MultiKopy package. 

2 Up-to-date, quality merchandise. No other manufacturer 
offers the Micrometric feature, the latest invention to make the 
stenographer’s work easy. 

3 Advertised names sell goods. Webster has consistently built 
up demand for its products through advertising in National 
magazines. 

4 Sales helps. Window and counter displays. mailing pieces. 
the cooperation of the Webster salesman, help you sell more 


goods. 


5 Protected profits. The Webster franchise means you can 
count on fair play and fair profits from one year to the next. 


F. S. WEBSTER COMPANY cancsioce, mass. 





GQ OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, 
office furniture, office supplies 
and the entire range of com- 
mercial stationery. Its com- 
prehensive news reports of 
the industry and its valuable 
special articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commercial 
stationery dealers and many 
of the largest corporations in 
the United States. It also 
reaches some dealers in fifty- 
four other countries who deal 
in American office equip- 
ment. 


§No person, firm or corpora- 
tion, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share n its 
ownership or voice in shaping 
its policy, which has in view 
at all times the best interests 
of the field it serves. It aims 
to discuss ali subjects fairly, 
and to furnish its readers re- 
liable information concerning 
the progress and develop- 
ment of the office appliance 
industry. It will answer any 
questions germane to its field 
to the best of its ability, and 
it asks its readers in all parts 
of the world to aid it with in- 
quiries and suggestions, to 
which it will give prompt and 
earnest consideration. 
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SUBSCRIPTION RATES 

in advance, in the 

nited States and its pos- 

sessions and Mexico — one 

year, $2.00; two years, $3 00. 

Canada — - yor, $2.50; 
two years, 


Foreign 
all cae in the Postal 
Union, Gocuresumas $3.00 
American gold for one year 
and $5.00 for two years. Re- 
mittances may be made by 
pesos checks, drafts on 

York or Chicago, Post- 
office or papecen Money 
rders, or in American Post- 
age Stamps or currency, if 
po by registered mail. 
Single copies, twenty-five 
cents. 


CHANGE OF ADDRESS. 


often as desired. In ring 
such changes it is necessa 

that both old and new 
dresses be given. 


JY CONTRIBUTIONS are 
invited upon any topic of in- 
terest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will not 
be returned unless > 
enclosed by the sender. r- 
respondents should give their 
names and addresses, which 
will be withheld from pub- 
lication if requested. 
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upon ——— —only ar- 


ticles of office + pore =e or 
directly related products 
eligible. 
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These advertisements present the products of the leading manufacturers in each division of the industry. Because of the ground 
for honest differences of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 


customers. 
A 

Acco Products, Inc........ 112 
Ace Fastener Corp........ 97 
Acme Bulletin & Directy 

ah Gs peccecececes — 
Acme Card System Co.....133 
Acme Staple Co 205 
A. D. K. Corp e< 158 
Adams, Henry T., Mfg. Co.200 
Allen Calculators, Inc.....157 
Allen & Co.. cad wTT? |. 
Allen-Wales Add. Mch. Cp.205 
All-Steel-Equip. Co .137 
Alma Desk Co. : 191 
American Auto. Electric 

eee GR ccceccoce 167 
Amer. Number. Mach. Co..195 
Amer. Writing Mach. Co... 96 
Ames Supply Compony...159 
Artility Met. Products, Inc.120 
Art Metal Constr. Co......113 
Pe Si BG oe cnnee 143 
Ault & Wiborg C. & R. Co.154 
Automatic Pencil Sharp- 

GMS GO. o¢ cae ewe 164 
Autopoint Company .. 119 
B 
Bankers Box Co..... .116 
Barkley, C. L., & Co 179 
Bassick Company 162 
Bates Manufacturing Co..131 
Bentson Mfg. Co .185 


Better Packages, Inc......205 


Bickett, L. M., Co 197 
Borg, George W., Corp 203 
Bridges, F. W., Ltd .204 
Bright Chair Co 175 
Bristow, Stanley R + - 201 
Brown, L. L., Paper Co... .145 
Browne-Morse Co. ....... 169 
Buckeye Ribb. & Carb Co..144 
Bushnell, Alvah, Co.. .189 
c 
Cameron, Cal. 188 
Carter’s Ink Co. 149 
Cel-U-Dex Corp 22 
Christie, L. A. S., Co. 201 
Clarotype Co., The 192 
Cloyes Gear Works 201 
Codo Mfg. Corp..... 203 
Collier-Keyworth Co. ..... 99 
Columbia Rib. & Carb. Co..170 
Columbia Steel Eq. Co 123 
Sy Me Ge Gis cccccccccclll 
Corona Typewriter .... 93 


Corry-Jamestown Mfg. Cp 


Crown Ribbon & Carb. Co..190 
D 
Darnell Corp. ....... — 
Dawn Mfg. Corp., The 193 
Deflance Sales Corp.. .193 
Dick, A. B., Co oe Oa 
Downey, C. L., Co..... .190 
Dunham-Watson Co. ..... 202 


Eagle-Ottawa Leather Co..12 
Eaton Paper Corp ~ 
Elliott Address. Mach. Co 


Soeeesesocces ....106, 114 
Elliott-Fisher .Back Cover 
Esleeck Mfg. Co hit 139 
Esterbrook Steel Pen Co..195 


FEvanasville Desk Co 


through 

Fr 
Denwer, A. We. Bios dc ccevcken 
Faultess Caster Corp...... 130 
Bi Mee. Ga cocisecenes 203 
Fibroin Stencil Corp......205 
Fox, Geo. E., & Co.........186 
Prite-Croae Co. ..ccccesss 183 
Fulton Specialty Co....... 176 

Ga 
Gee Bee Giis ccadescsas 186 
General Duplicator Corp..104 
General Fireproofing Co... 94 
Globe-Wernicke Co ..165 
Gee, Gee, B. Geka cc ccccckhe 
Graphic Duplicator Co....186 
Guide System & Supp. Co..182 

H 
H. A. Ink Eradicator Co...201 
Hall-Welter Co. .cccccccss 193 
Hanson Scale Co.......... 150 
Harriman-Welts Prod. Co.200 
Harter Corporation .161 
Hellesoe, Hans H......... 200 


Heyer Corporation ....... 207 
Higgins, Chas. M., & Co...180 
High Point Bd. & Chr, Co..171 
Hotchkiss Sales Co........ 190 


Hunt, C. Howard, Pen Co..196 
I 
Imperial Desk Co......... 177 
Imperial Mfg. Co.....102, 128 
Imperial Methods Co...... 148 
Indiana Desk Co.......... 178 
Internat’l Typewriter Co..205 
Invincible Metal Furn. 
ED oubes6u6eeedese oboe 129 
z 
Jasper Chair Co.......... 126 
Jasper Desk Co..... coekee 
Jasper Office Furn. Co.....172 
Jasper Seating Co......... 191 
K 
Kellogg, Allyn W., Sales 
i cheadn oudd'eaew oe 205 
Kilian Mfg. Corp......... 172 
Koh-I-Noor Pencil Co., Inc.146 


the journal. 
L 
Little, A. P., Inc.........- 
Loose Leaf Metals Co..... 
Lynn Paper Products Co.. 
Lyon Metal Prod., Inc..... 
mM 
Majestic Lounge Co..... 
Manifold Supplies Co...... 
Per pe esceesevesee 


Markwell Mfg. Co.... 
Meilicke Systems, Inc..... 
Meilink Steel Safe Co..... 
Dene, BOER, Coie co cccns 
Metal Office Furn. Co..... 
Metalstand Co. 
Meyer & Wenthe......... 
Milwaukee Chair Co....... 
Mimeograph, The 
Mitchell Binder Co........ 
Mittag & Volger, Inc...... 
Moore Push-Pin Co....... 
Munson Supply Co........ 
Murphy Chair Co......... 


Nagel-Chase Mfg. Co.... 
Nat'l Brief Case Mfg. Co.. 
Nat’l Business Show Co.. 
Nat’l Vulenzd. Fibre Co.. 
Neva-Clog Prods., Inc.... 
New Indiana Chair Co.... 
Niagara Duplicator Co... 


Oakville Co. 
Oxford Filing Supply Co.. 


P 


Pacific Cb. & Rib. Mfg. Co. 
Parker Pem CO... cccccccess 
Parrot Speed Fastener Cp. 
Payson’s Indelible Ink Co. 
Peerless Key-Imperial 


7 w¢.éeasien es 102, 
Peerless Steel Equip. Co.. 
Pelouze Mfg. Co.........:. 


Perfect Rub. Seat Cush. Co. 


.197 


184 


.166 
.197 
.156 
-178 
.141 


203 


.173 


128 
177 
201 
190 























or to replace the 


THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, prepares 
advertising copy, furnishes list of 

dealers in nearly every country, aids foreign dealers in 
securing U. S. A. lines, and in many other ways 
forms useful service, all without charge. 
in every land have made, and are making, good use 
of this bureau; manufacturers in every section of the 
field have evidence of its proved value. Subscribers’ 
requests for catalogues to bring their files up to date, 
le in case of fire or other form of 
destruction, are broadcasted in a bulletin which is 
mailed frequently to leading manufacturers. 


In the execution 


It answers by per- 


desirable agents and 


- 
Subscribers 











They do, however, offer their services in resolving any disagreements which result from relations established 


Phillips Process Co .168 

Polar Mfg. Co.. .-182 

Pronto File Corp.......... 132 

Pruitt Co. _.180 
Q 

Quality Park Env. Co.....122 


tavenswood Office Spec. 
Gk ceuan te eecentnncecds 203 


Reliable Tw. & A. M. Cp...205 
Reservoir Pen Co ..203 
a ee | Se 194 
Roberts, Weldon, Rubber 

Th. atbnddd ceeees oe 46 06s 98 
tockwell-Barnes Co. ..... 135 


Roosen, H. D., Co.........205 


Rotospeed Co., The 179 
Royal Typewriter Co 206 
s 
Sanymetal Products Co. 194 
Scat, Dr., Chemical Co 178 

Shaw-Walker Company... 
ree Tere TT eT TTT TTT TTT 115 
Sheaffer, W. A., Pen Co....134 
Sheppard, C. E., Co........152 
Sherman-Manson Mfg. Co.136 
Shipman-Ward Mfg. Co...125 
Smith, Bradner & Co...... 189 


Smith, L. C., & Cor.Tw.Inc. 93 


Speed Key Mfg. Co........ 202 
Speed-O-Print Corp. ......147 
Spencerian Pen Co........ 151 
Stencilgraph Co. ... .202 
Stevens Hotel 199 


St. Johns Table Co....... 187 


Biers, BH. B., Ce... ccse 174 
Sturgis Posture Chair Co..117 
Sundstrand....... Back Cover 
Superior Type Co 202 
T 
Technygraph, The ..201 
Tell City Desk Co ahs oe 
Tenacity Mfg. Co 189 
Toledo Metal Furn. Co....185 
Triner Scale & Mfg. Co .188 
Troy Sunshade Co 195 
Trussell Mfg. Co 186 
Tubular Specialty Mfg. Co.198 
U 
Underwood Elliott Fisher 
See ‘ Back Cove! 
U. S. Tw. Rib. Mfg. Co .198 
Vv 
Vail Manufacturing Co 27 
Ww 
Wagemaker Co. .. 189 
Warshaw Mfg. Co .193 
Webster Electric Co 138 
Webster, F. S., Co a 
Weeks, Frank A., Mfg. Co.202 
Weis Mfg. Co 107, 8, 9, 10 
Wells Furniture Mfg. Co..181 
Wiggins, John B., Co 203 
Worcester Wire Novelty 
GE secescncecess 198 
Y 
Yawman & Erbe Mfg. Co..193 











For the benefit of the subscribers the lines advertised are here classified. Many of the requirements of the modern business office 
are represented. Should subscribers be interested in any article of office equipment not listed here, they are cordially invited to 
communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter, 
without obligation. 


Adding Machine Parts 


Ames Supply Co. ........... 159 
Cloyes Gear Works......... 201 
Shipman-Ward Mfg. Co.....125 


Adding Machine Rolls and Paper 
Lynn Paper Products Co. ...183 


Rockwell-Barnes Co. ....... 135 

Smith, Bradner, & Co. ....189 
Adding Machines 

Allen Calculators, Inc. ..... 157 


Allen-Wales Add. Mach. Cp..205 

Sumndstrand Back Cover 
Adding Machines (Stylus) 

Reliable Typewr. & A. M. Cp.205 
Adding Machines, Rebuilt and Used 

Pruitt Co. 180 

Reliable Typewr. & A. M. Cp.205 
Adding Typewriters 

Underwood Elliott Fisher 

GH. acseeces, canes Back Cover 

Addressing Machines 

Elliott Address. Mach. Co 


‘MpiakeiReabiienks+ 106, 114 

Adhesives 

(See Inks, Adhesives, etc.) 
Arch and Clip Boards 5 

Globe-Wernicke Co. ........ 165 

Rockwell-Barnes Co. ....... 135 

Shaw-Walker Co. ........... 115 
Ash Trays, Office 

Defiance Sales Corp. ........ 193 

Nagel-Chase Mfg. Co. ....... 197 

GeO GOs. accecccccccvess 203 
Banker’s Note Cases 

reg | eae 143 

General Fireproofing Co. .... 94 

Globe-Wernicke Co. ........+. 165 


Billing Machines 
Underwood Elliott Fisher 


Ch cccanedsessees Back Cover 
Binders, Catalog and Periodical 
Acco Products, Inc. ........ 112 
Mitchell Binder Co. ......... 194 
Tenacity Mfg. Co..........-- 189 
Binders, Permanent Storage - 
Bankers Box Co. .........-- 16 
Binders, String 
Bankers Box Co..........--- 116 
Blank Books : 
Rockwell-Barnes Co. ........ 135 
Blotting Paper 
Smith, Bradner, & Co. ...... 189 


Blueprint and Plan File mee 


All-Steel-Equip. Co. ........ 

Art Metal Construction Co. ..113 
Ast Bheel CO. cocccvcccceces 143 
Browne-Morse Co. .......... 169 


Columbia Steel Equip Co. ...123 
Corry-Jamestown Mfg. Corp. 155 


General Fireproofing Co. .... 94 

Globe-Wernicke Co. ......... 165 

Shaw-Walker Co. ........... 115 

Yawman and Erbe Mfg. Co. 103 
Bond Boxes 

Ba TEE GR. cccccccccscsacs 143 

General Fireproofing Co. ... 94 

Globe-Wernicke Co. ........ 165 
Book Cases 

All-Steel-Equip. Co. ........ 137 


Alma Desk Co. 
Art Metal Construction Co. .1153 


Browne-Morse Co. ......... 169 
Corry-Jamestown Mfg. Corp. 155 
General Fireproofing Co..... 94 


Globe-Wernicke Co. 

Shaw-Walker Co. 

Weis Mfg. Co. ...107, 8, 9, 10 

Yawman and Erbe Mfg. Co. 103 
Book Rings 

Adams, Henry T., Mfg. Co. .200 

Gee GR. ccccccecccesen. 203 
Bookkeeping Machines 

Underwood Elliott Fisher 


ek ekeebebseuess Back Cover 
Box Letter Files 
Se EE TE, whncesccsseses 143 
Globe-Wernicke Co. ........ 165 
Rockwell-Barnes Co. ....... 35 


Weis Mfg. Co., 
Brief and Zipper Cases 
National Brief Case Mfg. Co. 184 


Bulletin Boards 
Acme Bulletin & Drety. Bd 
Tt sehbdebhnnts kdrik oGaks 200 


Business Shows 
Nat’l Business Show Co. ....166 


Calculating Devices 
Meilicke Systems, Inc........2 200 
Reliable Tw. & A. M. Corp. 205 

Calculating Machines 
Allen Calcuators Inc. 
Allen-Wales Add. & Mch. Cp. 20 
Sundstrand ........ Back Cover 

Calculating Machines, Used 
Pruitt, Inc. 
Reliable Tw. & A. M. Corp. .205 

Carbon Papers 
(See Ribbons and Carbons) 

Card Index Boxes and Trays 
All-Steel-Equip. Co. 
Art Metal Construction Co...113 

1 


EG Meets. Ge. 40036d0s6oeenne 43 
ees Tee, OO. nccccusnee 185 
Geen, Se, kn c cosvasansen 188 
Columbia Steel Equip. Co. .123 


Corry-Jamestown Mfg. Corp. 155 
Globe-Wernicke Co. 
Guide System & Supply Co. .182 
Imperial Methods Co. 8 
Invincible Metal Furn. Co. ..129 
Metal Office Furn. Co. .....153 


Shaw-Walker Co. .......... 115 
Warshaw Mfg. Co. ......... 193 
Weis Mfg. Co. ....107, 8, 9, 10 
Yawman and Erbe Mfg. Co. .103 
Cash Boxes 
MGS TUNE GR. ccc ccctcetonen 143 
General Fireproofing Co...... 94 
Castcrs, Caster Bearings, Slides 
Bassick Company .......... 
es GOR io cccéwsivccces 198 
Faultless Caster Corp. ...... 130 
Kilian Mfg. Corp. .......... 72 
Celluloid Envelopes 
ee GE Sen ceacdcecenns 202 
Chair trons 
OE OB. cccccccovecivets 162 
Collier-Keyworth Co. ....... 99 
Chair Mats 
ae, Ge. Gn GO GK cactowns 186 
Globe-Wernicke Co, ........ 165 
Pear Gee, Gh scdcensonece 182 
Shipman-Ward Mfg. Co. ....125 
Chairs 
Artility Metal Products, Inc.120 
Cnet, GEE. vccadcucsakas 188 
PUP EOD GR. wcscccviceds 183 
ee Be GO nckcacecaset 186 
General Fireproofing Co. ... 94 
££. eee: 161 


High Point Bd. & Chair Co. .171 
Jasper Chair Co 


Jasper Seating Co. ......... 191 
Lyon Metal Products, Inc. ..184 
Majestic Lounge Co. ....... 168 
Milwaukee Chair Co. ....... 142 
Murphy Chair Co............ 197 
New Indiana Chair Co. ....178 


Sturgis Posture Chair Co. ..117 
Toledo Metal Furn. Co. ....185 


Troy Sunshade Co., The....105 
Chairs, Folding 
i nn Th scccnusecace 186 


Lyon Metal Products, Inc. ..184 


Chairs (Posture) 
Amer. Automatic-Elect. Sales 


> Sree eee 167 
Artility Metal Products, Inc..120 
waseranees GR dsenacecseeves 183 
Sa Bee GA. ge deck cievada 186 
General Fireproofing Co. .... 94 
Oe C.. cicns cnteweas es 161 


High Point Bd. & Chair Co..171 
Pe Oe 126 
Jasper Seating Co. ....... .191 
Milwaukee Chair Co. 
Murphy Chair Co. ......... 197 
Sturgis Posture Chair Co. ..117 
Toledo Metal Furniture Co. .185 
Check Protectors and Writers 
ree “G.  sossecsnccs 193 
Check Protectors & Writers, Used 
Pruitt, Inc. 180 
Reliable, Tw. & A. M. Corp..205 


Checks, Stamped Metal 


Meyer & Wenthe............ 203 
Coin Bags, Trays and Wrappers 
Ey Weeee Gk be ccescbenkese 143 
SN: Mix, Bian Ga ce ccéasas 190 
Copyholders 
Acco Products, Inc.......... 112 
Amer. Automatic-Electric.... 
Senn  nccecanaedessss 167 
Dawn Mfg. Corp., The...... 193 


Costumers 
Sanymetal Products Co...... 194 
Crayon 
Markwell Mfg. Co. ..... 100, 101 
Cushions and Pads, Chair 
BOON, Ee, TE. GOiccecocscus 197 
Poem, Gee. Bi & Gihiscoceccs 186 
— Rubber Seat Cushion 
Polar tthe O0....... 02) 188 


Shipman-Ward Mfg. Co......125 
Cuspidor Mats 


ys Pf CO Saar 182 

Shipman-Ward Mfg. Co. ....125 
Cuspidors 

Bee GE DR. bods ica es cas 143 


Dating Stamps 


Amer. Number. Mach. Co. ..195 
6 


Fulton Specialty Co. ....... 17 

Melind, Louis, Co........... 196 

Meyer & Wenthe............ 203 

Peete, Ts occvcicisa 194 

Superior Type Co. ......... 202 
Desk Bumpers 

a, Gee. B.. & GR caseceas 186 

Pee ee, Ra cueseencie 182 
Desk Calendar Pads 

Defiance Sales Corp......... 193 

tf) ey See 186 


Weeks, Frank A., Mfg. Co. . .202 


Desk Name Plates 
Acme Bulletin & Drety. Bd. 


Ge:  ceesttbacceasetumenes 200 
Desk Pads 

Fox, Geo. E., & Co..... cocoekae 

Polar Mfg. Co. 064006660060 182 


Ravenswood Office Spec. Co..203 
Desk Pending-Letters Holders 

Acco Products, Inc. 
Desk Trays 

Art Metal ag Ree Co. ..113 

Art Steel Co., 143 


eee ee ewee 


Corry- Ae Ry Sire. Corp. .155 
Dem, Gre. Bie @ GA csccsese 

General Fireproofing ee 94 
Globe-Wernicke Co. ........ 165 
Imperial Methods Co. ....... 148 
Shaw-Walker Co. .......... 115 


Weis Mfg. Co. ....107, 8, 9, 10 
Worcester Wire Novelty Co. .198 
Yawman and Erbe Mfg. Co..103 


Desk Work Distributors 


AM BE Be as cececcosvest 143 
Bristow, Stanley is swasseue 201 
Globe-Wernicke Co. ........ 165 


Lyon Metal Products, Inc. ..184 
Pesee Be. Gk wcasndnteccs 182 
Rav eee Office Spec. Co..203 


Weis Mfg. Co. ....107, 8, 9, 10 
Desks 

Aimee, Det Go. 2cascnsence’s 191 

Art Metal Construction Co..113 

Bentson Mfg. Co. ......0e0> 185 

Browne-Morse Co. ......... 169 

pe 9 G. -nseceoscunaud 188 


Columbia Steel Equip. Co...123 
Corry-Jamestown Mfg. Corp..155 


Evansville Desk Co. ........ 171 
General Fireproofing Co. .... 94 
Globe-Wernicke Co. ......... 165 
Imperial Desk Co. ......... 177 
Indiana Desk Co............ 178 
Invincible Metal Furn. Co....129 
SONNE TE GM. occnncecness 174 
Jasper Office Furn. Co. ..... 172 
Metal Office Furn. Co........ 153 
Shaw-Walker Co. .......... 115 
Tell City Desk Co. ......... 87 
Troy Sunshade Co., The..... 105 
Wagemaker Co. ..........:. 189 
Weis Mfg. Co...... 107, 8, 9, 10 
Wells Furn. Mfg. Co. ...... 81 


Yawman and Erbe Mfg. Co..103 


Directories (Off., Loft, Apt. House) 


Acme Bull. & Drcty. Bd. Cp.200 
Duplicating | wea 
Dick, A. 2 ee 91 
Elliott aaivedl Machine Co. 
ocenncnhes heasaanienl s 106, 114 
General Duplicator Corp. ...104 
Graphic Duplicator Co. ..... 186 
Heyer Corporation, The...... 207 
Mimeograph, The............ 91 
Niagara Duplicator Co. ..... 141 
Rivet-O-Mfg. Co. ........... 194 
Rotospeed Co., The......... 179 


Shipman-Ward Mfg. Co. ...125 
Smith, L. C., & Corona Tws.. 93 


Speed-O-Print Corporation. ..147 


Duplicating Machines, Used 


Pruitt Co. 


Duplicating Machine Supplies 


Columbia Rib. & Carb. Co. .170 


DOE, Ti, Ti RM 2 accncescces 91 
Dunham-Watson Co. ........ 202 
Fibroin Stencil Corp. ...... 205 
General Duplicator Corp. ...104 
Graphic Duplicator Co. ..... 186 
Heyer Corporation, The..... 207 
Manifold Supplies Co. ...... 95 
Mimeograph, The............ 91 
Mittag & Volger, Inc. ...... lll 
Niagara Duplicator Co. ..... 141 
Ressem, BH. Bi, GO. v0.00 +002 205 
Rotospeed Co., The.......... 179 
Shipman-Ward Mfg. Co. ....125 


Smith, L. C., & Corona Tws.. 93 

Speed-0-Print Corporation 22147 

Stencilgraph Co 2 

Technygraph, The........... 201 
Engraving, Copper Plate 

Wiggins, The John B., Co. ..203 


Envelope Openers 


Saar 203 
Envelopes 

Bushnell, Alvah, Co., ...... 189 

Globe-Wernicke Co. ........ 165 


Quality Park Envelope Co. ..122 
Envelopes, Celluloid 


Markilo Co. Terry 
Eradicators, Ink 

Carter’s Ink Co. ...cccccecs 149 

H. A. Ink Eradicator Co..... 201 

Heyer Corporation, The......207 
Erasers, Rubber 


Automatic Pencil Sharp. Co..164 
tag Pencil Co., ame... 


Faber, A. W., Inc. .......+.+- 81 
Oakville Co. ......-..0ceeees 203 
Robert Weldon “Rubber Co. .. 98 
Exhibitions 
Nat’l Business Show Co. ....166 
Eyelets & Eyelet Fasteners 
Bates Mfg. Co. .......++0++ 
Markwell Mfg. Co. 100, 101 
Rivet-O-Mfg. Co. .........+. 
File Boxes, Collapsible Corrug. 
Bankers Box ; emeesehas --116 
Barkley, C. L., & Co. ......179 
Globe-Wernicke Co. ........165 


Guide System & Supply Co..182 
Oxford Filling Supply Co. ...173 
Pronto File Corp. .......++. . 
Weis Mfg. Co. ....107, , 9, 


File Boxes, Metal 


Art Metal Construction Co...113 
Art Steel Co 14 


Corry-Jamestown Mfg. Corp..155 
Pronto File Corp. ......... 132 
Rockwell-Barnes Co. ....... 135 


Filing Cab. Ball & Roller eee 


Kilian Mfg. Corp............ 
Filing Cabinets, Metal 

All-Steel-Equip. Co. ........ 137 
Art Metal Construction Co...113 
Ast BOE Gs owed vesnadcisis 143 
Bentson Mfg. Co............++ 185 
Browne-Morse Co. ......... .169 
Camesem, Gal. .cccccsceces .188 


Columbia Steel Equip. Co....123 


Corry-Jamestown Mfg. Corp. 155 
General Fireproofing Co. .... 94 
Globe-Wernicke Co. ........ 165 


Invincible Metal Furn. Co...129 
Metal Office Furniture Co....153 
Peerless Steel Equip. Co....177 
Pronto File Corp. ..........132 
Shaw-Walker Co. oo ell 
Yawman and Erbe ‘Mrs. “Co. .103 


Filing Cabinets, Wood 


Globe-Wernicke Co. ........ 165 
Imperial Methods Co. ...... 148 
Wagemaker Co. ............ 189 
Weis Mfg. Co. ....107, 8, 9, 10 


Yawman and Erbe Mfg. Co...103 


Filing Supplies 


Acco Products, Inc. ........ 112 
Art Metal Construction Co... .113 
Barkley, C. L., & Co. ...... 179 
Browne-Morse Co. eaeees ++ +-169 
Bushnell, Alvah, Co. ee) 
Cameron, Gas: ona kad convenes 188 


Corry-Jamestown Mfg. Corp.. 155 
General Fi ng Co. vith 
Globe-Werni Tk epessspoden 
Guide System & Supply “Co. .182 











6 
Imperial Methods Co 148 
Metal Office Furniture Co .153 
Oxford Piling Supply Co 173 
Parrot Speed Fastener Corp. .160 
Pronto File Corp ocean 
Quality Park Envelope Co 122 
Rockwell-Barnces Co .135 
Shaw-Walker Co 115 
Wagemaker Co 189 
Warshaw Mfg. Co 193 
Weis Mfg. Co 107, 8, 9, 10 
Yawman and Erbe Mfg. Co 103 
Folders (See Fling Supplies) 
Fountain Pens 
Autopoint Company 119 
Carter's Ink Co 149 
Esterbrook Steel Pen Co 195 
Parker Pen Co 205 
Reservoir Pen Co 203 
Sheaffer, W. A., Pen Co 134 
Gummed Cloth Rings 
Ciraff, Geo. B to Is 
Warshaw Mfe. Co 193 
Hotels 
Stevens Hotel 199 
index Card Signals 
H. C. Cook Co 192 
Graf, Geo. B., Co 118 
index Tabs 
Barkley, C. L. & Co 179 
Cel-U-Dex Corp 202 
Globe-Wernicke Co 165 
Guide System & Supply Co. 182 
Markilo Co 202 
Shaw-Walker Co 115 
inks, Adhesives, Etc 
Carter's Ink Co 149 
Harriman-Welts Prod Co 200 
Higgins, Chas. M., & Co 180 
Melind, Louis, Co .196 
Parker Pen Co. . oe -aO0 
Paysons Indelible Ink Co 201 
Rivet-O-Mfg. Co .194 
Sheaffer, W. A., Pen Mfg. Co.134 
Superior Type Co 202 
Inkstands 
Deflance Sales Corp 19% 
Weeks, Frank A., Mfg. Co...202 
Intercommunicating Systems 
Webster Electric Co > ae 
Leads for Mechanical Pencils 
Autopoint Company 119 
Faber, A. W., Inc .. 181 
Sheaffer, W. A., Pen Co 134 
Leather Goods 
National Brief Case Mfg. Co.184 
Leather Upholstered Furniture 
Bright Chair Co 175 
Jasper Chair Co 126 
Majestic Lounge Co 168 
Leathers, Uphoistering 
Eagle-Ottawa Leather ¢ 124 
Letter Trays (See Desk Trays 
Letterheads 
Wiggins, The John BR , Co 03 
Library Equipment 
All-Steel-Equip. Co 137 
Art Metal Construction Co. 113 
Art Steel Co. .. ° 143 
Corry-Jamestown Mfg. Corp..155 
General Fireproofing Co -- O4 
Globe-Wernicke Co 165 
Shaw-Walker Co : re © 
Lockers and Storage Cabinets 
All-Steel-Equip. Co 137 
Art Metal Construction Co...113 
Art Steel Co --143 
Browne-Morse Co. .169 
Corry-Jamestown Mfg Corp 155 
General Fireproofing Co 94 
Globe-Wernicke Co . 165 
Invincible Metal Furn. Co 129 
Lyon Metal Products. Ine 184 
Metal Office Furniture Co. ass 
Shaw-Walker Co. . TLS 
Yawman and Erbe Mfg Co. ..103 
Loose Leaf Books & Systems 
Adams, Henry T., Mfg .Co..200 
Fr. B Mfg. Co oeee OS 
Sheppard, The C. E., Co .152 
Tenacity Mfg. Co. .......... 189 
Trussell Mfg. Co 186 
Loose Leaf Envelopes, Celluloid 
Markilo Co. ........ 202 
Loose Leaf Metals and Devices 
Adams, Henry T., Mfg. Co. .200 
Loose Leaf Metals Co 193 
Tenacity Mfg. Co 189 
Mail Distributors 
Bristow, Stanley R 201 
Globe-Wernicke Co 165 
Maps 
Acme Card System Co 133 
Map Tacks 
Graff, George B., Co --118 
Moore Push-Pin Co. - 200 
Matched Office Suites 
Art Metal Construction Co 113 
General Fireproofing Co 94 
Globe-Wernicke Co. ... 165 
Troy Sunshade Co., The. 105 





Memorandum Books 


Rockwell-Barnes Co. ....... 135 

eee GG cc ccccesce 186 
Memorandum Devices 

Acme Card System Co .133 

ee 131 

Bristow, Stanley R .201 
Mending Tape 

ee ee, Ge coc concese 193 
Mo.steners 

Better Packages, Inc. .......205 

Kellogg, Allyn, W., Sales Co.205 

BvGG- ree. CO. ccccccccoce 194 
Numbering Machines 

American Numbering Mach. 

Ei shesmeceseecebuce ceceens 195 

DP OM, sccuccudennna 131 
Office Partitions and Railings 

Globe-Wernicke Co. ........ 65 
Pads, Figuring 

Rockwell-Barnes Co. ........ 135 
Paper 

Brown, L. L., Paper Co 145 

Eaton Paper Corp. ......... 121 

SE Be, Gs ddccccncees 139 

Rockwell-Barnes Co. ....... 135 

Smith, Bradner, & Co. ..... 189 
Paper Clamps 

Acco Products, Inc. .. »oeene 

Automatic Pencil Sharp. ‘Co. .164 


Esterbrook Steel Pen Mfg. Co.195 


Hunt, C. Howard, Pen Co. ..196 
Paper Clips 
Acco Products, Inc. ........ 112 
Pits air i Gk envecesoceen 192 
Defiance Sales Corp. ........ 193 
Fulton Specialty Co. ....... 176 
Graff, George B., Co. ....... 118 
a pe peat 203 
Parrot Speed Fastener Corp. .160 
Vail Manufacturing Co. ..... 127 


Paper Cutters (Round Cornering) 


Christie, L .A., & Co .201 
Paper Fastening Machines 
Ace Fastener Corp. ......... 7 
Acme Staple Co. ........00:. 205 
ae . enedbectocunees 158 
Amer. Automatic Elect. Sales 
th. s¢astsescbecdkecesd conve 167 
Automatic Pencil Sharp. Co..164 
a oe Us eoswicevceuns 131 
Cis Gk. cssescocesces 188 
Hotehkiss Sales Co. ........ 190 
Markwell Mfg. Co 100, 101 
Neva-Clog Products, Inc. ...156 
Parrot Speed Fastener Corp. .160 
Paste (See inks, Adhesives, Etc.) 
Pen and Pencil Clips 
Te Uh scecencenneuandé 203 
Pencil Sharpeners 
Automatic Pencil ae. oes 164 


Graff, George B., -118 


Hunt, C. Howard, Pen Co. +. -196 

Koh-I- Noor Pencil Co., Inc..146 
Pencils, Wood Cased Lead 

eh Wes EE ceceneces 181 

Kohl-l-Noor Pencil Co., Inc. .146 
Pencils, Mechanical 

Autopoint Company ........119 

See Gee GE escccocce «+149 

Esterbrook Steel Pen Co. ....195 

Weer DURGA sececsccs 000205 

Sheaffer, W. A., Pen Co. ....134 
Pens 

Esterbrook Steel Pen Co. -195 

Hunt, C. Howard, Pen Co....196 

Spencerian Pen Co. ........ 151 
Picture Hooks 

Moore Push-Pin Co. ....... 200 
Pins and Pin Containers 

TD Gi acenecesceccens 203 

Vail Manufacturing Co. 127 
Platens, Typewriter 

American Writing Mach. Co.. 96 

Ames Supply Co. ......00.. 159 

Shipman-Ward Mfg. Co. 125 
Postal Scales 

Borg, George W., Corp. 203 

Hanson Scale Co. .......... 150 

Pelouze Mfg. Co. ......... --201 


Shipman-Ward Mfg. Co. ...125 


Triner Scale & Mfg. Co. ...188 
Price and Sign Markers 

Hellesoe, Hans H...........200 

Superior Type Co. ..........202 
Publishers 

Bridges, F. W., Ltd. .......204 
Punches 

Acco Products, Inc. ......... 112 

i nn Mn. neon ccencnes 131 

Detiance Sales Corp. ........ 193 

Globe-Wernicke Co. ........ 165 

Mitchell Binder Co. ........ 194 
Push Pins 

Moore Push-Pin Co. ........ 200 
Ribbons and Carbons 

eee Ge GA. csacccvece 199 

Ames Supply Co 159 

Ault & Wiborg, C. & R. Co 154 


Buckeye Ribbon & Carbon Co.144 


Cte Bie GO. “kasi ccccecc 149 
Codo Mfg. Corp. .........+s-. 203 
Columbia R. & C. Mfg. Co... .170 
Crown Ribbon & Carbon Co..190 
Imperial Mfg. Co. .. 102, 128 
Bas Mie Min M ccvcceces 176 
Manifold Supplies Co ona oe 
Mittag & Volger, Inc. ....... 111 
Pacific Carbon & Ribbon Co. .163 
Phillips Process Co. ........ 168 
Royal Typewr. Co., Inc . 206 


Shipman-Ward Mfg. Co. ....125 


Smith, L. C., & Corona Tws. 93 
Spencerian Aw Nag céokewes 151 
is i iin OE, césencdes 174 
Underwood Eiltoct Fisher 

GA acbiséscvecss Back Cover 
U. 8S. Typewriter Rib. Mfg. 

i -eeeht ced eee as Oaarkt 198 
Webster, tt Gare 2 

Rubber a" 

i, din Wien GE veenccess 181 


Shipman-Ward Mfg. Co. ....125 
Rubber Stamps 


Melind, Louis, Co. 196 
Meyer & Wenthe ...........203 
Rubber Type Outfits 
Fulton Specialty Co. ....... 176 
Hellesoe, Hans H. 200 
Safes 
Art Metal Construction Co. ..113 
General Fireproofing Co. .... 94 
Globe-Wernicke Co. ......... 165 
Meilink Steel Safe Co. ...... 140 
Shaw-Walker Co. ..........115 
Yawman and Erbe Mfg. Co...103 
Scrapbooks 
Globe-Wernicke Co. ......... 165 
Weis Mfg. Co. ....107, 8, 9, 10 
Secretary Desks 
Art Metal Construction .113 
General Fireproofing Co. .... 94 
Globe-Wernicke Co. ......... 165 
Shelving re 
All-Steel-Equip. Co. ........ 137 
Art Metal Construction Co...1135 
Bee BRO GO. cccccccececces 143 
Browne-Morse Co. ........-- 169 
Corry-Jamestown Mfg. Corp..155 


General Fireproofing Co. .... 94 

Globe-Wernicke Co. ......... 165 

Lyon Metal Products, Inc. ... 
Signs (Changeable Letter) 


Acme Bulk & Drety. Bd. Cp..200 


Smoking Stands, Office 
Nagel-Chase Mfg. Co. ...... 197 

Stamp Pads 
Pe. Ee GR, cc ccccccuces 131 
Carters Ink Co. .........02. 149 
Fulton Specialty Co. ....... 176 
Melind, Louis, Co. ......... 196 
Meyer & Wenthe............ 203 
Rivet-O-Mfg. Co. .......... 194 
Rockwell-Barnes Co. ........ 135 
Superior Type Co. ..........202 

Stands for Office Machines 
All-Steel-Equip. Co. ........ 137 
Ben Bees Gs. cacccesccesecs 143 
Corry-Jamestown Mfg. Corp..155 
General Fireproofing Co. .... 94 
Gilobe-Wernicke Co. ........ 165 
Harter COrp. ccccccccccesccs 161 
Metalstand Co. .......s+05. 200 
PHU GO. cccececcccccccces 180 
Sherman-Manson Mfg. Co....136 


Shipman-Ward Mfg. Co. .... 
Sturgis Posture Chair Co. ... 
Toledo Metal Furniture Co... 
Tubular Specialty Mfg. Co... 


Staple Extractors 


185 
198 


Ace Fastener Corp. ........ 97 
Markwell Mfg. Co. ..... 100, 101 
Staples and Stapling Machines 
Ace Fastener Corp. ........ 97 
Acme Staple Co. ............205 
Beers GE, ac bccccevececes 158 
CE, GOR, esceccscesées 188 
Hotchkiss Sales Co. ........ 190 
Markwell Mfg. Co. ..... 100, 101 
Neva-Clog Products, Inc. ....156 
GORwee. GO. coeccosescecsss 203 
Parrot Speed Fastener Corp. .160 
Vail Manufacturing Co. ..... 27 
Stationery, Engraved, Lithogr. 


Wiggins, The John B., Co. ..203 


Stationery, Wholesale 


Weeks, Frank A., Mfg. Co...202 
Stenographers’ Note Books 
Rockwell-Barnes Co. ....... 135 
Storage and Transfer Cases 
All-Steel-Equip. Co. ....... 137 
Metal Construction Co...113 
Me Geen. GA cestecceccenes 143 
i Mr Ck sreccenae ee 116 
pases, ©. te, & OO. cccses 179 
Bentson Mfg. Co. .....ccees 185 
Browne-Morse Co. ......... 169 
Columbia Steel Equip. Co....123 


Corry-Jamestown Mfg. Corp... 
General Fireproofing Co. .... 94 


OFFICE 


APPLIANCES 


Globe-Wernicke Co. ......... 165 
Guide System & Supply Co...182 
Imperial Methods Co. ....... 148 
Invincible Metal Furn. Co...129 
Metal Office Furniture Co 153 
Oxford Filing Supply Co.....173 
Peerless Steel Equip. Co. ...177 
Pronto File Corp. ......... 132 
Rockwell-Barnes Co. ....... 135 
Shaw-Walker Co. .......... 115 
Weis Mfg. Co.....107, 8, 9, 10 
Yawman and Erbe Mfg. Co...103 
Strong Boxes, Fire Protected 
Meilink Steel Safe Co. ......140 
Swinging Typwriter Stands 
Globe-Wernicke Co oe5nee 
Weis Mfg. Co. a, & & 
Tables 
Art Metal Construction Co...113 
Art Steel Co. ......eeeees 143 
Browne-Morse Co " 169 
Corry-Jamestown Mfg. Corp..155 
General Fireproofing Co . 94 
Globe-Wernicke Co peelewin 165 
Lyon Metal Products, Inc 184 
Shaw-Walker Co. ........... 115 
St. Johns Table Co, ........ 187 
Telephone Accessories 
Amer. Automatic Elect. Sales 
Gr edutheadeéetecscee cent 167 
Bates Mfg. Co anew kes 1 nee 
Meilicke Systems, Ine 200 
Telephone Stands 
Art Metal Construction Co...115 
Art Steel Co. ...ccceecceces 143 
General Fireproofing Co -- 94 
Globe-Wernicke Co. .165 
Shaw-Walker Co. ........«+- 115 
Yawman and Erbe Mfg. Co...105 
Thumb Tacks 
Graff, George B., Co. ......- 118 
Moore Push-Pin Co. .......-. 200 
Oakville CO. ......cseceeees 203 
Vail Manufacturing Co. ..... 12 
Type, Typewriter 
gf Writing Mach. Co.. 96 
Ames Supply Co. ......++++-- 159 
Shipman-Ward Mfg. Co -125 
Typewriter Cleaning Material 
American Writing Mach. Co.. 96 
Clarotype CO. ....-.eeee0e- 192 
Mittag & Volger, Inc. ...... 111 
Parrot Speed Fastener Corp. .160 
Rivet-O-Mfg. Co. ....scese- 194 
Dr. Scat Chemical Co. ...... 178 
Shipman-Ward Mfg. Co. 125 
Webster, F. S., Co. .....+-- 2 
Typewriter Cushion Keys - 
Munson Supply Co me Wt) 
Parrot Speed Fastener Corp .160 
Peerless Key-Imperial Mfg 
GO. cccssessssceosets 102, 128 
Shipman- Ward Mfg. Co. ... “125 
Speed Key Mfg. Co ov 202 
Typewriter Cushion Knobs 
and Bases 
American Writing Mach. Co.. 96 
Ames Supply Co.......- oo 199 
Fox, Geo. E., & Co. .... 186 
Peerless Key-Imperial Mfg 
GO. cecaceecseccocecs 102, 128 
Shipman w ard Mfg. Co » 125 
Typewriter Display Tables ; 
Internat’! Typewr. Co 205 
Typewriter Parts and Tools 
American Writing Cach. Co. %6 
Ames Supply Co . 159 
Shipman-Ward Mfg. Co 125 
Typewriters, Mfrs. of 
Corona Typewriter 93 
Royal Typewriter Co ...-206 
Smith, L. C. & Corona Tws 93 
Underwood Elliott Fisher 
GA cecescceesooes Back Cover 
Typewriters, Rebuilt and Used 
American Writing Mach. Co. 96 
Pruitt Co. .cvcvcessccccces 180 
Reliable Tw. & A. M. Corp..205 
Shipman-Ward Mfg. Co...... 125 
Visible Systems Equipment 
Acme Card System Co. ..... 133 
Art Metal Construction Co...113 
Globe-Wernicke Co 2 165 
Shaw-Waleer Ce. ..cccceces 115 
Sheppard, C. E., Co......... 152 
Tenacity Mfg. Co. .......,. 189 
Yawman and Erbe Mfg. Co...103 
Waste Baskets 
Be Bes Gs, ee seccsccosces 148 
Cameron, Cal. ...........+.- 188 
Corry-Jamestown Mfg. Corp..155 
Fox, Geo. E., & Co......... 186 
General Fireproofing Co ..... 94 
Globe-Wernicke Co oo AGS 
Metal Office Furniture Co....153 
Nat’l Vulcanized Fibre Co 197 
Shaw-Walker Co. ....... 115 
Worcester Wire Novelty Co...198 








MAY, 1937 


BY /NMEREPAND ER Le) RY: 


The rate for classified advertisements is eight cents a word, minimum charge, $1.60. 


SITUATIONS WANTED 

SALESMAN SEEKS CONNECTION where reeult-cetting 
ind conscientious effort will produce reasonable income 
to GROW. Has had experience selling high priced mechanical lines 
direct to users and stationery lines to stationers and department stores. 
Has had managerial experience. Chicago headquarters preferred but not 
essential. First-class references. Address E-288, care Office Appliances, 
Chicago. 


ability, loyalty 


SITUATION WANTED—EXPERIENCED SALESMAN AND PUBLIC 
ACCOUNTANT. Established clientele and well located Fifth Avenue 


headquarters. Seeking representation of manufacturer for New York 
territory. Product that experience and contacts as accountants will 
prove of value is particularly desired. Address E-29%2, care Office Ap- 
pliances, 100_ E. 42nd St... New York 


SALESMAN who has had six years experience with Library Bureau, 
six years with Remington Rand Co. and three years with Yawman and 
Erbe Manufacturing Company now available for good connection. Ad- 
dress E-290, care Office Appliances, Chicago 
STATIONER WITH TWELVE YEARS selling 
make connection as manager of office supply store Interested in locat- 
ing in community which provides opportunity for expansion Well 
grounded in fundamentals of the business. Address E-286, care Office 
Appliances, Chicago. 

THOROUGHLY CAPABLE typewriter man seeks new connection as sales- 
man or repairman, or combination. Has won prizes for sales perform- 
ance with leading typewriter manufacturer. Capable of repairing all 
makes. Located in Chicago: will consider any location. Address E-291 
care Office Appliances, Chicago. 

TYPEWRITER MECHANIC with over fifteen years’ experience on all 
makes typewriters—also adding machines, et Seeks permanent posi- 
tion with factory branch or exchange Prefers California. Married. 
Have own tools, Address E-293, care _Office Appliances, Chicago. 


experience prefers to 


A LIVE WIRE thoroughly experie need and efficient typewriter mechanic 


-Service Foreman who can get results, desires permanent position with 
reliable concern. Address E-287, care Office Appliances, Chicago. _ 
TYPEWRITER MECHANIC available for position Experienced Royal 
and Underwood typewriters also other makes Age 24, married. At 
present located in W. Va. Address E-296, care Office Appliances, Chic ago. 


SALESMEN WANTED x, 
EXPERIENCED SALESMEN WANTED to sell a new line of stencils 
produced by an established national organization with over thirty years’ 
background in the industry. Know'ledge of dealers and national ac- 
counts desirable Good opportunity with a real product Address 8-170, 
eare Office Appliances, Chicago. 
REMARKABLE OPPORTUNITY for experienced duplicator salesman 
with personal following among dealers. Recently developed but proven 
line of rotary stencil and gelatine duplicators. No limit to potential 
possibilities for the right man who can practically name his own 
proposition. Reply in full Your confidence respected Address 8-174, 
Office Appliances, 100 East 42nd St., New York City, N. Y 
SALESMEN WANTED—Reliable ambitious men to represent nationally 
known manufacturer of bank and business supplies Liberal commis- 
sion arrangement. Experience not necessary Write today giving qual- 
ifications. Ames Safety Envelope Co., Boston, Mass 
BRANCH MANAGER AND SALESMEN—Good opportunity for experi- 
enced men in my organization: best chance for advancement and making 
money in rapid y growing business. Write and give qualifications Wm. 
Tonkin, Western Sales Manager, Victor Adding Machine Co., 1148 South 
Hill St., Los Angeles, Calif. 
GREATER NEW YORK—Good sales proposition open for man who can 
get dealers’ business in metropolitan New York Steel files and office 
equipment. Established line State age, past connections, and extent 
of your acquaintance with New York dealers. Address S-173, care 
Office Appliances, Chicago. 
OFFICE FURNITURE SALESMAN WANTED to sell 
office tables to dealers in middle west and northwest. May handle 
northwest as separate territory. Commission payment Send complete 
information including lines carried and states covered to 8-172, care 
Office Appliances, Chicago. 

MECHANICS WANTED 
SHOP FOREMAN WANTED to take charge of shop where new Royals 
are sold and all makes of machines repaired Good position to right 
party Give full details to S-169, care Office Appliances, Chicago. 


ADDING MACHINE MECHANIC WANTED—Must be thoroughly experi- 





a fine line of 


enced Burroughs and Bookkeeping Machines at least ten years field 
experience Splendid opportunity right man. Permanent. Cleveland, 
Ohio. Address 8-185, care Office Appliances, Chicago. 


MIDDLE WEST ROYAL DEALER doesires services of good mechanic— 
prefer one experienced on Royal machines—good position—give details. 
Address 8-184, care Office Appliances, Chicago 
WANTED—EXPERIENCED BURROUGHS MECHANIC on Moon Hop- 
kins and bookkeeping machines Our men know about this ad. Address 
S-178, care Office Appliances, Chicago 


REPRESENTATIVES AVAILABLE 


WELL ESTABLISHED SALES ORGANIZATION covering the territory 
from Denver west is interested in adding to its present lines the follow- 
ing medium priced lines of metal filing cabinets; office lamps in the 
low and med.um priced range: good quaiity line of smoking stands and 
accessories: medium priced line of wood desks. Have warehouse with 
65,000 square feet of space and complete handling and storage facilities. 
Operate on a commission basis only making deliveries from warehouse, 
billing done by manufacturers. Arrangement for warehousing service 
only if desired Address E-294, care Office Appliances, Chicago. 


SALESMAN with excellent record seeks additional line to sell ei either 
direct or to dealers in New England Can give full time to one line 
Formerly 


or handle additional product along with non-competing line. 


owned important stationery store. Well qualified in office forms, print- 
ing, lithography, office furniture and full line of office supplies. Finan- 
cially responsible. Good record as to character and ability. Ready 
with trained organization to represent some manufacturer on short 


notice Address E-295, care Office Appliances, Chicago. 


PACIFIC COAST Sales Organization with warehouse in San Francisco 
and organization covering group of Western states has capacity for an 
additional line to be sold to dealers. Has close contact with important 
dealers. Have unusual facilities for giving good representation. Ad- 
dress E-297, care Office Appliances, Chicago. 

METROPOLITAN NEW YORK SALESMAN with following amongst lead- 
ing office furniture dealers is interested in representing wide awake desk 
manufacturer. Address E-285, care Office Appliances, Chicago. 
HONGKONG TYPEWRITER EXCHANGE, P. O. Box 740, Hongkong. 
Office equipment specialists Offering service of agency along similar 
lines. Interested manufacturers kindly communicate. 





and opportunity 


ORGANIZATION located in Miami, special‘zing in business 
with Central and South American countries, desires to hear from 
manufacturers of office supplies seeking expansion in Latin-American 
markets. Present activities restricted to duplicating supplies. In a 
position to consider any line of merit which does not conflict. Address 
E-289, care Office Appliances, Chicago 


EXPORT 


a REPRESENT. ATIVES W ANTED 

GREATER N. Y¥.—Good sales” proposition open for man who can get 
dealer business in Metropolitan N. ¥ eel fi'es and office equip. Estab- 
lished line. State age, past connections, and extent of your acquaintance 
with N. ¥. dealers. Address $-183, care Office Appliances, Chicago. 
ENERGETIC SALES REPRESENTATIVE WANTED for the Metropol- 
itan District of New York City, capable of contacting purchasers of 
office and school equipment. also the large dealers. The line includes 
wood and leather upholstered office chairs, posture chairs, school chairs, 
etc., and offers good earnings to the right man. Address 8-181, care 
Office Appliances, Chicago. 
PROMINENT MANUFACTURER steel _ 
offers line to experienced factory representative calling on dealers in 
New York state, not including Metropolitan area. Line well known, 
fast-moving. State lines now handled, exact territory covered, Ad- 
dress S-179, Office Appliances, Chicago. 

IF YOU SELL DIRECT to offices, you can sell our high grade Type- 
writer Specialty profitably. Liberal profit on each sale. Protection 
given. Quickly becomes a _ maser line. Write for details, giving terri- 
tory you cover. Address 8-180, care Office Appliances, Chicago. 
RELIABLE DEALERS wanted in open territories to take over exclusive 
agencies for our duplicating inks. inked ribbons and carbon papers. 
Attractive proposition. Address S- 175, care Office Appliances, Chie ago. 
SALESMEN WANTED to sell new 50,000-word- per- filling fountain-pen -pen 
desk sets; smooth-writing and handsome. Low priced, yet guaranteed 
for high grade performance and durability. State territory covered. 
Strictly confidential. Address” s- “171 6, 3, care | Office Appliances, Chicago. _ 








filing and storage e equipment 
































_BU SINESS OPPORTU NITIES 





FOR SALE established stationery and office equipment business in city 
of 17.000 in the southwest. Nineteen years in present location. Handle 
typewritera, office furniture, safes, filing cabinets, office supplies and 
school books. Job printing department. $13,000 required. Address 
S-182, care Office Appliances, Chicago. 

WANTED TO BUY—a small but established stationery business in 
southeastern Iowa or some nearby section of the Central West. Inter- 
ested in stationery, office supplies and kindred lines. Send complete 
information to S- 171, care Office Appliances, Chicago. 














OFFICE CHAIR FACTORY SUPERINTENDENT WANTED 


We have the right proposition for a plant superintendent of an 
office chair factory capable of commanding the highest salaried 
position in the industry. Such a man must have a thorough know!l- 
edge of all phases of office chair manufacture, production costs, 
materials, labor, ete. Plant located in New York State. ao 
with full detai's stating age, experience, past and presen 

nections, etc. Vill interview in your city. Replies kept in fullest 
confit nee. Address Box S-177, Office Appliances, 100 E. 42nd St., 

New York City. 








ADDING. M. ACHINE PARTS, TYPE, ETC. 


"37-28 YEAR TYPE—SPECIAL CHARACTER TYPE made to order 
Orders filled promptly. Send your old type with order. Adding Ma- 
chine Parts—Keytops—Adding Machine Ribbons. I. A. Dehn, Jr., 1450 
102d Ave., Oakland, Calif. 





~ FOUNT. AIN. PEN REPAIRING 


WELTY'S REPAIR ALL MAKES Fountain Pens, Desk Pens, “Vakuum” 
Pens, Pencils, etc. Repaired at standard prices. Mail all makes to ONE 
place for better service. (Established 1904.) We feature Gold Pen 
Points and mepeires. © _W elty | Pen & Repair Co., 38 S. State St., Chicago. 














SALES LETTERS 


LETTERS WILL BUILD SAL ES: For years I have built letters that pull 
sales. You need them more than ever now. 


Send me your data for new 
letters, or unsuccessful letters for reshaping. Particulars on request. 
Address H. M. . Goldthwait, 


123 Washington Ave., Santa Fe, N. Mex. 

FOR SALE AND WANTED TO BUY a 
ELLIOTT-FISHER MACHINES—Burroughs—Moon Hopkins—Adding 
Mac — ~*s—Addressographs—bought and sold. Chicago Office Appliance 
Co.. 533 8. Dearborn, Chicago. i 
ELL ork FISHER Machines, Adding Machines, Comptometers, Burroughs 
and Monroe Calculators, Typewriters and all office machines bought and 
sold. Teeter-Warsh Co., 309 W. Kilbourn Ave., Milwaukee, Wis. 


BURROUGHS. MOON HOPKINS, Elliott-Fisher, Remington Accounting 
Machines, and everything in the office machinery line. State model, 
serial number and we will quote highest cash prices. International 
Office Appliances, Inc., 326 Broadway, New York City. + 
ELLIOTT-FISHER machines, typewriters, adding machines—all office 
equipment, beught and sold. W. J. Crowley Company, 434 Caswell Bide.., 
Milwaukee, Wisconsin. eS 
ADDRESSOGRAPHS, Duplicators, 
Folders, Typewriters, Adding Machines 
Circular. Pruitt, 527 Pruitt Bidg., 
DICTAPHONES, EDIPHONE 
liveries, profit-making prices. 
cylinders being granted to dealers. 
1141 Broadway, New York City. 
DICTAPHONES,. EDIPHONES, 
bought, sold—Wholesale, Retail—wWrite us. 
Co.. 19 S. Wells St., Chicago. fs 
VISIPFLE EQUIPMENT bought and so'd—Kardex, Acme, Postindex, etc. 
—1000 “6x20"' Acme panels for flexoline or tubes, 1000 “5x20” Kardex 
duplex panels, 1000 “Sx24" IVI panels with channels, all at $1.00 each. 
Special attention to dealers and detailed information furnished. Com- 
mercial Card System Co., 401 Broadway, — Ne w York. 

FOR SALE—AIl models select used and rebuilt Mimeographs for im- 
mediate delivery. United Typewriter and Adding Machine Company, 
813 14th street, W., Washington, D. C. 


MULTIGRAPH RIBBONS re-manufactured. 
writer ribbons. Established over ten years. 
Lewis Co., 953 N. 4th St., Milwaukee, Wis. 
FOR SALE DeLuxe commercial tray binders, corduroy covered, 
leather corners, 4” capacity, sheet size 12”x12” with two holes %” diam- 
eter. In fair condition. Address Armstrong Cork Co., Salvage Division, 
Lancaster, Pa. 



































. Dictaphones, pe Sealers, 

Write for FRE Money Making 
Chicago. 
. select machines, prompt de- 
Sole distributor rights to our Cleartone 
American Dictating Machine Co., 














SUPPLIES — headquarters — machines 
Chicago Dictating Machine 




















Dup »lica tor inks and type- 
vrite us, save money. 

















OFFICE APPLIANCES 


Export Statistics by United States Department of Commerce 


United States Experts of Typewriters, February, 


) 
Standard type 
writers, new 








Counts N Value 
Austria i ; 
Azores afdl Mace ‘ 

Islands 
Kelgiun SY 
( gechosion a ‘ | 4,451 
Denmark i4 
hstonia l4 
Finland 
France s 8.8 
Germany i is 
Cireece .. . ls 1S 
llungary . l s 
Irish Free Sta ; s Ss 
Italy 17 62 
Latvia . 8 2.678 
Lithuania 
Malta, Gozo and Cypru 
Netherlands lt 
Norway 22t 14,401 
Poland and Danzig 154 44 
Portugal ‘ i” 
Rumania ; 2,437 
U. S&S. S. R. (hu ‘ bu 
sweden 182 11,529 
Switzerla: d 21 31,24 
United Kingdut 1,447 SS 
Yugoslavia iv 2.984 
Canada ] 1,689 
British Hond 
Costa Rica 611 
Quatemala l 859 
Honduras 5 
Nicaragua l 602 
Panama 2,327 
Salvador 
Mexico 609 40,015 
Newfoundland and 

Labrador see 
Bermuda a 
Barbados : es 
Jamaica . 12 1,243 
Trinidad and Tobag ld 1,019 
Other British West 

Indies 250 
Cuba ] 323 
Dominican Republi } 1,499 
Netherland West Indies l 1,089 
French West Indies 
Haiti, Republic of l S 
Argentina : 67 26,9 
Bolivia . l 699 
Brazil 631 41,539 
Chile l 7,871 
Colombia . 154 11,088 
heuador 293 
British Guiana 


Surinam 


l’araguay 








Peru 

( ruguay a 
Venezuela ; 4,465 
Aden . . 
Saudi Arabia l 132 
British India Sie 28.819 
British Malaya t 2,649 
Ceylon 60 
China 6.57¢ 
Netherland Ik 16,047 
French Indo ‘ . 
liong Kong.... i 2,983 
Iraq 

Japan 


Kwantung 
Palestine 
Iran 
hilippine Island ‘ 
Siam ‘ 
Syria ‘ UF 
Turkey 2,922 
imher Asia R68 
Australia 8 12,802 
British Oceania 
French Oceania f 473 
New Zealand 
Kelgian ( 
Kritish } 
Union of South Africa 10,42 
Gold Coast 8 
geria 4 
haypt j x 
Algeria ) 
Tunisia 
Madagascar 
(ther Fret 
Liberia f 
Morocer 1,218 
Mozambiaq ] 
ither I’ e Af 








Af ‘ l 


Shipments t 
Hlawal 
Puer 
Virgin 


Rico i414 
Islands 


United States Exports of Adding, Calculating and Billing 


Portable 





ye 


writers, new. 


_—— 


ie 


February, 1937 


I 


bux 


Cou les N 


Austria 
Azores and 
Belgium 
Bulgaria 
Czechoslovakia 
Denmark . 
Estonia 
Finland 


Mace Island 


isting 
iding 
kkeeping 





achine 








1937 








Used and Type- 
rebuilt writer 
typewriters. parts 
N Value Value 
‘ S61 $ 68 
‘ i Su2 
18 Lt 360 
SS 
i 
ai - 
l 40 
i2 “80 
2,724 561 
6 Mm 565 
40 1721 28 
i 1, u eee¢ 
34 8! S41 
17 t 493 
OS6 29,128 19,899 
aie l “1 78,846 
luv 
2 1 . 
175 614 
; ° 
1.90 565 
) i4i 
] 4 140 
. 
4 1,439 1,043 
47 
31 
2,9 1,327 
12" 44 
l 6,821 612 
4,418 702 
i7 110 
wn 140 
Hat i83 
l 
Lod 0) 2 
St 
64 724 li 
10 7 
5 1,62 
l S 98 
10 i i4 
“68 7 aT 300 
88 
1 34 
51 
; iéé é 
68 
1.8 453 
‘ 198 : 
124 
7 $127.4 $121,218 
126 $ 4,526 $ 115 
Machines, 
writer 77M 
keeping Listing 
lling adding 
hines machines 
Value No 
: Rae 132 
10,395 56 
189 150 
2,232 1 
3 
685 46 





Countries 


France 
Germany 
Greece . 
Hungary 

Irish Free Sta 
Italy 

latvia 
Netherland 
Norway 
Poland 
Portugal 
Rumania 
Sweden 
Switzerland 
United Kingdo: 
Yugoslavia 
Canada ...... 
British Honduras 
Guatemala 
Nicaragua 
Panama 
Salvador 
Mexico 
sermuda 
Barbados 
Jamaica eosecces 
Trinidad and Tobago 
Other British West 
Cuba eCcegeccescecees 
Dominican Republic 
Netherland West Indies 
Argentina 
trazil 

Chile 

Col bia 
Reuad 

Peru . 
Uruguay 
Venezuela ee 
British India 
gritish Malaya 
Ceylon . 
China . ee 
Netherland Ind 
French Indo-China 


and Danzig 


Shipments 
Hiawaii 


Countries. 


d 





Sweden 
Switzerland 
United Kingd 
Yugoslavia 
Canada 
(juatemala 





ida 

CBO .cocccose 
Dominican Republi 
Netherland West Indies 
ATROMTIMNA .oececcevens 
tolivia 

Brazil 

Chile 





Surinam 
Uruguay 
Venezuela 

Aden ..... 
British India 
China . : 
Netherland Indl 
Jape 







BiaM ..cccccsccces 
Australia ... 
Union of South Africa 
Egypt 

Algeria 
Liberia ee 
Mozainbique 


Total 


Indies 














7752 7753 
Listing- Typewriter 
adding - bookkeeping 

bookkeeping billing 
machines. machines 
N Value No Value 
3 1,004 t 43,680 
l x4 
" S ” 1.690 
19 7 au 
l 
14 7 
2 2,211 

4 s 

; 8 
“I 
p 18 10,127 
l 4.508 

l 1,1 1,567 
l 14,488 ] 10,450 

l 1,264 

l 1,185 7 1,547 

1 712 
4 fb 
s 4 2 685 
l LD | 
14 8,194 
960 I 31 
l 51 
8 } 9 799 
l 1,052 

l SUS 

; 580 12 8,487 
115 $86,767 548 $203,248 

23 1,650 
Card 
punching 
sorting 
7757 and 


tabulating 
machines, 


Calculating 
machines. 





No Value No. Value. 
4 
iS $ 7.863 3 
195 1 
2.752 17 
sts) | 
62 l¢ 7 6,647 
2 ] 21,939 
= 1 3.441 
1 1 OR 
1 27 12 4.739 
955 58,137 5 2,48 
8 14,499 5 11,015 
150 
y 186 ‘ 
10.567 5 10,825 
8 oR 
41 8.82 6,7 
1 1.150 4,294 
} 697 
731 11 6,38 
. 1.52 
1 Rh 
TR 
% «Sais 
41 5.797 ¢ Tih 
2 2.741 
5 5,704 
9900 
1 213 


129 $134,566 








31 2,67 
83 10,155 
l 4: 
4 418 
1 2 
13 1,753 
2 141 
195 15,141 
1 51 
2 138 
l 135 
12 828 
1 55 
73 4,724 
l 115 
8 1,731 
126 9,046 
214 16,686 
28 1, 86¢€ 
44 3,20 
l 230 
5 414 
10 879 
54 5,488 
4 520 
16 77 
1 9 
6 815 
47 3,382 
) 751 
7 "789 
4 ORR 





7760 
Other ad 
ding and 
calculating 
machines, 
including 
used and 

rebuilt 


No. 


Value 





“450 
13 893 











MAY, 


1937 


Shipments to: 








Hawaii ....... 9$ 
Puerto Rico.. 21 
7761 
l’arts for ac 
counting and 
calculating 
machines, 
Countric Value, 
Austria $ 65) 
Belgium 1,153 
Bulgaria 81 
Czechoslovakia 838 
Denmark 4,736 
Finland .... 964 
France 14,000 
Germany 2,321 
Greece .. 4 
Hungary peeuee . 840 
Italy .... ee ° 3,420 
Malta, Gezo and Cyprus e008 
Netherlands aseocee 3,499 
Norway . Seeecse 191 
Poland and Danzig 202 
Portugal ........ oes 
Rumi ania ... 86 
S. S. R. (Russia 2.846 
Sweden 253 
Switzerland : 2,97 
United Kinado m. os 56,498 
Yugoslavia : cece 
Canada .... 60,104 
Guatemala .... 17 
Nicaragua eeee 
Panama ....... 138 
Mexico ...... 405 
Bermuda ........ seesee cece 
Jamaica .........- 
CURB ccccccccce anes "816 
Netherland West Indies 78 
Argentina ..... Seeees 806 
BGRVER ceccce oe . 51 
Brazil - . 6,701 
Chile 198 
Colombia 12 
Equador .... Seone 2 
Paraguay ° ese 
Peru 
Uruguay ....... 
Vemezuela ......... 
British India. 
Netherland India. 
Japan : 


Kwantung oé 
Philippine Islan ds. 





BOE 6nb06c0 ce senee 
Australia 
New Zealand........... ; 
Union of South Africa ea 1,031 
DR nbebecesesccesese - see 
SUED cosccesccce 
Total $174,279 

Shipments to: 

EEQWGEL soccccccccscccccs $ 274 

Puerto Rico............ gn 








2,427 eves 
4,982 i $ 27 
7766 
Cash 
7764 registers, 
Cash registers, used and 
new. rebuilt, 
No Value. No, Value. 
9 $ 4,826 8 $ 1,270 
cece 2086 5 2,306 
oe eo ee ste 
15 10,265 eee eece 
19 6,014 19 1,790 
37 8,395 64 19,166 
gee ee . one 
103 13,290 eee 
2 424 ess 
22 3,735 52 6.909 
19 5,687 3 525 
OE eantial Ur ae 1,196 
** 38 27,668 24 
29 8,422 28 
lil 8,401 
ees 1 
13 4,429 ” 
2 ae 350 
5 419 ; 400 
55 12,186 1 25 
2 385 eee esse 
ese es l 700 
13 1,805 4 469 
2 52 ese ocee 
32 6,526 ll 2,061 
"166 isi 20.152 
17 "2 “319 
a a 
6 
‘3 700 
62 20,5 
78 9.192 ° 8 815 
*" 65 4.169 
4 2.889 
282 31,194 eee . 
l 147 1 271 
l 578 ee ° 
1,252 $236,005 458 $70,360 
¢ $ 6,863 
12 1711 


United States Exports of Metal Office Furniture—February, 1937 


6129 
Sheet-metal 
lockers and 
storage 
cabinets, 
Countries Value 
Azores sae Medeira 
Islands nese 7 
Belgium ........ iS 9 $ 
Czechoslovakia 
Finland 
Fvante ee 
Germany ..... 
Greece .... 
Irish Free State 
Netherlands 
Norway .. 
Portugal . 
Rumania 
Sweden ..... 
United Kingdom. ie 
Conede gee — eo 287 2 
Guatemala . . l 
Honduras . ‘ 
Nicaragua ...... secs 4 
Panama . 3 
Salvader 
Mexico 
Newfoundland 


925 
2,092 
417 

41 
aeneee aes 


R42 


and 
Bermuda ........... 
Barbados ........ 
Jamaica 
Trinidad and Tobago 
Other British West Indies. 2°? 2 
GD acccccecceccnccecess 
Dominican Republic 
Netherland West Indies... 1 
Haiti, Republic « iasseces ! 5 
Argentina ..... eee 1 

Bolivia xe 

Brazil .. 

Chile : see : 
Colombia seceuxns 52 
Ecuador 
Peru 
Uruguay 
Venezuela 
Saudi Arabia 
British India. . 
| i? Malaya 
China 


Netherland India. 
BE BM cneccccccesece 5 75 
Japan .. ee 
PEED cccvccceccececccs 8 
Philippine Islands..... 
Turkey 
Other 


Asia 


Australia ....... 


6130 
Sheet 
metal 6151 6132 
shelv Sheet -metal Sheet- 
ing & filing metal 
wall cases, not cabinets, 
bins insulated insulated. 
Value No Value No. Value. 
> 68 cece 
27 100 1,388 sivas 
4) 529 ee 
21 822 eevee 
’ 261 cae 
1 18 TT 
1f 4 stae 
4 135 . 
65 oR 531 $ 258 
369 73 7 31 532 
24 qe 2 100 
ee 8 657 
97 R64 5 493 
. 4 TO6 44 2.633 
1,085 630 6,402 29 2,057 
ee l 6 ee oe 
1 3 eee esee 
es 2 124 
) 789 4 316 
! R9 ee eeee 
149 i 1,481 120 6,161 
3 73 1 53 
f 50 e oe 
: eeee 3 307 
6 451 coe tees 
45 1 21 eee eeee 
‘ 98 eee ese 
220 3.838 14 846 
5 62 eee eee 
47 ee 
5 105 itp 
117 2,361 ° Ses 
t af 1 125 
1 246 93 4,796 
kD 265 ° : 
1,905 89 1,829 27 516 
Yi 183 . ope 
220 962 19 1,091 
4 152 ee eres 
24 1,274 _ 
1 6 . TT 
oF 635 31 1,547 
2 85 
eees 5 303 eee ecos 
4n6 22 RRG 4 189 
5 300 eee coe 
an 500 1 85 
. 12 = ° cess 
21 451 10,435 78 4,061 
14 342 eee eeee 
ee ee 5 368 
2 $4 eee eeee 


Countries, No. 


Union of South Africa.... 34 


Other British South Africa 6 
BEI coccccccenccccscese cece 
TUMIBIO ...+ceccccecesss : 
Mozambique ....6-s.ee005 «es ° 
Other Portuguese Africa . v 

Betas ceccccccosccsces 1,432 


Shipments to: 
Bawals .ccaccccccccccce BBS 








Puerto Rico. .....+..++ 176 
Virgin Islands.......... «+. . 
6133 
Safes. 
Countries. No. Value. 
Austria ..eseeee 
Belgium .. ° 
Czechoslovakia © eee 
Denmark ....6++ «++ 
Finland ...... ° ° eres 
FURNES cccccese 4 8 64 
Greece ......++. ere es 
Irish Free State ... 
Malta, Gozo, 
and Cyprus... 8 1,080 
Netherlands .... ° on 06 
NOTWAY ..cceeee eee eeee 
Portugal .....+5 «++ core 
Sweden ........ ees 
Switzerland .... .. 
United Kingdom 117 7,110 
oo eee 39 3,015 
British Honduras 1 45 
Costa Rica..... eee eeee 
Guatemala ..... «+. tees 
Honduras ...... 6 260 
Nicaragua ee ees cess 
Panama ........ 7 450 
Salvador .....++ ss. oes 
Mexico ......+. 37 1,339 
Newfor indiana 
and Labrador. ... one 
Bermuda ...... 1 166 
Barbados ....++ «+; eee 
Jamaica ....... 10 258 
Trinidad and 
Tobago ...... 2 160 
Other British 
West Indies... ... esege 
CUBR ceccccccee A 126 
Dominican 
Republic ..... ee ° 
 ~ py West 
MD cccces ° 1 55 
Haiti, Republic 
of ccccece 1 38 
Argentina eoceee O00 . 
Bolivia .....+.. ee 
Brazil ° 
CREO .ccccccces 
( ‘olombia. sscooe 1,239 
Ecuador ....... 5 178 
British Guiana. .. es 
POTU cccccsccs e eee 
Uruguay ...... © ees 
Venezuela ee 8 68% 
British India. cee 
British Malaya. - 
China .. 1 76 
Netherlam r india ove 
Hong Kong..... ° 
Japan : poe BN 7 
Kwantung ...... «+. ee 
Palestine ...... l il 
Philippine 
Islands ...... nO 3,745 
Turkey ........ 
Australia .. 
New Zealand. 
British East 
Africa ....... 2 110 
Union of South 
Africa ..... 
Other British 
South Africa.. . 
Gold Coast..... : 
Nigeria ........ - : 
BD weesscese 2 66 
Other French 
Africa ....... 
Liberia ........ 
Moroceo ....... 
Mozambique 
Other Portugues: 
Africa 
TAR. ocncdvds 346 $20,777 
Shipments 
Hawaii . : 7 $ 304 
Puerto Rico... 13 962 
Virgin Islands ... cece 





6130 
Sheet- 

6129 metal 6131 6132 
Sheet-metal shelv- Sheet-metal Sheet - 
lockersand ing & ing metal 

storage wall cases, not cabinets, 
cabinets, bins. insulated, insulated. 
Value, Value. No Value. No. Value. 

237 lll 171 2,783 ese ° 

138 eee 2 27 eee ° 

eeee ee 2 36 coe . 

cece 3 79 eee 

eves 6 266 oes 

eeee ee 4 134 ese . 
$14,799 $4,541 2,407 $45,122 527 $29,400 
$ 4,065 $1,913 282 §$ 5,218 9 $ 1,030 

1,661 59 758 2.556 7 365 
oeve oe 1,492 205 eee ees 
6134 
Bank 
and 6135 Other meta! 
safet Other furniture. 
de t office 6138 
vaults furni- 6137 Chief 
and ture 6136 Chief —_ value 
vault and Metal beds value of 
equip- fix- and of uphol 
ment, tures, bed springs. metal, stery 
Value. Value. No. Value. Value. Value, 
coo 8 45 oses oes eves ° 
353 1 $ 8 oeee " 
" Geer re ide : 
1,082 . see § 76 
1,281 ° eee 10 
61 9 47 See0 
204 coee eece 
te éid pena hal tae 
; 1,049 3 37 494 
ee 2 coos cee 250 
cose 2,302 one ose eee 
ee 118 16 114 1 : 
. 7,264 70 748 712 $ 16 
$ 553 7,221 99 857 14,675 1,465 
se eons 16 99 12 

° 80 234 4,081 eves 

: 153 eens oess eee 

° so 52 395 esse 

. 4 23 1,127 

P 646 3,620 17,571 a4 

osie ons osen 464 
1,350 1,101 543 4,128 22,895 1,376 
° eree 1 15 18 1 
° oes 185 1,365 377 19 
18 a) 211 ones 
215 264 1,414 132 
° 51 52 339 
. 30 89 722 176 67 
cee 315 102 1,071 1,123 76 
51 249 
18 110 476 
Ses es 131 771 45 
os 883 658 3,456 ones 
coe cess 252 1,335 223 
o8 2,071 1 7 174 
nee 126 1 11 14 
142 2,165 40 304 187 
es ese 6 g9 g0 
. ess s 59 ° 
265 ‘ . 
162 - 5 
2 304 118 1,146 757 257 
240 3 102 607 
21 186 1,519 
. 4 MM 67 
257 a) 
. 4 “4 42 
gro 108 uw 294 “ee 9 al 
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Bookkeeping Machines in South Africa 


From Paplier-Zeltung (Berlin) we learn that automatic bookkeeping ma- 
chines valued at £9,000 have been received for the use of the government 


offices in South Africa. 
has been disposed of. 


These machines replace similar equipment, which 
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CENSUS OF MANUFACTURES: 1935 
Bookbinding and Blank-Book Making 

Slank-book makers and book binders in the United States reported sub- 
cantial Increases in employment and production in 1935 as compared with 
1933, according to preliminary figures compiled from the recent returns 
of the Biennial Census of Manufactures, released by Director William L 
Austin of the Bureau of the Census, Department of Commerce 

The establishments in this industry employed 20,454 wage earners in 
1935, an increase of 21.3 percent over 16,865 reported for 1933, and an 
increase of 35.5 percent, from $16,090,886 to $21,795,928, is recorded for 
wages (See Table 1.) The aggregate value of bookbinding done and 
blank books and loose-leaf devices made in 1935 amounted to $30,093, a 
an increase of 27.8 percent over $62,635,664 reported for 1933 (See 
Table 2.) 

This industry, as constituted for Manufactures Census purposes, em- 
braces establishments engaged primarily in binding books and pamphlets 
(chiefly on a custom or a contract basis), and in manufacturing blank 
books, such as ledgers, account books, et« and loose-leaf devices and 
fillers Some of the establishments also perform related work, such as 
paper ruling and cutting and map and sample mounting The classifica- 
tion does not cover binderies operated by publishers for binding their 
own publications 

Statistics for 1935, with comparative figures for earlier years, are 
presented in the following tables All figures for 1935 are preliminary 
and subject to revisior 

Table |.—Summary for the Industry: 1935, 1933, and 1929 
(Because they account for a negligible portion of the national output, 
plants with annual production valued under $5,000 have 
been excluded since 1919.) 











Percentage 
of increase 











or de- 
1935 1933 1929 crease (—) 
1933 1929 
1935 1935 
Number of establisl 
MONIS ..cceees 1,022 863 1,108 18.4 —7.8 
fage earners (aver 
age for the year)! 20,454 16,865 24,754 21.3 —I17. 
Wages? Pa“ $21,795,928 $16,090,886 $31,779,037 35.5 31.4 
Cost of materials 
fuel ind pur- 
chased electric : 
OMOTEY® ..cceceses $21,140,664 $15,685,833 $30,754,777 34.8 —31.3 
Value of products?. .$73,315,359 $56,010,795 $102,783,405 30.9 —28.7 
Value added by man 
ufacture® $52,174,695 $40,324,962 $72,028,628 29.4 —27.6 
1 Not including salaried office: and emplovees Data for such officers and em 
plovees will be included in a later report The item for wage earners is an average 
of the numbers reported for the several mont) f the year In calculating it, 
equal weight must be given to full-time and part-time wage earners (not reported 
separately ts Bureau of tl Census and for this reason it exceeds the number 
that would have been ed erform the work done in the industry if all wage 
earners had been con loved throughout the year The quotient obtained 
by dividing the ar mt of wages by the average number of wage earners cannot 
therefore, be accepted as representing the average wage received by full-time wage 
earners In making com r between the f res for 1935 and those for earlier 
vears, the possibility that the r tion of part-time employment varied from year 
to year should be taken into a nt 
2 Profits or losses cannot he aleulated from the ensus figures because no data 
is collected for rtain exper tems, such as interest, rent, depreciation, taxes 
nsurance, and advertising 
8 Value of products | t of materials, fuel, and irchased elec energy 


Table 2.—Value of Products and Receipts for Work Done, by Class: 
1935, 1933, and 1929 
1935 1933 1929 
1. “Blank-Book Making and Book 
binding’ Industry ill prod 
ucts, total $73,315,359 


$56.010.795 $102.783.405 


> 4 Bookbinding, blank-book mak 


ing, ete . 68 .504.796 694.319 101,730,239 
4 Products not normally belong 
ing to the industry 4,810,563 2,316,476 1,053,166 
1. Bookbinding, blank-book making 
etc., secondary activities of 
other industries . 11,588,851 8,941,345 21,296 296 
B wkbinding, blank-book making, 
etc., aggregate (2 and 4) $80.093.627 $62,635,664 $123,026,535 
Bookbinding 51,665,392 
Embossing 709,152 14,924,423 
Paper ruling ~« 2,832,929 
Blank-book making 7,801,386 6,486,226 . 
Loose-leaf manufacture | 
Forms 8 875,87 ? 11,225,015 


Rinders 8,208, 893 } 


' No data 
> 


Conference on Visual Education 
Reports states that the seventh session of the National Con- 
ference on V ial Education and film exhibition is to be held at Chicago, 
il June 21.24 nclusive be held at the Francis 
W Parker School i380 Webster avenue 

This meeting sid to be the largest and most representative gathering 
of visual educationalist n the United States, bringing together school and 
vdvertising fraternities It presents speakers and exhibitors of national 
reputation 

Instructors, school superintendents, principals, advertising managers and 
sales managers are especially invited to attend Details may be obtained 
from the National Conference on Visual Education, 1111 Armitage avenue, 
Chicago 


1937 The sessions will 


——> 


German Office Machine Industry 
Papler-Zeitung (Berlin) reports that in the German Reich there are 
100 factories devoted to office machine manufacture, employing a total 
of 8,483 workmen rhese factories produce typewriters and calculating 
machines 


oe 


Finnish Vessel Visits Havana 


The Finnish demor ration ve el “Suomen Joutsen’’ visited Havana 


year ‘ 1 variety f merchandise ! tly paper 
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BUSINESS OPPORTUNITIES 





Wants Abroad 


Hong Kong House Offers Services as Agency._-The Hong Kong Typewriter 
Exchange, P. O. Box 740, Hong Kong, China, office equipment specialist, 
offers its service as agency along similar lines Manufacturers interested 
are invited to communicate. The company's letterhead indicates that it 
deals in typewriters, adding and calculating machines, numbering ma- 
chines, duplicators and supplies The latter include typewriter ribbons 
and carbon paper, adder rolls and other office items 


Export Services Available.—United Buyers, 421 Seventh avenue, New 


York, , is desirous of making contact with American manufacturers of 
merchandise suitable for the foreign field At present the chief interest 
is in typists chairs of steel, office furniture, chrome plated furniture in gen 
eral Manufacturers interested are invited to send copies of their cata 


logues in triplicate. This organization functions as an export commission 
house working on a brokerage arrangement with the manufacturer This 
is usually equal to the selling commission paid travelers. In writing indi 
cate best possible quantity price, best cash and trade discounts CIF any 
South American point. Merchandise to be packed for export, and wherever 
possible the manufacturer should indicate gross and net weights, dimen- 
sions of packing cases and all necessary particulars for export for one- 
half dozen pieces of a number Payments are said to be in any satis- 
factory manner suitable to the manufacturer's requirements 


Wanted Here at Home 


Abilene Dealer Seeks Lines.—The Crain Office Supply Company, 1133 
North Second street, Abilene, Texas, was established a few months ago 
Nicholas J. Crain, who conducts this business, will appreciate receiving 
catalogues, prices and discounts from manufacturers of this field There 
is special interest in chair cushions, rubber desk shoes, Masonite floor 
mats, and a line of low priced transfers and storage cabinets of corrugated 
board 

Distribution Available in West.—C. J. Schubert, Jr., 307 East Third 
street, Los Angeles, Calif., wishes to add to his lines. He is covering the 
territory from Denver West, and wishes to get in touch with manufacturers 
of medium priced lines of metal filing cabinets; office lamps in the low 
and medium priced range; good quality line of smoking stands and acces 
sories ; medium priced line of wood desks. Mr. Schubert has a warehouse 
of 65,000 square feet, and complete handling and storage facilities He 
operates on a commission basis, making deliveries from warehouse 

North Carolina Business Asks Catalogues.—The Office Appliance Com 
pany, Asheville, N. C., wishes to receive catalogues from manufacturers of 
office appliances and equipment. This business was established a short 
time ago by V. V. Britton, who had formerly been owner and manager of 
the Office Equipment Company, Johnson City, Tenn 

Phoenix Dealer Calis for Catalogues.-The Ball Typewriter Company, 
Phoenix, Ariz., requests that manufacturers send catalogues and other 
sales promotional literature, addressed for the attention of C. C. Ball, 17 
North Second avenue, Phoenix, Ariz. The company has a branch at Pres- 
cott, Ariz., also—please mail catalogues to the Phoenix address 

Distribution Available at Baton Rouge.--The Kuhlmann Stamp & Office 
Specialty Company, conducted at Baton Rouge, La., wishes to receive cata- 
logues from manufacturers who desire representation in the Louisiana state 
Capitol city 

Asheville Business Requests Catalogues.—W. V 
office equipment and supply store at Asheville, N. C., and requests that 
manufacturers in the lines indicated send him catalogues Mr. Britton 
was formerly owner and manager of the Office Equipment Company at 
Johnson City, Tenn 

Detroit House Seeks Lines of Mail Room Equipment.—-The Ellis Engi 
neering Company, 211 C. P. A. building, Detroit, Mich., wishes to take 
m lines which can be handled advantageously with the Multipost, which 
the Ellis Engineering Company represents. Please address communications 
for the attention of Mr. Walter B. Drake 


Britton has opened an 


a -_ 


Commerce Department Trade Opportunities 


The United States Department of Commerce has listed several business 
opportunities of interes! to our readers 

Rubber bands for office use—No. 2982; Cairo, Egypt, purchase and 
agency 

Office Equipment, steel 
ind writing ink—No. 2982; 

The reserved information (mame and address) can be secured from the 
United States Bureau of Foreign and Domestic Commerce, Washington 
D. C., or its co-operative office with chambers of commerce in the various 


pencils, fountain pens, duplicating machines 
purchase and agency. 


oo 


Peru Installment Sales Contracts 


Commerce Reports states that Article 6 of Installment Law of Peru 
installment sales contracts and trademarked articles. Devices 
which may be readily identified by trade mark or number may be legally 
registered, such as automobiles, trucks, tractors, motorcycles, 
pianos, radios, typewriters, sewing machines, calculating machines, mo 
tors, refrigerators, scales, etc. 

Such a law would be a boon to dealers doing an installment business 
It provides that persons who are three months in arrears in their pay- 
ments on registered merchandise must remit the payments within ten 
days, or have the goods embargoed, and if necessary sold at auction 
Notice to that effect must appear in the newspapers six days previous 
to the sale Unregistered goods are not protected by Law 6565 


covers 


buses, 


> 


Czechoslovakian Pencil Exports 


Papier-Zeitung (Berlin) reported that exports of lead pencils from 
Czechoslovakia in 1936 included 495 dozen, valued at 3,658,000 Kr., to 
the United States Other writing instruments exported from Czechoslovakia 

various destinations included fountain pens of celluloid ; carbon paper, 
blotting paper, etc 
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PATENTS 





2.073.601. Safety Device for Fountain Pens and the 
Like. Joseph F. Beach, Washington, D. C. Applica- 
tion sa 4, 1936, Serial No. 94,248. Granted Mafch 


16, 1937. 

2. 07 3, 819. Stapling Machine. 
on-the-Main, Germany. 
Serial No. 34,800. 
March 16, 1937. 

2,073,843. Key Lever Adjusting Mechanism. James 
F. Koca, Woodstock, Il!., assignor te Woodstock Type- 
writer Company, Woodstock, Ill., a corporation of Iili- 
nois. Application March 2, 1933, Serial Ne. 659,335. 
Granted March 16, 1937. 


Max Vogel, Frankfort- 
Application August 5, 1935, 
in Germany March 2, 1935. Granted 


2,073,902. Noiseless Typewriter. Camille Olivetti, 
ivrea, Italy. Application October 3, 1935, Serial No. 
43.438. In Italy October 27, 1934. Granted March 16, 
1937. 

2,073,958. Stapling Machine. Stephen A. Crosby, 
New York, » assignor to Parrot Speed Fastener 
Corporation, New York, Y., a corporation of New 


York. Application December 10, 1932, Serial No. 646,- 
570. Granted March 16, 1937. 

2,073,960. Anvil for Stapling Machines. Stephen A. 
Crosby, New York, N. Y., assignor te Parrot Speed 
Fastener Corporation, New York, N. Y., a corporation 
of New York. Application March 7, 1935, Serial No. 
‘710. Granted March 16, 1937. 

2,074,017. Ten-Key Adding Machine. Frederick L. 
Fuller, West Orange, N. J., and Samuel Brand, Bing- 
hamton, WN. Y., assignors to International Business 
Machines Corp., New York, N. Y., a corporation of 
New York. Original application September 7, 1934, 
Serial No. 743.044. Divided and this application july 
31, 1935, Serial No. 34,020. Granted March 16, 1937. 

2.074,026. Calculating Machine. Ernest Racz, De- 
troit, Mich., assignor to Burroughs Adding Machine 
Company, Detroit, Mich., a corporation of Michigan. 
Application May 27, 1933, Serial No. 673,184. Granted 
March 16, 1937. 

2,074,051. Keyboard Control Mechanism. Clyde J. 
Fitch, Jersey City, ‘ assignor te Seteratttenal 
Business Machines Corporation, New York, N. Y., a 
corporation of New York. Application 
1935, Serial No. 12,575. Granted March 16, 1937 

2,074,097. [yevariins Machine. Charles L. Win- 
ter, Chicago, Ill., assignor to United Autographic Reg- 
ister Co., a corporation of Hilinois. Application March 
it, 1935. Serial No. 10,543. Granted March 16, 1937. 

2,074,255. Rotary Eraser. David A. Dodson, Wash- 
ingten, D. C. Application March 14, 1936, Serial No. 
68,937. Granted March 16, 1937. 

07 Temporary Binder for Sheets of Paper 
and the Like. Francis Basil Bolton, Brisbane, Aus- 

i Application October 16, 1934, Serial No. 748.- 
=, Hd Australia December 18, 1933. Granted March 
16, 19% 

2,074,333. Typewriting Machine. William F. Hel- 
mond, West Hartford, Conn., assignor to Underwood 
Elliott Fisher Company, New York, N. Y., a corpora- 
tion of Delaware. Application December 2, 1933, Se- 
rial No. 700,646. Granted March 23, 1937. 

2,074,606. Filing Cabinet for Mimeograph Stencils. 
Henry W. Elliot, New York, N. Application Jan- 

1936, Serial No. 61,151. 


ony 28, Granted March 23, 
2,074,632. Pencil. Edgar B. Whitney, Sierra Madre, 
Calif. Application May 13, 1935, Serial No. 21,170. 


Granted March 23, 1937. 

2,074,778. Typewriter. Heinrich Decker, Cologne, 
Germany, assignor to Okopa Carbon Paper Eliminator 
Limited, London County, England. Application June 
ti, 1934, Serial No, 730,124. In Germany June 10, 
1933. Granted March 23, 1937. 

2,075,021. Fastener for Typewriters. 
lon, Syracuse, N. Y., assignor te L. C. Smith & Co- 
rona Typewriters Inc., Syracuse, N. Y., a corporation 
of New York. Applicat on May 7, 1935, Serial No. 


Glenn W. Co- 


20,222. Granted March 30, 1937. 
2,075,223. Pencil Lead and the Art of Making the 
Same. Odolf Pischel, New York, N. Y., assignor to 


Eagle Pencil Company, New York, N. Y., a corpora- 
tion of Delaware. No drawing. Application Septem- 
4 10, 1934, Serial No. 743,411. Granted March 30, 
937. 


2,075,375. Calculating Machine. ° 
Wilmette, Ill., assignor to Felt & Tarrant Mfg. Co., 
Chicago, Ill., a corporation of Illinois. Original appli- 
cation May 16, 1930, Serial No. 452,876. Divided and 
this application March 26, 1934, Serial No. 717,346. 
Granted March 30, 1937. 

2,075,540. Combined Typewriting and Computing Ma- 
chine. Henry L. Pitman, Westfield, N. J., assicnor, 
by mesne assignments, to Underwood Elliott Fisher 
Company, New York, N. Y., a corporation of Dela- 
ware. Application September 29, 1931, Serial No. 565,- 
767. Granted March 30, 1937. 

2.075.578. Typewriting Machine. Frederick A. Hart, 
New Britain, Conn., assignor to Remington Typewriter 
Company, ilion, N. Y., a corporation of New York. 
Application April 15, 1930, Serial No. 444,450. Granted 
March 30, 1937. 

2,075,661. Fountain Pen. Antonio S. Romero, San- 
turce, P. R. Application February 7, 1936, Serial No. 


Joseph A. V. Turck 


62,822. Granted March 30, 1937. 
2.075.725. Writing Instrument. David Kahn, Wood- 
cliff, N. J. assignor to David Kahn, Inc., North Ber- 


gen, Hudson County, N. J., 
sey. Application October 18, 
Granted March 30, 1937. 

2,075,766. Leose Leaf Binder. Benjamin G. Rand, 
North Tonawanda, N. Y., assignor to Remington Rand, 
inc.. Buffalo, N. Y. Application August 14, 1931, Se- 
rial Ne. 557,161. Granted March 30, 1937. 

2,075,828. Pen. Archie D. Robinson, 
Mass. Application September 12, 
300. Granted April 6, 1937. 

2,075,932. —— Attachment for Writing Instru- 
ments. Willia Ehrmann, Fort Wayne, Ind. 
Application April 13, 1936, Serial No. 73,994. Granted 
April 6, 1937. 

2,075,950. Duplicating Device. Alfred Marchev, La 
Grange, and Cecil C. Mee Cain, Glen Ellyn, til., as- 
signors to Ditto, incerporated, Chicago, Ill., a corpo- 
ration of West Virginia. Application April 4, 1935, 
Serial No. 14,648. Granted April 6, 1937. 

2,076,035. Paper Holder fcr Pencils. 
Lar Rieu. Ir., Oakland, Calif. 
1935, Serial Ne. 34,925. 

2,076,152. 
Machine. 
signor, 


a corporation of New Jer- 
1935, Serial No. 45,663. 


Westfield, 
1935, Serial No. 40,- 


Edmond A. 
Application August 6, 
Granted April 6, 1937. 

Combined Typewriting and Computing 
Alfred G. F. Kurowski, Brooklyn, N. Y., as- 
by mesne assignments, to Underwood Elliott 


Fisher Company, New York, N. Y., a corporation of 
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- 076,997. Fountain Pen. William Livsey, Liver- 
ogg Se 1e37. a a ORR oan England. Application June t1, 1936, ot 
2.076, 198. Typewriter. Franz Honnolke, Haberzie, 84,752. In Great Britain July |, 1935. Grant pr 


Post Gross-Tschochau, Czechoslovakia. Application De- 
cember 5, 1935, Serial No. 53,066. in Czechoslovakia 
December 21, 1934. Granted April 6, 1937. 

2,076,265. Loose Leaf Binder. George H. Dawson, 
Chicago, I1l., assignor to Wilson-Jones Company, Chi- 


. tL, a corporation of Massachusetts. Applica- 
tien, October 38, "934, Serial No. 747,274. Granted 
April 6, 1937. 

*, 076,439. “Calculator. John W. Young, Dundalk, 

Md. Application a 18, 1935, Serial No. 17,144. 
il 6, 1937. 

eae. Nugent Dodds, Washing- 


2,076,448. Cony Holder. 
ca 


ton. D. C. Application November 2, 1935, Serial No. 


.039. Granted April 6, 1937. : 
“? 076.470. Magazine Pencil. John A. Leimer, Chi- 
cago, Ill. Asians August 10, 1936, Serial No. 95,- 


ranted April 1937. 
7 one, 583. T ~-4 Adjustment and Shutter Bed. 
Chester A. Macomie. Chicago, I1!., assignor to Ma- 
comic Corporation, Chicago, Ill., a corporation of Del- 
aware. Application August 7, 1935, Serial No. 35,111. 
Granted April 13, 1937. 


. 1937. 
i 077.340. Penholder with Ink-Guard. toe 7 
Rome, Italy. Apotieation November 19, (934, 
No. 753,713. Renewed November 10, 1936. in “i 
many November 24, 338. “Granted April 13, 1937. 


DESIGN PATENTS 


103,570. Design for a Pencil. Paul S. Hauton, At- 
" Application ag 24, 1936, Serial No. 
ranted March 16, 

798. Design for a Cometnatioe Desk Unit. Al- 
bert S. ene. Boston, and David J. La France, Cam- 
bridge, assignors to The Carter's Ink Company, 
Cambridge & Mass., a corporation of Massachusetts. Ap- 
plication Feeney 8, 1937, Serial No. 67,510. Granted 

. 193 
wagner, Design for a Perpetual Desk Calender. 
Gerhard Martin Lee, Aurora, lil., assignor to W. H. 
McCullouch, doing business as Fineh MecCullouch, 
Aurora, tll. Application October 29, 1936, Serial No. 
65,583. Granted March 30, 1937. 














NATIONAL AND LOCAL OFFICERS 
WHO DIRECTED REGIONAL MEETINGS 


. John Ford, Jr. 


HELD LAST MONTH 


. William C. Clegg, The Cong Company, Sen Antonio, 


Tex., President, National Stationers Association. 


. Charles P. Garvin, General Manager, National 


Stationers Association, Washington, D. C. 


. T.M. Pelly, Lowman & Hanford Company, Seattle, 


Wash., Governor District No. 11. 

W. J. Ortel, Shaw & Borden Company, Spokane, 
Wash., Governor-Elect District No. 11. 

Peterson Lithograph & Printing 
Company, Omaha, Nebr., Governor District No. 8. 
Gerry Manning, Joplin Printing Company, Joplin, 
Mo., Governor-Elect District No. 8. 

Ed. M. Hansen, Miller-Davis Company, Minneapolis, 
Minn., Governor District No. 7. 

V. A. Hanson, Brown & Saenger, Inc., Sioux Falls, 
S. D., Governor-Elect District No. 7. 


. Harry B. gr Sylvester & Nielsen, Inc., 


Appleton, Wisc., Governor District No. 6. 


. Fred Tracht, University of Chicago Bookstore, 


Chicago, Ill., Governor-Elect District No. 6. 


. Harold Hampton, “_” Office Supply Com- 
° 


pany, Indianapolis, Ind., Governor District No.5. 


. K. L. Boyer, The Newell B. Newton Company, 


Toledo, hio, Governor Elect District No. 5. 
(See section beginning on page 30) 
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Setting the Retail Selling Figure 


a 


A COMMERCIAL station- 
ery business is a complex mer- 
chandising venture involving 
many factors, each having an 
influence upon the ultimate suc- 
cess or failure of the business. 
Yet the most important single 
factor is the matter of making 
resale prices.” 

A man with twenty-five 
years experience in the sta- 
tionery industry was speaking. 
His contacts during that quar- 
ter-century have permitted him 
to observe the functioning of 
retail office supply firms in a 
large section of the country. 
He is in a position to comment 
with authority. 

The statement recalled the 
following question put to sta- 
tioners in various parts of the 
country during March. 

“Would you prefer that man- 
ufacturers’ lists show net 
prices and not list prices?” 

As recorded last month only 
one of all those responding in- 
dicated any doubt as to the 
efficacy of list prices. The re- 
sponses varied somewhat in 
the reasons advanced for fa- 
voring the status quo, but al- 
most all seemed convinced that 
a manufacturer’s list price was 
a fine thing to have on hand to 
show customers. A study of 


A Further Discussion 


ot the Problem of Price 


Making 


the answers would give an an- 
alyst grounds for assuming 
that merchandise in the sta- 
tionery industry is often sold 
upon price rather than merit. 
Price is an inevitable factor, 
but it need not be a deciding 
factor when the product is pur- 
chased for the service it can 
render or because time and 
money can be saved through 
its use. 

“List prices are generally ad- 
hered to by most dealers.” “List 
prices keep selling prices more 
uniform.” “List prices help the 
dealers to keep together more 
on their prices.” “List prices 
give every retailer a basis for 
selling.” “List prices are more 
convenient and tend to stabilize 
prices.” “‘A list price makes for 
a uniform price.” 

And so they go, ascribing to 
the custom of manufacturers 
providing list prices the credit 
for the maintenance of some 
degree of uniformity in retail 
prices. Yet there is no assur- 


ance that the “uniform” price 
is the right price upon which 
the dealer may be certain of 
earning a stipulated net profit. 
“We can save much time in 
using the list by which to sell, 
whether it be followed or a dis- 
count allowed,” says one sta- 
tioner. “A manufacturer’s list 
is not questioned by a purchas- 
er, and you have the advantage 
of showing a discount if neces- 
sary,” reports another. 
Allowing a discount from 
lists is a popular practice 
among dealers in the industry. 
Frequently the only function of 
a list price is to serve as a point 
from which to come down. It 
is hard to control. It makes cus- 
tomers discount conscious and 
tends to force a price below the 
profit line. Although the point 
of departure (the list price) 
may be the same for all retail- 
ers, the point of arrival (the re- 
sale price) may not be the same 
for any two dealers. Uniform- 
ity is not necessarily achieved 
through the list price system. 
From the welter of remon- 
strances that arise following 
the suggestion that retail prices 
can be made scientifically and 
profitably by the retailer him- 
self emerges strongly the ob- 
jection that it would take too 
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much time and effort. It must 
be granted that it would take 
time and require the expendi- 
ture of considerable effort, but 
not too much of either when 
measured in the terms of re- 
sults. 

Consider this suggested 
plan— 

Establish a mark-up system 
upon basis of total cost (cost 
of merchandise, transportation, 
rent, light, heat, salaries—all 
overhead items) plus the net 
profit desired. Adhere to this 
system in arriving at retail pri- 
ces without relation to compe- 
tition. Make it strictly an intra- 
business process. 

The next step is to consider 
competition and upon items 
that are in the closely competi- 
tive class adjust prices to meet 
the situation. 

In essence that is all there is 
to the making of profitable re- 
sale prices. The procedure is 
not complex, but it involves 
some factors that come only 
from experience and it requires 
persistence of a high order. 

An initial requirement is a 
knowledge of the local market. 
The average stationer has that. 
Another primary requirement 
is a knowledge of competition. 
The average stationer has that. 
A third necessity is an accurate 
knowledge of the cost of doing 
business. Not all stationers 
have that but they have the 
means of obtaining it — their 
records. Time spent in analy- 
sis of his business as revealed 
by his records will be a profit- 
able investment for many rea- 
sons besides contributing to 
correct resale pricing. 

Retailer Has the Basic 
Knowledge 

Being possessed of the three 
kinds of knowledge mentioned 
above, there remains for the 
stationer only the task of de- 
termining and listing the pro- 
fitable retail price of every item 
carried in the store or avail- 
able from wholesalers or manu- 
facturers. A long, tedious and 


eminently worth while labor. 

The average stationer carries 
from 3,000 to 4,000 items in 
stock. Wholesalers have avail- 
able for distribution up to 25,- 
000 items. The range of calls 
reaches the latter figure, mak- 
ing it incumbent upon the sta- 
tioner to have available infor- 
mation and prices upon all the 
items. 

Actual setting of the retail 
prices will of necessity devolve 
upon the proprietor, the gen- 
eral manager, the one who 
“knows.” Before he begins 
work there are some mechanics 
of form set-up and product list- 
ing that can be done by a typist. 
Supposing an 8!4x11 sheet is 
ruled off in seven columns, a 
wide one at the left and six nar- 
row ones at the right. Then the 
typist, copying from a standard 
wholesaler’s catalogue could 
list the articles in the wide col- 
umn. 

The forms are now ready for 
the pricer. In the first narrow 
column he writes the word 
“Each” or “Unit.” In the next 
“Dozen’’; the next “100”; next 
**200”; next “300”, and the last 
“500.” Naturally, the column 
headings would vary in accord- 
ance with the character of the 
products. 

The Mark Up Percentage 

A safe average mark up on 
“Each” or “Unit” sales is 100 
per cent. It might be more or 
less depending upon the item, 
its turn over speed, the market, 
competition, etc. For the sake 
of example, let us leave it at 
100 per cent. The column at the 
extreme right is to carry the 
lowest price at which the mer- 
chandise will be sold. Suppos- 
ing the dealer determines not 
to sell at less than a twenty-five 
per cent mark-up under any cir- 
cumstances. (In view of the 
fact that the average cost of 
doing business in the commer- 
cial stationery business is be- 
tween thirty and thirty-five per 
cent, the figure is none too 
high.) The intermediate col- 
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umns, for the sake of example, 
would carry the following 
mark-up percentages, from left 
to right: ninety, seventy-five, 
fifty and thirty-five. 

Working from the cost pri- 
ces, it would be a simple though 
lengthy task to pencil in the 
retail prices. When that is done 
the typist can make additional 
copies (several at one writing) 
so that each member of the 
sales staff may have one, giving 
the proprietor assurance of 
price uniformity throughout 
his entire organization. 

Typing alone might take sev- 
eral weeks and cost forty or 
fifty dollars. The total expense 
of preparing the price manuals 
may run considerably higher. 
But the cost would be insignifi- 
cant in comparison to the gain. 
Once established, the price book 
would need only a limited 
amount of time to be kept in 
pace with price. changes. A 
great majority of the 25,000 
items remain static in price for 
long periods. Price changes can 
be made easily on the master 
copy where they are listed in 
pencil. A few minutes at the 
typewriter will provide revised 
sheets for salesmen to substi- 
tute for the out-dated sheets in 
their books. 

A possible extension of the 
service of the price manual 
would be to designate the col- 
umns A,B,C,D,E and F. From 
this customers could be classi- 
fied as A,B,C, etc., in accord- 
ance with average monthly vol- 
ume of purchases. A “D” cus- 
tomer, for instance, would be 
given “D” prices regardless of 
the size of his individual pur- 
chase because his monthly total 
earns him that rating. 

Can it be done? Is the sug- 
gestion feasible? It has been 
said that no business failure 
among commercial stationery 
retailers has been caused by 
lack of sales. It was in some 
other function that manage- 
ment failed. Perhaps improper 
pricing was at the root. 








Federal Background for the 


State Laws of Fair Trade 


j= latter-day course of so- 


called “fair trade” legisla- 
tion affords an _ exceptional 


example of putting the cart be- 
fore the horse. For years on 
end a considerable portion of 
the forces of business in the 
United States has been seek- 
ing to obtain from Congress ex- 
plicit legal authority for the 
fixing at the source and the en- 
forcement at retail outlets of 
uniform resale prices. And, 
just when the quest appeared 
most hopeless, lo and behold a 
new approach, with a different 
outcome—viz. the success of 
State-by-State Fair Trade laws. 

That the cart has been thus 
placed before the horse does 
not, however, make the horse 
any the less important. It is 
all very well for believers in re- 
tail price standardization to 
hail the lengthening string of 
State laws. A multiplication 
that has gone the faster since 
the U. S. Supreme Court, a few 
months ago, formally vindi- 
cated the model State law. But 
if every State in the Union ap- 
plied this acclaimed remedy for 
price cutting, the respective 
statutes would in each instance 
apply only to intra-State com- 
merce within a political subdi- 
vision. There remains to be 
reckoned with the longer reach- 
es of interstate commerce. 
Here, progress waits on the 
stalking horse of Congressional 
legislation. 

Success of State initiative is 
the explanation of the sudden 
awakening of interest in the 
Tydings-Miller Bill which has 
been jogging along in Congress 


A\n Interpretation by Waldon Fawcett 


with no promise of a sensa- 
tional finish. Having in mind 
the fate of the early Stephens 
Bill and the lingering death of 
the Capper-Kelly Bill, many 
executives refused to grow ex- 
cited over the current successor 
when it first appeared. They 
overlooked two factors that 
have put a different complexion 
on the proposition. 

The first of the elements that 
have made the difference is the 
change of circumstances and 
environment. The inrush of 
State laws and the O.K. from 
the Supreme Court would, of 
themselves, render a blanket 
Federal law logical, and operate 
to win over some of those Con- 
gressmen who have heretofore 
balked at price maintenance in 
any guise. On top of that has 
been the lingering influence of 
the NRA and its code system, 
with a promised resurrection in 
some form. Finally, the Pat- 
man Act, the so-called Anti- 
Price Discrimination law, has 
contributed, at least indirectly, 
to this trend in Federal legis- 
lation. 

National Fair Trade Enabling 
Act 

A second element that has 
altered the set-up at Wash- 
ington is the variation in the 
approach made by the Tydings- 
Miller Bill. Instead of an inde- 
pendent bill (subject to the 
instinctive resistance that must 
be faced by the average pro- 
posal wholly new) we have a 
lean-to for existing law. An 


amendment to the time-tried 
Act of July 2, 1890, entitled 
“An Act to protect trade and 
commerce against unlawful re- 
straints and monopolies.” The 
underlying statute would be 
known as the National Fair 
Trade Enabling Act. 

This measure sanctions re- 
sale price control by providing 
that nothing in the Anti-trust 
laws shall render illegal con- 
tracts or agreements prescrib- 
ing minimum prices or other 
conditions for the resale of a 
commodity which bears the 
trade mark, brand or name of 
the producer or distributor of 
such commodity. To put an 
end to the prosecutions of 
price-fixers by the Federal 
Trade Commission,—a _ fre- 
quent incident in recent years 
—the new draft further states 
specifically that price-fixing 
and fair trade contracts shall 
not be an unfair method of 
competition under the Federal 
Trade Act. To clinch the hook- 
up between the Tydings-Miller 
measure and the model State 
acts it is stipulated that the 
Federal authorization operates 
when contracts or agreements 
of the permitted kind are law- 
ful as applied to intrastate 
transactions under any statute, 
law or public policy in effect in 
any State or Territory or the 
District of Columbia. 

Frankly the purpose of the 
scheme for a supporting Fed- 
eral statute to bolster State 
laws is not so much legal as 
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sentimental. It seems neces- 
sary or at least desirable that 
a large proportion of retailers 
be reassured regarding the new 
price stabilization deal. Even 
since the U. S. Supreme Court 
placed its stamp of approval on 
the California and Illinois Acts, 
a good many merchants have 
been haunted by the fear that 
the several State laws would 
not and could not fulfill their 
purpose because of conflict with 
the Acts of Congress. Hence 
the plot to have Congress for- 
mally give its blessing to the 
State laws—laws which are 
now operative for considerably 
more than one-half of the popu- 
lation of the whole country. 
Price Maintenance Contracts 
Voluntary 

That Congress is not draw- 
ing a blank check empowering 
the States to put over any and 
all varieties of fair trade legis- 
lation is supposed to be at- 
tested by three reservations or 
limitations. For one thing, the 
legislation relates only to vol- 
untary contracts or agreements 
for vertical resale price main- 
tenance. For another thing, 
the contracts must apply only 
to goods that are signed by 
name, brand or trademark. 
And, for the third exaction, be- 
hold the requirement that 
every commodity under fair 
trade contract be in free and 
open competition with com- 
modities of the same general 
class produced or distributed 
by others. 

It is with malice afore- 
thought that the sponsors of 
the Tydings-Miller Bill have 
stressed the claim that this is 
simply an Enabling Act to give 
more power to the arms of the 
several States to do what they 
want to do in encouragement of 
fair trade without fear of stub- 
bing a toe on any Federal law. 
The strategy in this emphasis 
is born of a desire to single out 
this new version as separate 
and apart from the old type of 
Price Maintenance Bill. The 
very term “Price Fixing” has 


always been a bogey with some 
Congressmen. Hence the ma- 
neuver to dodge the stigma. 
But this plea nas not been al- 
lowed to pass unchallenged any 
more than has the twin argu- 
ment that the Tydings-Miller 
formula is a cure for loss lead- 
ers. 

The Mail Order Association 
of America has, for one, pooh- 
poohed the idea that the latest 
addition is merely an enabling 
act. Spokesmen for Sears, Roe- 
buck & Co. and other catalogue 
houses have insisted that the 
instrument is not an enabling 
act but a “price-fixing bill, di- 
rectly or indirectly.” They 
argue that the States do not 
need any enabling act. That 
they have already passed their 
acts and are putting them to 
work in intrastate commerce. 
The mail order heads and the 
department store executives 
have thus sought to pin the re- 
sponsibility squarely upon Con- 
gress and thereby frighten that 
body by the liabilities of ex- 
tending a controversial princi- 
ple to interstate commerce. 
The mail order missionaries 
have convinced themselves and 
seek to convince Congress of a 
belief that the ultimate effect 
of price-fixing legislation will 
be to lead purchasers at retail 
into consumer codéperatives. 


Further Control Feared 


Fear of extra added mer- 
chandising controls to come 
has lately been revealed at 
Washington as the secret urge 
of some of the most stubborn 
opposition to Fair Trade legis- 
lation. Uneasiness over the ef- 
fect of price control at the 
sources is only part of the 
story. A representative of the 
National Retail Drygoods As- 
sociation, the spokesman for 
the department stores, declared 
that the members of that body 
would not oppose a bill that 
would prohibit loss leaders. 
What is worrying the antis is 
the fear that, once price sta- 
bilization was affected by the 
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new power, ambition might 
seek to control other conditions 
of sale. Say, contracts limiting 
the territory for resale. Or 
fixing resale prices on “basing 
points”,—a device that has 
stirred the ire of the members 
of the Federal Trade Commis- 
sion for many moons. 

A point that has been heavily 
underscored by advocates of an 
underlying National Fair Trade 
Act is that many manufactur- 
ers and wholesalers in various 
lines are unable to take full ad- 
vantage of the present State 
laws even in the States which 
have such laws in force. Ac- 
cording to the tales of woe told 
at Washington, the trouble is 
that many producers and job- 
bers cannot “domesticate” 
their operations. A few manu- 
facturers, to be sure, have do- 
mesticated in the several States 
in order to come under the 
shelter of the respective State 
laws. But the majority of 
manufacturers fear to take this 
step because of uncertainty as 
to the ultimate cost of such do- 
mestication in the future. 
Some manufacturers have un- 
dertaken to avail themselves of 
the privileges allowed by the 
State laws by adopting the 
agency system of distribution. 
But they, too, are grumbling 
over the expense. 

Among Members of Con- 
gress, notably those who 
closely follow business legisla- 
tion, the liveliest curiosity has 
been manifested as to how the 
State laws have worked out as 
affecting the price levels of 
trade marked goods. Congress- 
men have to answer for their 
actions to Mr. and Mrs. Ulti- 
mate Consumer and the big 
question-mark in the Congres- 
sional mind is whether fair 
trade concessions would prove 
price-inflationery and even- 
tually come home to plague the 
lawmakers. 

As luck has it, there is not 
too much evidence on the after- 
math of the local or regional 
fair trade millennium. Almost 
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the sole evidence has been sup- 
plied from California where a 
law of this pattern has been in 
force since 1931 and where 
some 200 “domesticated” manu- 
facturers have been operating 
under it. The showing of the 
tabulation on file at Washing- 
ton is that the law has worked 
both ways on prices. Some 
prices have been marked up 
and others have been marked 
down. The averaged figure is 
about what it was before fair 
trade came to pass. Low prices 


This Night Picture 
Presents the Front of 
the Store of R. M. 
Hays & Bros., 
Hagerstown, Md. — 
Beneath the terra 
cotta shown at the 
top is all black glass 
and metallic front 
which is extremely 
impressive. The 
business, which was 
originally acquired 
by the Hays family 
in 1886, is actually 


This Is the Recently 
Rearranged Store of 
The Columbia Office 
Supply Company, 
Columbia, S. C., of 
Which James 
Holmes Is President, 


(notably the drastic cut prices 
below the cost of replacement) 
have been replaced by higher 
prices. But prices that were so 
high as to be really out of line 
have in many instances been 
lowered. With the net result 
that both peaks and hollows 
have been ironed out with no 
change worth mention in the 
total return to the public for its 
total outlay. 

A question frequently asked 
at Washington is the effect of 
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the looming legislation on the 
prices of rebuilts, second-hand 
goods, etc. The answer is that 
the disposal of such articles is 
not affected. Damaged and de- 
teriorated goods are likewise 
exempt. This is in line with 
the latitude allowed for the dis- 
posal of seasonal goods and the 
release of identified articles 
from the provisions of con- 
tracts when being closed out. 
Few complications on this score 
have so far arisen in the States 
where try-outs are under way. 


the oldest of its kind 
in the country and 
was strictly a sta- 
tionery store until a 
few years ago when 
the company began 
stocking Browne- 
Morse furniture and 
a line of steel office 
equipment. Chester 
R., and F. M. Hays 
are the active heads 
of the pioneer firm 
at the present time. 


After It Was Com- 
pletely Remodeled 
to Create a Larger 
Display Space for 
Office Furniture and 
Accessories. 


The typical American way of trying to get rid of business difficulties is by pass- 
ing a law. Whenever things go wrong in a man’s affairs, his first thought is 
that there ought to be a law against anything of that sort. We would cure every 
ill, from fallen financial arches to the headache of competition by putting a new 
law on the statute books. 


We do not seem to realize that economic principles are not to be nullified 
by legislation. You cannot eliminate the law of supply and demand by state 
statutes. You cannot extract the teeth from competition by a law and still have 
the benefits of competition. And it is competition that brings about improved 
methods, lowered costs, new models, quantity production, wider distribution. 


There ought to be a law that every time we pass a law, we must repeal a 
law.—Frank Farrington. 


(All rights reserved) 














EDITORIAL 


National Stationers Mobilize 


@@ The live interest being revealed in the re- 
gional meetings being held in various parts of the 
country by groups of stationers who belong to the 
National Stationers Association is receiving com- 
ment from those who have watched the progress 
of the trade of recent years. Attendance at the 
meetings in some instances has been unprece- 
dented, and the attitude disclosed by those who 
come to listen to programs which in their general 
character are relatively similar indicates a con- 
cern that may well be called professional. An idea 
of what is going on may be derived from an exam- 
ination of the material on twenty-six pages of this 
issue, starting on page 30,—reports of events and 
comments by the NSA general manager, Charles 
P. Garvin. 


--o-> 


“Who Makes Prices?” 


@© After the leading article of this issue, en- 
titled “Setting the Retail Selling Figure” was put 
into type, a copy of the new Horder’s catalogue 
was received. Like each of its predecessors it 
proved to be an impressive, complete, interesting 
piece of trade literature. As a frontispiece, facing 
the inside of the front cover, the catalogue car- 
ries a statement by E. Y. Horder, president and 
founder of the organization, under the title, ““Who 
Makes Prices?” Because of its pertinence to the 
subject of the article, we quote it in full. 

“Price maintenance—price stabilization—and 
the many similar phrases which fill our legislative 
halls and newspaper columns, avoid the simple 
explanation of ‘Who Makes Retail Prices.’ Peter 
Freuchen in his fine book ‘Arctic Adventure’ has 
portrayed the essence of the principle, as it oper- 
ates even today among the Eskimo peoples. He 
writes, ‘In Eskimo logic, goods possess value ac- 
cording to the buyer’s need, and the buyer should 
decide the price.’ 

“There are but three factors for the buyer to 
consider (be he Eskimo, Manufacturer, or Bank- 
er). Walter Pater describes them as the ‘three 
unities’—Time, Place, Action. The buyer has need 
for goods at a definite Time—must be assured 
of delivery on time. The wire orders and special 
delivery instructions which we receive so fre- 
quently (often costing as much, or more than the 
goods) testify to the importance of Time. The 
second factor is Place—the goods must be avail- 
able where they are to be used, and on time. The 
many orders from central purchasing departments 
for direct shipment to far-flung branches prove 
the importance of this factor. 

“Finally, the requirement for Action must be 


met. The goods must perform the action, the re- 
sult, which the buyer expects. They must be up 
to specification on every score. More than this, 
they must be completely adequate for the work at 
hand. The Horder guarantee assures you not only 
that goods are as represented, but also that they 
must meet your particular need. 

“Therefore, the prices in this catalogue are ac- 
tually determined by our customers of today, and 
the millons we have served during the past 36 
years. Of us, customers have demanded certain 
qualities, certain services; and have guided us so 
literally in what they consider to be Sound Value, 
that the Net Prices in this catalogue are actually 
made by the thousands of business men whom 
we serve.” 


-o- 


Thirty-Second Annual NSA Convention 


© Scheduled for September 27 to 29, the thirty- 
second annual convention of the National Station- 
ers Association is still months away, but plans are 
already in process at the Washington headquar- 
ters. And members, recalling the outstanding 
success of the 1936 assembly, are beginning to 
think about arranging their fall schedules to in- 
clude this year’s event. Chicago will again be 
host and invites stationers to plan now for attend- 
ance next September. 


oo 


Remington Rand Employes Protest Federal Edict 


@@ In the April 2 issue of the New York Herald- 
Tribune appeared a statement issued by the em- 
ployes of Remington Rand, Inc., protesting the 
order of the National Labor Relations Board to 
the company to summarily reinstate 4,000 strikers. 
The statement, according to the newspaper story, 
was issued by representatives of the employes at 
Syracuse and Ilion, N. Y., and Middletown, Conn. 

The statement, signed by Reginald Boote, chair- 
man of the Ilion employe association as chairman 
of the joint committee; Ralph A. Frissell, secre- 
tary of the Middletown association, and Claude W. 
Parlow for the Syracuse employes is as follows: 

“To the charge that Remington Rand is guilty 
of ‘unfair labor practices,’ the most conclusive an- 
swer is the excellent relations which exist between 
the company and the 11,400 employees now work- 
ing voluntarily in the American plants—2,000 
more than before the strike—and the total of 
18,000 now on all the company’s pay rolls. 

“The fairness of our collective-bargaining 
agreements with the company, the provisions for 
prompt handling of grievances and arbitration of 
all differences, our forty-hour work week with 
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time ana one-half for overtime, our vacations with 
pay, our group insurance and stock-ownership 
privileges, the many favorable adjustments in 
piece rates and the wage increase which we have 
negotiated without strike threats or discord, and 
the codperative spirit now existing among us 
should prove to the public that the charges made 
by the Labor Board are unfounded. The rank and 
file of our fellow workers know they are untrue. 

“People are tired of and fed up on lawlessness. 
The public will be interested to know that Reming- 
ton Rand employee associations have anticipated 
the demand that labor assume responsibility, and 
that some of our groups already have incorpo- 
rated. Up to date the public has been given a dis- 
torted, untrue picture of an ‘industrial war.’ We 
want the country to know that Remington Rand 
and its employees have resisted a systematized 
campaign of terrorism, assault, arson and dyna- 
miting while standing shoulder to shoulder for the 
right to work. From this experience we have 
worked out a sound basis for permanent industrial 
peace, blazing a trail which industry and labor 
may well follow.” 

The board’s order to Remington Rand appeared 
on page 56 of the April issue of Office Appliances. 

Developments in the controversy have given the 
situation national interest. One of the latest be- 
ing an indictment of James H. Rand, Jr., on a 
charge of violating the “Strike-breaking Law,” 
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upon which the daily newspapers of April 13, car- 
ried the following comment by Mr. Rand: 

“If, in this enlightened country, a business man 
can be indicted for doing the lawful things neces- 
sary to protect the security of eleven thousand of 
his employes in their right to work against a mili- 
tant lawless minority, then I am proud to be in- 
dicted in such a cause. 

“T am glad of the opportunity of trial before a 
fair tribunal in which all the ways of local labor 
racketeers can be exposed, even as to their in- 
fluence upon departments of the Federal Govern- 
ment.” 

Another development, which may be the final 
one, is an announcement that the agreement which 
was rejected by the strikers last November was 
approved on April 19. The agreement involves 
rehiring strikers not now engaged in other em- 
ployment as rapidly as production schedules per- 
mit. In the meantime, strikers who notify the 
company in writing of their desire to return to 
work will receive a $10 weekly allowance for a 
period not exceeding six weeks. It is estimated 
that about 700 of the striking employees are with- 
out work at present. The number of workers orig- 
inally on strike was 6,000. Apparently a great 
majority of them have found permanent employ- 
ment elsewhere during the protracted strike pe- 
riod. Increase in general industrial activity prob- 
ably accounts for this absorption of employables. 


R. H. SPRACUE—OIL PRODUCER 

When R. H. Sprague, secretary of 
The Weis Manufacturing Company, 
Monroe, Mich., member of the city 
school board and active in other civic 


affairs, is engaged in his duties at the’ 


office and elsewhere and even when 
under the beneficent influence of old 
Morpheus, an oil well in which he and 
twenty-five friends in Monroe are inter- 
ested with others, is gushing forth a 
barrel of fine grade oil each minute. 
Some years ago, in answer to his 
father’s inquiry ‘‘George, where DO you 
get all that money?’’ George Ade replied 
that he had three women working for 
him—‘The College Widow,” ‘Peggy 
from Paris’? and “‘The Girl from Max- 
ims.”” But boy, having a happy, viva- 
cious oil well working for you night and 
day. Turning in a dollar plus at each 
round of the minute hand! ‘That's 
something else again, Mawruss.”’ More- 
over, on the property is place for three 
more wells which are to be put to work 


It all came about through Mr. 


Sprague’s interest in a proposition of the 


Here and There 


Franklin Petroleum Development Com- 
pany, which planned to drill in the 
Buckeye township oil field in Gladwin 
county, five miles southeast of Gladwin, 
Mich. Incidentally, the whole Buckeye 
field has had a phenomenal develop- 
ment. Many of the other wells are 
pouring forth the treasure. 

Convinced of the merits of the proj- 
ect, Mr. Sprague backed his judgment 
with money and convinced twenty-five 
of his friends to participate with him. 
For three months the skeptics scoffed, 
but on March 30, the first well ‘‘came 
in.”” After an initial surge at the rate 
of 2000 barrels a day, the well settled 
to a steady flow of 1500 barrels. Drill- 
ing is now in process on two other wells 
and a site has been cleared preparatory 
to drilling the other one scheduled for 
the forty acre plot covered by the com- 
pany lease. The law of the state of 
Michigan prohibits drilling more than 
one well on each ten acres of leased 
land. 

When oil was struck, Mr. Sprague 
was close at hand. He says: “I was 


Standing only about three feet away 
from the pipe when all of a sudden a 
stream of oil and gas gushed out. | 
never had a thrill like it."’ Which is 
not difficult to imagine. 

With the first well pouring forth 
1500 barrels a day, one is inclined to 
compute the financial returns on four 
wells. Should they average but a thou- 
sand barrels a day, the return on a five 
hundred dollar investment would bring 
around eighteen hundred a month. Even 
if but two wells made the average, there 
would be half the sum. It would appear 
that those who went in for the invest- 
ment of even a hundred dollars should 
have no problem in keeping the wolf 
from the door. 

We congratulate our old friend, R. H. 
Sprague, and the other participants in 
the venture. 





MILWAUKEE TYPEWRITER 
COLLECTION OPENED TO PUBLIC 
March 21 marked the opening to the 
public of the collection of typewriters 
that has been organized over a consid- 
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Charles P. Garvin, G of the 
National Stationers Association, Keeps in 
Touch with Governmental Activities.—Here 
he may be glimpsed in the left foreground lis- 
tening to a discussion of recent trends in labor 
legislation at a gathering of American Trade 
Association executives and staff members of 
the United States Chamber of Commerce in 
Washington. At his left is Herman Fakler of 
Millers National Federation. (Photo by cour- 
tesy of Nation's Business) 





erable period of time in the Milwaukee 
Public Museum, Milwaukee, Wis., 
largely through the efforts of Alderman 
Carl P. Dietz. Between one thirty in 
the afternoon and four o'clock more 
than 6,000 people entered the museum. 
Most of them turned at once to the new 
room prepared expressly for the collec- 
tion of typewriters; a steady stream of 
people flowed through the exhibit. 

“The Museum authorities have done 
a marvelous job in mounting the ma- 
chines,’’ Mr. Dietz reports. ‘‘The ex- 
hibit is divided into two sections: | st. 
Beginning with the original experi- 
mental model made by Sholes and Glid- 
den, in which they used piano keys. 
This is followed by four different models 
of the Sholes and Glidden machine made 
by the Remingtons before the name was 
changed to Remington; then follow in 
chronological order as they appeared 
year after year, all of the American 
makes of typewiters. Where we do not 
have the actual machine, we insert a 
photograph of it in the space allotted to 
it, and as soon as the machine is ac- 
quired, the photograph is removed and 
the machine takes its place. 

2nd. The chronological division is 
followed by the Group Section, in which 
all of the different Remingtons are 
grouped, likewise the Caligraphs, Yosts, 
Crandalls, Smith-Premiers, Halls, Bar- 
Locks, Daugherty-Pittsburgh-Shillings, 
Hammonds, Blickensderfers, jewetts, 
Densmores, Olivers, Williams, Munson- 
Chicago, Fox, just to mention a few of 
the groups. There are many others 

“Then we have an almost complete 
collection of old catalogues and old ad- 
vertisements, one of which is rather 
amusing for its honesty, namely: the 
Edison-Mimeograph typewriter was ad- 
vertised: ‘It lacks the HIGHEST Speed, 
but it is FAST ENOUGH.’ 

“In addition we have a very fine lot 
o* original letters and documents writ 
ten by C. Latham Sholes.”’ 

The fame of the Milwaukee collection 
is spreading, and efforts made to per 
fect it continue to bring results. 

“On the day before we opened the 
exhibit,”” states Mr. Dietz, ‘| received a 
very rare KEYSTONE typewriter from 
Rochester, Indiana. This machine uses 
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a semi-circular type-wheel similar to 
that of the Hammond, but with differ- 
ent operating mechanism. | am always 
glad when the photographs go out and 
the new machine goes in. 

“Just today | received a typewriter 
from Marietta, Georgia, which C. La- 
tham Sholes gave to a boy in the home 
where he and his daughter went for 
their health. 

“Every little while there is something 
new turns up. For instance. Some 
time ago | received a letter from Major 
Ellis of the National Guard Quarter- 
master Corps informing me that when 
he was a member of Company B of the 
150th Machine Gun Battalion of the 
42nd (Rainbow) Division in the St. Mi- 
hiel sector in France, on September 12 
or 13, 1918, they captured a German 
Kappel typewriter and brought it back 
to America at the close of the war. For 





Carl P. Dietz with the German Kappel 

Captured by an American Troop During 

the World War.—The machine is now a 

part of the Dietz Typewriter Collection 
in the Milwaukee Public Museum 


eighteen years it had rested in the Ar- 
mory at Fond du Lac, Wis., and Major 
Ellis suggested that it deserved a place 
among the immortals in our typewriter 
collection in the Milwaukee Museum. 
So | went to Fond du Lac and found the 
boys there glad to accord it this special 


privilege. It mow graces the case of 
FOREIGN TYPEWRITERS. 

“It will surely be worth the time of 
any of your visitors who are in the type- 
writer business to make the short run to 
Milwaukee and see this marvellous dis- 
play of typewriters and some day | hope 
the National Association of Typewriter 
Dealers will decide to hold its conven- 
tion in Milwaukee and | will be at their 
service to show them something they 
cannot see anywhere else.”’ 





“THE MYSTERIOUS YANCGTZE” 


Appropriately bound in rough, tan 
cloth and carrying a name plate in red 
letters, both Chinese and English, is a 
little travelogue entitled ‘“The Mysteri- 
ous Yangtze” by George S. Parker, 
Chairman of the Board of The Parker 
Pen Company. Charged with an air of 
mystery created by the cover pattern 
and the title, the booklet lives up to 
the anticipation generated by its name. 
Through ninety-four pages of text Mr. 
Parker carries his readers with undimin- 
ished interest. As an appendix is a pic- 
torial section revealing the beauties and 
oddities of the land bordering the 
Yangtze. 

A delightfully maintained note of in- 
timacy and of personality pervades the 
book. The reader travels with Mr. and 
Mrs. Parker and their daughter, Vir- 
ginia, from the time of preparation for 
the trip to the return to Shanghai. Coun- 
sel with the American Consul at Shang- 
hai resulted in plans for immediate as- 
The first stop was at 


iron pic- 


cent of the river. 
Wuhu, a city famous for its 
tures,”’ little objects of art wrought from 
iron. 

At Kiukiang, Mr. Parker encountered 
a difficulty in cashing an American Ex- 
press Money order. Finally, through the 
assistance of a Mr. Wang of the Com- 
mercial Press Limited, a Parker agent, 
the money was obtained. The transac- 
tion was in effect a loan for which Mr. 
Parker signed a note embellished with 
Chinese characters, and which he repaid 
when he returned to Shanghai. 

In journeying up more than one-third 
of the three thousand mile length of the 
Yangtze the Parkers acquired facts and 
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experienced tnrills. They learned that 
the river is so wide at its mouth that 
one bank can scarcely be discerned from 
the other. Ocean liners can go six hun- 
dred miles up the river to Hankow. 
From there on lighter craft carry the 
passengers and freight some four hun- 
dred miles further up to the city of 
Ichang. Then the Yangtze Rapids in- 
tervened requiring a special type of 
‘‘bulldog’’ boats, little vessels equipped 
with very powerful engines. From the 
lower reaches to the upper river (where 
tourists are seldom found) the travelers 
were thrilled, sometimes by the beauty 
of the landscape, or architecture, or new 
scenes, and sometimes from a very real 
danger from the bullets of bandits and 
the ominous attitude of the natives to- 
ward the ‘“‘foreign devils.” 

Mr. Parker concluded his book with a 
note of optimism ccncerning the future 
of China. He says, ““China moves slowly 
but | believe she is moving in the right 
direction. It may not be in my day, 
but the time is eventually coming when 
China will find her proper sphere. If 
once she does, with a strong, central 
and just government, she will fulfill the 
predictions of men like Captain Robert 
Dollar who said that in the next twenty- 
five years Asia, and especially China, 
will be the seat of the world’s greatest 
trade activities.” 

The book was privately printed and 
carries the inscription, ‘‘Dedicated to my 
many friends and associates throughout 
the civilized world whose kindly counsel! 
and co-operation have been my constant 
source of inspiration.”’ It succeeds in 
its mission, announced in the foreword, 
of helping the reader to “‘become ac- 
quainted with the people of a far-away 
land, their setting, mannerisms and 
modes of life.” 





PROOF OF THE PUDDING 
“The proof of the pudding is in the 
eating,”” says J. C. J. Martin, manager 
of the U. Mimeo & Typewriter Com- 
pany, Seattle, Wash., who ventures 
further that each copy of Office Ap- 
pliances is worth its weight in gold. 








“Every issue,"’ he says “is worth many 
times the price the publisher receives 
from a subscriber. Each issue is like a 
volume of law— if the ideas contained 
within its binding are correctly applied. 

“On page 19 of the April issue of 





Prof. C. C. Charles, E.M.,P.A. 
World-Famous Mystic 
Added to Faculty of 


U. MIMO & 
TYPEWRITER Co. 


In Keeping with Progress 
It Is Necessary to Use 
TYPEWRITO-ANALYSIS 


Bring in Your Portable or Standard 
Typewriter and Let the Professor 
Typewrito-analyze it 
CONSULTATIONS ARE FREE 
Fees Reasonable 
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Reduced Reproduction of the First Ad- 
vertisement in the Series Run in the Uni- 
versity of Washington Daily 


Office Appliances was an article on 
‘‘Typewrito-analysis.”” By adapting it 
and fixing up a series of four advertise- 
ments (a reproduction of the first one 
of the series accompanies this state- 
ment), the U. Mimeo & Typewriter 
Company increased its volume of repairs 
twenty per cent the first two weeks in 
April and the drawing power still at- 
tracts like a mighty magnet. The ad- 
vertisements were run in the University 
of Washington Daily—a publication is- 
sued free to 10,000 university students, 
many of whom live within a convenient 
radius of the store.” 





MELIND PARTY TOURS MEXICO 

Louis Melind, president of The Louis 
Melind Company, recently enjoyed a 
tour of Mexico. Office Appliances is 
indebted to him for an interesting ac- 
count of an interesting experience. 

‘Lately a good many of our American 
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travelers have reported their Mexican 
trips, or ‘invasions,’”’’ observed Mr. 
Melind. ‘‘!l went by boat from New 
Orleans to Tampico, 2 small town, very 
hot and none too clean, but interesting. 
Even the newsboys sell national Mexico 
lottery tickets . . . | didn’t win. 

“‘Leaving Tampico by boat, we made 
for Vera Cruz. The town looked much 
like Tampico. Our crowd of five from 
the steamer had the good fortune and 
the pleasure of meeting the chief of po- 
lice of Vera Cruz, who spoke a little 
English. | don’t know why, but he 
stayed with us till nine o'clock that 
evening and showed us the real sights 
of the town. We cruised through the 
interesting parts of the city in two cars. 
He saw to it that we paid the regular 
rates for everything. 

“The native Mexican reminds me of 
the Polynesian—dquiet, easy-going and 
smiling, not expecting anything, and 
appreciating everything, even a buenos 
dias. From Vera Cruz we went to Ori- 
zaba, a beautiful spot, and then to Mex- 
ico City, which looks like Madrid used 
to look. All Americans should become 
acquainted with the Hotel Reforma in 
Mexico City, which opened about Jan- 
uary this year. You feel at home there. 
It is just like one of the best hotels at 
Palm Beach. 

“Mexico City, about seven or eight 
thousand feet above sea level, is a per- 
fect resort all the year around. On Sun- 
days don’t miss the bull fight. At 
least, see it once. It’s like a football 
game as far as excitement goes. 

“| had the unusual experience of 
seeing a native leading a burro, stop in 
front of an apartment building to sell 
burro milk in a tin cup. It is offered 
to customers as a good cure for tuber- 
culosis, 

“However, there is no better place 
for vacationing than our own Gulf coun- 
try and Southern California—not for- 
getting Hawaii in the winter and our 
northern U. S. A. in the summer, with 
all conveniences thrown in at a price 
you can estimate before you start visit- 
ing; no beggars and panhandlers, at 
least not on the large scale to which 


Victor Takes to the Air.—At the 
extreme left W. F. (Bill) Block, 
sales manager for the Victor Safe 
and Equipment Company, Inc., 
says au revoir to R. M. Tussing, 
president of the company, at the 
Buffalo, N. Y., airport. Just nine- 
teen hours later he was greeted 
by Charles R. Barry, the com- 
pany’s west coast representative, 
pictured at the right in the ac- 
companying plate. The occasion 
for the speed indicated in the in- 
stance pictured is a series of edu- 


other Victor products. The meet- 
ings will last several weeks 








you are exposed in some foreign coun- 
tries, particularly in the Orient. 

“But for my own choice, | think there 
is nothing better than travelling the 
Pacific Ocean, providing you are fairly 
immune to seasickness. 

“Interesting as are the scenes and ex- 
periences in other lands, after one has 
been away he always appreciates being 
back home again.”’ 





ED HUOTT CAPTURES A TAN AND 
A BARRACUDA 

Two and a half weeks of southern 
sunshine and fresh air have given E. J. 
Huott of Frank A. Weeks Manufactur- 
ing Company, 311 Broadway, New York, 
a coat of tan and a fund of recreative 
experience to excite the envy of all. 

About the middle of March Mr. 
Huott started a trip that tolled off some 
five thousand miles before he got back. 
Boat, airplane, and train carried him on 
his journey. The S. S. Ulua of the 
United Fruit Lines bore him to Kingston, 
Jamaica. From there he left for Cristo- 
bal. A flight from Colon to Panama 
proved interesting and enjoyable, fol- 
lowing which he made severa! ports of 
Colombia: Cartagena, Puerto Colombia, 
Barranquilla, and Santa Marta. Here a 
party from the ship spent half a day 
fishing. Mr. Huott landed a forty-four 
pound barracuda,—the fish with the 
shark's reputation for ferocity. 

After sailing back to Kingston, 





E. J. Huott Proudly Displays a Forty- 
four Pound Barracuda Which He Caught 
Off Santa Marta on a Southern Cruise 


Jamaica, Mr. Huott took a plane for 
Miami. He reached New York April 3, 
fit, as an acquaintance phrases it, to 
whip his weight in wildcats. 





“THREE DROPS FOR A COLD” 

Leonard |. Moore, employee of The 
Globe-Wernicke Company, Cincinnati, 
Ohio, indulges in parachute jumping. 
Whether his interest is scientific or 
sporting, he is not above noting the 


consequences of conclusions into which 
he happens to jump. One that he fell 
upon recently was a conclusion of a 
cold, according to a report in the Cin- 
cinnati Times Star. 

The story is that Moore arrived at 
the port not long ago troubled with a 
heavy cold, a temperature of 102 de- 
grees, and alternating chills and fever, 

-indisposed, in a word. In such a con- 
dition a man may well look on even 
parachute jumping apathetically. How- 
ever, Moore was game, and decided to 
try. 

A plane carried him up to the usual 
test altitude of 2000 feet, and he 
leaped. A second time he ascended and 
jumped. The third leap brought an un- 
expected result. He landed smiling, his 
head clear, the cold gone. A ther- 
mometer indicated normal temperature. 
Moore lit the first cigar he had smoked 
for several days, and proceeded with 
the other tests. He declared that he 
felt better than he had felt for a week 
The cure seemed to be permanent. 








When He Flies He Flies.—Here 
is Charles Linn, export manager 
of the Bates Manufacturing Com- 
pany. who recently completed a 
6000-mile air jaunt. A plane trip 
to Mexico City was delayed by 
fog, the ship flying around Texas 
for 600 extra miles, finally com- 
ing to earth at Big Springs 





ARTHUR MERRITT ELECTED TO 
EXPLORER’'S CLUB 


A happy occasion in the life of Ar- 
thur H. Merritt, of the Franklin Shum- 
way Agency was his election on March 
23, 1937 to active non-resident mem- 
bership of the famous Explorer’s Club 
of New York City Mr. Merritt, right- 
fully proud of the distinction, announced 
the honor bestowed upon him through 
the medium of a printed card distrib- 
uted to his friends. He was granted 
membership because of the work that 
he has done while indulging in his avo- 
cation — traveling, photographing and 
bringing the beauty of nature in the 
form of pictures to many people in vari- 
ous parts of the country. 

The Explorer’s Club is an exclusive 
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organization which numbers among its 
honorary members such distinguished 
members as Doctor Roy Chapman An- 
drews, Admiral Richard E. Byrd, Colo- 
nel Charles A. Lindbergh, and others. 

Mr. Merritt, it will be recalled, de- 
votes the proceeds of his travel lectures 
and picture displays to the education 
of young men. He has also assisted 
many through his donations to the 
Dorchester Woman's Club Scholarship 
Fund. 














Two Reasons Why Tom Conneely Works 
So Hard and Successfully Promoted the 
Globe-Wernicke Line in Texas and Okla- 
homa.—Jake, his ten-year-old son, is the 
primary reason and Jake’s dog. 
“Stormy.” the secondary one. Tom lives 
in Dallas and was recently elected presi- 
dent of the Tex-Okla Travelers Club 





ALONZO DOLAN SERVES HISTORY 

When James O’ Donnell Bennett wrote 
up his interviews with ‘Private Joe’’ 
Fifer, ex-governor of Illinois, and they 
were put into book form for private 
distribution among friends of the ex- 
governor's family, Alonzo Dolan, presi- 
dent of the Pantagraph Printing Com- 
pany, Bloomington, recognized the merit 
of the work, as was indicated by the 
Chicago Tribune of April 15. Mr. Dolan, 
veteran printer for the Illinois Supreme 
Court, is quoted as follows: 

‘| won’t melt up those plates,’ 
said Lon (who at 75 is referred to by 
the 96-year-old governor as ‘‘a thor- 
oughly trustworthy young fellow’’). 
‘Uncle Joe Fifer talked a fascinating 
bookful of unwritten history about Lin- 
coln, Grant, and the Civil war to the 
Tribune, and it’s too valuable to be re- 
stricted to such a small circulation.’ ”’ 

Result: With the family’s and 
the Tribune’s permission the 100 page 
octavo volume ‘Private Joe’’ is now 
available to the public in a sales edition, 
$1.25 a copy, postpaid, from the Panta- 
graph company. 











Experiences That Sell Office 


Machines 


a back over fifteen 
years spent in selling typewrit- 
ers and office equipment in an 
endeavor to determine what fea- 
tures of the work stand out as the 
most important in getting results, 
Iam consistently reminded of two 
incidents which prove to me that 
calling on every place, regardless 
of how small or inconsequential it 
may appear, is one of the greatest 
contributing factors toward suc- 
cessful selling. This practice not 
only develops experience and thor- 
oughness, but it will bring sales 
from some of the most out-of-the- 
way places, and will stimulate 
courage to go on. 

Several years ago as I was can- 
vassing places in the negro sec- 
tion of the city, I came upon a 
small, two-story, ramshackle 
building, the downstairs of which 
was vacant, and the upstairs in- 
dicated that it should be. A 
weather-beaten sign at the side of 
a flight of rickety stairs informed 
that offices on the second floor 
were occupied by the publishers of 
a small negro newspaper. If ever 
there was a spot which appeared 
to lack all the possibilities for a 
sale, this one was a fitting ex- 
ample. 

Yet, during my earlier days in 
selling I had had it impressed 
upon me that sales often come 
from the most peculiar places, and 


Peoria Goes Modern with Globe-Wernicke 
Equipment.—This interesting installation 
of G-W visible record equipment was 
made recently by Jaquin & Company. 
Globe-Wernicke Co., dealers in Peoria, 
Ill., for the permanent registration records 
of the board of election commissions in 
that city. 


Veteran Typewriter Salesman Tells of Two Incidents 


That Brought Sales 


By E.P. Haye, San A\nto- 

nio Representative for 

L. C. Smith & Corona 
Typewriters, Inc. 


nothing should be left to chance. 
So I groped up the stairs, through 
a dark hall, and into a small, dirty 
office. A few inquiries were not 
especially encouraging in their re- 
sults, but I determined to do the 
job well, so long as I had called. 
So I kept at it. Within a few mo- 
ments the proprietor had admitted 
that he needed a machine in the 
office. The one he had was out of 
date, its operation was stiff and 
the type worn and crooked. We 
talked the matter over, and when 
I had learned what was required, 
showed him what he should have, 
together with the results and im- 
provements he might expect. The 
result was that I closed a sale for 
a new machine and had the cash 


when I left. 

A similar experience occurred 
more recently which goes to em- 
phasize that thoroughness is es- 
sential to results. I was out one 
afternoon when I came upon an 
establishment where some gam- 


bling was going on. Now, on the 
general appearances of such an 
establishment, one would readily 
conclude that this was the last 
place on the face of the earth that 
you would find a prospect for a 
typewriter. I felt a bit foolish for 
even going into the place, but a 
few moments conversation with 
the proprietor showed that he 
could use a typewriter and was in- 
terested. A few more inquiries 
suggested that a portable would do 
the work, and another cash sale 
was made. 

Either of these places might 
have been easily passed up. Prob- 
ably in ninety-nine out of 100 
places such as these, no orders 
would have been received, but the 
fact remains that it is not for the 
salesman to decide; that remains 
with the prospect and often the 
decision is a startling surprise. 

Veterans in the field will no 
doubt agree with me. Some of the 
best sales come from the strangest 
places. Only consistent plugging 
will get such business, and only a 
determination to cover the terri- 
tory thoroughly will get results. 
It is a thought that is well worth 
remembering when the street, 
building or office looks as though 
it wasn’t worth bothering about. 
That is just the time to expect the 
best. 

















Post Binder Rack Advocated by R. D. 

Latsch of Latsch Brothers, Inc., Lin- 

coln, Neb., at Eighth Regional Meet- 
ing of N. S. A. Recently. 


Problems of Store Display and Arrangement 


Av THE Eighth District N.S.A. 
meeting last month in Kansas 
City, Mo., R. D. Latsch, of Latsch, 
Brothers, Inc., stationers, Lincoln, 
Neb., delivered a highly practical 
and very interesting analysis of 
the merchandiser’s problems of 
store display and arrangement. 
Mimeographed material was dis- 
tributed for the convenience of 
those present. Illustrations 
showed the construction of vari- 
ous racks suitable for the display 
of post binders, columnar pads, 
covers, and columnar sheets, and 
two floor plans for store layouts 
were offered, one the common 
scheme of arrangement in lines 
the length of the store, the other 
a simple scheme by means of 
which the display capacity of the 
store is doubled, and customers 
are induced to make tours of the 
shop by means of cleverly pre- 
sented views of merchandise. 

The rack for post binders was 
shown in greatest detail, and as it 
offers some novel means of pre- 
senting merchandise that does not 
readily lend itself to display, it 
merits attention here. The rack 
explained, illustrated above, will 
hold eight binders, four of each 
style. The sizes accommodated 
from front to back are 714x103, 
inches, 9'%4x11% inches, 11x14 
inches, and 11x17 inches. Sponge 


rubber pads are provided for rests 
on which the binders may be 
placed. Arches formed of quarter- 
inch rods bent to a leaning posi- 
tion support the binders so they 
present their covers broadside to 
the passers-by. The arches are 
fastened firmly to a moving base, 
which is mounted on countersunk 
rollers. It can be drawn out to the 
edge of the shelf on which it rides 
—a distance of nine and a half 
inches—so the prospective pur- 
chaser may examine the binders at 
close range. When not in service 
for selling it is rolled away to serve 
in displaying. The shelf support- 
ing it is forty and a half inches 
wide and seventeen inches high. 

Mr. Latsch stated that the dis- 
plays in his own establishment 
were painted green to carry out a 
uniform color scheme. 

In his general discussion he 
pointed out the advantages of 
open displays with partitions for 
assortments, stressing particularly 
the value of such presentation for 


greeting cards. He commented on 
the proper locations for displays, 
on lighting effects, and on aisle 
spaces. Front cases, he indicated, 
were appropriate for showing 
fountain pens; he illustrated the 
advantages of display racks for 
columnar pads by showing the way 
stock numbers and price lists 
could be kept for quick reference. 
Observing that manufacturers 
who do not know the dealer’s 
problems intimately may supply 
racks that are not suitable for a 
practical situation confronting a 
specific dealer, he urged that 
dealers work out plans of their 
own. Those he offered, he pointed 
out, kept stock handy to issue for 
small sales, made quickly, or for 
samples to give out when pos- 
sibility of large sales arose. Using 
his plan, the dealer had a means 
of showing a variety of goods: flat 
items like cardboards, and articles 
like pencils and penholders. Sea- 
sonal goods, he asserted, are par- 
ticularly suitable for open display. 
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Quarter Inch Rod Bent Into Arches Fixed Firmly 
at a Sloping Angle in a Movable Base Support 
Heavy Binders Individually and Make Inspection 

and Demonstration Easy. 
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“Thrift Wednesday Builds Business 


— WEDNESDAY” has 
worked out well for The Holly- 
wood Typewriter Shop, 6681 Hol- 
lywood blvd., Hollywood, Calif., 
according to G. S. Brewer, Jr., one 
of the two owners. 

The “Thrift Wednesday” idea is 
simply this: A typical box adver- 
tisement in the shopping news 
edition of a daily newspaper an- 
nounces that on Wednesday The 
Hollywood Typewriter Shop will 
clean, adjust, and place a new rib- 
bon in any typewriter brought to 
the shop for the sum of one dol- 
lar. Ordinarily this happens two 
Wednesdays out of each month 
but occasionally only one Wednes- 
day in the month. For a consid- 
erable time immediately after the 
idea was conceived the offer was 
made for every Wednesday in the 
month. 

During the first three months 
the plan brought in an average 
of one hundred typewriters per 
Wednesday. Naturally the num- 
ber began to drop down after 
three months but even today 
“Thrift Wednesday” never brings 
in fewer than twenty-five type- 
writers. 

Of the number coming in 
through the “Thrift Wednesday” 
appeal approximately four per 
cent buy typewriters on the spot 
and approximately ten per cent 
buy typewriters within a period of 
siz months. This applies to both 
new and used typewriter custom- 
ers. 

Of the whole number coming in 
sixty-six per cent spend more than 
the one dollar on their first visit, 
the additional being either for 
merchandise, or for service, or 
both. 


This Window Features General Fireproof. 
ing Products.—The attractive display was 
shown in the store of Standard Office 
Supply Company, Oklahoma City, and 
consisted of the General Fireproofing Com- 
pany desk No. 1660 in black finish with 
aluminum trim and pulls, chair Nos. 3326 
and 3327 in satin aluminum with black 
leather (on the pedestal) and two posture 
chairs No. 3123, one in walnut finish and 
one in green. 


By J. Edw. Tuft 


Fully sixty per cent of all such 
visitors become permanent cus- 
tomers of the shop for supplies, 
or service, or both. 

The plan has increased the 
trade territory of the shop, some 
customers living as far away as 
Pasadena, thirteen miles. The 
great majority, however, are local. 

Method Used 

Logical sales methods are used 
when the prospect comes in with 
his typewriter in response to the 
advertisement. The salesman does 
not call the service man until he 
looks over the machine. If in his 
judgment, which must under or- 
ders be honest and fair judgment, 
the machine needs more servicing 
than mere adjusting and clean- 
ing, or if the prospect needs in 
reality a new or at least a better 
machine, he presents the matter 
to him, not in a high pressure 
manner, but in an attitude of 
helpful salesmanship. It is just 
this method, indeed, that has 
brought about the four per cent 
sales volume and has resulted in 
raising the ticket on sixty-six per 
cent of the contacts. 

If it is apparent that the pros- 
pect will not consider buying an- 
other machine then the service 
department representative comes 
into the picture and frequently 
sells more service than that sug- 
gested in the advertisement. How- 
ever, such build-up in sales must 
also be done merely by suggestion 
and not by pressure, for Mr. 
Brewer is satisfied that any ac- 


tion which might make the ad- 
vertisement seem like sales bait 
would be in the long run fatal to 
the whole plan. “Don’t antago- 
nize and don’t arouse doubts!” is 
Mr. Brewer’s instructions to every 
employee. “Don’t sell one thing 
the customer does not really 
need!” is another standing in- 
struction. That rule is final! 


Seal on Every Machine 


You cannot have a typewriter 
gone over in this shop and then 
go away and forget the shop. Mr. 
Brewer has a very attractive and 
modest seal, one that improves 
rather than injures the appear- 
ance of the typewriter, and he 
places this on the paper table. 
That little seal is a fine fisherman 
for repeat business. Nobody ever 
has to say to himself, “What was 
the name of that shop in Holly- 
wood where I had my typewriter 
fixed up?” The name is always 
right in front of him. 

“In using this kind of an ap- 
peal,” says Mr. Brewer, “we are 
careful to use an issue of the 
newspaper generally thought of as 
a bargain announcer. We were 
careful also about the price we 
offer—the one dollar price. I 
might say that we made it less 
than that for a very, very short 
time and it did not work. It did 
not seem sincere apparently to 
our townspeople. I am sure also 
that if we pushed it up above a 
dollar it would not give us the 
number of contacts we wish from 
the plan. 

“In the main this ‘Thrift 
Wednesday’ is a contact maker 
and as such it beats anything else 
we ever tried.” 
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Using Model Offices To Sell 


Messrs. Charles ee Schulman and Barney Krucoff 


Furniture 


T HE well-known plan of permit- 
ting a customer to buy—in the 
vernacular—anything from a pin 
to a pulpit in one store and under 
one roof is a deciding factor in the 
success of the modern depart- 
ment store. At the same time it 
has been demonstrated that a sim- 
ilar system worked out in a busi- 
nesslike manner can be, and is as 
fruitful, from a financial stand- 
point, for the stationer and office 
outfitter. 

As a concrete example of a sta- 
tionery company imbued with this 
modern idea is the Commercial 
Office Furniture Company in 
Washington, D. C., which is under 
the combined management of its 
two owners, Charles C. Schulman 
and Barney Krucoff. 

For a considerable time the two 
heads of the firm realized the 
value of expanding their stock 
and activities to include ALL office 
requisites instead of just a few of 
the major ones. As a result of this 
realization, they installed a stock 
that embraced the “pin-to-pulpit” 
idea to the extent where it in- 
cluded floor coverings of all de- 
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Reveal Some of Their Methoas. 


By Fred E. Kunkel 


scriptions, Venetian blinds and 
even pictures for the wall. 

But that was only part of the 
job which the two far-sighted and 
enterprising men started out to do. 
They had the stock, they reasoned, 
which included every possible item 
a customer could think of or ask 
for. But, the question was how 
to show it to the best advantage? 
And from pondering this question 
Messrs. Schulman and Krucoff 
evolved the plan of creating model 
offices in which the various pieces 
of merchandise could be shown, 
not only as a suite, but in relation 
to each other. 

A section of the store’s second 
floor was chosen as a desirable site 
and six model offices were built. 
In some of these was installed a 
fine office furniture suite, complete 
to the last detail. There were 
carpets or rugs, desk and chairs, 
Venetian blinds, book-ends, ash 
receivers, desk trays, desk and 


floor lamps, seat pads and a score 
of other items. 

When the rooms were finished 
and ready for inspection each one 
automatically became a model 
whereby a customer or prospect 
could see for himself: 1. What his 
office could be. 2. What a modern 
office looks like, and 3. How well 
various pieces blended into a 
handsome whole with a little ar- 
tistic arranging. 

From the first the idea paid 
dividends in increased sales. As 
witness the statement of Mr. 
Schulman: 

“With these model rooms it is 
far easier to sell either a complete 
office ensemble or any part of it,” 
he explained. “The idea also per- 
mits us to hang upon the walls of 
these model offices photographs of 
various installations which then 
become models within a model. 

“These model displays are both 
a direct and indirect way of sell- 
ing office furniture and equipment 
through the psychology of sugges- 
tion. They combine utility with 
sales atmosphere and build men- 
tal pictures which ripen into buy- 
ing impulses.” 
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One display room is given over 
to a showing of a completely fur- 
nished office with the Security 
Steel line of steel equipment. An- 
other shows different types of 
school furniture including maps, 
bulletin board, globes, arm chairs, 
school desks and tables. Still an- 
other features the Howell chrome 
line throughout. 

The remaining three rooms are 
turned into typical examples of 
the modern executive office. 

Special Chair Section 

Another merchandising feature, 
like the model rooms, is a special 
chair section where any one look- 
ing for office chairs can see the 
complete line at a glance. Ar- 
ranged in phalanx in compara- 
tively small space about twenty- 
five feet square, are shown fifty 
different types of chairs (some of 
them duplicate) with ample space 
for the prospective buyer to walk 
along the semi-circular aisles and 
sit down on any chair or to pull it 
out and examine it at close range. 

“We were trying to find some way 
of displaying chairs properly,” ex- 
plained Mr. Krucoff, the other 
partner of the firm, “so we hit 
upon this idea. At first we had 
them in a straight line. Then we 
saw they would look more artistic 
by arranging those in the center 
in a semi-circle. 

“Then in order to keep them in 
line when they were moved, we 
nailed a narrow strip of wood on 
the floor and pushed the chairs up 
against it. This automatically 
keeps them in line; uniform, 


straight. 

“We formed one side of this 
space by lining up straight back 
chairs or side chairs, along one 
side to form an aisle and a back- 
ground with posture chairs at the 








other end to form another line and 
swivel and arm chairs in the cen- 
ter in semi-circular fashion. With 
this arrangement the customer 
can walk in at any point in line 
and try any one of the chairs in 
that row. He can sit in a swivel 
chair and rock himself, and get 
the feel of the chair. 

“Another advantage is that you 
can get more chairs in a smaller 
space. With a strip nailed on the 
floor the chair, after being moved 
around and examined, can be 
pushed back into place against 
that strip and it is automatically 
lined up with the other chairs. 

“There are three rows of this 
type of chairs, ten in each row. 
And with this arrangement you 
can get a perfect view of every 
chair that is shown. 


Venetian Blind Section 


Another merchandising feature, 
with a special set up, like the 
model rooms, is the Venetian blind 
section. This is one of the biggest 
departments of the business today. 
As a specially built-in wall back- 
ground there are three different 
types of Venetian blinds—green, 
red, and yellow, furnishing a color- 
ful atmosphere. 

Here also you will find a very 
unijue arrangement, a special or- 
der rack in hexagonal form (with 
six sides), mounted on a stand 
about two feet from the floor, the 
upper part revolving. In each of 
the six sides under glass you will 
find twelve slats which thus gives 
at a glance any combinations of 
different types of tape and of the 
colors of any tape and slat made 
—each showing a different section 
of slat and the different tapes that 
can be used with them to advan- 
tage. 
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For instance, there may be four 
slats of one shade but the differ- 
ent tape combinations are shown 
with each slat; four yellow for ex- 
ample, or a series of green, with 
various tapes. Thus people can 
see exactly what they are going to 
get and what to order. Each slat 
is numbered as is the tape, and in- 
dexed as to price. 

On the third floor by itself is an 
extensive floor covering depart- 
ment featuring linoleums and 
broad looms. Four separate re- 
volving racks holding as many 
complete rolls of carpeting, nine 
by twelve, full widths, which can 
be unfolded and shown to a cus- 
tomer, all laid flat on the floor. 

These racks are so placed that 
if a customer doesn’t want one 
type they can be rolled back and 
the next one unrolled and laid out 
on the floor for inspection. 

The company also handles floor 
tile and has a great variety of 
styles and patterns of linoleum, 
and all grades of broad loom car- 
pets, which is also a little unusual 
for the office furniture field. 

Thus the Commercial Office 
Furniture Company has really four 
departments, each under a sepa- 
rate sales manager, viz: station- 
ery and office supplies, office fur- 
niture, Venetian blinds, and floor 
coverings. 

On the first floor you will find 
one corner of the store devoted ex- 
clusively to stationery supplies, a 
complete stock, where the pur- 
chaser can obtain anything in the 
way of supplies that he desires. 

There is also a very complete 
display under glass of Sheaffer 
pens, a full line of pocket pens and 
pencils, and also desk sets, so that 
if a man wants to buy anything in 
that line he can get it here and 
he doesn’t have to go anywhere 
else for it. 

A large special display rack in 
mahogany at another point in the 
store is divided up in special sec- 
tions, each showing one complete 
line of desk trays, waste baskets, 


Eyes That Scan Industrial Problems Are 
as Valuable as Those That Look Through 
Gun Sights.—In accordance with this 
opinion, the executives of the Shaw- 
Walker Company installed a “Navy” 
lamp in one of their offices in the Chrysler 
Building, New York City. The Greist 
Manufacturing Company. maker of the 
lamp, reports many others sold to busi- 
ness organizations. This T.E.S. lamp got 
its name because the manufacturer orig- 
inally sold 1,460 of them to the Naval 
Academy at Annapolis. 
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chair pads, desk pads, card files 
and accessories, like cuspidors, etc. 

Another special section shows 
filing cabinets. This is set off by 
itself in one corner, like a display 
window, the wall background be- 
ing covered with broad loom car- 
pets, with a series of fourteen dif- 
ferent filing cabinets in front and 
storage cabinets at one end, thus 
forming a stage effect. 

Office desks of the commercial 
grade and home desks are shown 


in the center of the first floor. 
Desk lamps are scattered here and 
there mostly on desks, also some 
floor lamps and there is a special 
little display for smokers of vari- 
ous types with a special display 
table of desk accessories such as 
ash trays, book ends, cigarette 
boxes, calendars, revolving maps, 
etc. 

Decorative screens are shown 
here and there at strategic points. 


Selling Office Furniture 


Replacements 


| AM submitting herewith facts 
concerning two replacement sales, 
made by the writer during Janu- 
ary, for entrance in your contest; 
these may be changed as you see 
fit. 

1. In our municipal government 
of the City of Richmond, 
we have three police sta- 
tions. The captain of one 
of these stations requisi- 
tioned the buyer for a 
new chair to be used by 
the sergeant on duty. 
The buyer, in turn, con- 
tacted the writer with 
the request that I see the 
sergeant on duty and re- 
port back to him. As 
you know, this chair is 
occupied continuously 
twenty-four hours a day, 
so I suggested to the ser- 
geant a high back up- 


* Reprinted from the April 
issue of The National Sta- 
tioner. 


From Coast to Coast with 
Milwaukee Chairs.—At the 
top is pictured a recent instal- 
lation of Milwaukee chairs in 
the Court of Common Pleas, 
Philadelphia, Pa., made by 
the John Wanamaker Com- 
pany of that city. The lower 
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Schwab safes are grouped together 
against the wall in the front of 
the store. The Hamilton drafting 
equipment line is also shown on 
this floor. 

The basement is used for the 
work shop and for housing trade- 
in merchandise, also for shipping. 
A five-story warehouse one block 
away houses the stock, all models 
shown on the floors being simply 
there for sales purposes as sam- 
ples. 


A Letter By J. G. Phaup of the Virginia Stationery 
Company, Richmond, Va., Which Won First Prize in 


a Contest Sponsored by the National. Stationers 


Association for the Best Replacement Sale During 


the Month of January” 





holstered seat chair to 
give them the maxi- 
mum amount of comfort. 
He heartily approved my 
suggestion, stating that 
he hoped the buyer 
would allow them to 
have this type chair. I 
then contacted the 
buyer, showing him the 
chair which I had sug- 
gested, and his imme- 
diate comeback was that 
they could show no par- 
tiality between the men 
of the different stations. 
I, in turn, explained to 
him the extra comfort a 
chair of this type would 
give and stated that, 


picture reveals part of the 500 
Milwaukee Health-Comfort 
chairs recently installed in the 
administrative offices of the 
State of California at Sacra- 
mento by the Rucker-Fuller 
Desk Company, San Francisco. 
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Special Wood Equipment 
Made by The Globe-Wernicke 
Co. and Installed in the Offices 
of the Central Fairmount Build- 
ing & Loan Company, Cincin- 
nati, Ohio, by Kelsall-Voor- 
heis, Inc., Authorized Globe- 
Wernicke Dealer in Cincinnati. 
—The upper view shows some 
of the detail of the check desk 
and railing, which with the 
wainscoting, are of genuine 
walnut with the base and top 
of the desk and railing of 
black formica. The perpetual 


while I realized they 
could not afford to show 
partiality, they could 
later on replace the 
chairs at the other two 
stations. He immediately 
replied that they had 
just recently purchased 
a new chair for one of 
the other two stations 
which happened to be a 
Bank of England type 
wood seat chair and it 
was, therefore, impos- 
sible to carry out my 
suggestion, but suggested 
that we talk with the 
Chief of Police before 
making decision. In our conversa- 
tion with this gentleman, the 
writer met the same opposition, 
but being determined, as far as 
possible, to sell the proper type 
chair, I would not give up. In- 
stead, I came back with the sug- 
gestion that it was only fair to 
these men, who were on duty con- 
tinuously for eight hours, that 
the city should provide them 
with comfortable chairs. I then 
suggested that, since they had re- 
cently purchased a new chair, they 
trade this chair in and buy a new 
chair for each of the three sta- 
tions and in this way they would 
show no partiality. The Chief 
agreed that this was an excellent 
idea and the buyer stated that if 
the Chief would O. K. the purchase 
he would be glad to carry out my 
suggestion. The result: A possible 
sale of one chair selling for $17.50 
was converted into a sale of three 
chairs selling for $50.00 each. 

2. One of our most progressive 
real estate firms some months ago 
announced their intention of 
erecting their own office building. 
This firm, being comparatively 
young, and upon their organiza- 
tion having purchased steel equip- 
ment, naturally had very modern 
equipment. However, the writer 


hit upon the idea that going into 
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a new building they should outfit 
the two private offices in furniture 
especially attractive in design. I 
proceeded to contact one of the 
members on the subject, but he 
gave me no encouragement, stat- 
ing that they had no intention of 


buying new furniture. After dis- 
cussing the matter with him a 
short while, he referred me to the 
senior partner. I proceeded to go 
into the matter with the other 
partner with the same result. 
Seeing I could not make any head- 
way in this respect, I requested a 
blue-print showing the floor plans 
of the new building. From this, 
we drew up a diagram of the two 
private offices showing exactly 
what we thought should be placed 
therein and the location of each 
piece. With this I then contacted 
the gentleman again. This time I 
aroused some interest in my sug- 
gestion. He requested that I leave 
the diagram with him until such 
time when he would be able to 
discuss the matter further. This 
was approximately six months be- 
fore they moved into their new 
building, and during the ensuing 
period I contacted this party reg- 
ularly, but could get no further 
than a promise that he would go 
into the matter at a later date. 
Time drifted on until the day be- 
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calendar, ink wells, and pen 
holders are nickel bronze, The 
lower illustration shows an- 
other part of the room. The 
counter front and railing are 
genuine walnut. The counter 
superstructure and base are 
black formica and the rill 
work is of nickel bronze. The 
smart modern design, aug- 
mented by the warmth and 
beauty of the natural wood 
and the black formica trim 
have elicited favorable com- 
ment from visitors. 


fore they were going to 
move. I then contacted 
the party and secured 
his promise to inspect 
our furniture within an 
hour. After waiting sev- 
eral hours, I went back 
to find that he had been 
engaged, and we ended 
up by showing our mer- 
chandise at 7:30 p.m. 
The gentleman was very 
much impressed, but 
would not commit him- 
self. With the aid of our 
sales manager, I con- 
tacted the party the fol- 
lowing day while they 
were moving, and after much per- 
suasion we finally secured the 
order at 2:30 on Saturday after- 
noon. Within two hours after re- 
ceiving the order, we had the two 
offices completely outfitted with 
the most modern equipment, the 
sale amounting to well over $1,- 
200.00. 

As a follow-up to this sale, an- 
other firm who moved on the sec- 
ond floor of the same building was 
contacted with reference to fur- 
niture. This firm had exception- 
ally good quality furniture which 
was in unusually good condition, 
but the writer talked to the man- 
ager along the lines that while 
their furniture was good, it did 
not match and was not in keeping 
with their new and modern office. 
Feeling that the opportunity did 
not present itself to sell high- 
priced furniture in this case, I 
suggested that he outfit his office 
in walnut steel furniture. After 
some talking, he became inter- 
ested enough to inspect our line 
of steel furniture. The result was 
that four steel desks, two uphol- 
stered chairs, several side chairs 
and miscellaneous items were sold 
in an office where, judging by the 
condition of equipment they had 
previously, there was little chance 
of making a sale of any kind. 





30 





National Association News 


Information Concerning the Activities of The National Stationers Association 


President: William C. Clegg, The 
Clegg Company, San Antonio, 
Tex. 


Vice-President & Chairman. Dis- 
tributors Division: Harold J. 
Hampton, Indianapolis Office 
Supply Company. Indianap- 
olis, Ind. 


Vice-Chairman, Distributors Divi- 
sion: Arthur L. King, Ward's. 
Boston, Mass. 


Vice-President & Chairman, Man- 
ufacturers Division: R. A. 
Maish, Dennison Manufactur- 
ing Company, Framingham, 
Mass. 


OFFICERS 


Vice-Chairman, Manufacturers 
Division: Craig Sheaffer, W. A. 
Sheaffer Pen Company, Fort 
Madison, Iowa. 

Vice-President & Chairman, Of- 
fice Furniture & Office Outfit- 
tings Division: Charles W. Roth, 
Roth Office Equipment Com- 
pany, Dayton, Ohio. 

Vice-President & Chairman, Man- 
ufacturing Stationers Division: 
William H. Schmiederer, Bux- 
ton & Skinner Printing & Sta- 
tionery Company, St. Louis, Mo. 

Vice-President & Chairman, Sales 
Managers Division: Harry Te- 
han, Charles M. Higgins & 
Company, Brooklyn, N. Y. 


REGIONAL GOVERNORS 


No. 1: Leo Burt, Burt & No. 4: Ivan Allen, Jr. (East- No. 7: 


Jeffers, Inc., Hartford. ern Div.). 


Ivan Allen- 


Davis Company. Minne- 


Vice-President & Chairman, Field 
Division: Fred Schaefer, San- 
ford Manufacturing Company, 
Chicago, Ill. 

Vice-President & Chairman, 
Wholesalers Division: Alvin R. 
Skibbe, Associated Stationers 
Supply Company, Chicago, IIl. 

Treasurer: William E. Stockett. Jr., 
Stockett-Fiske Company, Inc., 
Washington, D. C. 

Auditor: Woodson P. Waddy. 
Everett Waddey Company. 
Richmond, Va. 

Secretary & General Manager: 
Charles P. Garvin, 740 Invest- 
ment building, Washington, D. 
Cc. 


Ed Hansen, Miller- No. 10: E. B. Healy, Santa 


Fe Book & Stationery 


Conn. 

No. 2: A. G. Preston, Utica 
Olfice Supply Company. 
Utica N. Y. 

No. 3: Dan Smith, Jr., Smith 
Printing Company. Inc., 
Williamsport. Pa. 

No. 4: Morris Hansell, I. 
(Western Div.). F. fF. rian- 
sell & Bro.. Lid., New 
Orleans. La. 


Marshall Company, Al- 
lanta, Ga. 


No. 5: Harold Hampton, 
Indianapolis Office Sup- 
ply Company, Indianap- 
olis, Ind. 

No. 6: Harry Sylvester, 


Sylvester-Nielsen, Inc., 
Appleton, Wis. 





apolis, Minn. 


No. 8: John Ford. Jr., Peter- 
son Litho. & Printing 
Company, Omaha, Neb. 


No. 9: Otto Eisenlohr, The 
Dorsey Company. Dal- 
las, Texas. 


Company, Santa Fe, N. 
M. 


No. 11: Tom F, Pelly, Low- 
man & Hanford Com. 
pany, Seattle, Wash. 

No. 12: Jim Parsons, Smi h 
Bros., Oakland, Calif. 

No. 13: A. J. Kerin, Tower 
Bros. Stationery Com- 
pany. New York, N. Y. 


General Offices and Information Bureau, 740 Investment Building, Washington, D. C. 
Place and Date of Next Annual Cuonvention—Chicago, Sept. 27, 28, 29 and 30 


More Leaves From C. P. G.’s Note Book 


Note.—Charies P. Garvin, general manager of the 
National Stationers Association, traveling reporter, an- 
nouncer, master of ceremonies, etc., etc., 


another of his historic circuits of NSA 
regional meetings, sounding out business 
conditions, particularly as they affect sta- 
tioners, in important centers from one 
side of this broad land to the other. 
Members of the Association have been 
receiving all along the releases of the en- 
ergetic and lively-minded NSA headquar- 
ters in Washington (not be be confused, 
save by the very naive, with any alpha- 
betical designation set up in recent years 
by federal authority, for the NSA ante- 
dates the New Deal, if not the alphabet, 
considerably), such as the Washington 
News Letter, the Field Division Letter, 
Stationers’ Radiogram, News Flashes, 
Reiail Sales Division News Letter, and va- 


made 
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rious special releases for special occasions. They will 
continue to receive these and other releases as yet un- 
conceived, for Charley Garvin insists upon keeping the 


NSA membership informed. Although in- 
tended for members only, we have “bor- 
rowed” the following notes for readers of 
Office Appliances, who will find Mr. Gar- 
vin’s comments stimulating. 
San Francisco, March 31, 1937. 

We are at the turning point of our 
trip and soon will be heading back east 
where winter and bad labor weather 
seem to prevail. The goose that has be- 
gun to lay the golden eggs seems to be 
getting bad treatment from some so- 
called “leaders,” and public sentiment, as 
I find it, seems to be veering away from 
those who feel that the world is theirs on 
a platter. 
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Yesterday we came up from Los Angeles on a new 
stream-lined train and, boy, was she crowded! I'll bet 
there were five hundred people on that train. The 
coaches were better than the parlor cars on regular 
trains and with a cocktail lounge, a tavern and unusual 
dining service, one would think that instead of a train, 
we were in a luxurious club. No extra fare on this 
train and they are doing a tremendous business. As 
I rode along, enjoying the gorgeous California scenery, 
the thought came to me that here was a good illustra- 
tion of sticking to one’s last. When the bus came along, 
the railroads ignored them for a long time. Then they 
went into the bus business but that wasn’t so hot and 
didn’t fill the bill. Now they are putting their effort 
into their own business and doing the thing they should 
have done in the first place. They are furnishing a finer 
product and service in the business they are in, instead 
of trying to find the cure in someone else’s business. 

* 7 * 

I’m going to take you back a few days. The date is 
March 24 and I’m giving you the notes just as they 
came out of the typewriter rolling along in the early 
morning. First, I will turn the microphone over to our 
president, Bill Clegg, and ask him to give you a few 
impressions of this pilgrimage. Take it away, Bill— 

“Well, folks, we are on the swing around. We have 
already covered New Orleans, Waco and Santa Fe and 
I want to say that it is a grand experience. I do not 
mean this so much from a personal standpoint as I do 
from an observing point of view. At the New Orleans 
convention, we found men willing and eager to pro- 
mote the Stationery business. They wanted to know 
more about the things that are being done and about 
what should be done. Was that a convention. It was 
a WOW! 

“Then we moved into Waco. The same feeling seemed 
to prevail. Everyone was attending the sessions and 
doing everything they could to see that the meetings 
were a success. Cooperation all the way down the line. 
That’s what makes our business great. After finishing 
at the ninth regional convention, we piled on the 
train again and landed out in Santa Fe. Again, this 
spirit of pushing ahead was the watchword of the 
meeting. So I say with this ‘Go and git ’em—never 
say die’ attitude of the stationery industry, we are 
going places. Be sure that you and your organization 
get going with the trend of the times. There has 
never been a greater opportunity for us to get things 
done than is offered now and it is up to us to take 
advantage of it.” 

Attaboy, Bill! Folks, this president of ours is a born 
trouper. Good natured, hard working and codperative 
—with a keen sense of humor, he is going over with a 
bang at all of our meetings. Bill was born into this 
business and after nearly twenty years of actual ex- 
perience, he says, “When better things come to our 
business, they will come from people in our business.” 

Bill has told you a little of the grand meetings at 
New Orleans, Waco and Santa Fe. The score so far is 
as follows: New Orleans, 210; Waco, 120; Santa Fe, 104; 
Los Angeles, 104; and San Francisco, 85; a total of 623. 
All of these meetings have been a credit to our in- 
dustry and there is a new and finely tuned interest. 
The sales promotional program put on by the troupe 
has drawn full audiences and the unique features, such 
as Ed Little’s magic sales promotional presentation and 
the amateur hour, have gone over big. Two subjects 
that have received great attention have been the for- 
ums on Fair Trade Acts and the Robinson-Patman 
Act. 

In each meeting, the question as to who should be 
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admitted to our meetings and The National Conven- 
tion, has come up. As a result, this question will be 
discussed at each of the meetings and a definite policy 
formulated and passed upon by our Board of Control 
as soon as this trip is over. The consensus of opinion 
seems to be that inasmuch as N.S.A. has a definite pro- 
gram designed in the interest of its members, that 
strangers should not be admitted to our meetings un- 
less invited by the Association or its officers. At two 
of the meetings, criticism was leveled at the actions 
of an outsider at the recent convention of the Whole- 
sale Stationers Association. It was pointed out that 
the hospitality of the wholesalers was abused by a 
stranger. Our group has expressed themselves very 
strongly on the subject and we do not propose to have 
our meetings used in the same way. 

Next man to take the Mike is Washington L. Jaques, 
retail stationer from New York. Listen here to what 
Wash has to say:— 

“As the ‘baby’ in terms of road experience and ‘dean’ 
in years, I am greatly impressed with the attendance 
of the dealers at the three regional meetings thus far 
attended. We, of the east, with all the markets close 
at hand, fail to realize the vast spaces covered by the 
various regional meetings and the enthusiasm of the 
dealer members who attend these meetings in the west. 
When you see dealers travel twelve hundred miles to 
attend a meeting, one can understand their apprecia- 
tion of membership in The National Stationers Associa- 
tion. 

“The many dealers whom I have met have been in- 
tensely interested in the program and whole-heartedly 
supported the activities of the Association and its aims 
of selected membership. On every hand, I find the 
members are opposed to allowing the attendance at its 
meetings of people who are not members or invited 
guests. The spirit of codperation, good fellowship, code 
of ethics and loyalty, is beyond the belief of one whose 
interests have been limited to the confines of an east- 
ern city in a highly competitive area. 

“The cordial reception accorded the travelers has 
been remarkable. We are all received as old pals—a 
hospitality unknown in the home town. This trip will 
remain as the crowning event of my life.” 

* + * 

What a meeting was held at Santa Fe! One delegate 

came over 1200 miles to attend this convention. 
* * * 

Guess I’ll get some more of the boys up here to the 
mike. Here comes Ted Caswell of the F. S. Webster 
Company, Boston. Take it away, Ted— 

“It was a long hop from Boston to Waco to join this 
troupe on location there but it certainly was worth the 
effort. As a neophyte or tenderfoot as they call me out 
west, I’m not doing much broadcasting except to say 
that western stationers do things in a big way—even 
to the point where a lady stationer, Mrs. Mason, from 
Gallup, New Mexico, met the Limited last night and 
personally delivered a rabbit’s foot to each one of us 
as an emblem of good luck and best wishes. The boys 
at Waco and Santa Fe performed nobly. Dick Healy 
turned in one of the finest meetings it has ever been 
my pleasure to attend. As our train speeds west every 
hour, I’m learning to take a much broader viewpoint 
of our country’s problems.” 

That’s the stuff, Ted. While we have the mike handy, 
we will hear from some more of the N. S. Aiders. Here 
comes Light Horse Harry Tehan. Take it away, Harry— 

“Hello, everybody! This is my third tour of regional 
meetings and the one thing that stands out big this 
year is the sincerity and enthusiasm of the dealer at- 
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tendance. At the meeting in New Orleans, we worked 
until 2:00 P. M. before adjourning for lunch; at Waco, 
the boys really were willing to give up golf for the seri- 
ous discussion of the Patman Act; at Santa Fe, suc- 
cessful men like Harry Bellamy and Erle Kistler were 
at every session entering the discussion—and that is 
a point to emphasize. These gentlemen gave of their 
years of experience, service, friendly criticism, comment 
and approval to our programs and were glad to consult 
with new members and they had, at the meeting, their 
department heads, George Thompson and Mr. John- 
son from Kendrick-Bellamy—Gus Lipps from Kistler’s 
—a proof that these men know the value of Associa- 
tion work. Harry Bellamy, in a most pleasant chat 
with the national officers, told us of his being at the 
first National Stationers Association Convention thir- 
ty-four years ago. My own personal experience in 
meeting so many of our dealer friends and making new 
ones has made for me a closer and most valuable 
friendly contact with the dealer distributors. 

“Such fine fellows—always a cheerful greeting and 
when we leave our friends, we only say ‘Adios,’ never 
‘Goodbye.’ And at each meeting, we find new members 
as well as the old ones, telling of their plans to be at 
Chicago and bring their salesmen to the Sales Insti- 
tute. 

“Governors in all districts have done a wonderful 
job in building up the attendance at meetings with 
real planned programs. 

“We are going to have a perfect Sales Institute— 
there will be more details in a bulletin—and here is 
just a word to the Sales Managers Division. It’s a gold- 
en opportunity to make these trips, not for the fine 
friendships I've made with dealers, but the definite 
contact and chance to talk local and regional condi- 
tions with ‘live’ dealers. As a Sales Manager, it gives 
me an opportunity to know how dealers feel toward 
my representative and to gain the fellowships of ster- 
ling salesmen of other manufacturers—fellows like 
Charlie Schoen, Hart Palmer (his son, Willis, is also a 
fine fellow), etc., all glad to tell me of conditions. It’s 
a big bet you Sales Managers are missing. Ted Caswell 
is making this trip for the first time and already feels 
the importance and benefits of these fine meetings. 

“More on this in a bulletin.” 

. . . 


Sunday, April 4, 1937. 


En route from Seattle to Kansas City. 

All well and accounted for. Left Seattle yesterday af- 
ternoon after one of the best regional conventions that 
I have ever had the pleasure of attending. Fine crowd, 
representative of all sections of the eleventh district, 
everyone on the job at the sessions and TEN NEW 
DEALER MEMBERS joined N.S.A. after Barney May of 
Portland (one of our most loyal and fine members) 
called upon those present who were not already mem- 
bers to climb upon the band wagon. As a manufacturer 
present also joined up, the score for the day was eleven 
new members. I don’t know what is going on back 
east but we are getting new members in every mail. 
Counting those who came in yesterday the score for the 
week was twenty new members. We are growing fast 
and they are all selected, eligible, fine firms that are 
coming in. N.S.A. is on the way. 


We have attended two seven o’clock breakfasts this 
trip. First one was at Santa Fe with the organization 
of the Santa Fe Book and Stationery Company. Dick 
Healy was host and we had a swell time with those 
folks who were present. Dick has a splendid organi- 
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zation and we found them real kinsfolk. Miss Jo Eck- 
ert was unanimously adopted by the troupe and how 
that kid did enjoy herself. She was everywhere. What 
a contribution she made to the success of the conven- 
tion! Here’s to you, Jo. A high spot of the Santa Fe 
meeting was when we met Dick’s tiny daughter. It was 
her first convention and she sure enjoyed it. 

Our second breakfast came in Los Angeles and was 
the second time we have met with the sales force of 
the Stationers Corporation. One hundred and twenty- 
four bright, cheery, forward-looking people ranging 
from youngsters to those of long experience were there 
to meet President Clegg and the troupe. Every sales 
force that we have contacted all along the line has 
this same quality. The Stacyoneres march ahead. 


Man asked me the other day why we have regional 
meetings. The answer is simple. In a day when experts 
clutter the channels of business, when Napoleonic com- 
plexes fester the business body, in a day of change and 
unusual business conditions it is necessary that some 
organization direct its efforts for the MOST good for 
the MOST people. We take our organization to our 
members on their home grounds. We confer and con- 
sider the little things as well as the big. We have 
meetings sufficiently informal that everyone can have 
his say. We develop personal friendships between the 
Stacyoneres of the country and the officers of their 
National Organization and THE THINGS THAT WE 
LEARN FROM OUR MEMBERS IN OUR REGIONAL 
MEETINGS become the policy of the N.S.A. We try to 
translate member ideas into progressive action. We 
face facts in meetings, we don’t duck as they come over 
the plate but try to take them as they come. No one 
man can dominate N.S.A. because N.S.A. is the essence 
of the business. We don’t give a hoot how we impress 
other Trade Associations but we do serve our members 
through collective conference, collective thinking and 
collective planning. That’s why we have regional meet- 
ings. 

o * > 

Now we head east to other meetings which will be 
large, codperative and full of the same spirit that 
actuated those which are now behind us. We bring to 
the eastern and middle western meetings our experi- 
ence in those other meetings. So we head for Kansas 
City, St. Paul, Milwaukee and to Cincinnati. The big 
trip will have ended and we will have only the meet- 
ing of District No. 3 in Philadelphia to finish the re- 
gional schedule. All of these meetings will merge in 
September into the big National Convention and Ex- 
position. We have learned much and will learn more 
from the Regional Meetings. One thing is apparent in 
all of the meetings and that is: The COMMERCIAL 
STATIONERS are going forward and intend to con- 
tinue doing so. 

. > > 
Kansas City, April 6, 1937. 

Just a word or two about this wonderful meeting at 
Kansas City. One hundred and thirty-seven registered 
and again we have set new marks in a splendid meet- 
ing. John Ford and his fine Kansas City Committee 
aided by Fred Schaefer and the Midwest Travelers 
Club put on a meeting here long to be remembered. 

Well, we’ve got to hop a train to St. Paul this after- 
noon so we will say: “So long for now.” 

Thass all, folks. All well and feeling fine. More 
later. 

Charlie Garvin signing off for Station N.S.A. on the 
road. Here’s how! 
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Special Regional Meetings Section 


SALES TRAINING FEATURES DIS- 
CUSSIONS OF DISTRICT TEN 


Stationers of District 10, meeting for the first time 
outside of Colorado, gathered at the Hotel La Fonda, 
Santa Fe, New Mexico, March 22 and 23 for one of the 
largest registrations on record. There were sixty mem- 
bers in attendance from New Mexico, Wyoming, and 
Colorado. 

Gus C. Lipp, the W. H. Kistler Stationery Company, 
Denver, was elected regional governor, succeeding Dick 
Healy, Santa Fe. The Travelers Club elected R. J. Mit- 
chell of the Dennison Manufacturing Company, pres- 
ident, succeeding H. A. Shields of the Rust Craft Pub- 
lishing Company. Other new officers are: I. A. Han- 
kins, the L. E. Waterman Pen Company, vice-president; 
O. H. Richards, Jr., F. S. Webster Company, treasurer. 
George A. Thompson, the W. H. Kistler Stationery 
Company, was renamed secretary. 

The convention was called to order by Dick Healy 
who introduced Major Hunter Clarkson, president of 
the Santa Fe Chamber of Commerce, who gave the ad- 
dress of welcome. William C. Clegg, president of The 
National Stationers Association, opened the program 
with a talk, “Why Is It?” 

The national president, in an endeavor to learn the 
methods responsible for outstanding results in selling 
various types of merchandise, made a survey of retail 
stores doing the exceptional selling jobs. The presen- 
tation of these sales plans supplied the basis for the 
discussion, “Why Is It?” 

Sales Training Convention Keynote 

“Sales Training” was the keynote of the convention 
discussions. It was introduced by Charles P. Garvin, 
general manager of the national association in a talk, 
“Training and Developing Salesmen.” Wm. Mason, Jr., 
the Outwest Printing & Stationery Company, Colo- 
rado Springs, continued the discussion with, “Sales 
Meetings,” in which he stressed the fact that the solu- 
tion to the problem of increased sales becomes more 
and more inevitably a matter of intensive sales train- 
ing. Mr. Mason recommended more frequent sales 
meetings and the policy of having each department 
conduct its own sales forums. 

In a general discussion on specialty selling and ad- 
vertising, it was brought out by Erle O. Kistler, Denver, 
that his firm, in a test of newspaper and radio adver- 
tising during the past year has found the results inade- 
quate in proportion to the cost. The conclusion was 
that salesman-customer contacts are more productive 
than past methods of advertising in the field of office 
supplies. 

Of greatest general interest was the subject, “What’s 
Ahead for Business Legislatively?”, a digest of legisla- 
tion which may be expected to affect the merchandis- 
ing of office equipment in the near future, given by 
Mr. Garvin. The present effects of the Robinson-Pat- 
man law and the imminent greater effectiveness of the 
measure as its administration gains greater efficiency 
were brought out. 

The convention endorsed a resolution asking that 
manufacturers of steel equipment increase the dis- 
counts now listed. The Travelers Club was commended 
in a resolution for the excellent program of entertain- 
ment which they presented. The prize for the sta- 
tioner coming the greatest distance went to Lawrence 
Gillespie, Sheridan, Wyo. It was tentatively proposed 
to hold the convention at Colorado Springs next year. 


The increased attendance at the convention this year 
was largely attributed to the efforts of the entertain- 
ment committee in providing a more interesting pro- 
gram for the wives of members. A trip through Fri- 
jole canyon was a feature of the women’s program. A 
tour of Santa Fe, in which the historic points of inter- 
est of the Spanish occupancy were visited, was held on 
Monday. 

The travelers’ dinner dance at the La Fonda on Mon- 
day offered an Indian floor show. H. A. Shields served 
as toastmaster. A Mexican floor show was the enter- 
tainment feature of the stationers’ dinner dance Tues- 
day evening at which Mr. Garvin presided as toastmas- 
ter and guest chairman.—_ATW 

——_——>—_——_- 
MEETING OF TWELFTH DISTRICT OF THE N. S. A. 
By Hobart W. Martin 

At the regional meeting of District No. 12, National 
Stationers Association, held on Friday, March 26 at the 
Biltmore hotel, Los Angeles, something over a hundred 
persons were present, and an interesting program of 
addresses was carried out. 

Seated at the speakers’ table were General Manager 
Charles P. Garvin, Washington, D. C.; Carl Grimes, 
Grimes-Stassforth Stationery Company, Los Angeles, 
president, Stationers Association of Southern Califor- 
nia; W. C. Clegg, The Clegg Stationery Company, San 
Antonio, Texas, president of The National Stationers 
Association; J. A. Parsons, Smith Brothers, Oakland, 
California, regional governor of the Twelfth District, 
N. S. A.; Harry Tehan, New York City, vice-president, 
Sales Managers’ division, N. S. A.; W. L. Jaques, New 
York City, and “Ted” Caswell, The F. S. Webster Com- 
pany, Boston, Mass. 

Mr. Grimes opened the morning session at ten 
o’clock. He cordially welcomed members, delegates and 
visitors, and then introduced District Governor Par- 
sons of the Twelfth District, who, after speaking briefly, 
introduced General Manager Garvin. Mr. Garvin 
briefly described the trip of the “troupe,” mentioned 
its stops at various cities, and expressed keen satisfac- 
tion over the fine spirit manifested at every regional 
meeting throughout the trip, and the fact that good 
weather was encountered almost everywhere added 
much to the success of the meetings. The speaker 
then introduced President Clegg, who, after a humorous 
story, outlined some twenty-odd essentials for success 
in business. Briefly they are: 

Initiative of salespeople. 

Work beats inspiration. 

Good management essential. 

Sell the better goods. 

The complete sales—don’t miss opportunity to sell 
more. 

Importance of filing supplies. 

High value of good window displays. 

Let us not expect the manufacturers to do our job. 

Stationers should sell carbons and ribbons. 

Fountain pens: Anybody is a prospect, but sell the 
better grades. Dollar pens are distinctly “out.” 

Typewriter papers: Offer quality. 

Customer replacement program. 

Show desk accessories on desks. 

Emphasize and push sales of file pockets. 

Take care of old friends—don’t take their business 
for granted. 

Lack of right sort of man-power big handicap; sales 
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SOME OF 


1. Harry Spurlock, whe heads the Pacific Coast division of 
the National Blank Book Company, Holyoke, Mass., and 
Sar Fiatau, chief of the Stationery and Office Supply 
© pany, Los Angeles. 

Sidney J. Burgoyne of Philadelphia and Tom Moore of 

San Francisco, 

%. Leulis B. MeManus, manager of the Office Supply Com- 
pany, bl Centro, Calif. 

1. Lou. Obsatfeld of New York and Frank Fishstrom of Los 
Angeles. Both are with the Markwell Manufacturing 
Company. 

5. Gorden Wallace, brother of Ebenezer; Vernon H. Valiet. 

& Bill Allen, Del. MeClenathan and Wilson 8S. Turner, all of 
the Les Angeles News Company. 

T. Willis Palmer, ir... Boorum & Pease Company; Mark J. 
King, American Pencil Company, and Jim Montgomery, 
Chartes M. Higgins & © any. 

%. Mere. Ebenezer Wallace, »enezer himself, and Miss Rice, 
all ef the Seuthern California Stationers, Los Angeles. 

% Claude Meere of the Eagle Pencil Company, New York; 















managers must select and train new men. 

Endeavor constantly to improve service. 

Encourage ccéperation in all branches. 

Perhaps it is better to take lads of 21 to 25 and train 
them to sell 

Efforts directed toward the sale of office and desk 
lamps bring good returns. 

Few customers come in except those in need of some- 
thing. or those reminded of a need, or those tempted 
by good advertising, good windows, service and cour- 


tesy 
Let the dealer seek constantly for fresh ideas 


don’t 


THE VISITORS AT THE TWELFTH DISTRICT MEETING IN LOS ANGELES 


Lieyd Rogers of the Stationery Shop, Alhambra, Calif. 
10. Barney Alderson, Alderson & Leehbody, who handle Zun- 
del chairs and Pronto files; S. Flatau, Parrot Speed Fas- 
tener Corporation; Jim Anderson, Wilson-Jones Company, 
and Ivie Stein, Stein Stationery Company. 
tt. Carl Nelson and Robert Haney, both of the San Diege 
branch of the Stationers Corporation. 
Ted. Caswell of the F. 8S. Webster Company, Boston, Mass. 
Carl Grimes, Grimes-Stassforth Stationery Company, Los 
Angeles; Tom Moore, manufacturers’ agent, San Fran- 
cisco; William C. Clegg, president, National Stationers 
Association, The Clegg Company, San Antonio, Texas; 
Harry Tehan, Charles M. Higgins & Company, Brooklyn, 
N. Y¥., vice-president in charge of sales managers’ divi- 
sion, National Stationers Association; Charles P. Garvin, 
secretary and general manager, National Stationers As- 
seciation, and Washington L. Jaques, Jaques & Com- 
pany, past president, New York Stationers Association. 
14, Mes. Will Curtis Therbus, Therbus’ Stationery Store, 
Huntington Park, Calif. 


-- 
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fall into a rut. 

Following Mr. Clegg, Mr. Garvin made some remarks 
on current events. Then came the roll-call, after 
which Mr. Garvin brought out forcefully the impor- 
tance of small things, illustrating his remarks by men- 
tion of the early lives of Washington and Lincoln. He 
said there are now too many factors in competition; 
stationers no longer compete only among themselves, 
but are confronted with the competition of chain 
stores, the fives and tens, department stores, drug 
stores, jewelry stores, etc. Stationers should not try 
to meet destructive competition, but should make qual- 
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ity and service their watchwords. 

Washington Jaques, of New York, described the two 
types of manufacturers—one selling to the stationery 
trade and the other selling to all comers. He advised 
care in the selection of members and in managing 
credits. Eighty per cent of the returns come from 
fifteen to twenty per cent of those we deal with. 

Willis Palmer, Pacific Coast representative of Boorum 
& Pease, advised keeping tabs on sales and salesmen. 
Good sales management plans the work and gets the 
job done, organizing the work economically. He 
touched on the topics of waste, scientific merchandis- 
ing, assignment of quotas, floor displays, items shown 
on desks, and in conclusion he described a practical 
prospect file. 

Harry Tehan followed Mr. Palmer, and spoke on “The 
Value of Organization,” bringing out the points of his 
subject graphically. 

After some brief remarks by the General Manager, 
the session adjourned for luncheon, which proved to 
be a substantial meal made ready and served after the 
best Biltmore tradition. 

Afternoon Session 

The meeting opened with a speech by Mr. Garvin on 
the Robinson-Patman Act, its intention, administra- 
tion and possible effect. The trade, he said, should 
become immediately informed of the provisions of the 
act and how to assure compliance therewith. 

R. A. Thomas, sales manager, The Grimes-Stassforth 
Stationery Company, Los Angeles, read at the request 
of the chairman a paper on arranging sales meetings. 

Another paper was also read by request. This was 
presented by Jack Fisher of San Luis Obispo, California. 

Following the reading of addresses came a general 
discussion, answering of questions, etc., the events of 
the day being terminated by an executive session par- 
ticipated in by national officers and local past and 
present officers. 

Harry Morgan, president of the Stationers Corpora- 
tion, Los Angeles, with branches in several surround- 
ing towns and cities, was present with his stenographer, 
who took notes of the special matters in which he was 
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interested. Having been president of The National 
Stationers Association for two consecutive terms, Mr. 
Morgan retains a keen interest in the work. 

Some amusement was caused by the fact that, dur- 
ing the roll call, some half-dozen men from outlying 
cities announced themselves as from The Stationers 
Corporation, and the man from San Luis Obispo an- 
nounced himself as being from No Man's Land because 
he was surrounded by the “enemy” on ail sides. 

Sidney Burgoyne, of Philadelphia, recently returned 
from a business trip to Europe. He had not been to 
the Pacific Coast for some time and he welcomed the 
opportunity to accompany the National officers on the 
trip. Mr. and Mrs. Burgoyne have established a record. 
They have twelve sons and daughters and eighteen 
grandchildren. “How do you keep track of their birth- 
days, Sid?” asked a friend. “I don’t,” he replied. “Mrs. 
Burgoyne does that. I pay the bills.” 

The reporter understands that this was Washington 
Jaques’ first trip to the great West. Mountains and 
deserts, wild flowers and tame Indians, and metro- 
politan cities engaged his interest. 

—__—_—_——____ 
NORTHERN CALIF. DEALERS HOLD FINE MEETING 
By George S. Walker 


Generalissimo Charles P. Garvin, general manager of 
The National Stationers Association, heading his troupe 
of N.S.A., Codperators and Aiders, arrived in San Fran- 
cisco from Los Angeles on the morning of March 29, to 
attend the annual regional meeting of the Northern 
California Stationers Association. 

Mayor Rossi was ill with a cold, and the municipal 
band had other engagements, and were unable to 
meet the party of touring “generals” arriving in the 
Southern Pacific’s new streamliner, “Daylight.” But 
Regional Governor Jim Parsons, President Wobber of 
the California association, and other leading stationers 
were at the train to greet the roving educators. 

The meeting was called to order in the Rose room of 
the Palace hotel at 10 A. M., with about 100 in attend- 
ance. President Wobber delivered the address of wel- 
come, and in a few well chosen words introduced 





THOSE 


sales manager, F. 8. 
Oakland; William ©. 


ATTENDING THE TWELFTH REGIONAL MEETING IN SAN FRANCISCO 
In the front row, reading from left to right, are Washington Lee Jaques, Jaques & Company, New York City; Ted Caswell, 


Webster Company, Boston; Regional Governor Jim VDParsens, general manager, Smith Brothers, Inc., 
Clegg, Clegg Company, San Antonio, president, National Stationers Association; Charlies P. Garvin, 


xeneral manager, National Stationers Assectation; Harry Stratford, vice-president, San Francisco Stationers Association, San 
Francisco; Ed. Webber, Wobber’s, Ine., president, San Francisco Stationers Association; Harry Tehan, setes manager, Charles 


M. Higgins A Company, Brooklyn; EB. 


A. Wood, secretary, San Francisco Stationers Association, 
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Regional Governor Parsons, of Smith Brothers, Inc., 
Oakland. 

Governor Parsons spoke of the increasing member- 
ship, its loyalty and interest to and in both the Cali- 
fornia and National associations, and at the conclusion 
of his remarks he introduced Mr. Garvin. 

Charlie was right at home and wanted to jump at 
once into the topics so dear to his heart, but it was ap- 
parent to all that Charlie’s vocal chords needed loos- 
ening up, as he was a bit wheezy. He explained that 
his voice always was a little weak at such an early (?) 
hour, but that with a little practice he would be able 
to take his usual strides. And, while he was tuning up 
with cough drops and frequent sips of water, he would 
call on President Wobber to again assume charge of the 
oratorical festivities. 

President Wobber, who is known as a splendid ex- 
temporaneous speaker, was in his usual fine form, de- 
livered a very interesting address, in which he im- 
pressed his hearers with the importance of organiza- 
tion, standing together in an all-for-one and one-for- 
all effort for the common good. He reviewed the work 
of the associations the past year, and paid high com- 
pliment to Manager Garvin, President Clegg and others 
of the traveling aiders who are devoting their time so 
unselfishly to the many programs being carried out. 
Every one connected with the traveling troupe, Na- 
tional officers and committeemen, heads of bureaus, 
etc., came in for unstinted praise at the hands of the 
speaker. At the close of his splendid address Presi- 
dent Wobber introduced William C. Clegg, of Clegg 
Company, San Antonio, Texas, president of the Na- 
tional association. 

President Clegg delivered a highly instructive and 
enlightening address on the work of the association. 
Using carefully prepared notes, to which he referred 
on occasions, he spoke in clear, crisp tones and held his 
large audience in attentive silence throughout. 

At the conclusion of President Clegg’s address, the 
meeting was turned back to Manager Garvin, who 
meanwhile had been doctoring his throat, and with 
satisfactory results, for his clear, resonant words soon 
were ringing through the large hall. 

Mr. Garvin explained that luncheon “will be served 
right where you are,” and it was at high noon that the 
waiters rolling in large tables loaded with choice foods, 
and recess was taken to attend to the wants of the 
inner man. 

At the luncheon it was explained that a special din- 
ner and entertainment had been arranged for the eve- 
ning at the Music Box, one of San Francisco’s leading 
night clubs. Manager Garvin called for volunteers to 
accompany him to the evening’s festivities, and almost 
every one present enlisted in the movement. 

Following the luncheon Manager Garvin again took 
the wheel and introduced Mr. Washington Lee Jaques, 
Jaques & Company, New York, who delivered a very 
able address. 

Manager Garvin then introduced President Wobber, 
who in turn introduced Sam Weiss, attorney for the 
Northern California Association, who made an excep- 
tionally interesting talk on the California Fair Trade 
laws, the Robinson-Patman Act, etc. Mr. Weiss brought 
out many angles in these laws that are very favorable 
to the stationers’ business, and called attention to some 
features that required some study. He explained that 
under the trade mark law manufacturers can stop cut- 
ting prices of their goods where the dealer uses the 
manufacturing name, but that a dealer can cut prices 
on the same goods if he does not use the name of the 
manufacturer. 
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Addresses also were made by Ted Caswell, sales man- 
ager of the F. S. Webster Company, Boston, Mass.; 
Harry Tehan, sales manager, Chas. M. Higgins and 
Company, of Brooklyn, N. Y. 

Following the consideration of the resolutions the 
meeting resolved itself into a round table discussion of 
the Robinson-Patman Act, state’s fair practices laws, 
with Manager Garvin in command, answering many 
questions in explanation of the various phases of the 
laws, their application to the business of members, 
etc. 

It was late afternoon when the meeting adjourned, 
with the delegates and others meeting at the Music 
Box where a sumptuous dinner was served, accom- 
panied with a very pleasing floor show from 8 o’clock 
on till midnight, or as late as the stationers and their 
ladies wished to remain. 

a ed 
DISTRICT 11 MEETING IS HUGE SUCCESS 

Twenty-eight years of continuous operation of the 
Pacific Northwest Stationers Association was punctu- 
ated by the annual convention held in Seattle, on April 
2 and 3. Five of the charter members of the North- 
west organization were present and actively partici- 
pated in the proceedings. They were: George E. Miller, 
Lowman & Hanford Company, Seattle; James Ball, 
Kilham Stationery Company, Portland; W. J. Ortel, 
Shaw & Borden Company, Spokane; Rowland A. Waltz, 
John W. Graham & Company, Spokane; and W. A. 
Montgomery, J. K. Gill Company, Portland. 

The association, technically known as the Eleventh 
District of The National Stationers Association, com- 
prises Oregon, Washington, Idaho, Montana, and 
British Columbia. The principal cities and many of 
the smaller communities were represented. The regis- 
tration showed approximately a twenty-five per cent 
increase over the same occasion of 1936. 

A stationers’ convention in the Pacific Northwest is 
always a successful occasion. Being removed by vast 
distances from the major sources of supply and big 
centers of population, the natural inter-dependence 
of the stationers creates and sustains a fraternalism 
which cannot be suppressed and which springs to life 
anew with each annual reunion. Claude Elder, of Mis- 
soula, Montana, and Norman Cunningham, of Boise, 
Idaho, haven’t seen John Benson, of Aberdeen, Wash- 
ington, or George Disbrow, of Vancouver, B.C., since 
last year and, while these four are swapping yarns. 
Bill Needham, of Salem, Oregon, breezes up and joins 
in. And so it goes all around the hotel lobby and in the 
convention room. Of course, everybody knows Charlie 
Garvin—once having seen him (it takes two looks to 
see all of him) he is never forgotten. Charlie always 
has a troupe of interesting people traveling with him, 
including Harry Tehan, whose home town is New York 
City, despite the fact that he is seldom home. 

Pelly Opens Meeting 


The convention opened promptly at 9:30 Friday 
morning, April 2, with President Thomas M. Pelly in 
the chair. In his opening address, President Pelly de- 
clared that a period of revolution is upon us. He said 
that, while change is as inevitable as the passing of 
time, the immediate past, the present, and the imme- 
diate future offer greatly accelerated rate of change— 
acceleration to the point that the word “revolution” 
seems to be most expressive. New merchandise, here- 
tofore unheard of, demands new methods of merchan- 
dising; new laws, both Federal and State, call for new 
methods in management and new methods in estab- 
lishing and maintaining labor relations. He pointed 
out that during this period of “revolution” group con- 
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ferences, regional and national conventions, and the 
maintenance of a strong and progressive organization 
structure, beginning with the communities and climax- 
ing in the national association, was an essential part of 
the facilities and equipment of successful business. 
“It is incumbent upon each and every one of us to do 
our part through membership and participation in 
maintaining a competent organization structure,” he 
declared. There was no note of pessimism sounded by 
Mr. Pelly; on the contrary, he declared that the present 
day trend of the economic cycle shows new and greater 
opportunities ahead for the progressive merchant. Mr. 
Pelly referred to the national association as a boon and 
a blessing to the retail stationers of America in their 
attempt to keep abreast with the times and to keep 
from lagging behind in the rapid march of progress. 

William C. Clegg, San Antonio, Texas, president of 
The National Stationers Association, delivered an ad- 
dress on “Modern Merchandising Methods.” He re- 
ferred to his own business as typical of the vast ma- 
jority, namely, moderately small, moderately successful, 
and located in a typical American city. “I recently 
wrote personal letters to a number of stationers in vari- 
ous parts of the United States and asked them what 
particular phase of their business they considered 
most important. I am presenting only three replies 
yut these three represent a complete cross section of 
them all. The first letter emphasized the necessity of 
intelligent selling through well-chosen, well-trained, 
and well-directed salesmen; the second emphasized 
the importance of good management based upon sound 
and current information; the third emphasized the 
necessity of hard and intelligent work upon the part 
of every individual in the establishment from the 
president to the delivery boy. Mr. Clegg declared that 
he could offer no better prescription than the combina- 
tion of these three elements. 

The one subject that everyone was waiting to hear 
discussed came up during the afternoon session, 


namely, state and national legislation affecting mer- 
chandising. Washington reported substantial progress 
under the Fair Trade Act after two years experience 
and, further, declared that the 1937 session of the state 
legislature had re-enacted the Fair Trade Law with 
only slight amendments, all of which were improve- 
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ments. Oregon, with a slightly more brief experience, 
reported almost the same degree of progress under the 
Oregon law as was indicated for Washington. The 
problems created by the “hold out” manufacturer and 
by the out-of-state direct sellers was, admittedly, un- 
solved. 

Garvin Leads Discussion 

The discussion was led by Mr. Garvin. He referred 
to the Robinson-Patman Act as exerting a definite sta- 
bilizing influence but frankly admitted that this Act 
was not intended to deal with the same type of problem 
and to accomplish parallel results as were the various 
state Fair Trade Acts. Mr. Garvin laid great emphasis 
upon the Miller-Tidings Bill now pending before Con- 
gress. He predicted early enactment of this Bill into 
law and declared that its enactment would remove to a 
large degree many of the objections now offered by 
manufacturers to entering into Fair Trade agreements 
in the various states. “This Bill,” declared Mr. Garvin, 
“will virtually become a National Fair Trade Act and, 
while it may not instantly accomplish all that we desire, 
it will unquestionably go far toward effectuating the 
intent and purpose of the state acts.” 

The Friday noon luncheon was a typical stationers’ 
friendly gathering. The ladies were present. Mrs. W. 
W. Waters, wife of one of the Seattle stationers, sang 
two beautiful solos. Charlie Miller, of Portland, secre- 
tary of the Northwest Association, presided; Charlie 
Garvin told a series of typical Garvin stories (one of 
which was new); the whole National troupe, includ- 
ing President Clegg, Mr. Tehan, F. H. Caswell, of 
Boston, and W. J. Jaques, of New York, were all on their 
feet to expound a mixture of wisdom and wit. Mrs. A. 
B. Butler, proprietor of one of Seattle’s leading sta- 
tionery stores, introduced every lady present and in- 
sisted that they, in turn, introduce their husbands. 
Mrs. Butler possesses an inimitable knack of making 
a simple stunt such as this become a real event with 
many a good laugh entailed. 

Charlie Garvin opened the Saturday morning session 
by giving the convention a general review of national 
affairs as seen in the Legislative and executive halls 
of the national capitol. He also briefly reviewed the 
condition of the stationery business throughout the 
nation, as reflected by information assembled in the 
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TWO GROUPS PICTURED AT 
THE ELEVENTH DISTRICT 
MEETING IN SEATTLE. 
‘Tep) Original organizers of 
the Vacifie Northwest Station- 
ers Asseciation (the eleventh 
regional district) left te right: 
Rewland A. Waltz, John W. 
Graham Company, Spokane; 
WwW. A. Mentgomery, J. K. Gill 
Company, Peortiand; J. 8. Ball, 
Kilham’s Stationery & Print- 
ing Company, Portiand; Will 
J. Ortel, Shaw & Borden Com- 
pany, Spokane; (Lower) W. C. 
Clege,. president, NSA.; Miss 
Seattic, F. H. Caswell, F. 8. 
Webster Company; Harry Te- 
han, Charlies M. Higgins & 
Company; Charlies P. Garvin, 
meneral manager, NSA.; W. L. 
Jaques, Jaques & Company, 
New York. 
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national association offices. He declared that the gen- 
eral improvement in 1936 over the previous year was 
better than twelve per cent. and that the early returns 
for 1937 showed even greater improvement this year. 


Good Progress Reported 

President Pelly then called upon representatives of 
all the major cities and districts in the Pacific North- 
west for brief reports of conditions. Spokane reported 
an improvement of 10 per cent.; Portland, twelve per 
cent.; Vancouver, B.C., eleven per cent. Vancouver at- 
tributed her improvement to the excellent condition of 
the lumbering industry and the good condition of the 
mining industry. Bellingham declared that they were 
enjoying a reasonable increase but that strikes in the 
lumber and shipping industries had proved a detriment 
to progress. Yakima declared business was decidedly 
improved. L. S. Rosser, reporting for Yakima, pointed 
out that Yakima County was the fifth best agriculture 
county in the United States; that prosperity was always 
with them to a greater or lesser degree; that their agri- 
cultural production was widely diversified and that, 
“their eggs were never all in one basket.” 

John Benson, reporting for Grays Harbor, admitted 
that at one time Grays Harbor was disparagingly re- 
ferred to as the soviet capital of America; business was 
constantly being paralyzed by strikes; confidence was 
a fleeting phantom. He then related the experience of 
a group of men who led a widespread movement to 
establish sound relationship between those who worked 
for wages and those who maintained the payrolls. The 
basis of the whole campaign was, and still is, the ac- 
cumulation and dissemination of facts. The propa- 
gandist had no place in the program. The extremist 
and the agitator slowly but surely lost their audiences 
and their following. The inalienable right of the in- 
dividual to his own opinion was never denied. As a 
result of this campaign, the great lumbering industry 
of the Grays Harbor country is again in full swing with 
little likelihood of interruption. 

A brief business session immediately following the 
luncheon concluded the convention. At this session, W. 
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J. Ortel, Shaw & Borden Company, Spokane, a charter 
member of the Pacific Northwest Stationers Associa- 


tion, was elected president to succeed Mr. Pelly. C. H. 
Armstrong, Stationers, Inc., Tacoma, was elected vice- 
president, and C. B. Ruggles, Ruggles Stationery Com- 
pany, Seattle, was elected secretary-treasurer. Chas. 
H. Miller will continue as executive secretary. 

The Resolutions 

By resolution, the convention requested the national 
association to appoint a committee to study and recom- 
mend means of simplification of the classification and 
listings on filing folders. 

The convention further recommended that the steel 
manufacturers be petitioned to increase dealer dis- 
counts on steel equipment to forty per cent. and that 
the steel manufacturers adopt a policy which would 
permit the absorption by the manufacturers of one- 
half of the discount allowed on national contracts. 

The convention further recommended, by resolution, 
to the national organization, that the attendance at the 
national conventions be limited to members, invited 
guests, and these to whom special attendance cards 
might be issued. 

As is customary and proper, the closing moments of 
the convention were devoted to the passage of resolu- 
tions of thanks to the national representatives; to the 
stationers of Seattle, representing the host city; the 
stationers of Washington, representing the host organ- 
ization, and to the retiring officers. 

The epitome of sentiment was, perhaps, expressed in 
a remark dropped by Perry Black, of Everett, as good- 
byes were being said, “This is just the kind of a con- 
vention I like to attend.”—-DDS 

EIGHTH DISTRICT MEETS IN KANSAS CITY 


The regional meeting of The National Stationers As- 
sociation held in the Muehlebach hotel, Kansas City, 
April 7 and 8, was one of the best ever conducted in the 
eighth district in attendance, interest in proceedings 
and genuine good fellowship. A full program occupied 
practically all of both days with some time mixed in 
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for entertainment provided by the Midwest Travelers 
club. 

John Ford, Jr., regional governor, presided. William 
Clegg, president of the national association; Charles P. 
Garvin, general manager; Ed. L. Little, Wabash Cabinet 
Company; Ted Caswell, F. S. Webster Company, and 
Harry Tehan, Charles M. Higgins & Company, all mem- 
bers of the N.S.A. traveling troupe, participated in the 
program with other men from the district and else- 
where. Gerry Manning of the Joplin Printing Com- 
pany, Joplin, Mo., was chosen to fill the office of gov- 
ernor for the next year. 

Governor Ford called the meeting to order and intro- 
duced George Mason of Bryant & Douglas Stationery 
Company who asked and answered the question, “Why 
are we here?” in his address of welcome on behalf of 
the Kansas City stationers. 

Charlie Garvin was introduced. He was pleased over 
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the interest shown and particularly at the dealer at- 
tendance. Similar conditions, he reported, were en- 
countered from New Orleans to Seattle; also a gratify- 
ing influx of new members for the national association. 
The eighth district he said was much better for its 
association work than it might have been without it. 


President Clegg Introduced 

President Clegg was introduced. His topic was the 
question, “Why Does One Stationer Do a Much Better 
Job of Selling Than Another Stationer Under Similar 
Circumstances?” He recited the results of a compre- 
hensive survey made with the codperation of manu- 
facturers and dealers which has been reported briefly 
in connection with the New Orleans and other meet- 
ings. A new answer received the week preceding in 
Seattle told how a stationer built a large volume in 
pencil sharpeners by concentrating on $7.50 machines. 








SOME OF THE FOLKS WHO ENJOYED THE EIGHTH REGIONAL MEETING AT KANSAS CITY 


1. John Ford, Jr., Peterson Lithograph & Printing Company, 
Omaha, governor eighth district; Mrs. Ford. 


2 Seated: Miss Meanor, Mrs. Ralph Maneval. Standing: 
Frank G. Miller, Wallace Pencil Company; Ralph 
Maneval, A. W. Faber, Ine. 


(Heinie) Sengbusch, Sengbusch Self-Closing Ink- 
Mrs. Sengbusch. Fred Schaefer, Sanford 
Company, peeking into picture from 


3. A. F. 
stand Company; 
Manufacturing 
above. 

4. George Mason, Bryant & Douglas Stationery Company, 

Kansas City, Mo.; Clarence Erickson, the Diebold Safe & 

Lock Company. 

H. Dorsey Douglas, 


Oklahoma City, reelected mayor of 


suburban town in which he lives while at meeting; Al. 
Steitz, Field Stationery Company, Tulsa, Okla. 

6. Tom Hanson, National Blank Book Company, new presi- 
dent, Midwest Travelers Club. 

7. Herbert S. Hanna, Roberts Printing & Stationery Com- 
pany, Hutchinson, Kansas; Jack Ellis, F. 8S. Webster 
Company. 

Ss. M. L. Poundstone, manufacturer's representative, Tulsa, 
Okla.; George Vinton, The Macey Company. 

® George E. Vinton, The Macey Company; John A. Mar- 
shall, John A. Marshall Company, Kansas City, Mo.; 
William E. Patrick, The Macey Company. 

10. Harry Tehan, Charles M. Higgins & Company; Ed. L. 
Little, Wabash Cabinet Company. 
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GPNERAL SCENE AT EIGHTH REGIONAL MEETING IN KANSAS CITY. 


He sold just as many sharpeners, if not more, at the 
higher price and greatly increased the dollar volume. 

The “Steel Equipment Situation” was the subject of 
an address by Harry Anderson, sales manager of the 
Globe-Wernicke Co. He told of progress in organizing 
local groups and of better conditions where such groups 
were functioning. He recommended that inventories 
be adjusted to present conditions. The large increase 
in sales volume was related, as was the acute problem 
of delivery. 

A divertissement was furnished by Ed. Little who 
practiced a bit of his magic, much to the delight of his 
audience. 

The first session was rounded out by Bob Latsch of 
Latsch Brothers, Lincoln, Nebr., who spoke on store 
display and arrangement. He held the close interest 
of his audience by his carefully prepared remarks il- 
lustrated by diagrams and illustrations which were 
distributed among the delegates. Racks for con- 
venient and effective display of merchandise were 
shown. A store diagram providing for open display 
and freer circulation of customers through the store 
attracted special attention. 

A turkey luncheon was provided by the travelers, 
after which the visitors reassembled and listened to an 
able talk by Ralph Maneval on “Selling from the Trav- 
eling Man’s Angle.” Among the various points covered 
were the following: the manufacturers salesman must 
know his merchandise and his market, he must select 
and sell his dealer, sell and train the dealer’s organiza- 
tion, solve consumers problems, gather ideas for new 
items, analyze dealers market and inventory and if 
necessary adjust the credit setup. 

A helpful paper on “Sales Meetings” was read by Al 
Steitz of the Field Stationery Company, Tulsa, Okla. 
Dealers remarked later that they had received good, 
workable ideas from it. Comment on the paper was 
made in the report of an earlier meeting. 

Little’s Little Tricks 


Ed. Little again furnished a break in the program. 
He illustrated the necessity of preparation for sales 
with his baffling art of making things appear as they 
are not. Still in the lighter vein, Mr. Little was fol- 
lowed by a humorous skit, the characters being Wil- 
liam Clegg, Charlie Garvin, George Mason, Ted Caswell 
and George Mason. 

Reverting again to the serious, Lyle Turner of the 
W. A. Sheaffer Pen Company, speaking extemporane- 
ously, gave some interesting information on fountain 
pen distribution and of the trend to better merchan- 
dise. Carl Schutz of Eagle Pencil Company spoke along 
similar lines about pencils. Fred Schaefer of Sanford 
Manufacturing Company spoke on open display. Frank 
Palmer of Eaton Paper Corporation told of trends and 


possibilities in social stationery. Mr. Garvin men- 
tioned that a sales institute would be a part of the 
Chicago convention in September. 

The annual banquet was part of a delightful party. 
It was followed by an enjoyable and unusual program 
of professional entertainment furnished by the trav- 
elers. Dancing completed the evening. 

The second day’s program started with an address 
by Harry Tehan on the “Positive Value of Association 
Membership,” in which he related many valuable serv- 
ices extended by the organization to its members. 

Next was Clarence Erickson of Diebold Safe & Lock 
Company whose topic, “The Obsolescence Market,” re- 
ferred particularly to safes. He divided prospects into 
five classes: those with no safe; those. whose safes are 
too small; those with obsolete safes; those who need 
better vault door protection, and those whose system 
of safe protection is obsolete. 


More Speakers 
Ted Caswell followed with the subject “Keeping Tab 


EIGHTH DISTRICT MEETING VISITORS 

1. George Hausam, Hutchinson Office Supply Company, 
Hutchinson, Kansas; Marjorie Raub, Topeka. 

2. Seated: E. J. Mitchell, manufacturer’s representative; 
Mrs. E. J. Mitchell; Frank Palmer, Eaton Paper Corpora- 
tion. Standing: W. F. Cromwell, Eaton Paper Corpora- 
tion; W. B. Bohart, Eberhard Faber Pencil Company; Art 
Pfister, Smead Manufacturing Company. 

3% P. L. Kohl, Ault & Wiborg Company; Robert T. Sutton, 

Ekdah!i & McCarty, Emporia, Kas. 

George H. Geiger, George H. Geiger & Company, Leaven- 

worth, Kas.; Carl Eberhardt, Mannschreck Book Store, 

St. Joseph, Mo. 

Mrs. Palmer Cox (formerly Helen Funck) Shepard Sta- 

tionery Company, Kansas City, Mo.; Mr. Cox. 

Phil M. Anderson, Newton, Kas.; Bob Latsch, Sid Ander- 

son, Latsch Bros., Lincoln, Neb. 

John Keeling, Art Metal Construction Company, address- 

ing the convention; Frank Lynch, Johnston Press, 

Wichita, Kas., seated at the speakers table. 

8. W. H. Doerr, Scripto Manufacturing Company; C. G. Con- 
nelly, Tribune Printing Company, Independence, Kas.; 
2. L. — Kansas City Stationery Company, Kansas 
City, Me. 

Helen Flanagan, Will Reuter, Marie Niemeier, Crowley 
Reuter Company, Kansas City, Mo. 

10. Lyle Turner, W. A. Sheaffer Pen Company; Ernest Hazel, 
jr.. Leckweood Hazel Company, Atchison, Kas.; William 
Freund, Parker Pen Company. 

il. Trice Bryunt, Bryant & Douglas Stationery Company, 
Kansas City, Mo.; John Ford, jr., Peterson Lithograph 
& Printing Company, Omaha, governor eighth district; 
Gerry Manning, Joplin Printing Company, Joplin, Mo., 
governor-elect; Robert Fleming, The Leopold Company. 

12. Ed. L. Little, Wabash Cabinet Company; Harry Tehan, 
Charlies M. Higgins & Company; William Clegg, The 
Clege Company, San Antonio, Texas, president, N.S.A.; 
Charlies P. Garvin, general manager, N.S.A. There is no 
disagreement with Charlie’s remarks, 

13. Irving W. Shockley, Samuel Dodsworth Stationery Com- 
pany; Jack Crow, Hall Stationery Company; E. F. Miller, 
Stenographers Supply Company, Kansas City, Mo.; Pete 
Jamerson, Gallup’s, Inc., Kansas City. 

14. H. R. MacCready, Springfield, Mo.; Guy C. McKenzie, 
Corey & MeKenzie Stationery Company, Kansas City, 
Mo.; Mrs. E. U. LaFeollette, Mr. LaFollette, Spencerian 
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Pen Company. 

is. C. N. Murray, A. P. Little, Inc.; Harry Boling, jir., Harry 
Boling, sr., Harry Boling Office Supply Company, Kansas 
City, Me. 

16. Jim MeKibben, 
City, Mo. 

17. Harry Anderson and John Swindell, The Globe-Wernicke 
Co.; F. E. Gallup, Gallup's, Inc., Kansas City. 
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on Sales.” He told of sales training and management, 
locating prospects, store arrangements and the display 
of goods in proper relation to other goods with which 
they are to be used. 

The address “You Are in a Billion Dollar Industry” 
was read by Mr. Ford. It was well received for the 
good ideas it contained. 

Mr. Garvin in commenting on the Washington news 
services to members stated that The National Station- 
ers Association was second only to the Chamber of 
Commerce of the United States in the volume of news 
disseminated. Proper sources of information enabled 
his office to obtain material important to members 
when it was new. He recited figures on employment 
and unemployment and listed current strikes. He re- 
ported briefly on general business conditions. 

Reports on conditions in different parts of the dis- 
trict were given by J. L. Wren, Oklahoma City; Gerry 
Manning, Joplin, Mo.; Trice Bryant, Kansas City, Mo.; 
George Hausam, Hutchinson, Kansas; Phil M. Ander- 
son, Newton, Kansas; Fred Downs, Tulsa; Guy McKen- 
zie, Omaha, and C. A. Kennedy, St. Louis. All said 
business was substantially better. Several remarked 
that the competitive situation was better. Some indi- 
cated that the increase in profits did not keep step 
with the larger volume. Nearly all said that if a fair 
amount of rain fell 1937 would be a wonderful year. 
Two not so dependent on crops expect this to be a 
record year anyway. 

The forum on the Robinson Patman act conducted 
by Mr. Garvin held maximum interest to the end of 
the program. Mr. Garvin told of purposes of the act, 
including ways in which it would affect stationers. He 
answered many questions on the subject. 

Visitors Go Calling 

Between sessions some of the visitors called upon 
local dealers, including Schooley Stationery Company 
in its fine new store occupied a few days before the 
convention opened, the new store of Burnap-Meyer 
Company occupied a few months earlier, and others. 

Special entertainment for the ladies, under the di- 
rection of Mrs. A. F. Sengbusch, consisted of luncheon 
and bridge at the Blue Hills Country Club. The ladies’ 
program was sponsored by the travelers. Some valu- 
able prizes were given. 
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SEVENTH DISTRICT GATHERS AT ST. PAUL 

Stationers from four Northwestern states gathered 
at the Lowry hotel, St. Paul, April 9 and 10, the occa- 
sion being the annual meeting of the seventh district 
of The National Stationers Association. The attend- 
ance rated with the best in the history of the district. 
Two former presidents of N. S. A. were present—B. J. 
Bristoll of Des Moines, immediate past president, and 
A. J. Walker of Minneapolis, who served several years 
ago. 

A distinguished visitor was J. C. Irvine, merchandis- 
ing manager of Willson Stationery Company, Ltd., Win- 
nipeg, a company which for many years has operated 
stationery stores in the western Canadian provinces. 


ON OPPOSITE PAGE ARE SOME OF THE VISITORS AT 
THE SEVENTH REGIONAL MEETING AT ST. PAUL 

1. Miss Lulu Jean Hansen, daughter of Ed. Hansen, gov- 
ernor seventh district, N.S.A. 

2. Harry Short, Columbian Art Works Company and Oak- 

ville Company; Jim Irvine, Wil'son Stationery Company, 

Ltd., Winnipeg, Man.; Mrs. Claude Fleet; C. L. Kaufman, 

Parrot Speed Fastener Company; Claude Fleet, Eberhard 

Faber Pencil Company. 

Kenneth Bryant and Jayne Fleet, Minneapolis. 

Leo Davey, Klipte Loose Leaf Company, mayor of Mason 

City, Ia.; Cliff Cody, C. F. Cody Company, Dubuque, lowa. 

5. Herbert Walsh, Southworth Company; Ed. Hansen, Miller- 
Davis Company, Minneapolis; William Boyd, Acco Prod- 
ucts, Inc. 

6. Harry Spurieck, National Blank Book Company; John 
Pydiek, Blaisdell Pencil Company; Frank Palmer, Eaton 
Paper Corporation. 

7. Mrs. V. A. Hanson, Sioux Falls, 8S. D.; Larry Hamm, The 
Pierce Company, Fargo, N. D.; Mrs. Hamm. 

8S Stanley Jerue, McClain & Hedman Company, St. Paul; 
William C. Clegg, the Clegg Company, San Antonio, 
Texas, president, N.S.A.; Charles P. Garvin, general man- 
ager, N.S.A.: Harry Tehan, Charlies M. Higcins & Com- 
pany, vice-president, N.S.A. 

® William Smith, Ace Fastener Company; Jack Lenehan, 
Wihilsen-Jones Company. : 

10. D. lL. Whitcomb, Paper Supply Company; John K eceling, 
Art Metal Construction Company; Rudy Kemski, Kemshi 
Paper Company, New Ulm, Minn.; R. W. P. Colby, Miller- 
Davis Company; B. L. Henderson, Ault & Wiborg Ribbon 
& Carbon Company. 

11. Mrs. John A. Dougherty; Karl Kiesel, The Carter's Ink 
Company; Mrs. Karl Kiesel, Elmer Dalidorf, John Leslie 
Paper Company, Minneapolis; Mrs. Dabusy Miller. 

12 B. J. Bristoll, Kech Brees. Company, Des Moines, lowa;: 
Ted Caswell, F. 8S. Webster Company. 

13. A group of performers at Station WCCO. Mrs. 0. FE. Hug, 
Omaha; John Keeling, Art Metal Construction Company; 
Mrs. J. 8S. Parrott, Waterloo, Iowa; J. 8S. Parrott, Matt 
Parrott & Sons Company; Oscar Hug, F. 8. Webster Com- 
pany. 

14. Kart Kastle, Weis Manufacturing Company; 0. J. Bertel- 
sen Bros., Minneapolis. 

5. Larry Hamm, The Pierce Company, Fargo, N. 
Henderson, Art Metal Construction Company. 

16. Dick Ceonell and Dan MacDougall, Stationers Loose Leaf 
Company. 

17. Stanley Griebel, VYawman and Erbe Manufacturing Com- 
pany; V. A. Hanson, Brown & Saenger Company, Sioux 
Falls. S. D.; Dan MacDougall, Stationers Loose Leaf 
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MID-WEST TRAVELERS WHO ATTENDED STH DISTRICT MEETING POSE IN GROUP. 


Seated—left to right: Maurice F. Mann, M. L. Poundstone 
Herb Beckman, P. L. Kohl, Martha E. Hanson, Harold Graves, 
R. C. Moore, Fred Schaefer, T. H. Hanson, Art Pfister, E. J. 
Mitchel, A. E. Sengbusch, Matt Dillon. Standing—left to 
right: C. BE. Erickson, Ed Mendenhall, W. F. Cromwell, R. V. 


Maneval, Peter Masterson, F. H. Palmer, Carl Land, Carl M. 

Schutz, Fred Pitt, C. H. Wallace, Lyle 8S. Turner, J. W. Swin- 

dells, L. A. Colomb, E. U. LaFollette, Frank Miller, W. B. 
Bohart. 
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SOME MORE DELEGATES AND THEIR LADIES AT THE SEVENTH DISTRICT MEETING 


Seated: Mra. M. W. Knoblouch, Minneapolis. Standing: 
George B. Fox, George E. Fox & Company; E. J. Mitchell, 
manufacturer's representative; Bill Reberts, St. Paul Of- 
fice Equipment Company. 

Kirk Yelland, Yelland & Haines, Mason City, lowa; J. 8. 
Sprott, president, The Globe-Wernicke Co.; Fred Foster, 
The Globe-Wernicke Co. 

Vv. A. Hanson, Brown & Saenger Company, Sioux Falls, 
Ss. D., governor-elect. 

Standing: Cliff Cody, C. F. Cody Company, Dubuque, lowa;: 
J. H. MeKeever, Searle Bros. Printing Company, Aber- 
deen, &. D. Seated: Mrs. Cody and Mrs. McKeever. 
Harry Spurioeck, National Blank Book Company; Dick 
Gingland, Esterbrook Steel Pen Manufacturing Company; 
Care! Hubbard, Geyer’s Stationer; Harry Short, manufac- 
turer’s representative; Eddie Friedman, Russia Cement 
Company, and Martin Foreshew, Foreshew Office Supply 
Company, Pierre, 8. D. 

Parle Cooley, Bates Manufacturing Company; Rey Clarke, 
F. S&S. Webster Company; Harry McPherson, Thomas & 
Grayston Company, Minneapolis; Bob Benson, Free Press 


Free Press 
Jones <A 


Clausen, 


Company, Mankato, Minn.; H. F. 
Pehrson, 


Company, Mankato, Minn.; H. C. 
Kroeger Company, Winona, Minn. 
Rex Conn and Jay C. Stauffer, W. A. Sheaffer Pen Com- 
pany. 


Art Walker broadcasting while Charlie Garvin shows 


deep interest. Seated: B. J. Bristoll, Koch Bros., Des 
Moines, former president, N.S.A., and Charlie Garvin. 
Standing: Mr. Walker, Farnham Stationery & School 


Supply Company, also former president, N.S.A.; William 
Clegg, present president, and Mrs. Art Walker. 

Merrill Hasty, Sengbusch Self-Closing Inkstand Com- 
pany; Al Nordstrom, Smead Manufacturing Company. 
Herbert Fall, Japs-Olson Company, Minneapolis; Herbert 
Morgan, Associated Stationers Supply Company. 

Fred Schaefer, Sanford Manufacturing Company. 

Dorr Perkins; Ed Hanson, Miller-Davis Company, Minne- 
apolis. 

John Kreuger, F. 8S. Webster Company; Ira Cole and A. R. 
Boxrud, Mittag & Volger, Inc. 
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Mr. Irvine is a personal friend of Ed. N. Hansen, gov- 
ernor of the seventh district. 

The N. S. A. traveling troupe was out in force. It 
included William Clegg, president of the association; 
Charlie Garvin, general manager; Harry Tehan, vice- 
president; Ted Caswell, Wash. Jaques, J. S. Sprott and 
Ed. Little. It functioned well in the serious parts of 
the program and in some of the lighter moments as 
well. 

Mr. Hansen, who presided, has long been connected 
with association activities in the Northwest. For years 
he has been a member of the committee, putting on 
the annual Northwest Stationers banquet in January. 
To stationers throughout the district and to the trav- 
elers he is known as Ed. 

Upon opening the meeting Mr. Hansen introduced 
the Rev. Ferguson who gave a cordial address of wel- 
come and presented the key to the city to the gov- 
ernor. Rev. Ferguson represented the mayor who was 
occupied with other matters and could not get away. 
A fitting response was given by Mr. Garvin. 

Parts of the program were composed of standard- 
ized addresses which have been given along the circuit 
while other parts were provided especially for the St. 
Paul meeting. The former group included “Why One 
Stationer Does a Better Job of Selling Than Another,” 
by President Clegg; “The Positive Value of Associa- 
tion Membership,” by Mr. Tehan; “The Commercial 
Stationery Business in New York,” by Mr. Jaques, and 
“You Are in a Million Dollar Industry,” by Mr. Hansen. 

Mr. Irvine brought greetings and salutations from 
the stationers in the North for the best convention the 
seventh district ever held. He then went on to tell 
something of the workings of that very efficient organ- 
ization, the Stationers Guild of Canada, going back to 
the birth of the association and the reason for it. He 
voiced a warm tribute to Canadian manufacturers for 
their codperation in maintaining fair retail prices. 
There is no restraint of trade, he explained, in the 
Guild’s activities. The new order has created confi- 
dence among purchasing agents. The relation between 
dealers is such that no stationer in western Canada 
would care to go back to the old system. Special dis- 
counts, he said, were largely eliminated. Dealers 
agreed to assist each other in various ways. Because 
of the new codperation, sales of overstocked merchan- 
dise at reduced prices were sharply curtailed. Mem- 
bers share credit information. He told of practices 
whereby wholesalers selling direct would not have un- 
fair advantages over retail competitors. Mr. Irvine’s 
remarks were followed with keen interest. 


Sprott Comments Upon Conditions in Steel Furniture 
Industry 


J. S. Sprott, president of The Globe-Wernicke Co., 
was introduced by Mr. Garvin as a man with one of 
the keenest intellects in the industry. He spoke on 
conditions in steel furniture. 

Some of the points covered by Mr. Sprott in his ad- 
dress are as follows: Today it is particularly impor- 
tant that we as business men have our eyes wide open 
in order that we may as far as possible see the trend 
and lay plans accordingly. If selling prices are in- 
creased at the same ratio as wages, the purchasing 
power of the wage earner or the public is not in- 
creased. The steel furniture industry, conscious of that 
fact, has not advanced prices in the same ratio as 
wages and raw products. This has meant a reduction 
in net profit which was none too large at the start. 
It was felt that the procedure would meet with ap- 
proval of your customers and of you as well and that 
through larger volume greater profit might be secured 
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even on the smaller percentage. The export volume is 
not great, but conditions abroad do furnish an inter- 
esting picture. Wholesale price indexes in countries 
which are leading users of steel for the last half of 
last year range from one per cent to forty-two per 
cent. The upward price movement is world-wide. 

Selling prices in this industry and most others still 
are below 1929. Here are some interesting facts. In 
some principal countries the recession was halted at 
different times from 1931 to 1935. In only one of these 
countries has the pre-depression price level been re- 
gained. In the United States it is nine per cent below 
the 1929 average. The price advance is perfectly nor- 
mal recovery. 

The recovery has been stimulated by special causes, 
some temporary. Large amounts of government funds 
have been spent. Some commodities have been sub- 
jected to production and export quotas. Output has 
been lowered by strikes, shorter hours and lack of 
skilled labor. These factors plus wage increases have 
raised costs. It is generally conceded that price re- 
covery has not proceeded to dangerous extremes. It is 
encouraging to note that the need of controlling the 
movement is recognized. 

One of the most vital situations confronting us today 
is government competition. I would recommend that 
you scan every article you see on the subject. If busi- 
ness men neglect this question, as they have others, 
the burden may become very great. 

The greatest progress can be made in steel furniture 
by close codéperation between retailers and manufac- 
turers. It is neither the desire nor the intention of 
the manufacturer to be a party to anything unfair to 
the retailer. Your battles are being fought by men 
recognized as leaders. They have a keen appreciation 
of the part you play in distributing the products. 


B. J. Bristoll Addresses Gathering 


B. J. Bristoll of Des Moines, last year’s president, 
although not on the program, was called upon for some 
remarks. He gave an invitation to all to attend the 
open house and business show to be put on by his com- 
pany, Koch Brothers, during the week following the 
convention. 

Mr. Garvin in one of his extemporaneous talks told 
of the value of personal participation of business men 
in trade activities, of the contribution of time and abil- 
ity to advancing the industry’s business. Business, he 
said, had found new confidence and was experiencing 
a definite increase in volume. Some things happening 
now are not economically sound. The business man 
to progress, he stated, must convince the public that 
he is the one who should receive the public’s dollar. 
Profit he found to be lagging behind volume. There is 
danger of another profitless prosperity because of ad- 
vancing overhead. He said to make a fair return it 
would be necessary to eliminate cut prices. 

Fred Schaefer, vice-president of N. S. A., spoke for 
the field division. He told of plans for the travelers 
to have a more definite part in the association pro- 
gram and to make it profitable for all field members 
to attend this year’s convention. He thanked the sta- 
tioners of the district for their codperation. 

The banquet program was enjoyable and distinctly 
original. Baby and childhood pictures of approxi- 
mately fifteen men prominent in the trade, including 
present and former national officers as well as a num- 
ber from the Twin Cities, were shown on the screen, 
with an appropriate monologue carried on by Elmer 
Dalldorf of John Leslie Paper Company. One of the 
features of the evening was singing and dancing by 
the governor’s talented daughter, Lulu Jean Hansen. 
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Stanley Griebel served well as toastmaster for the eve- 
ning. He follows worthily in the steps of other out- 
standing toastmasters from the Twin Cities, such as 
A. J. Walker, Jack Davies and Mr. Dalldorf. The gov- 
ernor-elect is V. A. Hanson of Brown & Saenger Com- 
pany, Sioux Falls, S. D. 


——__ <4 





ECHOES OF THE FOURTH REGIONAL CONVENTION.— 
Many of the delegates took advantage of the trip to New 
Orleans to see some of the other sections of the country. On 
the left is Walter Boren, of the Miami Stationery Company, 
touring Daytona Beach with his aunt, Mrs. Leah Henry, of 
Graham, Texas. On the right is C. R. Burkhart, Moore Push- 
Pin Company, and Mrs. Burkhart. This traveler covers four- 
teen southern and six New England states. 


THIRD DISTRICT READY FOR MEETING 

Working hand in hand with Regional Governor Dan 
Smith, president of the Smith Printing Company, Wil- 
liamsport, Pa., the various committees assigned to the 
task of assuring success of the third regional district 
convention have completed their plans and are ready 
for the large number of delegates expected to attend. 

One of the closing plans to bring about a record 
attendance when the meeting opens on May 10 at the 
Bellevue-Stratford hotel, Philadelphia, was that of 
sending out scores of letters to stationers throughout 
the district. This plan was inaugurated and carried 
out by Governor Smith and consisted of mailing out 
two types of letter, one for the dealers who are NSA 
members, and another to those who are not yet 
affiliated. 

In both of these communications President Smith 
stressed the value of attending the convention and, in 
the missive to non-members, dwelt at length upon the 
many benefits to be derived from becoming a member 
of The National Stationers Association. Members and 
non-members alike were urged to attend the May 


meeting. 
- 


MILWAUKEE IS HOST TO SIXTH DISTRICT 


The first convention for the sixth district in several 
years was held in the Plankinton Hotel, Milwaukee, 
April 12. It probably was the best attended of any the 
district has had. An indication as to the size of the 
gathering lay in the fact that after the meeting had 
started it was necessary to bring in chairs in sufficient 
numbers to increase the seating capacity fifty per cent. 
Details were worked out by Harry Sylvester of Sylvester 
& Nielsen, Appleton, Wis., governor of the district; 
Fred Tracht, of the University of Chicago Book Store, 
and Ralph Maneval, president of the Wis-IIl Club. 

The schedule of events included the standard pro- 
gram of N. S. A. plus some special features. The N. S. 
A. program was supplied by William Clegg, president of 
The National Stationers Association; Charlie Garvin, 
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SIXTH RE- 


PEOPLE AND SCENES SNAPPED AT THE 
SHOWN ON 


GIONAL DISTRICT CONVENTION ARE 
OPPOSITE PAGE. 

i. A. J. Buchholz and Ben Terkel, H. Niedecken Company, 
Milwaukee; August Hunn, H. H. West Company, Milwau- 
kee; G. 0. Stevens, Stevens, Maloney & Company, Chicago; 
Ernst Franke, H. H. West Company; Harry Chumiley, 
Woeoodworth’s Book Store, Chicago. 

2. Frent row: J. R. Bate, Invincible Metal Furniture Com- 
pany; Mrs. Bate; E. C. Bredesen, Bredesen Products, 
Beloit, Wis. Back row: Karl Kiesel, The Carter’s Ink 
Company; George Schumaker, Siekert & Baum, Milwau- 
kee. 

3. Fred J. Tyssee and Jim Bradley, Conklin Pen Company. 

4. A. G. Schaefer, Sengbusch Self-Closing Inkstand Com- 
pany; H. A. Brosk, Brosk’s, Kenosha; Conrad Netzham- 
mer, Northwestern Furniture Company, Milwaukee; 
Wash. L. Jaques, Jaques & Company, New York. 

5S. J. A. Johnson, Globe Furniture & Stationery Company, 
Chicago: C. W. Sengbusch, Sengbusch Self-Closing Ink- 
stand Company; Mrs. W. L. Schuster, Chicago; J. K. Mar- 
tin, Globe Furniture & Stationery Company; William 
Schuster, National Blank Book Company; (standing) H. 
H. Howard, Kingsley Gold Stamping Press Company. 

6 Ed. Holmgren, American Pencil Company; G. E. King, 
Rockwell-Barnes Company. 

7. Mrs. Karl Hagene, Oshkosh Office Supply Company; Glenn 
Grindle, General Fireproofing Company; Mrs. Wm. Cot- 
trell, Oshkosh. 

Ss. William Durchslag (front), Stevens, Maloney & Company; 
Charles Consodine, Wallace Pencil Company; H. 8. Bolles, 
Graver-Dearborn Corporation, Chicago; G. O. Stevens, 
Stevens Maloney & Company. 

9% Six Wis-Illers.—Seated: John Gilbert, Office Appliances, 
first vice-president; Charles Consodine, Wallace Pencil 
Company, president; Ralph Maneval, A. W. Faber, Inc., 
retiring president. Standing: Bob Vojta, Frank Mashek 
Company, third vice-president; Ray Eichenlaub, Service 
Steel Products Company, treasurer: BE. G. Harpold, J. L. 
Hanson Company, second vice-president. 

10. Lou Wingert, General Pencil Company and Defiance Sales 
Corporation; Herbert Walsh, Southworth Company. 

11. Frank Cooper, Codo Manufacturing Company; Dan Han- 
sen, Carlson Brothers, Moline, Ill.; Fred Tracht, Univer- 
sity of Chicago Book Store. 

12. Den Chadduck, Carter's Ink Company; H. H. Howard, 
Kingsley Gold Stamping Press Company; J. P. Hawker, 
National Blank Book Company; Ben Allen, American 
Pencil Company; Charles Consodine, Wallace Pencil Com- 
pany; Ben Powell, A. W. Faber, Inc.; Harry Balch, Qual- 
ity Park Envelope Company, all members of the Wis-Il! 
Club. 

in. J. K. Martin, Globe Furniture & Stationery Company, 
Chicago; Frank Palmer, Eaton Paper Corporation; J. J. 
Burgess, Zion Office Supplies, Zion, Ill. 

14. Bill Sahm, Eagie Pencil Company; G. J. Aigner, G. J. 
Aigner & Company; Sam Powers, Office Supply Company, 
Menominee, Mich.; Elmer Krumwiede, G. J. Aigner & 
Company; Harry Scott, Office Supply Company; Harry 
Sylvester, Sylvester-Nielson Company, Appleton, Wis.; 
Roy Clarke, F. 8S. Webster Company; E. J. Burke, Boorum 
& Pease Company. 

5. D. H. Cain and L. C. Dewey, Northwestern Furniture 
Company; Larry Schubert, The Globe-Wernicke Co. 

16. Eldon Just, Just & Son, Chicago; Ben Powell, A. W. 
Faber, Inc.; E. R. Lund, Englewood Blue Print Company, 
Chicago. 

17. Harry Short, Columbian Art Works Company and Oak- 
ville Company; Oscar Modene, Marshali-Jackson Com- 
pany, Chicago; T. W. Norris, Columbian Art Works Com- 
pany; R. Arvey, Crown Office Supply Company, Chicago. 


general manager; Harry Tehan, vice-president; J. S. 
Sprott of the Globe-Wernicke Co., and W. L. Jaques of 
Jaques & Company, New York. 

Mr. Maneval presented an address telling of selling 
from the traveling man’s angle, which was reported in 
the story of the Kansas City meeting. 

The Milwaukee meeting brought a member of the as- 
sociation’s traveling troupe of former years before the 
industry again, Conrad Netzhammer, sales manager of 
the Western Furniture Company, Milwaukee. Mr. Netz- 
hammer is a keen student of sales methods, sales train- 
ing, advertising and display. He spoke on the subject 
“The Training of Salesmen.” He referred to salesman- 
ship as a profession. Salesmen, he said, are essential 
to modern business. The knowledge of salesmanship 
is necessary to human relations. Preparation is essen- 
tial for all professions. The educational background is 
built up from schooling, reading, observation and hu- 
man nature. Personal appearance and habits have im- 
portant bearing. There is need for new technique, he 
said, in preparation for selling products. A salesman 
must have a good knowledge of his company and its 
product. He must be well informed as to the market 
for the products. He must have a knowledge of prices 
and profit. Mr. Netzhammer covered other points hav- 
ing to do with sales and sales preparations. His talk 
was illustrated with appropriate charts. He went on to 








OFFICE APPLIANCES 





SOME CANDID CAMERA SHOTS AT SIXTH REGIONAL CONVENTION AT MILWAUKEE 


Company; August 


Ceoley, Bates Manufacturing 
Hasty, Sengbusch 


H. West Company; M. D. 


1. Parte 
Hunn, H. 
Self-Closing Inkstand Company; Karl Kiesel, Carter's Ink 
Company; Charlie Garvin at the piano; Ralph Maneval, A. 
W. Faber, Inc., evidently singing. 

At the “speakers table”’—Fred Tracht, University of Chi- 
eagze Book Store; V. D. Parker, The Parker Company, 


Madison, Wis.; E. C. Bredesen, Bredesen Products, Beloit, 


Wis.: Bill Geff, Bill Goff, Inec., Madison, Wis.; J. Glenn 
tell of the importance of calling on present customers. 
He told, too, of the new salesman who built up a fine 
record but after a while got too much in the habit of 
following a certain route and not giving the territory 
as thorough coverage as formerly. 

The business outlook was discussed by Mr. Garvin. 
First he told of efforts many years ago to have fair 
trade laws enacted. Nearly half the states have their 
own fair trade laws, which are favored by the national 
government. The state fair trade acts and the Robin- 
son Patman law, which is an anti-discrimination law, 
are companion measures. These laws, he said, are good 
things for business. He told of evidence that the laws 
are a benefit. Much more progress, he said, can be 
made by abiding with the spirit and letter of the law 
than trying to find means of evading it. He then gave 
an excellent talk on taking care of small things, and 
went on to show that they are important to business 
progress. 

Fred Tracht of the University of Chicago Book Store 
was nominated for governor for the new year. He pre- 
viously has served as president of the Illinois Book- 
sellers and Stationers Association. 

The banquet including the entertainment was fur- 
nished by the Wis-IIl Club. This meeting was unique 
in that only the travelers paid a registration fee, which 
was used entirely for entertainment purposes. Ollie 
Stevens of Stevens, Maloney & Company served as 
toastmaster at the dinner. He performed his task 
well. There were no after dinner speeches, but Mr. 


3. An 


MeFarland, Coe Brothers, Springfield, Il. 

informal conference—Herbert Walsh, Southworth 
Company; Dave Bell, Graver-Dearborn Corporation, Chi- 
cago; Frank Cooper, Code Manufacturing Company; Wil- 
liam Bruner, Office Stationery & Equipment Company, Chi- 
cago. 

4. Convention talent—Grenville Davis, manufacturers’ rep- 
resentative; Henry Krol, Crown Office Supply Company. 
Chicage; Ernst Franke, H. H. West Company, Milwaukee. 


Stevens called upon officers both past and present, and 
some of the members of the N. S. A. traveling troupe 
for brief remarks. An addition to the troupe for the 
Milwaukee meeting was Ed. M. Hansen, governor of the 
seventh district, who participated in the Milwaukee 
program. 

PENN-MAR-VA TO ELECT OFFICERS 

Scheduled to meet at the Bellevue-Stratford hotel 
in Philadelphia on Sunday, May 9—one day before the 
regional meeting of District No. 3 opens—the Penn- 
Mar-Va Travelers Club will hold its annual meeting 
and election of officers. 

According to A. E. Petersen, president of the club, the 
election and business meeting of his organization will 
be concluded at the one day meeting in time for the 
members to attend the regional meeting scheduled to 
open on the following day. 

suntidiiinetadtn 
EBERHARD FABER USES FELD-CRAWFORD ACT 

The Eberhard Faber Pencil Company was the first 
pencil manufacturing concern last month to take ad- 
vantage of the recent Feld-Crawford Act, which is a 
New York State law permitting the manufacturer to 
set and enforce resale prices on their trade brand mer- 
chandise. According to a statement issued by officials 
of the Eberhard Faber Company the firm has started 
with its No. 600 Microtomic Van Dyke drawing pencil 
and as a result each of the company’s distributors for 
this pencil is guaranteed a substantial profit. 
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FIFTH DISTRICT HOLDS RECORD CONVENTION IN by carrying the chair into the prospect’s office for 


CINCINNATI 


With a registration of 269, the regional convention 
of the sixth district of The National Stationers Asso- 
ciation, held at the Netherland Plaza Hotel, Cincinnati, 
April 16 and 17, was the largest of the year, perhaps 
the largest in the history of the association. All of 
the five states which make up the district were well 
represented. As in other meetings during the year, the 
dealers outnumbered the manufacturers and their 
representatives by an interesting margin. Many of 
the visitors arrived a day in advance, nearly one hun- 
dred of them spending an afternoon at The Globe- 
Wernicke plant. During the evening preceding the 
convention some of the dealers gathered in the hotel 
for a discussion on state fair-trade legislation, which 
is reported elsewhere. 

Harold Hampton, the vigorous governor of the dis- 
trict, called the meeting to order. Following a cordial 
welcome by Harry C. Dick, on behalf of the Stationers 
Club of Cincinnati, a representative of the Cincinnati 
Chamber of Commerce delivered an address of welcome 
for the city. He told of the efficient city government 
for which Cincinnati is noted. He told also of stable 
business conditions which the city has enjoyed and of 
the tremendous percentage of native born citizens. 

General Manager Charlie Garvin, of N.S.A., was 
called upon and he in turn introduced members of 
his lecture troupe including Harry Tehan, of Charles 
M. Higgins & Company; Ed Little, of Wabash Cabinet 
Company; Ted Caswell, of F. S. Webster Company, and 
Ed Keeling, of Art Metal Construction Company. The 
fine gathering for the district meeting indicated, he 
said, that real leadership gets results. The purpose of 
coming together is to discuss important problems of 
interest to all. He voiced a definite gratitude to Har- 
old Hampton and other officers for their efforts and 
time and money spent in building up interest and 
attendance. 

One of the finest talks delivered at any of the re- 
gional meetings was given by Ken Boyer of the Newell 
B. Newton Company, Toledo. He told of concentrating 
on posture chairs priced from $45 to $125 and found 
the experience very successful. The effort sold many 
executive chairs and large numbers of stenographers’ 
chairs as well. Instead of trying to build up the pros- 
pect’s interest solely by conversation he solicited orders 


demonstration. He showed that a two to three per 
cent increase in efficiency pays for the chair in a year 
and quoted office managers of two large companies 
as his authorities. He said, “Don’t leave one chair as 
a sample; fit out a department.” 

For desks, visible stock control and several other 
lines, Mr. Boyer showed six attractive portfolios. The 
pictures of the various articles were cut out of the 
catalogues and mounted carefully on black. He said 
that soliciting with those portfolios was profitable busi- 
ness. Good points brought out in this talk were sub- 
jects of conversation throughout the period of the 
meeting. 

The steel office furniture situation was covered by 
Mr. Keeling. In common with others who covered the 
subject at other meetings, he told of delivery problems 
affecting steel furniture. He recommended that in 
order to serve their customers better, some dealers 
should carry more stock than they have been during 
recent years. Dealer meetings held in various parts 
of the country, he said, have resulted in more satis- 
factory conditions. He stated that metal furniture is 
not bought, it must be sold, and that the dealer must 
sell something more than price. 

Charles W. Roth, of Roth Office Equipment Com- 
pany, Dayton, in charge of the office furniture division 
of N.S.A., spoke briefly on discounts for files and safes 
and national contracts. 

The subject of manufacturers’ coédperation was cov- 
ered well by R. A. Maish of Dennison Manufacturing 
Company, vice-president, manufacturers’ division, 
N.S.A. Dealers, he said, can and do match manufac- 
turers’ cooperation. He told of manufacturers’ coép- 
eration in spending money for creating new products 
and modernization. Merchandise, he said, is only as 
good as the material which goes into it and the man- 
ufacturer’s sense of service. Manufacturers’ promo- 
tional work was cited as another means of codperation. 
He gave full credit to those manufacturers who con- 
tribute to the welfare of the industry and who as a 
whole are sure to support an association that binds 
the units together. 

On the morning of the seventeenth the program was 
for dealers only. The topic was, “What We Can Do 
to Further the Participation of Dealers in the Work 
of the Fifth District During the Coming Year.” Brief 





OFFICIALS, MEMBERS AND THEIR LADIES AT 


THE FIFTH REGIONAL MEETING IN CINCINNATI 
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talks were given by Norman Watts of Louisville, Jack 
Kuresman of Cincinnati, Carl Smith of Columbus, C. W. 
Leonard of Detroit, W. E. Smits of South Bend, Ken 
Boyer of Toledo, B. E. Trautman of Cleveland, Clem 
Seely of Grand Rapids, and others. 

The program included some of the standard talks 
given at other meetings, such as “The Positive Value 
of Association Membership,” by Harry Tehan; “Keep- 
ing Tab on Sales,” by L. C. BeGole; “The Obsolescence 
Market” as applied to safes, by John Olsen of the Die- 
bold Safe & Lock Company, and “Sales Meetings,” by 
William Kelly of Office Equipment Company, Louisville. 
Mr. Kelly added something from his own experience. 
He invites manufacturers’ salesmen to show their mer- 
chandise to his sales force as well as to his buyer. His 
sales meetings are well planned, frequently with one 
of his salesmen presiding. Ledger cards of inactive ac- 
counts are shown at sales meetings to get reasons why 
customers have stopped and to correct them. Dealers, 
he said, should fit their show rooms to make selling 
easier. He makes it a point to thank new customers by 
a personal letter from himself as president of the 
company. 

Charlie Garvin made several fine addresses. He spoke 
on the Robinson-Patman bill and what is ahead for 
business legislatively. He also covered the subject, 
“Training and Development of Salesmen.” If you can 
sell yourself to other people, he remarked, you can sell 
goods to people. As an example of personality which 
should be developed for selling he gave Dr. Alfred Sze 
of China, commenting on his fine relationship when 
in school in this country and his later record as states- 
man and diplomat. He told of the courage of radio 
and automobile pioneers in selling their wares to the 
public, results accomplished by men well trained for 
their tasks. He paid tribute to Henry Ford for his cour- 
age and remarkable record. The great salesman, he 
said, is something of a dreamer with confidence in 
other people. Good salesmen as a rule seek the com- 
pany of others in the same line of business. This in- 
dustry through its sales program has had more to do 
with the development of modern business than any 
other industry. 

The dinner was held the second evening. The pro- 
gram was brief and was followed by a floor show and 
dancing. K. L. Boyer of Toledo was introduced as gov- 
ernor-elect. Cleveland was announced as the city for 
the regional meeting in 1938. Charlie Garvin acting as 
spokesman for the Cincinnati ladies, presented a beau- 
tiful bouquet to Mrs. Harold Hampton. Thanks were 
extended to the Cincinnati committee, the Wis-Ill Club 


SOME INTIMATE SNAPSHOTS TAKEN AT THE CINCIN- 
NATI MEERTING. 

1. All Pounsferd: H. G. Pounsford, the dean of Cincinnati 
stationers; Mrs. Stanley sford and Stanley Pounsford. 

2 Five from Swan-Mergan Company, Huntington, W. Va. 
Seated: L. H. James and Hanly Morgan. Standing: P. R. 
Hoffman, P. M. Booton, J. L. Spurlock. 

% A. EF. Lindhorst, Gibson & Perin Company, Cincinnati; 
Steve Stout, Wilson-Jones Company; C. R. Fahrer, Gibson 
& Perin Company. 

4. Jack Fecho, Burrows Bros. Company; Sid Glueck, Wirt- 
shafter’s:;: Elmer Kral, The Buckeye Office Supply Com- 
pany; B. E. Trautman, The Brooks Company, all of Cleve- 
land. 

5. W. B. Brass, W. C. Brass Associates, Indianapolis; Mrs. 
Brass; Mre. K. L. Boyer; Ken Boyer, The Newell B. New- 
ton Company, Toledo. 

6. Seated: A quartette from Rose City Press—Globe-Wer- 

nicke dealers in Charleston, W. Va. Joe Rittman, John H. 

Jackson, V. J. W. Seott, John Hanty. Standing: A Globe- 

Wernicke quartette: George Long, J. S. Sprott, president; 

George Gilpatric; Art Frey. 

Mrs. Rolle Tepe, Philadetphia, Ohio; Claude Allen, The 

General Fireproofing Company; Mrs. Fred Ziegler, Cincin- 

nati. 

& K. K. Baker, Baker Company, New Albany. Ind.: William 
Morley, Bramwood Press, Indianapolis; Norman Watts, 
Office Equipment Company, Louisville, Ky.; B. C. Staple- 
ten, Transylvania Printing Company, Lexington. Ky.; 
Harry Short, Oakville Company and Columbia Art Works 
Company. 
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and others for their help in making the convention 
such an outstanding success. 

Before the convention was officially concluded a reso- 
lution was adopted recommending the nomination of 
Governor Harold Hampton as a candidate for president 
of the National Stationers Association at the next 
convention, scheduled for Chicago next September. 


oon 


WIS-ILL CLUB MEETS IN CINCINNATI 

On the afternoon of April 16 while the fifth regional 
district was in session at the Netherland Plaza hotel, 
Cincinnati, the Wis-Ill Club had a meeting to which 
all travelers present at the convention were invited. 
It was one of the best attended meetings in the brief 
history of the organization. Charles Consodine of Wal- 
lace Pencil Company, president of the club, was in 
charge of the meeting. The general subject of discus- 
sion was methods by which the travelers could be of 
assistance to the dealers and their salesmen. Talks 
were given by several members, after which Harold 
Hampton and Charles Garvin were ushered into the 
room. Mr. Hampton said that all the information he 
has about the lines he sells has been gathered from 
travelers who call upon him. He recommended that 
the salesmen spend more time among the staff and 
less with the boss. The boss, he said, will buy any 
merchandise the salesmen will sell. He confessed a 
genuine weakness for travelers and said that without 
them no organization of stationers could flourish. Mr. 
Garvin suggested that travelers keep their eyes open 
to developments which create unfavorable conditions 
so that steps might be taken to counteract or over- 
come them. Dealers’ meetings conducted by travelers, 
he said, should be as educational along sales lines as 
possible. He advised the traveler give as much service 
to his customers as he can consistently. Before and 
after the Wis-Ill Club meeting a number of travelers 
in the fifth district joined the organization. 


> 
FAIR TRADE LEGISLATION DISCUSSED 


At a discussion of state fair trade legislation, which 
permits contracts between dealers and manufacturers 
for the maintenance of resale prices on branded or 
trade-marked products, and how it may be turned 
to advantage by merchandisers, a group of dealers in 
Cincinnati, Ohio, April 15 exchanged ideas on the 
Situation existing in Indiana, Michigan, and Ohio. 
Legislation has not been passed in Michigan as yet, but 


MORE CANDID CAMERA STUDIES AT THE FIFTH RE- 
GIONAL MEETING, 

1. Elmer Krumwiede, G. J. Aigner & Company and Art Steel 
Company; J. B. Holmes and R. J. Vojta, Frank Mashek 
Compa 3; J. KE. Donahue, Yawman and Erbe Manufactur- 
ing Company. 

2. The governor and some of his men in Indianapolis Office 
Supply Company. Seated: George Henderson, Harold 
Hampton, Harry EF. Merton. Standing: Dick O'Connell; 
Karl M. Kramer; Roy Knapp. 

3. Baxter, Baxter & Baxter.—Rube Baxter, manufacturers’ 
representative; George W. Baxter, Saginaw Publishing 
Company, Saginaw, Mich., and George M. Baxter, The 
Diebold Safe & Lock Company. 

1. Ken Boyer, Newell B. Newton Company, Toledo: W. E. 
Smits, Office Engineers, South Bend, Ind.; Jim Dryden, 
Ziegler, Inc., Cincinnati; Claude Allen, The General Fire- 
proofing Company. 

5. Ernie Barnshaw, EF. H. Sell & Company, Inec., Columbus, 
Ohio; Folger Fellowes, Bankers Box Company; R. F. 
Douglas, W. H. Guniocke Chair Company. 

6. Seated: Mrs. Jack Sell; Mrs. Alice Sell; E. H. Sell, E. Hi. 
Sell Company, Columbus, Ohio; Mrs. E. H. Sell. Standing: 
Jack Sell; 8S. M. Sa lers, Office Supply & Printing Com- 
pany, Cleveland; R. Hengee and R. W. Keith, Jr., Coltum- 
bia Ribbon & Carbon Manufacturing Company. 

7. Tem O’Brien, recently connected with B. C. D. Office 
Equipment Company, Detroit; Ed. Keeling, Art Metal 
Construction Company; H. H. Wittstein, manufacturers’ 
representative; Jack Laws, The Gibson & Perin Company. 

Ss. E. C. Hurst, Code Manufacturing Company; B. FE. Traut- 
man, The Brooks Company, pres'dent, Cleveland Station- 
ers Association; Jack Hallam, manufacturers’ representa- 
tive; Chartes E. Miller, Wallace Pencil Company. 
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is expected so definitely that dealers there, like those 
of Indiana, are getting ready to sign contracts with 
manufacturers, by which they shall be able to capital- 
ize on the advantages promised by the new law. April 
27 will see a meeting of dealers at the Morrison hotel, 
Chicago, to discuss aspects of the situation in Illinois. 
It is expected that the results of this meeting will be 
carried on to present to the delegates who will gather 
in Rockford May 4 and 5 at the booksellers’ convention, 
and that some tentative organization may be set up 
to function for Illinois stationers and office supply 
dealers. 
oe 
GLOBE-WERNICKE ENTERTAINS FIFTH DISTRICT 
STATIONERS 

On April 15, the day before the fifth district con- 
vention of The National Stationers Association opened 
in Cincinnati, The Globe-Wernicke Co. had many of 
the dealers in the district as its guests. At noon the 
visitors were gathered into parties of approximately 
twenty each and spent the entire afternoon going 
through different parts of the factory. Company ex- 
ecutives acted as guides and explained various proc- 
esses. The magnitude of the plant and the volume 
of goods manufactured was a revelation to many. The 
visitors were shown high lights of operations in wood, 
steel and paper goods. 

In the evening with the inspection tour completed, 
the entire party was taken by automobile to the Cin- 
cinnati Club where an elaborate dinner was provided. 
The dinner was enlivened by popular singing led by 
C. W. Hamilton, advertising manager of the company, 
as well as by clever sallies by some of the dealers. 

For the brief program which followed the dinner 
Harry Anderson, sales manager, served as toastmaster. 
He planned to call upon J. S. Sprott, president of the 
company, toward the end, but when one hundred peo- 
ple started shouting, “We want Jerry,” the program 
was interrupted long enough for Mr. Sprott to express 
his appreciation at the attendance of so many dealers 
at the plant and the dinner. 

A number of the dealers called upon for remarks 
told of excellent conditions prevailing in their various 
localities and expressed their appreciation for the day’s 
entertainment. This group included Vincent Scott of 


the Rose City Press, Charleston, W. Va.; Mickey Mc- 
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GROUPS PICTURED BY THE CAMERAMAN AT CINCIN- 
NATL. 


i. Carl L. Spitzfaden, Carl L. Spitzfaden, Inc., Cincinnati; 
«. B. Van Leer and F. J. Blakeman, Spencerian Pen Com- 
pany. 

2. Harry Balch, Quality Park Envelope Company; Ed. Lit- 
tle, Wabash Cabinet Company; Charlie Garvin, general 
manager, NSA; Russell Carpenter, Sanford Manufactur- 
ing Company; Harold Hampton, district 
Charles Consodine, Wallace Pencil Company. 

3. Herman P. Dean, Standard Printing & Publishing Com- 
pany, Huntington, W. Va.; Hanly Morgan, Swan Morgan 
Company, Huntington; J. E. Wiesing, American Pad & 
Paper Company. 

1. It was a good story.—Seated: Elmer J. Kral, Buckeye 
Office Supply Company, Cleveland; Steve Stout, Wilsen- 
Jones Company; Jack Fecho, Burrows Bros. Company, 


governor; 


Cleveland. Standing: Walter Boehmer, Roth Office 
Equipment Company, Dayton; R. E. Hodge, Gary Office 
Equipment Company, Gary, Ind.; Bill Weber, Ace 


Fastener Company; R. M. Dering, Gary Office Equipment 

Company. 

Cc. BE. Reynell, 

Nichols, Weis Manufacturing Company; 

Globe-Wernicke Co. 

6 Jehn J. Dunean, Victor Safe & Equipment Company; 
Chartes T. Boone, Boone Bros. Company, Louisville; H. V. 
Boswell, The Macey Company; C. E. Vieth, A. W. Faber, 
Inc.; Nelson Boone and Maurice J. Boone, Boone Bros. 

7 HE. L. Siek, Willlam Gregory, Inc., Detroit. 

Ss. Mesdames Ed. J. Lohmeyer, Carl Schmidt, Bob Overend, 
Stanley Pounsford, Jack Kuresman and Fred C. Dorries. 
In the background a directory of manufacturers’ exhibits. 


Harry 
The 


Oxford Filing Supply Company; 
Art Frey, 


® L. M. Saunders, C. Howard Hunt Pen Company. 
10. Reyal W. Ryan, convention manager, Netherland Plaza 
Hotel. 


it. Bill Sahm, Eagle Pencil Company. 

2. Representing Indianapolis: M. L. Ober, Stationers, Ince.; 
Harry Merton, Indianapolix Office Supply Company; 
George Davis, Bank & Office Stationers Company; Al 
Snyder, Stewart's, Inc.; John Kautz, Kautz Stationer» 
Company; W. B. Brass, W. ©. Brass & Associates; R. C. 
Burnett, Burford Printing Company. 

is. H. E. Hawkins, Stationers Loose Leaf Company; Clem W. 
Seely, Tisch-Hine Company, Grand Rapids; E. J. Olsen, 
The Diebold Safe & Lock Company. 

14. Seated: George Handorf, The Globe-Wernicke Co.; K. K. 
Baker, Baker Company, New Albany, Ind.; Fred C. Dor- 
ries, Frederick Paper & Twine Company, Lima, Ohio. 
Standing: C. A. Mayfield, Graesslie-Mercer Company, Sey- 

Lancaster, Ohio; Earl K. 


mour, Ind.; H. EE. Gillespie, 
Snow, The Bradley & Gilbert Company, Louisville, Ky.; 
R. G. Baker, Baker Company, New Albany, Ind. 

15. Carl Schmidt, Pounsford Stationery Company; Mrs. 
Schmidt. 

16. Ray Schumacher, National Blank Book Company; Her- 


man Shade, George G. Fetter Company, Louisville: W. J. 
Dalton, Bankers Box Company and Noesting Pin Ticket 
Company; Harry Balch, Quality Park Envelope Company: 
K. H. Hersey, Huggins Business Equipment Company, 
Anderson, Ind.; Charles Consodine, Wallace Pencil Com- 
pany; A. C. Harper, Boorum & Pease Company, hiding a 
broad grin; Peter Reitzel, Boorum & Pease Company. 

17. Tom O’Brien, B.C. D. Office Equipment Company, Detroit; 
George Ruck, Columbia Steel Equipment Company; H. H. 
Wittstein, manufacturers’ representative. 


Cabe, Covington Stationery Company, Covington, Ky.; 
Russell Baker, Baker Office Furniture Company, New 


Albany, Ind.; Fred Dorries, Frederick Paper & Twine 
Company, Lima, Ohio; E. K. Snow, Bradley & Gilbert 





THE GLOBE-WERNICKE CO. DINNER GIVEN ONE DAY 


BEFORE THE FIFTH REGIONAL MEETING OPENED IN 


CINCINNATI 


















































54 





OFFICE APPLIANCES 





SOME CINCINNATI SNAPSHOTS 


1. Iva Mae Studebaker, secretary to Governor Harold 
Hampton and the Governor himself. 

2. HH. H. Treudley and Charles Rea, H. H. Treudley 
Company, Youngstown, Ohio; Harry Anderson, and 
Nelwon Cady, The Globe-Wernicke Co. 

%. Charile Roth, Roth Office Equipment Company, 
Dayton, Ohio; H. G. Pounsford, The Pounsford Sta- 
tionery Company. 

i. Ted Caswell, F. 8&8. Hall, 
Hall & MeChesney. 

5. The registration committee: 
Willenborg Stationery & Printing Company; Ed. 


Webster Company; Ace 


Company, Louisville, and Miss Zimmerman, with the 
Herman Wuebbold Company, Hamilton, Ohio. 

Mr. Sprott, who was called upon again, remarked 
that association work is a necessity. Progress in an 
industry, he said, is in direct relation to the good will 
between retailers and manufacturers. The office equip- 
ment industry, he stated, was small by comparison with 
some others, but one of the most important. He con- 
sidered his lot most fortunate because of the people 
contacted in the industry and because of the fine spirit 
generally prevalent among them. Speaking of the 


Frank Willenborg, 


Perry. Trussell Manufacturing Company, fre- 
quently mistaken for Mayor Wilsen of Cincin- 
nati; Stanley Evans, Parker Pen Company, and 


ree. 
Company, 
Equipment 





two ladies from the Chamber of Con 
6. Herman FP. Shade, George C. Fetter 
Louisville; Willlam P. Kelly, Office 
Company, Louisville. 
7. Ed Baer, Canton, Ohio, with his daughter, Betty. 
Ss. Jack Kuresman, Pounsferd Stationery Company, 
with his children, Alvin and Sylvatlee. 
o Mrs. Harry Dick; Mr. Deck, Redeker & Dick, Cin- 
cinnati. 


place of office equipment in conduct of American busi- 
ness, he said the industry had perhaps greater obliga- 
tions than any other in the country because every 
business is dependent upon it for the utilities which 
make possible the efficient conduct of everyday affairs. 

General Manager Garvin, of The National Stationers 
Association, arrived in Cincinnati just in time for the 
dinner. When called upon he spoke briefly and enter- 
tainingly. Other remarks were made by Harry Tehan, 
sales manager of Charles M. Higgins & Company, and 
John Gilbert of Office Appliances. 


Here Endeth the Special N. S. A. Regional District Convention Section, 
Containing Reports of the Meetings, Records of the Resolutions and 
Photographs of Many of the Officials and Members 
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ONE OF THE FEATURES OF 
THB PEORIA BUSINESS 
SHOW PICTURED HERE 
WAS THE FACT THAT 
THROUGH CAREFUL MAN- 
AGEMENT AND JUDICIAL 
HANDLING OF EXPENSES 
EACH OF THE EXHIBITORS 
RECEIVED A REFUND AL- 
THOUGH THE INITIAL 
CHARGE WAS EXCEPTION- 
ALLY SMALL.—This refund, 
according to Earl 8S. Ward, of 
the Peoria Chamber of Com- 
merce, was made after total 
costs of running the show 
were found to be considerably 
less than the total receipts. 


SOME EXHIBITS AT THE 
PEORIA BUSINESS SHOW.— 
Reading down on left column: 
I: General view of the show. 
2: Underwood Elliott Fisher 
Company. 3 and 4: Business 
Equipment Company. 5: J. 8. 
Striebich Company. 6: Bur- 
reughs Adding Machine Com- 
pany. 7: Edwin C. Barnes & 
Bros. Reading down on right 
column: 1: A. Espenscheid. 
2: Jacquin & Company. 3: L. 
Cc. Smith & Corona Typewrit- 
ers Inc. 4: Remington Rand, 
Inc. 5: The Multigraph. 6: 
The Addressograph. 7: Monroe 
Calculating Machine Company. 











Chicago Business Show Given 


High Approval 


= minutes to one, Monday 
afternoon, March 22, Stevens Ho- 
tel, Chicago. A little group of men 
gathered around a time clock 
watch with interest a young lady 
garbed in long, flowing robes rem- 
iniscent of another day. Closer 
inspection reveals the “I Will” girl 
of Chicago, Miss Laura Ingalls. At 
the stroke of one, she punches the 
clock, and the Chicago Business 
Show is officially opened 

Once again the cheerful hum of 
sales demonstrations, machines in 
operation, the movement of inter- 
ested visitors is music to the ears 


CHICAGO BUSINESS SHOW FORM- 
ALLY OPENED BY MISS LORAINE 
INGALLS, QUEEN OF THE CHI- 
CAGO CHARTER JUBILEE, WHO 
PUNCHED AN IBM TIME-CLOCK ON 
THE STROKE OF ONE MARCH 22.— 
Watching her left to right: F. E. Tup- 
per, president, National Business Show 
Company; F. C. Snow, western district 
manager, Underwood Elliott Fisher 
Company; BE. L. Capehart and W. H. 
Corey, International Business Ma- 
chines Corporation, and C. H. Hunter, 
manager of the Chicage show. 


Week of March 22 Marked Resumption of 
Exposition Last Held in 1931 


of manufacturers exhibiting at the 
exposition. Daily the crowds come 
in increasing numbers until the 
end of the week shows an impres- 
sive total of nearly fifty percent 
more than the last previous show 
held six years ago. 

On Thursday afternoon, a visitor 
actuated by an ambition to “see 
everything,” entered the hall and 
secured a copy of the list of ex- 
hibitors in which he found a floor 
plan. With it as a guide he swung 
to the right, noting with approval 
the wide aisles, the effective deco- 
rative schemes and the generally 


attractive appearance achieved 
through the codperative effort of 
exposition management and the 
individual exhibitors. At the end 
of the aisle he turned left and 
shuttled up and down the trans- 
verse aisles, stopping at displays, 
taking notes, and carrying on until 
he had “done” the show. 

Among his other questions he 
had a standard query for each ex- 
hibitor: “What do you think of 
the show?” The answers were sim- 
ilar in character and in some cases 
practically identical in meaning. 
“It’s great!” “Say, this is a real 
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business show.” “Only twice have 
there been what I would call typ- 
ical business show crowds—I mean 
a milling mass of people with a 
strong but undirected curiosity. 
The rest of the attendance has 
been composed of business men, 
executives, or their representatives 
charged with the duty to investi- 
gate equipment and systems that 
could be applied to step up speed 
and efficiency.” “I’ve done more 
business in four days than I could 
possibly do in a month making 
personal calls.” “They’re buying! 
Why, an order for a desk is given 
as though it were for a quart of 
ink.” 

Following the plan put into op- 
eration at the New York Business 
Show, none under nineteen years 
of age was admitted to the hall. 
Many accredited this move with 
being an influential factor in the 
success of the Chicago exposition. 
Unhampered by the presence of 
school children in large numbers, 
salesmen found visiting executives 
in a receptive mood, willing to take 
as much time as necessary to ac- 
quire an understanding of the 
products offered. 

In addition to the consumers 
who crowded the hall were a sub- 
stantial number of dealers of com- 
mercial stationery, office ma- 
chines, and equipment. They came 
from several cities in the Middle 
West as well as from local estab- 
lishments. Returns for the time 
and money expended were meas- 
ured in increesed knowledge of 
equipment and services available. 
The visiting dealers were well sat- 
isfied with this compensation. 

Contributing in no small degree 
to the success of the Chicago Busi- 
ness Show was the campaign of 
publicity and advertising in the 
Chicago newspapers carried on 
prior to and during the exposition. 
Supplementing the newspaper an- 
nouncements was a series of radio 
broadcasts which stimulated inter- 
est. The first of these was pre- 


SOME OF THE EXECUTIVE OF- 

FICERS OF COMPANIES WHICH EX- 

HIBITED THEIR PRODUCTS AT THE 
SHOW 


1. John J. Lawler, Reincke-Ellis- 
Younggreen & Finn, Ime. 8S. A. 
Loeb, president, Western Electric 
Corporation. 


2. Nelson C. Durand, vice-president, 
Thomas A. Edison, Inc. 


3%. Edgar B. Jessup, president, Mar- 
chant Calculating Machine Com- 
pany. 


4. W. F. Weber, sales manager, Ace 
Fastener Corporation. 
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sented over WENR on Friday, 
March 19, preceding the show. It 
consisted of an interview with 
Charles H. Hunter, Chicago Man- 
ager of the National Business 
Show Company. On Saturday, 
March 20, WGN broadcast an in- 
terview with Frank E. Tupper, 
president of the show company. 
During the show week there was a 
daily broadcast except on Satur- 
day, March 27, the last day of the 
exposition. The March 22 broad- 
cast was over WJJD and consisted 
of comments upon the show fea- 
tures by Lee Trenholm and an in- 
terview with Albert Tangora, Royal 
Typewriter Company’s speed typ- 
ist. Tuesday’s broadcast over 
WMAQ was particularly interest- 
ing because it was made by an 
NBC announcer from the show 
floor. On March 24, Lee Trenholm 
again emphasized show features 
and interviewed Marynell Haver- 
ton, the nine year old daughter 
of Van Haverton, who heads the 
adding machine division of the 
Underwood Elliott Fisher Com- 
pany in Chicago. The little lady 
startled show visitors with her 
skill as an adding machine opera- 
tor. Thursday’s broadcast was 
over WBBM and affiliated stations 
in a coast-to-coast Columbia net- 
work hook-up and was made by a 
CBS announcer from the show 
floor. The series was concluded 
on Friday over WJJD by an inter- 
view with Frank E. Tupper, presi- 
dent of the National Business 
Show Company. 

The Chicago Business Show was 
in process during the time that the 
April number of Office Appliances 
was being put to press. Neverthe- 
less a condensed report of the show 
was prepared and presented on 
page 35 of that issue. In this num- 
ber it is a pleasure to offer a de- 
tailed account, together with pic- 
tures of exhibits and persons who 
participated in the event. 

(Continued on next page) 


5. L. C. Stowell, executive vice-presi- 
dent, Underwood Elliott Fisher 
Company. 


6 James H. Reynolds, vice-president, 
Hooven Automatic Typewriter Cor- 
poration. 


7. Edward Krantz, president, A. D. kK. 
Corporation. 


sx. CC. N. Cahill, general manager, Au- 
topoint Company, watching Frank 
Cc. Deli of the same company ‘sign 
the guest book. 
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Side-Lights of the Show 


SOMETHING relating to the 
Business Show but which did not 
occur in the exposition hall was 
the delivery of a giant letter of in- 
vitation to Mayor E. J. Kelly of 
Chicago. It was sent by the Un- 
derwood Elliott Fisher Company 
and required two men to carry it 
As it was being carried out of the 
Chicago UEF office the postman 
for the territory chanced to come 
along and expressed himself as be- 
ing skeptical about the department 


SOME OF THE 


Kansans. 


x WwW. A. O'Nell, J. L. MeDeonough, J. 


H. A. Johnson, Adding Machine & 
Marion, Ohio. 


i. Mes. 1. M. Piffeld, Mra. J. KR. Gillam, I. M. Fifleld, Waterloo 
lepewriter Exchange, Waterloo, Lowa. 
Huffman, Huffman Typewriter Company, 


S& HR. EK. 
Ss. D.; Mee. Huffman. 


. Mertey and J. W. 
Hepburn of the Heyal Typewriter Company; EF. A. Glass- 
man, City Typewriter Exchange, Rochester, N. ¥. 

Leren Bb. Splece, Loren E. Spilece Company, Bucyrus, Ohio; 
Typewriter Exchange, 


having a man strong enough to 
make the delivery. Nevertheless 
the letter was delivered and the 
Mayor thus given official notice of 
the Chicago Business Show. 

The Chicago chapter of the Con- 
troller’s Congress oi the National 
Retail Dry Goods Association and 
the Controller’s Institute of Amer- 
ica codperated with the exhibitors 
at the business show by having a 
booth of their own and keeping it 


staffed with men ready to give ad- 
vice to visitors. 
* . * 

Although primarily concerned 
with displaying its products, the 
Royal Typewriter Company staged 
a sort of style show. The young 
ladies demonstrating the machines 
were dressed in styles ranging 
from 1905 to the present Miss 
Florence Agnew was fetchingly 
garbed in the style prevalent the 
first few years of the twentieth 





DEALERS AND VISITORS AT THE BUSINESS SHOW 


Irwin Vincent, Western Typewriter Company, Topeka, 6 Mrs. MacCorkindale, Tom MacCorkindale, Just & Son. 


7. Osear Modene, Clark Roland, Marshall-Jackson Company). 


Ohle. 


S. Seated: A. H. Kellisted, Peoria Typewriter ¢ 
Peoria, Ul; H. 
Des Moines: Harry Ferer, All Makes Typewriter Company, 
Omaha. Standing: 
Company, Kansas City, President National Typewriter & 
Office Machine Dealers Association; James P. Ward, ir., 
Shipman-Ward Manufacturing Company. 


Aberdeen, ® A. A. Bratton, 





npany, 
Russell, Office Equipment Company, 


Lamont Wood, Mid-West Typewriter 


41. A. Bratton Company, Columbus, 
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SOME UNUSUAL 
These girls show the varying length of skirts of the busi- 
ness woman since 1905. The ladies, and the year their 
apparel represents are, left to right, Florence Agnew, 
1905; Vernette Bernard, 1911; Petronella Proncketis, 1916; 
Eleanor Johnson, 1921; Marguerite Burke, 1927, and Vir- 
xinia Gross, 1937. 

Albert Tangora, speed typewriting champion entertained 
the huge crowd with speed demonstrations on his Royal 
typewriter. 

This nine-year-old child is the world’s youngest adding 
machine operator whose swift complications, sometimes 
blindfolded, of deep mathematical problems startled visit- 
ors at the show. She is Marynell Haverton, 6729 Chappel 
street, Chicago. She is shown here using a Sundstrand 





FEATURES SEEN 








DICTAPHONE 


TRANSCRIPTION SPEED ¢ ACCURACY CONTEST 


WINNERS 1937 


—= Lincs 
Noun 


344.40 
341,85 
334.15 


PRIZES 
022 ... 


NAMES COMPANY 
.. Anne darosh _ Liquid ew 
Helen L.Gordon J.B. Simpson Ine.. 


Everett A.Gibbs... Pope ¢ Ballard. ee 


UNDERWOOD Treewarti® Coweany 


USA 


AT THE BUSINESS SHOW 

adding machine in her lightning-calculator exhibition. 
This huge board disclosed to an interested crowd at the 
show the winners of the Dictaphone transcription speed 
and accuracy test. The two smiling winners are Anne 
Jaroch and Everett A. Gibbs, 

Barney Stapert, demon (and champion) speed typist, elec- 
tries onlookers with his nimble fingers in connection 
with an Underwood typewriter. Here he is shown dictat- 
ing to girl aspirants for speed honors while a great crowd 
looks on and applauds. 

No wonder the mailman is puzzled! He should have been 
when he received this immense letter to Mayor Kelly of 
Chicagce Inviting him te the Business Show on behalf of 
the Underwood Typewriter Company. 
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century. Miss Vernette Bernard 
was appareled as a lady of 1911. 
The 1916 styles were modeled by 
Miss Petronella Proncketis. Miss 
Eleanor Johnson represented 1921, 
Miss Marguerite Burke, 1927, and 
Virginia Gross, 1937. They found 
themselves feature attractions at 
the show. 
« _ a 

Public address systems were used 
by several of the exhibitors, in- 
cluding the Royal Typewriter 
Company, The Dictaphone Sales 
Corporation, the Underwood El- 
liott Fisher Company, and the 
Webster Electric Company. The 
Autopoint Company varied the 
technique by means of a three- 
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the visitors set themselves to exert 
a considerable pressure in pushing 
down the stapling head only to 
find that the machine seemed to 
be “way ahead of them.” They 
were interested to learn that only 
a slight initial pressure is neces- 
sary and that the stapling action 
is carried through by the machine 
itself. 
> ” * 

The continuously operating elec- 
tric adding machine in the Allen- 
Wales booth received continuous 
approval. It presented a convinc- 
ing demonstration of durability. 

© « + 

The “Beaver” boys of the M. B. 

Cook Company, with their high 


THE BUSINESS SHOW 


i. Shewn in the lobby of the Stevens hotel was this splendid reproduction of a 
Helgian cathedral made entirely of confectioner’s sugar. This beautiful exhibit, 


which attracted thousands of onlookers, was placed on dispiny due to the fact 
that the business show was held during Holy Week—between Palm Sunday and 
Master. 

The man behind the mike! Here ix L. H. Whan, of the Webster Electric Com- 
pany, who tegether with hix microphone was the “man behind the scenes” 
whose voice every so often startied visitors to the show and sent a great many 
of them on a fruitiess hunt for the speaker. 

One of the noted visitors at the big exposition was Harry A. Cochrane, one of 
the founders of the business show. He is shown here gazing upon the vast 
number of booths and their contents and the thousands of visitors who visited 


the show. 
1. These happy 


lad« were demonstrators at the exhibit of M. B. Cook Company, 


with their beaver hats typical of Beaver Brand ribbons and carbons. 


minute Vocalpix record, which 
was made for the company by the 
Radio Corporation of America. It 
proved an effective means of at- 
tention getting and information 
dispensing. 
. + aa 

It was interesting to watch vis- 
itors stop at the A. D. K. Corpora- 
tion exhibit and accept the invi- 
tation to try the new A. D. K. 
stapler. Almost without exception 


hats and ready tongues, caught the 
crowd’s approval. They put their 
story over. 
7 ca + 

The new Mimeograph 100, in 
smooth, unreflecting black offset 
by gleaming chromium, made a 
deep impression upon the visitors. 
In the large display space of the 
A. B. Dick Company only three 
machines were shown. The sim- 
plicity of the arrangement and the 
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ON THE OPPOSITE PAGE—SOME 
MORE VISITORS AT THE BUSINESS 
SHOW 


i. R. E. White, Monroe Calculating 
Machine Compan). 
2. Sel Gould and V. W. Scheinman, 
Pronto File Corporation. 
3%. Joan Trent, Dictaphone Sales Cor- 
poration. 
4. Lesile Langille, Frank A. Nuttall, 
Postage Meter Company. 
H. G. Schonliau, E. B. Jessup, presi- 
dent, W. Martin, all Marchant Cal- 
culating Machine Company. 
6 Cc. R. Acker, W. J. Curtis, Tykar 
Corporation. 
7. A. W. Barlow and M. V. Miller, 
Royal Typewriter Company. 
. © H. Hatlenborg, sales manager, 
N. J. Wilsen, Dictaphone Sales 
Corporation. 
Stella Willines, Royal speed artist, 
talking with a young Iady of the 
day the Royal was first introduced. 
Frank Cooper, Code Manufactur- 
ing Company. 
it. Tem Bledsoe, Autepoint Company, 
telling it while C. R. Keeran, in- 
ventor of the modern thin lead 
mechanical pencil, tooks on in 
amazement. Mr. Keeran is also 
with Autopoint. 
iz DD. C. Miller, Office Appliances; Ed. 
Corey, International Business Ma- 
chines Corporation. 
ik. H. J. Crewdson, Underwood Elliott 
Fisher Company. 
14. Barney Stapert, speedwriter, Un- 
derwood Elliott Fisher Company. 
15. John M. Lund (center), sales man- 
ager, Friden Calculating Machine 
Company, talking to George Her- 
bert, associated with George Rog- 
ers, Chicago representative of the 
Friden, while Mr. Rogers stands 
by. 
M. FE. Roberts, sales manager, A. B. 


zs 


_ 
> 


— 
- 


1 
Dick Company; Jim Driscoll, A. B. 
Dick Company, and in the back- 
xround, with a beaming smile on 
his face, W. (. Sproull, advertising 
manager, Burroughs Adding Ma- 
chine Company. 

17. Harry Cross Dictaphone Sales 
Corporation; Wm. Eismann, Nel- 
son-Eismann Company. 

is Evan Harter and Al Sweeney, The 
Harter Corporation. 

1% Van Evans, Standard Mailing Ma- 
chines, Ine. 

20. Cortland B. Horr, Victor Safe & 
Equipment Company. 

21. C. R. Keeran, Autopoint Company. 

22. Brother Richards, The Techny- 
«raph. 

23. F. E. Tupper, president, National 
Business Show Company. 


decorative scheme of the exhibit 
was impressive. One of the ma- 
chines was set on a turntable in 
the center of the display and was 
slowly revolved for the benefit of 
visitors. 

+ * * 

The Dictaphone speed and ac- 
curacy transcription contest at- 
tracted 168 operators. Of these 
fourteen wrote three hundred lines 
per hour or more and only two 
failed to write better than one 
hundred and fifty lines per hour 
or more. On Saturday evening 
the winners were announced and 
the prizes awarded. Five men ap- 
pointed by the Office Management 
Association of Chicago served as 
judges. H. L. Wyle, Chief Account- 
ant of the Pure Oil Company, 
served as chairman. The other 
judges were A. W. T. Ogilvie of 
Swanson, Ogilvie & McKenzie; A. 
F. Hagedorn, Office Manager of 
Bauer & Black; Eugene Whitmore, 
Editor of American Business Mag- 


Turn to page 64, please ao 






























































. tuneerweed Elliett Fish- 
er Company, Typewriter 
Division. 

2. tuderweoed Elliett Fish- 
er Company, Adding Ma- 
chine Division. 

Leme Card System Com- 
puny. 

. Ditte, Ine. 

>» Marchant Caleulating 
Machine Company. 

} Webster Electric Com- 
pany. 

». Heeven Automatic Type- 
writer Company. 
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. The Pestage Meter Com- 
pany. 

. The Autepotinat Com- 
pany. 

. Visible Records Equip- 
ment Company. 

. Menreoe Calculating Ma- 
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Business 
Machines Corporation, 
Time Recording Divi- 
sion. 

%. International Business 
Machines Corporation, 
rabulating Machines Di- 
vision. 

(All photos by Kaufmann & 
Fabry except Ne. 9.) 
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Dictaphone Sales Cor- 
poration. 
MeCaskey Register 
Company. 
Illinois Bell Telephone 
Company. 
Ace Fastener Corpora- 
tion display in the Mar- 
shall-Jackson Company 
booth. 
Stromberg Electr ie 
Company. 
12. Better Packages, Ine. 
(All photos by Kaufmann 
& Fabry except Nos. 4 and 
5. No. 4 is by Apeda and No. 
5 is by Kaiser and Mueller.) 
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azine, and Edward Heinz, Jr., Of- 
fice Manager of Hibbard-Spencer 
Bartlett. The judges took their 
places on a platform set up in the 
Dictaphone booth and were intro- 
duced by A. E. Blackstone, Chicago 
District Manager. Mr. Wyle took 
charge and announced the win- 
ners over a public address system. 
The winners were as follows: 

Winners of Cash Awards were 
First prize, Anne Jarosh, Liquid 
Carbonic Corporation, 344.40 net 
lines per hour; second prize, Helen 
L. Gordon, J. B. Simpson, Inc., 
341.35 net lines per hour; third 
prize, Everett A. Gibbs, Pope and 
Ballard, 334.15 net lines per hour. 

Winners of Bronze Pins for 
Transcribing at the rate of three 
hundred lines per hour or better 
were: Gertrude Stone, Chicago Re- 
lief Administration, 332.85 net lines 
per hour; Harriet B. Stemm, The 
Webster Company, 328.30 net lines 
per hour; Dorothy R. Lieberman, 
C. I. T. Corporation, 321.25 net lines 
per hour; Irene M. Oechsner, Sin- 
clair Refining Company, 318.80 net 
lines per hour; Alma Jeffers, Per- 
kins Products Company, 314.75 net 
lines per hour; Clara Baumel, 
American Smelting & Refining Co. 
(Federated Metals Divsion), 311.20 
net lines per hour; Leila Kallis, 
Chicago Relief Administration, 
309.65 net lines per hour; Mary 
Lynach, Signal Electric Manufac- 
turing Company, 308.65 net lines 
per hour; Louise Meister, 304.50 
net lines per hour; Vlista C. Parry, 
Imperial Brass Manufacturing 
Company, 302.50 net lines per 
hour; Eleanor Bochnik, Firemen’s 
Insurance Company, 300.35 net 
lines per hour. 


Usually hidden behind crowds of 
interested spectators were the 
white enameled machines of Ditto, 
Inc., which were constantly dem- 
onstrating the new Ditto spot color 
process. Some fine pieces of work 
were distributed to visitors show- 
ing how effectively color can be 
added to illustrations by means of 
this Ditto process. 

€ * + 

Pronto File Corporation gave the 
casual passerby an easy insight 
into the workings of the Pronto file 
cabinet by means of a model made 
with transparent parts. 


« * . 


A good many of the visitors at 
the show stopped at the booth of 
the Illinois Bell Telephone Com- 
pany to talk to themselves over 
the wire. The system set up there 
made it possible for a person to 


talk into a recording device which 
after a moment turned the speech 
right back, revealing to the owner 
of the voice an interesting evi- 
dence of the sales appeal he could 
put into his speech. 

* . al 

An effective and rather novel 
display was that of Webster Elec- 
tric Company, Racine, Wis. The 
effect of a stage was achieved by 
the use of a red partition contain- 
ing apertures through which large 
photographs of the company’s 
Teletalk units could be seen. Light 
from inside played upon the pic- 
tures, increasing their power to 
compel attention. 

* 7 ” 

Monroe Calculating Machine 
Company, Inc., offered visitors 
cheering refreshment in the gay 
bouquets of real flowers they in- 
cluded in their decorative scheme. 

> + * 


A modernistic note was struck 
by the booth of Marchant Calcu- 
lating Machine Company. Stalls 
in red and white were designed in 
a simplicity that was striking. 

* - 7 

At the Royal Typewriter Com- 
pany, Inc., display, an echo of the 
mauve decade sounded, as a lady 
typewriter machine operator, in 
long black dress and coquettish 
coiffure, tapped daintily on the 
keys of a Royal machine consid- 
erably older than she was. Mr. 
Tangora, however, rendered a few 
bars in 1937 swing time, and the 
company itself did something not 
thought of by the typewriter man- 
ufacturer of the gay nineties by 
giving away a Royal portable each 
day of the show. 

* ” * 

Fine office furniture was dis- 
played by the Marshall-Jackson 
Company. Truly handsome speci- 
mens of the cabinet maker’s art 
were on parade in their booth. 
And those who like to know about 
the more intimate aspects of fur- 
niture making were gratified by an 
exposition of the company’s desks 
prepared especially to show just 
how they were made. 

. + * 


The International Business Ma- 
chines Corporation capitalized on 
the well-known appeal of moving 
display items by showing a scale 
designed to tell how many units in 
any given weight. A hopper of 
steel ballbearings released them 
one by one to let them fall on a 
base from which they bounded 
into the scale receptacle. The firm 
is now selling a scale that weighs 
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ON THE OPPOSITE PAGE—MORE 
BUSINESS SHOW VISITORS 

!. A. C. Tebin and Clarence Straubel, 
The General Fireproofing Com- 
pany. 

2. W. HH. MeCarthy, A. J. Bolles, C. H. 
Wagner, Allen-Wales Adding Ma- 
chine Corporation. 

3. William W. Welty, J. Allen Welty, 
Welty Pen Company. 

4. Arthur Drogemueltller, Frazier & 

Terbett; Frank Gregor, Jr., Ditto, 

Inc. 

R. C. Meore, Columbia Ribbon & 

Carbon Manufacturing Company; 

Bruce Brown, Consolidated Ribbon 

& Carbon Company; J. F. Vree- 

land, John Piepel and Richard 

Semyck of the Royal Typewriter 

Company. 

6. Tiny Reos, Autographic Register 
Company, Minneapolis. 

7. Martin J. Bacon, Fount-O-Ink 
Sales Company. 

Ss. Fred Farwell, sales manager, Tab- 
ulating Machine Division, Inter- 
national Business Machines Cor- 
poration. 

® Edwin 8. Parker, L. J. Comer, El- 
liett Addressing Machine Com- 
pany. 

10. Kdwin C. Barnes, Edwin C. Barnes 
& Bros., Chicago; KR. G. McInnes, 
Kansas City, Mo. 

it. Jim Black, De/More Chair Com- 
pany; George B. Griffield, Bus ness 
Research Corporation; Ben Wil- 
liams, Do/More Chair Company. 

iz. Cel. John B. Reynolds, Chicago, 
Heoven Automatic Typewriter 
Corporation. 

is. Ben Josephson, Josephson Manu- 
facturing Corporation; Harry Ya- 
«er, David Kahn, Inc.; Lou Taver- 
nier, Fulton Specialty Company. 

14. C. L. Gilbert, D. R. Pinney, Acme 
Card System Company. 

15. H. H. Bartlett, manager of Lan- 
sing district of Marchant Caleu- 


lating Machine Company. 

16. H. G. Keobick, F. E. Williamson, 
Webster Electric Company. 

17. J. W. Starck, Boorum & Pease 
Company; Larry Goodhand, Ox- 
ford Filing Supply Company; John 
Uden, Boorum A&A Pease Company. 

is. Burt Pedersen, 8S. H. Cundall, 
Stromberg Electric Company. 

19. Carl Ruprecht, advertising man- 
ager; Bill Arnold, sales manager; 
FF. C. Snow, western division man- 
ager—all Underwood Elliott 
Fisher Company. Mr. Arnold ix 
signing Office Appliances’ Guest 
Book. 

20. Glen Connelly; A. KE. Blackstone, 
Dictaphone Sales Corporation. 


gold, indicating differences in 
weight within a grain. An auto- 
graphic recorder of time shown at 
the show is described in the sec- 
tion on New Machines and De- 
vices of this issue. 


* * * 


A number of exhibitors, includ- 
ing Office Appliances and the Un- 
derwood Elliott Fisher Company, 
were benefited by the good will of 
the General Fireproofing Com- 
pany, which furnished attractive 
modern desks and comfortable 
chairs for the duration of the 
show. Office Appliances takes this 
occasion to express appreciation 
for the courtesy. 

> . + 

Stromberg Electric Company 
offered a novelty in their “Alibi 
Card,” which bore a blank space in 
which the Stromberg time stamp 
impressed the hour and minute, 
clear evidence that the visitor was 
present at the booth at the time 
indicated. 


Turn to page 121, please => 
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NEW MACHINES AND DEVICES | 





A NEW STENCIL DUPLICATOR—THE 
MIMEOGRAPH 100 
A. B. Dick Company, 720 West Jackson boulevard, 
Chicago, has brought out a new model with unusual 
characteristics, the Mimeograph 100. The movement of 
the paper through this machine is controlled with a 





A. B. DICK MIMEOGRAPH 100 


high degree of definiteness that results in exceptionally 
accurate registration. A hundred different speeds, gov- 
erned with ease, are available to the operator, who 
may turn out from fifty copies a minute to a hundred 
and fifty. The controls are placed so as to be within 
the natural range of the operator’s hands. A feed-table 
easy to load holds a ream of substance 20 impression 
paper. Various weights and sizes from post cards to 
sheets eight and a half by sixteen inches may be run. 
An adjustable receiving tray makes for better paper 
stacking at all speeds, and reduces offset at slower 
speeds. Adjustment of print location is said to be ac- 
complished with new simplicity. Prints may be 
straightened without stopping the machine or remov- 
ing the stencil. Easy adjustment is possible within a 
range of five typewriter lines up or down. A recorder 
shows the number of prints still to run, and stops the 
machine when a run is completed. 

Mimeograph 100 is designed with particular regard 
for attractive appearance and logical arrangement. 
The steel stand is conditioned acoustically. It encloses 
the drive and provides storage space. 

In operation, the cylinder may be turned in either 
direction without stopping or “dragging” the motor, 
making easy the adjustment of the stencil or inking. 
The inking may be done with one hand; on comple- 
tion, the lever is automatically released. The inter- 
locking of the crank and switch prevents either from 


conflicting with the other. A central oiling system 
lubricates the main bearings, which are of phosphor 
bronze, cast in aluminum frames. The bearings are 
machined by highly accurate precision methods. It 
is said to be of simplified internal operation, and to be 
so constructed as to last for a long life of usefulness. 
ese 
NEW SUPER-SPEED L. C. SMITHS 

Both Standard and Silent models of the new ma- 
chine made by L. C. Smith & Corona Typewriters Inc. 
Syracuse, N. Y., are now being distributed. It is called 
the Super-Speed. Some of the new features are a new 
key-set tabulator—a key in the keyboard for setting 
tabulator stops, and a key for clearing individual stops. 
A lever on the right end of the carriage provides for 
instantaneous clearance of all tabulator stops, without 
moving carriage. The Micro touch selector is highly 
selective, easy to operate, and effective on all of the 
keys at once. A dial shows how the selector is set, 
and makes it easy to reset if it has been changed. 
The variable line spacer operates with one hand; the 
platen knob at the left is grasped, and a release button 
is depressed with the palm. The keys on the new 
machine have concave tops. 

A shift lock is available for use with either hand. 
The paper table, designed to prevent the curling of 
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SUPER-SPEED L. C. SMITH STANDARD 


paper around the platen, is held in place by overthrow 
springs. It extends far enough over the back to min- 
imize the chance of thin paper dropping against the 
working parts of the machine. Paper fingers, over- 
head bail, or front bail may be had; on silent machines 
the standard equipment is both paper fingers and bail. 
A new style of ribbon spool cover is said to improve the 
appearance of the machine and also to prevent the 
drying out of the ribbon. The margin rack, being 
placed on an angle, bears the scale so it is easier to 
read. The solid front plate and new back plate used 
on the new model are said to offer the working parts 
protection against dirt. The platen knobs on the new 
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model are larger than those used on preceding ma- 
chines. A typebar segment cover plate is provided to 
keep dirt and eraser dust out of the mechanism. The 
new machine retains the floating shift, ball bearing 
construction, interchangeable platen, right or left car- 
riage return, half-spacing, and keyboard features on 
previous models. 


NEW “Y AND E” FILE SYSTEM 
Reporting two years of experimenting and planning 
by their system engineers, with a view toward increas- 
ing the speed of filing and finding, and making their 





NEW “‘¥ 


AND E” FILE 


filing equipment more flexible and efficient, the Yaw- 
man and Erbe Manufacturing Company of Rochester, 
N. Y., announces a new direct vision filing system. Its 
organization is said to be unique, permitting the com- 
bination of alphabetical, subject, and geographical 
classifications under one master index, all in one place. 

Triangular celluloid tabs formed at an angle of forty- 
five degrees make it easy to read from any angle the 
notations they carry. The guides are placed in a logical 
arrangement. The system, it is said, can be expanded 
at any point. It is available for use in both vertical 
and card files, and dealers are receiving a variety of 
sales helps to introduce it. 

hs sijiiitinas 
NEW GOLD SHEAFFER LINE 

The new Sheaffer chased gold pen and pencil line 
is made of radite—a material much used for the manu- 
facture of writing instruments, and a material well 
received, as it has a pleasant feel to the hand of the 
writer. The gold is used for the upper end of the pen 
or pencil. It is not a mere shell construction, however, 
for it is reénforced from inside with metal. This elimi- 
nates the possibility of denting. The gold end of the 
pen or pencil slips down on the barrel to make a per- 
fectly flush fit. Inquiries may be addressed to W. A. 
Sheaffer Pen Company. For‘: Madison, Iowa. 

———_>—__—_ 
NEW FOUR-INCH LEAD AUTOPOINTS 

The Autopoint Company of Chicago announces a new 
line of pencils which take four-inch lead. The pen- 
cils are made with octagonal barrels such as are used 
in the manufacture of the standard Autopoint pencil. 
Barrel and writing tip are molded of Bakelite. An 
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eraser of standard size is contained in a head of silvo- 
nite. Model No. 3 is made without a clip; No. 4 has a 
beveled clip with underslung ball attached to the eraser 
head—a new style. 

The pencil without a clip may be ordered with an 
ornamental cap fitting over the eraser by specifying 
No. 3A. With clip and cap it is listed as No. 4A. These 
models may be had with heavy gold plating. Without 
clip, the number is 3AG; with clip, 4AG. 

Though made for four-inch leads, the pencils will 
take considerably shorter lengths also. 

The company reports that the popularity achieved 
by the “70” line of pencils produced in 1936 has in- 
duced them to offer these pencils also with gold plat- 
ing. The full length models are called No. 71GP (with- 
out clip) and No. 72GP (with ball clip). No. ZIXGP 
represents the short length, or vest pocket pencil, with- 
out clip; No. Z2ZGP is the short pencil with a ball clip. 

All of the Autopoint pencils have barrels and writ- 
ing tips of Bakelite molded in solid maroon, green, red, 
blue, or black, and in mottled orange, green, or maroon. 
The cap covering the eraser is of tear-drop design, fur- 
nished in silvonite or black with beaded trim. 

sccuinnaliiininieds 
P-50 PIN STAPLER BY NEVA-CLOG 

A newly designed stapling pliers offered by Neva-Clog 
Products, Inc., Bridgeport, Conn., delivers a pin instead 
of a staple of the usual type. The pin is flat, with two 





NEW NEVA-CLOG PIN STAPLER 


bends in it to keep it from sliding out of position when 
set. It looks much like a staple of the regular kind, 
straightened without quite removing the kinks where 
it was originally bent. The pin is easy to remove. It 
comes in strips of 105 staples, which are inserted in the 
machine. The manufacturer declares that the use of 
this fastener in mail is not objected to by the govern- 
ment. 

The finish of the tool is satin nickel. Stapling depth 
is two inches. A circular describing it is available, and 
may be requested of the manufacturer. 

~~. 
SIMPLIFIED LITHO-ENGRAVING PROCESS 

A new process by means of which creative skill may 
be applied in the production of art work and lettering 
to be reproduced from a litho offset press plate with- 
out photography is said to be in use. The process is 
one that calls for special knowledge. It is said to les- 
sen the necessity for type composition, preparation of 
perfect proofs, photographing, and developing. The 
need for a wide variety of fonts of type is reduced, as 
is the number of times letters must be reproduced, ac- 








cording to the distributor, who describes the process as 
speedy, economical, and labor-saving. Inquiries may 
be addressed to Bagge & Associates, P. O. Box 1405, 
Cleveland, Ohio. 

ines 
NEW HANSON SCALES FOR HEAVY DUTY 


Three new scales for heavy duty are offered by Han- 
son Scale Company, 525 North Ada street, Chicago, Ill. 
They are respectively No. 1577 for parcel post items, No. 
1585, for articles to be sent by express, and No. 1500 for 
freight. The parcel post scale is graduated by separate 
ounces up to seventy pounds. It computes parcel post 
rates for all zones. Rates are indicated in red; gradua- 
tions and pounds in black against a white background. 
The scale for express is graduated by half pounds to a 
total of one hundred pounds; the freight scale regis- 
ters a total of two hundred and fifty pounds by pounds. 

The construction of the scales is such as to eliminate 
beams and weights. No mechanical attention is called 





HANSON PARCEL POST SCALE 
NO. 1577 


for; oiling is not necessary. The scales are light enough 
to be moved about readily. Heavy sheet steel is used 
for the case. Parts are extra heavy and machined 
carefully. Specially tempered Swedish steel springs 
are used; and after being assembled by hand, the scales 
are tested with official weights. A screw is provided 
by means of which the indicator may be set at zero. 

The parcel scale is six inches high, ten inches in 
width, sixteen and a half inches in length. The plat- 
form is fourteen and three-quarters inches by ten. The 
eight-inch dial is protected by a triple strength glass, 
set in a chrome plated bezel. Olive green is the finish 
for the base; the platform is japanned black. 

The scales are packed one to a carton, shipping 
weight twenty-one pounds. A circular describing them 
and other scales made by the company is available. 
Of particular interest is the inclusion in this circular 
of domestic postal rates as revised in March, 1937. The 
circular is described elsewhere in this issue. 

2 
ACE CLIPPER STAPLING PLIERS 


The Ace Clipper stapling pliers, made by the Ace 
Fastener Corporation, 3415 North Ashland avenue, Chi- 
cago, are a new tool designed after a period of three 
years of development, according to the manufacturer. 
Thirteen ounces in weight, six and seven-eighths of 
an inch long, it is so constructed that most of the 
weight is in the hand of the user. The jaw opens thir- 
teen thirty-seconds of an inch; the throat is two and 
one half inches deep. A patented telescoping spring per- 
mits it to receive a load of 210 staples. The pliers are 
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made throughout of hardened steel construction. No 
screws are used; rivets hold it together. The finish is 
a triple plate: copper, nickel, and chromium. It is de- 
scribed as jamproof and foolproof. 

A box of five thousand staples is supplied with the 
machine. These staples are also new, and are called 








ere 
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THE ACE CLIPPER STAPLER 


Undulated Clipper staples, for they are made with 
waves in them. Two kinks in the head of each, on 
opposite sides, produce what amounts to a third di- 
mension in them: the head has width in two direc- 
tions. Made of specially alloyed wire of higher than 
average tensile strength, the new staple is said to be 
unusual for its holding power, its penetration, and its 
resistance to buckling. A circular printed in orange 
and black, full of explanatory matter and merchandis- 
ing appeal, has been prepared, with a space on which 
the dealer’s imprint may be put. 

—__>__—_- 


NEW IBM TIME REGISTER 


A new device for registering the time of arrival and 
departure of messengers, employees, visitors, etc., at 
offices and other places is the Autograph time register 





I. B. M. AUTOGRAPHIC REGISTER 


made by the International Business Machines Corpora- 
tion, 270 Broadway, New York. It operates on alter- 
nating current. Compact and simple in appearance, it 
consists of a mechanism for imprinting on a strip of 
paper the time which anyone desires to record with his 
name. When a key is pressed, the day, hour, and min- 
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ute are stamped on the left margin of the paper tape. 
The tape moves so the printed portion is aligned with 
the aperture through which the person registering may 
write. The aperture cover moves aside; the person 
signs, and checks one of the columns at the right to in- 
dicate “In” or “Out.” 

The inked ribbon used in the device is of an endless 
type, driven by a roller having a felt surface, held tight 
by a spring. The register itself measures nineteen and 
a half inches in overall length, six and a quarter inches 
in height at the back, and five and a half inches in 
height at the front. The width is ten and a quarter 
inches. Rubber rests provide a support which will pro- 
tect the surface of a desk or counter on which it is 
used. The shipping weight is about thirty pounds. 

see ate 
NATIONAL WORK SHEETS 

In its last “What’s New With National” mailing, the 
National Blank Book Company of Holyoke, Mass., an- 
nounces “New Eye-Ease Work Sheets, Side Punched 
Analysis Pads.” These are made of a green-white Ham- 
mermill bond paper, substance 20. It is suitable for pen 
or pencil, and is said to reduce considerably the glare 
usually characteristic of sheets used for this purpose. 
A new size is available, eleven by twenty-four and a 
quarter, in three new rulings: 5418, 5421, and 5425. 

The new work sheets are pen-ruled in brown and 
green. Money columns are unit-ruled. There are forty 
crosslines, with footing space, every fifth line heavy. 
There are three cross lines above, and two through the 
box heading. On the eleven inch side there are seven 
holes punched, spaced to fit the National seven-ring 
binder. The sixteen and three-eighths and the twenty- 
four and a quarter inch sheets are perforated for easy 
folding or tearing. 

Pads are made up in fifty-sheet sizes, padded on the 
eleven-inch side so they may be folded without break- 
ing. A tan cover of pressboard is provided for the top, 
and the back is of chip board. The binding edge is 
reénforced with a green cloth strip. Ten pads come 
in a box. 

eo 
STEEL OFFICE CHAIRS BY G-W 


The Globe-Wernicke Co., Cincinnati, Ohio, has 
brought out several new steel office chairs in attractive 
modern designs. They are a result of a conscious plan 
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to achieve comfort, efficiency, and economy. Of sturdy 
but light weight construction, they come in finishes 
and upholstery which will be appropriate with other 
office equipment and furnishings. 

The Universal may be had with curved arms, as 
shown, or with no arms; with a swivel base or with 
legs. The Comfit swivei chair has a specially shaped 
seat and resilient back. The Artweld is offered with 
Square arms, or with no arms, and with legs or with 
a swivel base. All three models may be ordered with 
soft roller-bearing rubber casters. 

- aa Yor, ah ai 
NEW BATES PERFORATOR 
A new Bates product being offered to dealers is the 


Bates perforator, made by The Bates Manufacturing 
Company, Orange, N. J. Made of heavy gauge steel 





BATES PERFORATOR 


throughout, it is said to be very easy to operate, as it 
employs a powerful lever action. Between the lever 
and the end of the punch it actuates, a hardened steel 
ball serves to minimize friction. An adjustable gauge 
is incorporated in the device, directly in the line of 
vision. It is easy to set for different widths of paper, 
and it locks itself in place in the positions most com- 
monly used. The punches and dies are of properly 
heat-treated steel, ground to insure the easy cutting 
of clean holes, whether in one or many sheets. The 





THREE NEW STEEL OFFICE CHAIRS BY GLOBE-WERNICKE.—Left to right: the “Universal,” the 
“Comfit,” and the “Art weld.” 
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waste container, a compartment of ample proportions, 
is so constructed as to preclude distortion through the 
accumulation of slugs. The base is very narrow, re- 
quiring a minimum of space. Mounting holes are pro- 
vided in the back, out of the way. Descriptive circu- 
lars may be had on request, from the manufacturer. 
> 
FULTON EDUCATIONAL RUBBER TYPE 


Aimed at the child consumer, a new rubber type set 
is being distributed by the Fulton Specialty Company, 
200 Ffth avenue, New York. It is called the Educational 
Rubber Type Outfit, and is made to retail at a popu- 
lar price. The sets are said to be useful for producing 
personal cards, puppet show tickets, tags, labels, and 
greeting cards designed by juvenile artists. Seven sizes 
are available, numbered respectively 0, 1, 2, 3, 4, 5, and 
6. Prices vary as to the sizes and quantities of type, 
and accessories included. The type is described as deep- 
cut, of live red rubber. A Fulton Dri-Quick stamp pad, 
inked with washable ink, tweezers, and a type stick 
accompany all sets. Full particulars will be supplied 
by the company upon request. 

—_—__—_- 
NEW GREIST TABLE LAMP 


A new lamp for desk or study table is offered by the 
Greist Manufacturing Company, New Haven, Conn. It 
is built to qualify under the Illuminating Engineering 
Society standards, and is considered by the manufac- 
turer to be an innovation. Constructed with a rigid 








GREIST TABLE LAMP NO. 195 


arm thirteen inches long, it can be adjusted to any 
point within its swing. A substantially made clamp is 
provided to attach it; the clamp is padded to prevent 
damage to desk or table edge. The standard rises 
seventeen and a half inches. The width of the shade 
is nineteen inches. An unbreakable plastic luminaire 
affords a diffused, non-glaring light. The finish of the 
lamp is two-tone statuary bronze, with genuine silver- 
plated trim. Two sizes are available, model No. 195, 
shown here, and an end table model. 
SS 
NEW HIGH POINT POSTURE CHAIR 

The High Point Bending & Chair Company, Siler 
City, N. C., announces a new posture chair to the trade, 
No. 7814. It comes in mahogany or pecan walnut fin- 
ish, and may be had in quartered oak under the desig- 
nation No. 7804. The back rises above the seat fifteen 
and a half inches. The seat is fifteen and three quar- 
ters of an inch wide and fifteen inches deep. Made 
of wood throughout, in lines that follow modern prin- 
ciples as to correct posture, this chair has a leather 
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bumper that goes all the way around the seat. A 
chair like the one shown, with a leather upholstered 
back, may be ordered by specifying No. 7714; No. 7914 





HIGH POINT POSTURE 
CHAIR NO. 7814 


has a leather cushioned back, studded, and No. 7414 is 
like the one illustrated, except that the seat is uphol- 
stered. 
a 
TELL CITY DESKS—NO. 5000 SERIES 


The T5000 series of desks, with turned legs, made by 
the Tell City Desk Company, Tell City, Ind., announced 
in Office Appliances for April, is followed by a No. 5000 
series, made in full quartered oak or combination wal- 
nut. The designs formerly offered under the head of 
the twenty-four hundred and twenty-five hundred 
lines have been given a new dress, the result being 
the No. 5000 series, made with shaper cut pulls, scrolled 





TELL CITY DESK NO. 5160 


arch drawer, and pin tumbler lock. This desk is char- 
acterized by straight lines. 

For the oak desks, quartered Indiana oak is used 
for all exposed parts. The walnut models have 
genuine walnut tops, panels, and drawer fronts. Other 
exterior parts are of selected red gum. The top of 
either model is of five-ply construction, with a core of 
chestnut in narrow strips, tongue-and-groove. Panels 
are three-ply. Posts are ferruled with brass, and have 
steel gliders. Drawers are dove-tailed front and back, 
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of beech sides and ends, with three-ply bottoms, framed 
in and blocked. They move on side runners. A silent 
locking device is controlled by the center drawer. 

When specifically ordered, the desk will be supplied 
with cast brass pulls at extra cost. It may be had also 
in mahogany finish on order. 

<—— 
MARKWELL RX46 STAPLING PLIERS 


The Markwell Manufacturing Company, Inc., 200 
Hudson street, New York, now offers the trade a new 
stapling plier, the RX46. Trim and compact in appear- 


MARKWELL RX46 STAPLER 








ance, it is said to be sturdy enough to stand hard use. 
It will be distributed only through authorized Mark- 
well dealers. Two sizes of Markwell patented staples 
may be used with the RX46, the RX, measuring three 
sixteenths of an inch, and the RXD, five sixteenths 
Inquiries from dealers are invited by the manufacturer. 
~~ 
NEW MOISTENER BY WEEKS 


A new moistener cup and sponge, said to incorporate 
a number of new features, is being distributed by the 
Frank A. Weeks Manufacturing Company, 311 Broad- 
way, New York, N. Y. Amber in color, with fluted sides, 
it is offered at a very low cost price. 
_— ——_—_ 
OFFSET DUPLICATOR 


The Offset Duplicator Corporation, 28 West 23rd 
street, New York, offers the trade a new spirit dupli- 
cator, which is protected by patents. The device looks 
like a flat bed duplicator, but incorporates rotary prin- 





PATENTED OFFSET DUPLICATOR 


ciples, it is said. A flexible metal bed receives the copy, 
holding it in the frame between two rollers which are 
operated by a handle on the carriage. A rubber-cov- 
ered roller is supplied to provide moistening of copy 
sheets. It is fed by a felt immersed in a gravity-feed 
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tank, containing an auxiliary compartment which 
holds a constant fluid supply. An overhead supple- 
mentary reservoir is equipped with a means of gov- 
erning the flow; through it the operator may prime 
the machine quickly or limit the amount to what is 
needed for the best results. Tank, reservoir, feed guide, 
and copy tray are all removable. 

Two hundred and fifty copies ranging up to legal 
size can be run in twelve minutes. A forward and back- 
ward movement operates the device. The copy sheet 
is moistened, imprinted, and automatically raised in 
the air to the hand of the operator on the forward 
movement. When the carriage returns to the starting 
and registering point, there is no contact between the 
rollers and the master copy. 

Finished in black crackle enamel, with runner guards, 
paper tray, and feed guide in chromium, and upper 
part of tank and reservoir supports in dull white it is 
an attractive-looking machine. 

=F 


MAGNET-O-SIGN CHANGEABLE BULLETINS AND 
KITS 


Louis Melind Company, 362 West Chicago avenue, 
Chicago, Ill., have just announced their sole distribu- 





MAGNET-O-SIGN KIT 


torship of a new type of changeable sign possessing a 
novel feature: the letters used adhere to any back- 
ground of iron or steel because they are molded of 
plastic in which magnets are placed. The backgrounds 
need not be bare metal. Backgrounds furnished are 
covered with lacquer in black and silver. The magnetic 
letters and symbols have an advantage also in storage: 
they do not shift about in the box provided for them, 
for it is metal-lined. 

Letters and backgrounds of various sizes and styles 
are available. Circulars describing the Magnet-O-Sign 
kits indicate that considerable thought has gone into 
organizing the idea for market. There are offerings 
specifically for bakeries, millinery and dress shops, shoe 
shops, men’s furnishings shops, bars, restaurants, fur- 
niture stores, optical establishments, and specialty 
shops. These kits have been prepared with due con- 
sideration for the specific vocabulary involved; i. e., 
the number of particular letters likely to be needed 
varies. If additional letters are desired, they will be 
supplied. Backgrounds of unusual shapes may also be 
ordered. 

Signs made with the Magnet-O-Sign kits are attrac- 
tive, affording possibilities of great variation and are 
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economical to maintain, easy to keep clean, and sub- 
ject to ready changing. The three-dimensional letters 
offer a modern effect; the designs of the letters are 
also modern, though not extreme. Layouts can readily 
be made in formal style or in any degree of originality 
that suits the designer’s whim. 

Kits are available for bulletin boards, announcement 
boards, card and sign holders, and other display fix- 
tures. There are tall stands to be used on the floor, 
and smaller ones for tables or counters, frames for 
walls, and tags to fasten directly on goods. A new cir- 
cular is in preparation, to be issued by the Louis Melind 
Company in the near future. 

~—_ 
TEACHER'S DESK NO. 1026 PT BY WELLS 


Wells Manufacturing Company, makers of office fur- 
niture and specialties, Laurel, Miss., announces that 





WELLS NO. 1026 PT DESK 


their teacher’s desk No. 1026 PT is finding a favorable 
reception among office furniture dealers who have a 
market for a moderately priced forty-two inch desk. 
The depth of the top is twenty-six inches; it is built 
up of selected oak, fifteen sixteenths of an inch thick, 
faced with quartered white oak. Panels are of quar- 


tered oak. The finish may be light oak or school 
brown. Ordered without the book rail, it is specified 
as desk No. 1026PT. 


> 


WIRE DESK TRAY BY WORCESTER 


The Worcester Wire Novelty Company, Inc., 2635 
Boston street, Baltimore, Md., is manufacturing a pat- 








WORCESTER “ACCESSO” TRAY 


ented wire desk tray called the Accesso. It is designed 
so as to be readily accessible from any point, each side 
being shaped with a cut-out. 

Extra heavy wire, electrically welded, is used in 
manufacturing the trays produced by this firm. They 
are re-tinned after being welded. Ball feet of rubber 
protect desk and counter surfaces by raising the tray 
half an inch. Three styles are offered: single wire desk 
trays, deep wire desk trays, and build-up wire desk 
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trays, which permit stacking to any desired height. 
The “deep” trays are for papers of legal size. 
——_—~<>__—_ 
DATES-TO-BE-REMEMBERED—BY NASCON 


Nascon Service, Inc., 60 East 42 street, New York, 
producer of the AT-A-GLANCE line of calendar books 
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NASCON DATE RECORD BOOK 


and memo cases now offers the trade a new item: 
“DATES-TO-BE-REMEMBERED,” a book for personal 
memoranda of birthdays and other anniversaries, dates 
for payment of insurance premiums, taxes, etc. Legal 
and public holidays are listed. The birthday gem and 
flower for each month, and the appropriate gift for 
each wedding anniversary are cited. Wire bound and 
refillable, it is of the perpetual style, suitable for year- 
round distribution. 
—_—_—_—_. 


PHON-O-LOG IMPROVED 


Phon-O-Log is now offered in stamped metal, with 
black and silver trim. The capacity has been increased. 
The eighteen index cards now offer room for fifty per 
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IMPROVED PHON-O-LOG 


cent more names than the device held formerly. An 
attractive display box containing a dozen Phon-O- 
Logs is provided by the manufacturer, and a silver foil 
counter card has just been developed to hold an actual 
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working sample. Inquiries may be addressed to Asso- 
ciated Patents Corporation, 788 Mission street, San 
Francisco, Cal. The company reports a good demand 
for the device in the South African market, where they 
are represented by Suttner & Company, Johannesburg, 
and in London, England, where The Accessories Mar- 
keting Company handles it. The reception in the 
United States is also said to be very favorable. 
—_—_——g>—___——_ 

MAROWITZ FILE FOLDERS AND ENVELOPES 

Arthur Marowitz, 1106 Garfield building, Los Angeles, 
Calif., has received a patent on the “Shur-Lock” file 





























MAROWITZ FILE POCKET.—tThe punched holes near 
the bottom edge of the pocket serve to reveal docu- 
ments left in the pocket accidentally. 


folders or pockets which embody utility and con- 
venience. The illustration shows windows inserted in 
the body of the file pocket through which the presence 
of papers remaining accidentally in the jacket will be 
revealed. 

The upper edge of the file pocket is died out to pro- 
vide space for the guide designations. This also facili- 
tates finding papers, as the contents of following pock- 
ets are also revealed. 

Mr. Marowitz has received American and Canadian 
patents on his invention, and is now organizing for 


manufacture. 
—_——<——__—_ 


RESERVOIR FOUNTAIN PEN 


A fountain pen now being distributed is the product 
of the Reservoir Pen Company, 20 West Jackson boule- 
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RESERVOIR PEN SET 


vard, Chicago. It is called the Reservoir fountain pen, 
and is offered with a base—bases being available with 
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sockets for separate pens or combinations of two—or 
with a cap. Pens for desk sets have tapered ends. 
Bases are chrome plated in satin finish. 

The design of the pen is said to involve a new 
principle, through which air is forced out of the reser- 
voir and ink is drawn in. The pen point can be used 
turned over for fine work. The instrument is said to 
be effective for making carbon copies also. 

Desk set pens may be had with a twenty-four inch 
chain of bright metal attached. Bases are available 
bearing metal racks in which cards or small circulars 
may be displayed. Such bases may be cemented in 
place on counters for use by the public. When it is 
desired they can be removed without damage by fol- 
lowing instructions of the manufacturer. 

inttiaegatiiabilinti 


NEW OFFICE DESKS AND CHAIRS BY TROY 


The Troy Sunshade Company, Troy, Ohio, has entered 
the field of office furniture and equipment. For five 
years the manufacturer of chrome plated metal furni- 
ture in modern lines, supplying tables, chairs, and di- 
vans, the company now offers a complete line of metal 
desks with chrome fittings: standard size office desks 
and tables, secretary desks, and typewriter desks. 

The desks are finished in crackle enamel, and fitted 
with chrome legs, handles, and trim. Chairs offered 





TROY METAL OFFICE DESK 


for executives and secretaries are equipped with the 
Bassick Flotilt tilting arrangement. A large variety 
is offered in color effects; the company indicates the 
ability to supply any treatment an office may require. 
A new catalogue has been issued, and the firm will 
send it, together with the terms of dealer arrange- 
ments, on application. It is the desire of the company 
to confine the line to the office appliance dealer. 
—_<>———_ 


ALLEN-WALES TAKES NEW CHICAGO OFFICE 


Scheduled for the first of May, when this issue will 
be in the hands of readers, is the removal of the Allen- 
Wales Adding Machine Corporation branch office in 
Chicago from 437 South Dearborn street to 209 West 
Jackson boulevard. A. J. Bolles, Chicago manager, re- 
ports that the new quarters, formerly occupied by the 
Addressograph and Multigraph agencies, provide his 
organization with double the amount of space formerly 
occupied. A five year lease has been taken covering 
space both on the first and second floors as well as a 
balcony above the first floor. The staff has been in- 
creased until it now numbers eight men. Manager 
Bolles expects to add more men within the next few 
months. 
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KOCH BROS. HOLDS GRAND OPENING 

Flanked by the entire staff of the organization, Wil- 
liam Koch and B. J. Bristoll, president and vice-presi- 
dent respectively were hosts to hundreds of visitors 
at the grand opening of Koch Brothers new store at 
Des Moines, Iowa, during the week of April 12. 

The grand opening was held in conjunction with the 
pioneer company’s forty-eighth anniversary and in- 
cluded the holding of open house during the entire 
week. 

When the doors of the new store opened on April 12 
the visitors, including some forty odd manufacturer’s 
representatives, were greeted by the official hostess, 
Miss Marie Kjar. This young lady no sooner welcomed 
each arrival than the visitor was taken in tow by Mr. 
Bristoll—"B. J.”—to his hundreds of friends in the 
industry. Mr. Bristoll’s hearty welcome and fine hos- 
pitality told the sincerity with which everyone con- 
nected with the establishment took advantage of the 
big occasion to make every visitor feel at home. 

Personally supervised tours through the store and 
the printing plant were features of the celebration. 
In these inspections the visitors were taken “from 
cellar to garret” through the store and were led by 
members of the organization who pointed out the 
interesting and educational factors connected with 
the printing and bookbinding departments. This 
division of the business, by the way, has been con- 
siderably enlarged and occupies the entire second floor 
under the supervision of M. D. Thomas. 

All departments of the store have been completely 
modernized with new steel fixtures, indirect lighting 
with a beautiful maroon and moss and olive green 
background. Illuminated glass showcases are installed 
everywhere to save the time 
of the busy shopper. At- 
tractive window displays, 
arranged by Robert Frank, 
add to the general beauty of 
the store 


THE PRIDE OF DES MOINES! 
—The «aplendid new store of 
Kech Brothers, Des Moines, 
lowa, recently held a combined 
open house and celebration of 
it’s ferty-eighth anniversary. 
(Above) the store, which occu- 
ples an entire bleck in the 
thriving lowa city, and (he- 
low) some of the manufac- 
turer’s representatives and 
others in the industry who 
swarmed to Des Moines in time 
to attend the big event. 
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OFFICE 


The office furniture display is on the first floor of 
the new addition and includes as display material a 
completely-equipped office fitted with heavy carpeting, 
artistic wall hangings and an impressive suite of fur- 
niture shining beneath the installed floodlights. 

The esteem in which the company is held in the 
industry was exemplified by the wealth of flowers sent 
in on the occasion of the celebration. These, arriving 
from every part of the country, were followed by letters 
and telegrams of congratulations which literally 
swamped the business offices of the firm. 

The enlarged store is located in the entire block of 
the northeast corner of Grand avenue and Fourth 
street which Koch Bros., purchased last year. Actual 
construction and modernization began last October 
and was ended in time for the celebration and grand 
opening in April. 

Among the executives and representatives of many 
manufacturing firms which took part in the big event 
were: 

George C. Brainard, president, General Fireproofing 
Company, and Mrs. Brainard; E. Lysle Nelson, district 
manager, General Fireproofing Company; Ed. Men- 
denhall, McMillan Book Company; John Krueger, F. 
S. Webster Company; Oscar Hug, F. S. Webster Com- 
pany; Matt Dillon, Associated Stationers Supply Com- 
pany; C. W. Shaw, Minnesota Mining & Engineering 
Company; M. V. Follin, B. L. Marble Chair Company; 
B. L. Beeler, Stein Brothers Manufacturing Company; 
F. F. Ball, Western States Envelope Company; A. H. 
Krohne, American Lead Pencil Company; Ed. L. Little, 
Wabash Cabinet Company; Harry Tehan, Charles M. 


Higgins & Company; Al. Nordstrom, Smead Manufac- 
turing Company; 


Mr. Huber, Weber Costello Company; 
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KOCH BROS.” NEW STORE.—Here are three views of this 

fine old Des Moines, Iowa, firm’s new establishment which 

recently was the scene of a forty-eighth birthday celebration 

and business equipment show. Hundreds of Des Moines resi- 

dents visited the store during the celebration from April 12 

to 17 and forty-three manufacturers’ representatives called 
in to congratulate the executives of the firm. 


Fred Schaeffer, Sanford Manufacturing Company; C. 
H. Ling, Durham Manufacturing Company; T. F. 
Rentz, Johnson Chair Company; C. W. Straubel, Gen- 
eral Fireproofing Company; Carl Kauffman, Parrot 
Speed Fastener Company; John Dunham, Cosby-Worth 
Company; Gene Mitchell, Trussell Manufacturing 
Company; A. A. Bullock, Gunn Furniture Company; 
Frank Moller, Greater American Stencil Company; A. 
W. Welch, Dennison Manufacturing Company; Jimmie 
Slagle, General Fireproofing Company; D. A. Mac- 
Dougall, Stationers Loose Leaf Company; Ed Cooper, 
Boorum & Pease Company; W. B. Bohard, Eberhard 
Faber Pencil Company; Ed Conlan, Rockwell-Barnes 
Company; Heinie Sengbusch, Sengbusch Self-Closing 
Inkstand Company; Bill Boyd, Acco Products, Inc.; 
Clarence Erickson, Diebold Safe & Lock Company; 
Barker Rudolph, General Fireproofing Company; Mr. 
Eichmeyer, Terry Penfiller Company; Parle Cooley, 
Bates Manufacturing Company; Nick Carter, Bickett 
Rubber Company; Bob Valleau, Sight Light Corpora- 
tion; Ray Nelson, W. A. Sheaffer Pen Company; Mr. 
Mitchell, (Gene’s son) Trussell Manufacturing Com- 
pany; Mr. Campbell, Kirsch Manufacturing Company; 
E. H. Roberts, Western States Envelope Company. 
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SCHOOLEY COMPANY HOLDS OPEN HOUSE 


April 12, 13, and 14, the Schooley Printing & Station- 
ery Company held open house and a business show at 
their new building, Fifteenth and Walnut, to celebrate 
their forty-fourth year in business in Kansas City. 
Their business is one of the largest and one of the 
oldest, and the building the public was invited to in- 
spect one of the best of the kind in the Southwest. 

Arthur Schooley established a typewriter ribbon and 
carbon paper business in Kansas City in 1893—forty- 
four years ago; when bookkeeping was done by hand 
in ponderous bound volumes; when bookkeepers 
worked at high desks; when records were filed on wire 
hooks, or hidden in the recesses of roll top desks. 

Mr. Schooley was a man of vision as well as a prac- 
tical business man. He grasped every progressive 
movement as it came along and made it his own. For- 
ty-four years of constant changes and improvements 
in methods and equipment, found him eager to keep 
pace with every advancement. 

In a few years the Schooley Company had added sta- 
tionery supplies, enlarged their trade and their profit. 
Step by step and day by day the business grew just as 
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HERE ARE THREE INTERIOR VIEWS OF THE NEW 
HOME OF THE SCHOOLEY PRINTING & STATIONERY 
COMPANY OF KANSAS CITY WHERE OFFICIALS OF THE 
FIRM ENTERTAINED MORE THAN 1,000 VISITORS DUR- 
ING ITS “OPEN HOUSE” ON APRIL 12, 13 AND 14.—(Top) 
Offices of the company’s personnel. (Center) Second floor, 
showing office desks and equipment. (Lower) First floor, 
containing stationery supplies and showing floral offerings 
from manufacturers and from local stationery and office 
supply dealers. 
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Kansas City was growing into a great metropolis. At in- 
tervals Mr. Schooley changed, expanded and enlarged 
his business, and soon made the second addition. 

In a few years another step was taken by Schooley 
Company, which had now grown into a thriving busi- 
ness, and an important one in Kansas City. A complete 
line of office equipment, desks, files, etc., was added, 
making it one of the largest and best rounded busi- 
nesses of its kind in Kansas City. 

But the Schooley Company was not satisfied until 
they had completed a perfectly rounded business in 
their line, and they soon added a complete printing 
and lithographing plant. It was by now, as it is today, 
the largest and most complete establishment of its 
kind in the southwest, and the name was also enlarged 
to the Schooley Printing & Stationery Company, and 
the personnel was also completed. 

The company has as their personnel: 

Arthur Schooley, President; Owen A. Teague, Vice 
President; Kellogg Smith, Treasurer, and J. D. Landes, 
Secretary. 

The majority of the Schooley employes have been 
with them from twenty to thirty years, making them 
one of the oldest in point of service, in their line. 





MILL ER-DAVIS BOOSTS 
SENGBUSCH.—In the window 
of the Miller-Davis Company 
store appeared this display 
which featured an advertise- 
ment of the Sengbusch Self- 
Closing Inkstand Company 
which ran in the current issue 
of Esquire. The window at- 
tracted much attention during 
the regional meeting at St. 
Paul. 


OFFICE APPLIANCES 


The first floor of their new home is devoted to sta- 
tionery supplies. All shelving and show cases have 
been eliminated. Full display windows extend along 
the Fifteenth street side and along the front on Wal- 
nut street, virtually creating one immense window of 
the entire first floor. 

The second floor is richly carpeted, and the venetian 
blinds give a pleasing effect. This floor contains all 
office equipment, complete and modern in every way. 
The firm is exclusive agent for this equipment, of the 
manufacturers from whom they first bought their sup- 
plies. Desks and equipment make a very attractive 
showing in this beautiful display room. The company’s 
offices are also on this floor, also desks for their sales- 
men. 

The third and fourth floors contain the most modern 
and complete printing and lithographing plants, hav- 
ing full daylight. The company is ready and able to 
handle any business or job, large or small, with the 
same type of intelligent service that has made their 
success what it is today. 

This up-to-date business conducted by an old line 
concern offers the utmost in quality of products, service 
and convenience to their customers. 


SHAW-WALKER EQUIPMENT IN USE IN THE 
LOS ANGELES MUNICIPAL GOVERNMENT OF- 
FICES.—In the picture is shown a number of 
Shaw-Walker Space-Saver guides being put to 
work in the Los Angeles Department of Water 
and Power. The installation of this equipment 
was supervised by Don Hillis of the Grimes- 
Stassforth Stationery Company of Los Angeles 
and was made necessary when electrical power 
was brought te the city from Boulder Dam. 
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DEALERS ADVISED OF NATIONAL STOLEN PROP- 
ERTY FILE BY AMERICAN WRITING 
MACHINE CoO. 


Henry Simler, president of the American Writing 
Machine Company, recently released a bulletin calling 
attention to the fact that a National Stolen Property 
File has been set up in Washington in the Federal 
Bureau of Investigation, United States Department of 
Justice. In order to make use of this service, dealers 
must provide exact data as to make, model, and serial 
number of stolen typewriters, adding machines, or 
other appliances that can be designated by such terms. 
The date the machine was stolen, and if possible the 
time, and a statement of the circumstances of the 
theft should also be supplied, so that the federal 
authorities can in turn supply it to police departments 
throughout the country. 

Stolen machines are interesting to the law not only 
for their own sakes. The possession of a stolen ma- 
chine may establish other important evidence affecting 
the possessor, such as the place and time a robbery was 
committed—which may involve other circumstances 
and persons. Stolen machines, Mr. Simler pointed 
out, are not, under this classification, those that have 
been taken away on a renting or deferred payment 
plan. They must be the objects of a larceny or bur- 
glary, as in the case of a machine taken from a car, 
store, or truck, by breaking in or entering illegally. 
He asked for reports of losses as far back as April 1, 
1936. Individuals interested in the recovery of goods 
stolen within the last year, marked with serial num- 
bers, would do well to report the circumstances to the 
Federal Bureau of Investigation. 

—_—_————. 


SHERMAN BECOMES PARTNER IN HUTCHINSON 
COMPANY 


Exemplifying a splendid achievement of attaining a 
partnership in his firm after only three years as an out- 
side salesman, the appointment of Charles F. Sherman 
as a partner in H. S. Hutchinson & Company, New Bed- 
ford, Mass., was announced last month. 

Mr. Sherman’s career with Hutchinson & Company 
began three years ago as an outside salesman selling 
Shaw-Walker equipment and supplies, Master-Craft 
loose leaf equipment, when the company after sixty- 
nine years as book and general stationery store ex- 
panded operations to include furniture, supplies, sys- 
tems and other commercial items. 

With the high prestige of the company, which is one 
of the oldest and best known in New England, Mr. 
Sherman, by his excellent work, has built up a record 
in keeping with the traditions of the seventy-two year 
old stationery house. His friends in the trade will be 
pleased to learn of his advancement. 

Under the new setup Mr. Sherman will continue to 
devote his time mainly to outside sales, spending four 
days of each week in the field and the remaining two 
in the store. He will be assisted by Elmer C. Cunning- 
ham, described by Mr. Sherman as steadily and rapidly 
forging to the front as a good “Shaw-Walker man.” 

—~<g>——__—- 
HORDER DIRECTORS AND OFFICERS RE-ELECTED 


According to a newspaper report dated April 22, all 
the officers and directors of Horder’s, Inc., Chicago, 
were re-elected at the annual meeting, held April 21. 
The officers are as follows: E. Y. Horder, president and 
founder; E. M. Stark, chairman of the board; H. G. 
Horder, treasurer: F. P. Seymour, vice-president and 
secretary; and W. J. Goodman, second vice-president. 
No other business was transacted at the meeting. 
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HOLLEY COMPLETES IMPROVEMENTS 
Involving a considerable sum of money and weeks 
of preparation, the L. W. Holley & Sons Company, 100 
East Grand avenue, Des Moines, Iowa, recently com- 
pleted extensive alterations and improvements in its 
store. 
The firm is housed in a modern concrete building 
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cently altered and improved store of the L. W. Holley & Sons 

Company, Des Moines, Iowa. The pictures show the firm’s 

office supply sales room and school supply sales room with 

Weis Manufacturing Company store equipment and sectional 
bookcases installed throughout. 


which is entirely fireproof. Although it is a three- 
story and basement structure the building is not suffi- 
ciently large enough for the company which main- 
tains additional warehouse space in another quarter. 

In the alterations just completed the company 
equipped its establishment throughout with Weis sec- 
tional store equipment and sectional bookcases as 
shown in the accompanying illustrations. 

The business is one of the pioneer firms of Iowa, hav- 
ing been established in 1899 by L. W. Holley who is still 
alive at the age of eighty-seven years. The firm is 
conducted by members of the same family and is now 
under the management of C. C. Holley. 


——a>—__—_ 
JOHNSON PUBLISHES NEW CATALOGUE 
Well bound in a red and black cover and containing 
interesting illustrations on all of its eighty pages, a 
new catalogue, listed as the No. 100, has recently been 
published and issued to the trade by the Johnson Chair 
.Company, 4401 West North avenue, Chicago, Ill. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 

offices of this journal their headquarters. The staff at the main office, 20 North Wacker Drive, Chicago, 

and the staff at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd 

St. and Park Ave., New York, will be happy to be of any possible service. While the facilities at New York 
are not so many as at Chicago, there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mr. Vincent Jackson 


United States manufacturers traveling to London are cordially invited to call . 

upon Vincent Jackson at 22 St. Andrew street, Holborn Circus, London EC4. 

Mr. Jackson’s association with the trade and his contacts with its organiza- 

tions afford him information valuable to those desiring to cultivate the Brit- 

ish market. In subscription matters, O. Viborg-Larsen, Dalforet 16, Copen- 

hagen, Denmark, is the authorized representative of Office Appliances in the 
British Isles. 





March 1, 1937. 

The great event in the Trade this past month has of 
course been the Ladies Night of the Office Appliances 
Trades Association. I remember the first one of some 
three years ago, an enjoyable but modest function com- 
pared with the one just held. This event has grown in 
popularity and with the increasing numbers it has been 
possible to do bigger things. 

The social arrangements were in the hands of Mr 
Edgar Smith (Block & Anderson Ltd.) the immediate 
past chairman. “Edgar,” however, had more to do than 
organize it, as, to everyone’s surprise and disappoint- 
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BLACK AND WHITE DOES NO JUSTICE TO 
THE STILES’ PROGRAM, WHICH WAS IN 
DARK BLUE AND SILVER 


ment, this year’s chairman, Mr. Harry Stiles, “went 
sick” on the morning of the event. So “E. S.” presided, 
supported by Mrs. Harry Stiles. 

Everything was first class. The cover of the pro- 
grammes, produced in blue on silver, showed an out- 


line of an L. C. Smith machine, with “O.A.T.A.—Ladies 
Night—Grosvenor House Park Lane, 20th March 1937” 
cleverly allocated to the actual typewriter keys. This, 
by the way, was an idea contributed by Mrs. Edgar 
Smith. It is customary for the programme to pay a 
compliment to the chairman's particular business. 

About 350 guests sat down to an excellent dinner, 
interposed by one or two cabaret items. After the 
Loyal Toast, the Chairman proposed the Toast of “The 
Ladies” which was simply and effectively replied to by 
Mrs. N. W. Mawle. Towards the end of the dinner each 
lady was presented with a very fine silk cushion and 
each gentleman—with a wine bill! 

After dinner and retirement to another room, tables 
were cleared and dancing commenced. It was jolly and 
informal, not too crowded. A further series of excellent 
cabaret items was interposed with dance numbers. I 
think all of us went home having thoroughly enjoyed a 
happy social evening, vowing to come to the next. 

In last month’s letter I quite forgot to mention the 
pleasurable surprise of meeting Mr. Theodore T. Mal- 
leson, Foreign Sales Director of Royal Typewriters. I 
was visiting the few office appliance stands at the 
British Industries Fair when I ran into my friend, Mr. 
A. W. Thomas of Royal fame, and with him was Mr. 
Malleson. I had often heard of this gentleman so that 
it was very nice to meet him and shake his hand. I 
gathered that Mr. Malleson is always travelling round 
the world and will probably go on travelling until he 
reaches the Last Port. 

I don’t think I have seen mention anywhere of the 
appointment of Mr. P. E. Allen as a director of the 
Dictaphone Co. Ltd. Mr. Allen has been with the 
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Dictaphone Company for twenty-one years and Sales 
Manager for the last six years. His directorship is an 
appreciation of his valuable services by the directors, 
Mr. Thomas and Mr. William and Mr. James Dixon. 
Good luck, Mr. Allen. 

From time to time I receive house magazines—good, 
bad, and indifferent. One came this week which at- 
tracted my attention because of its cheerful cover. Al- 
though our climate has not supported the fact, it is 
spring, and a charmingly coloured scene with daffodils 
growing by a stream struck the right note. I refer to 
the Comptometer News—and this was number one issue 
of volume two (I regret I have not seen previous issues). 
It’s well printed, with news, photographs and humour- 
ous illustrations affecting the Comptometer organiza- 
tion throughout Great Britain. «I don’t know who the 





BRONZE GIVEN MR. MAWLE BY 
THE ASSOCIATION OF IMPERIAL 
TYPEWRITER AGENTS AS A 
TOKEN OF ESTEEM 
editor is but I suspect the influence of that lively per- 
sonality, Mr. H. C. Davidson, with, no doubt, the con- 
nivance of the “impossible” Mr. Cargill! 

I am indebted to Mr. Fred Barlow, the Honorary Sec- 
retary of the Association of Imperial Typewriter Agents 
for the following news paragraph: 

“The luncheon held at the Dorchester Hotel fol- 
lowing on the annual dinner of the A. I. T. A. on 

Saturday, February 27th, 1937, was the occasion of 
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the very happy recognition of the services rendered 

by Mr. N. W. R. Mawle to British typewriters in 

general and the Imperial Typewriter Agents in par- 
ticular. 

“This recognition took the form of the presenta- 
tion of a refectory table fitted with a canteen of 
cutlery and a bronze. 

“In the unavoidable absence of the chairman 
(Col. W. H. Barrell) through illness, the chair was 
occupied by the new vice-chairman, Mr. W. H. 
Preece. The presentation was made on behalf of 
the Association by Mr. Bernard Lowthrop. 

“The Parent Company was represented by Mr. 
A. Pateman, general manager and director, Mr. R. 
M. Evans, director, and Messrs. A. Blatchley, W. E. 
Hutchins and H. C. de Raeve.” 

As readers already know, Mr. Mawle, who was sales 
manager for Imperial Typewriters, is now managing di- 
rector of British Typewriters Ltd. These people, I hear, 
are doing very well with the new “baby” Empire type- 
writer, a very compact portable-—VEJ 

i 
NORWEGIAN OFFICE MACHINE DEALERS MEET 


The annual meeting of Kontormaskin Forhandler- 
nes Forening, the Office Machine Dealers Association, 
Norway, was held in March at Oslo, under the leader- 
ship of Sophus Noreger, president, director of S. Gar- 
mann Clausen A/S, Karl Johansgate 21 IV, Oslo. The 
report on the condition of the association indicated 
that it has been growing, the past year having been 
marked by the joining of several well known firms. 
The development of the organization necessitated the 
employing of a special secretary, and Anthon Busch, 
an attorney, was appointed. 

A decision was reached by the association to hold an 
office equipment exposition this year. It will take place 
in the Odd Fellows Building, centrally located in Oslo, 
and will continue for the ten days following August 27. 

Officers reelected were Sophus Noreger, president, 
C. H. Blauenfeldt and Rolf Simonsen, members of the 
board, and Frithjof Jebsen, auditor. Mr. Blauenfeldt 
is the director of the Remington Typewriter Company, 
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Oslo; Mr. Simonsen is the assistant director of the firm 
Alf G. Johnsen, A/S. Mr. Jebsen is owner of the firm 
A/S Griiner & Jebsen. The director of Dag Bentzen & 
Co. A/S, Dag Bentzen, was elected as an alternate 
member of the board. Nic. Freuchen, director of Kar- 
dex A/S, who served on the board for the last nine 
years, was relieved from further duty on the board at 
his request. Following the meeting a dinner was served. 
sail teeesteans 
G. A. GJESSING, OSLO, NORWAY, REPORTS 
PROGRESS 
The firm G. A. Gjessing & Company, A/S, Oslo, Nor- 
way, agent for several United States manufacturers, 
including Joseph Dixon Crucible Company and Carters’ 
Ink Company, for Norway and some other countries, 
has taken over the sole general representation for 





A. GJES- 
SING & COMPANY, A/S, OSLO, NORWAY, GENERAL 


NEW TYPEWRITER DEPARTMENT OF G. 


NORWAY FOR OLYMPIA (AEG) 


TYPEWRITERS 


AGENCY FOR 


Norway for the German Olympia typewriter, made by 
Allgemeine Electrische Gesellschaft. A report recently 
issued states that considerable success has already been 
achieved with the machine. The business has been 
enlarged to include a separate department for office 
machinery, in which in addition to the Olympia type- 
writer, the products of the Victor Adding Machine 
Company will be handled as soon as arrangements are 
completed. The firm does not contemplate handling 
any other machines. 

During the early part of April Mr. Gjessing made 
one of his frequent business trips in the interest of 
United States firms he represents, visiting Denmark 
and Sweden, and Germany, where he attended the 
world conference on merchandising practices. Subse- 
quently he went to Belgium and the Netherlands, 
where he is interested in the sale of Carter’s and 
Dixon’s products. A sub-office was established in Am- 
sterdam on this trip, to cover both of the low coun- 
tries. Mr. Gjessing reports very satisfactory develop- 
ments, crediting them to the efficiency of his agent 
there who regularly covers both countries. He is cor- 
responding with several American manufacturers with 
a view to enlarging the services he is offering there 

——>— _ 
REED & REED, GUAYAQUIL, RESTORE NEGOCIOS 

Negocios, a monthly publication for the business man 
of Ecuador, suspended publication during January and 
February. Reed & Reed, the publishers, Guayaquil 
dealers in office supplies and equipment, received so 
many protests from the readers who had learned to 
look for the publication, a journal printed on pages 
about five and a half by eight and a half inches, that 
they resumed publishing it. 

The March issue contains an editorial on the social 
security law established by the government of Ecuador, 
an article on “Time, the Basic Factor of Costs” illus- 
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trated by diagrams, a page for the executive employee 
dealing with principles of business practice and offer- 
ing suggestions of value to the ambitious worker. Two 
familiar names appear in advertisements: Shaw- 
Walker, maker of file cabinets built, in Spanish, like a 
“rascacielos,” and International, manufacturer of auto- 
matic registers and other business machines. 
—~<———_—- 

NATIONAL CASH REGISTER ADDRESS CHANGED 

The Overseas Department of The National Cash Reg- 
ister Company, Ltd., formerly of Victoria House, South- 
ampton Row, London, W. C. l. has moved to the new 
building occupied by the company at Marylebone. Mail 
for G. A. Marshall, vice-president Overseas, E. F. Jones, 
comptroller, or for the London Overseas Department 
should be addressed accordingly. The following form 
may be used: The Overseas Department, The National 
Cash Register Company, 206-216 Marylebone Road, 
London, N. W. 1. England. 

an 
LARS J. NIELSEN TWENTY-FIVE YEARS IN OFFICE 
EQUIPMENT INDUSTRY 

The first of March this year was the twenty-fifth an- 
niversary in the office equipment business for Lars J. 
Nielsen, manager of the firm Kontrollmaskiner A/S, 
Oslo, of the office equipment organization of S. Gar- 
mann Clausen A/S. 

Starting his business career in the wholesale cloth- 
ing trade, Mr. Nielsen spent eight years in this type of 
merchandising. Then he became a salesman for S. 
Garmann Clausen A/S, Bergen. Competent, intelligent, 
and industrious, he made his way by degrees to a bet- 
ter position in the firm. In May, 1917, he became man- 
ager of the branch just opened in Oslo, where he per- 
formed all his duties efficiently for several years. 
When the S. Garmann Clausen A/S firm moved head- 
quarters from Bergen to Oslo, Mr. Nielsen and the di- 
rector of the firm, Sophus Noreger, established a special 
firm as partners, Kontrollmaskiner A/S. This firm 
holds the general agency for Oslo of the Todd Com- 
pany. 

Recognized as an able businessman by many friends, 
Mr. Nielsen was remembered by many of them on the 
occasion of the anniversary. 





WATSON’S TYPEWRITERS LTD., SCOTTISH DEALER 

OF VISIBLE WRITING MACHINE COMPANY, LTD., 

LONDON, AND ROYAL TYPEWRITER REPRESENTA- 
TIVE FOR THE BRITISH ISLES 


ccteniigree 
INVENTIONS AT PARIS FAIR 
Methodes (Paris) announced the annual displays in 
connection with the Paris Fair of 1936. Under office 
devices was listed machines complimentary to type- 
writers, and adding and calculating machines. 
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GUEST BOOK 


R. H. Sprague, secretary, The Weis Manufacturing 
Company, Monroe, Mich., affixed his signature to the 
Guest Book on April 3. In Chicago for a day of doing 
nothing in particular but to follow his inclinations. 
We have often wished for the privilege of doing that 
very thing. To amble about. Look in the shop windows. 
Observe the people hurrying hither and yon. In short, 
doing just nothing the whole day. But in the few 
minutes which Mr. Sprague was inclined to devote to 
us, he gave a most interesting story. It is reported in 
“Here and There” in this number. It’s about an oil well. 
Now, if R. H. Sprague had suggested a few months ago 
that we join him in a little speculative investment in 
an oil well, we would doubtless have said—well, about 
what any reader would have said when approached 
with a similar proposition. And thereby have lost an 
opportunity. 


Lennis Baker, owner and manager of The Baker 
Company, Lubbock, Texas, was a visitor and Guest 
Book signer on April 5. He was in Chicago on business 
accompanied by the sales manager of his firm, S. H. 
Becker. Because of a full schedule of activities else- 
where in Chicago, Mr. Becker was not able to call in 
person, a regretted circumstance. 

Founded only six or seven years ago, The Baker Com- 
pany has a record of rapid and vigorous growth. Origi- 
nally its operations were confined to printing but were 
soon extended to include commercial stationery and 
more recently office furniture and office machines. A 
separate store has been established which concentrates 
exclusively on these lines. 

The trip in process when Mr. Baker called was the 
first he has made to the home offices of the manufac- 
turers and distributors whose lines his firm handles. 
Leaving Lubbock on April 3, he and his sales manager 
made their first stop at the offices of the Carpenter 
Paper Company in Oklahoma City. On the fifth they 
arrived in Chicago and paid a visit to Associated Sta- 
tioners Supply Company, Speed-O-Print Corporation, 
and the Wilson-Jones Company. According to their 
schedule the next call was at the plant of The General 
Fireproofing Company in Youngstown, Ohio. Then on 
to Remington Rand, Inc. in Buffalo and the Victor Safe 
& Equipment Company, North Tonawanda, N. Y. Three 
days were spent in New York City before a swing 
south to High Point, N. C. A stop at the factory of the 
Imperial Desk Company, Evansville, Indiana, and 
another pause to pick up mail at the Carpenter Paper 
Company in Oklahoma City returned the travelers to 
Lubbock on April 19, if their itinerary prepared before 
leaving home was maintained. 


Mr. Baker’s enterprise and enthusiasm are stimulat- 
ing. From our brief visit stems a desire for further con- 
versation, which geographical location may require 
carrying on by correspondence. 


George B. Wray, New York, N. Y., came in to see our 
new quarters April 7, having a few calls to make in 
Chicago, and one planned for Joliet on his way to 
Jasper, Ind. He reported that all the factories he rep- 
resents are humming with business, deliveries good. 
His considerable experience in both the production and 
distribution of office furniture gives weight to his 
opinion. He represents several well-known manufac- 
turers of office furniture. 


Ira Cole, vice-president and sales manager of Mittag 
& Volger, Inc., Park Ridge, N. J., made a red letter day 
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on our calendar by his first call upon us. And affixing 
his signature to the Guest Book, in earlier volumes of 
which are recorded the names of Frank Mittag and 
A. H. Barkerding, previous officials of the company, 
and Paul Divver and Mel Mundell of the company’s 
sales organization, all of whom have passed away. With 
Mr. Cole was C. W. Allen of the Chicago office, the son 
of good Bert Allen, so long manager of the Chicago 
branch, who responded to telephone invitation and 
joined the group in an interesting conversation about 
the development of the carbon paper business and the 
difference in selling technique of the early days and 
now. Although only in middle life, Mr. Cole is probably 
dean of the carbon paper business. Starting with the 
company at fourteen for his first employment, he has 
been steadily on the job for forty-two years, accumu- 
lating knowledge of every divison of the business. Since 
taking up the sales management of the company, he 
has established personal contact with most all of its 
outlets. And to minimize travel time has made use of 
the planes. His experience has made him a strong 
advocate of the air lines. 


Dan Hansen of Carlson Brothers, Moline, IIl., signed 
the guest book April 13. He was accompanied by C. W. 
Allen of Carter & Allen who had called with Ira Cole 
of Mittag & Volger earlier in the day. Carter & Allen 
are Mittag & Volger representatives and Carlson 
Brothers sell the Mittag & Volger line of ribbons and 
carbons. Mr. Hansen, a former governor of the sixth 
district N.S.A. was returning from the district’s annual 
meeting held on the twelfth in Milwaukee. 


Herb Morgan and Harry Prescott of the Associated 
Stationers Supply Company, Chicago, were guests on 
April 14. They stopped in between regional meetings 
of the National Stationers Association and were full 
of optimism and energy. 


Charles P. Garvin, general manager, National Sta- 
tioners Association, in Chicago on April 14 for pre- 
liminary arrangements for the September N. S. A. 
annual convention, looked in on us bright and early 
on the morning of the 15th and gave us the pleasure 
of an hour’s visit before setting out for the regional 
N.S. A. meeting held in Cincinnati on April 16 and 17. 
Mr. Garvin was highly gratified over the success of 
the regional meetings at Waco, Santa Fe, Seattle, Los 
Angeles, San Francisco, Kansas City and St. Paul, 
which he attributed to the enthusiastic codperation of 
the members, several of whom made valuable addresses 
to the groups, the stimulating talks of President W. C. 
Clegg and the fine contribution by troupers “Ted” 
Caswell, sales manager of the F. S. Webster Company; 
Ed. Little, sales manager of the Wabash Cabinet Com- 
pany; and Harry Tehan, sales manager, Charles M. 
Higgins & Company, admitting some contribution of 
his own. 


Mr. Garvin’s good cheer gave us a fine start of the 
day and left us with the impression that like “coming 
events (which) cast their shadows before” trade trou- 
bles (ever disturbing enough) are not always as big 
upon arrival as their preceding “shadows” indicate. 
Talking them over and exchanging views of ways and 
means to make the best of changing circumstance 
creates preparedness. It is even so. 


C. J. Schubert, Jr., manufacturers’ representative on 
the Pacific Coast with headquarters in Los Angeles, 
signed the guest book on April 15. Although his home 
territory is from Denver west, he had just arrived in 
Chicago from the East. Inquiry revealed that he had 
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left Los Angeles on February 24, spending the several 
intervening weeks visiting the home offices of the firms 
he represents and taking in the Wholesale Stationers 
Association Convention in Washington, D. C., March 
8, 9, and 10. During his travels he was constantly on 
the alert for any new lines for which agencies were 
available in his territory. His interest centers on filing 
cabinets, office lamps, and smokers’ equipment in the 
medium and low priced brackets. Although he has 
not been exactly idle since he left Los Angeles, Mr. 
Schubert expressed himself as being anxious to get 
back home and “start doing some work again.” 

F. H. Caswell of the F. S. Webster Company, Cam- 
bridge, Mass., looked in upon us on April 15. In Chicago 
for a conference with the company’s local manager, 
after a swing around the big circle of the regional 
meetings, taking the train that night for the Cincinnati 
meeting the next day. It was Ted Caswell’s first experi- 
ence as a trouper. And his first visit to California. 
Reports of the meetings are elsewhere in this number 
with reference to Ted’s good work along the way. A 
conversation with Ted as we have before recorded, 
stimulates our determination to keep step and tempo 
with the times and with the group which is carrying 
the banners of the office equipment industry to greater 
heights. 

Mr. Wilfrid Shewell of the research and development 
department of Morland & Impey Ltd., Birmingham, 
England, complimented us with a call on April the 
nineteenth. The particular object of his trip to this 
Side being to exhibit to certain manufacturers three 
Morland & Impey patented inventions relating to loose 
leaf and machine bookkeeping, report of which was 
made in the February issue. The Morland & Impey 
enterprise, said to be the largest loose leaf business in 
Europe, was built around the Kalamazoo loose leaf 
binder, the foreign rights for which were purchased 
thirty-one years ago. The contact having been made 
through Office Appliances, we had a special interest in 
Mr. Shewell’s visit. He arrived February 22 and is 
booked for return on May 26. On May 3 he will be 
joined by Mrs. Shewell for the last three weeks of his 
stay, when they will visit Philadelphia, Washington and 
other eastern cities. Mr. Shewell spent three days in 
Chicago with opportunity between appointments to 
view the city a bit, in which he observed many changes, 
as he did in other places visited, since his first trip to 
this side sixteen years ago. It is interesting to observe 
that the business built around the Kalamazoo system 
by the English company is greater than that achieved 
by the U. S. company from which the manufacturing 
rights were purchased. While the principal subject of 
our conversation was naturally related to the business 
upon which Mr. Shewell came, it was pleasant to ram- 
ble off at times about the “Lake Poets,” the mid-Victor- 
ian group of artists and writers and Cheyne Walk in 
Chelsea, which once bore the imprints of the feet of 
dour Thomas Carlyle, George Eliot, James McNeill, Jos- 
eph Mallord, William Turner and a number of others 
who secured enduring fame. All of which may appear 
to have nothing at all to do with business. But does. 

A. J. (Tony) Markelz, of the Book Shop, Joliet, IIl., 
and secretary of the Illinois Booksellers Stationers 
Association paused just long enough to sign the Guest 
Book on April 20. He presented us with a copy of the 
program of the Illinois convention to be held in Rock- 
ford May 11 and 12. 


Marcus Harwitz, general manager, Regal Typewriter 
Company, New York, looked in upon us on April 21 
for a view of the new quarters which he considers an 
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improvement over the old and to see the Chicago river 
at its best (or its worst) from the office window which 
discloses a couple of blocks length of that remarkable 
stream. Mr. Harwitz had come to Chicago on what he 
was given to understand was a special commission con- 
cerning things requiring his presence. And so it turned 
out to be. But something quite different from what he 
had in mind. Elsewhere in this number is the story 
of a special meeting of the Chicago Typewriter Dealers 
Association called in compliment to Mr. Harwitz, in 
appreciation of his fine codperation with dealers. The 
event was timed in connection with Mr. Harwitz’ com- 
pletion of his twenty-fifth year with the Royal Type- 
writer Company, of which the Regal Company is an 
affiliate. In commemoration of which Mr. Harwitz has 
a fine memento in the form of a beautiful watch suit- 
ably inscribed. The surprise at the Chicago meeting 
was complete. And Marcus, hitherto able to maintain 
his positions, had to fall back under a bombardment 
of friendly observations and some fine tokens of the 
good will in which he is held. By the time of the call 
upon us, at which Mr. Wilfrid Shewell of Birmingham, 
England, was present, Marcus had recovered his com- 
posure. When he showed us the watch presented to 
him by Mr. Faustmann of the Royal Typewriter Com- 
pany, Mr. Shewell displayed an inscribed timepiece 
presented to him by Morland & Impey, Ltd., upon the 
completion of his twenty-five years with that company 
last year. A pleasant coincident that led to interesting 
conversations about the developments of the loose leaf 
business and the rebuilt typewriter business. 

Mr. A. L. Stanton of Stanton Bros., Ltd., Dunedin, 
N. Z., called upon us on April 21. He arrived on the fif- 
teenth from London and is leaving for San Francisco 
on the twenty-seventh. In this limited time he is ac- 
quainting himself as far as possible with the business 
practice here, meeting manufacturers of lines for which 
the company acts as distributor and making contacts 
with other manufacturers for their agencies. The com- 
pany’s business is built around office supplies, desk ac- 
cessories and other stationery items. Mr. Stanton left 
Wellington, N. Z. on January 12 on three weeks’ sail 
direct to England through the Panama Canal. He vis- 
ited the British Industries Fair and the fair at Leipzig. 
In his three days in Chicago, Mr. Stanton made the 
most of his time. He was able to call upon a number 
of companies. We regret that he could not have had 
a look at some of the cultural and educational institu- 
tions of the city. And travel some of the streets from 
which its beauty is disclosed. And it would have been 
a pleasure to have had longer conversation about his 
own interesting country, which Mr. Stanton admits is 
one of the choice spots of the world. 

a a 
MISS CUSHMAN FLIES TO CHICAGO 

Miss Rose Cushman, secretary to Charles P. Garvin, 
general manager of The National Stationers Associa- 
tion, came from Washington on the thirteenth to bring 
the General Manager some records required for a meet- 
ing on the following day. And because of limited time 
made the trip on the newly established non-stop air 
service from Washington to Chicago. Time: three 
hours and fifty-five minutes. Conditions “just fine,” 
said Miss Cushman. “Only one or two little rough spots, 
which weren’t a bit more uncomfortable than occa- 
sional shake-ups on the fast train service from Wash- 
ington to New York.” 

Having been secretary to Mr. Garvin through the 
years of his general mangership of N.S. A. (and prior) 
dispatch is one of the characteristics of Miss Cush- 
man’s business technique. 
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MACARONI BOX GOES TO MUSEUM 

An old macaroni box filled with an arrangement of 
wheels, rubber bands, meat skewers and staples was 
formally presented March 31 to Dr. Charles G. Abbot, 
Secretary of the Smithsonian Institution, to be added 
to the most cherished objects in the collections of the 
U. S. National Museum. 

The presentation was made to Dr. Abbot by the fam- 
ily of the late Dorr E. Felt, the inventor, and repre- 





DR. CHARLES G. ABBOTT, SECRETARY OF THE 
SMITHSONIAN INSTITUTE, IS SHOWN ACCEPTING 
THE “MACARONI BOX"—THE ORIGINAL MODEL OF 
THE COMPTOMETER, PRESENTED BY MRS. KOCH, 
DAUGHTER OF THE LATE DORR E. FELT, INVEN- 
TOR. RAYMOND J. KOCH IS SHOWN AT CENTER. 


sentatives of the Felt and Tarrant Manufacturing 
Company of Chicago. 

This scarred and weathered old macaroni box was 
designed and constructed fifty-two years ago by the 
young Chicago mechanic who was destined to solve 
the problem of producing a practical, key-driven, mul- 
tiple-order calculating machine. 

It was on Thanksgiving Day, 1884, that Mr. Felt be- 


NATIONAL PEN INSPECTION WEEK 
RETURNS MAY 24 TO 29.—Launched 
against a background of increas'ng suc- 
cess for three years, the 1937 Naticnal 
Pen Inspection Week promotion prom- 
isxes to top all past campaigns of the 
kind sponsored by The W. A. Sheaffer 
Pen Company. The company name does 
not appear in the promotion—it is done 
for all pens in the dealers’ interest. 
Fifty-nine radio stations broadcasting 
almost daily, and rational four-color 
premium position pages in nationally- 
known magazines, and in color newspa- 
pers, are combining to force this annual 
promotion to new heights. Sponsored 
by Sheaffer but not attached to the 
Sheaffer name, every detail of the plan 
has been developed to the point where 
a dealer needs do liittle more than say 
he wants to put on the promotion and 
all the equipment to put it on arrives in 
a package. Display material, instruc- 
tions, free mat service, all are sent. 
Bearing a large portion of the cost, 
Sheaffer offers a colorful window trim 
directing National Pen Inspection Week 
advertising to the dealer's store—the 
display shown at right) mentioning no 
specific pen make, and avai'a! le to deal- 
ers at less than cost. 
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gan work on this crude wooden model. Most of the 
material was such as he was able to gather from neigh- 
borhood merchants. The “macaroni box” served as 
the case and frame of the machine. 

Naturally, this crude expression of his idea was far 
from his vision of a perfect calculating machine, not- 
withstanding the fact that, imperfect and unoperable 
as it was, it nevertheless embodied the underlying prin- 
ciples that characterize the finished product known 
today as the “Comptometer.” As the original prototype 
of the “Comptometer,” it constitutes a significant ob- 
ject in the history of American invention. 

Two years later, in the fall of 1886, Felt had com- 
pleted a sturdy workable machine. 

By September of 1887 eight finished machines were 
built. One of the first of these produced came to the 
actuary’s office of the U. S. Treasury in Washington. 
After long service it was transferred to the National 
Museum, as was also another very early model for- 
merly used by the U. S. Geological Survey. To these the 
Felt and Tarrant Manufacturing Company has added 
newer models from time to time. The addition of the 
macaroni box model makes the collection quite com- 
plete. The presentation of the original model is ap- 
proximately on the fiftieth anniversary of the earliest 
commercial production of the machine. 

The possibility of mechanical calculation had been 
recognized for centuries. The earliest known calcu- 
lating machine, actuated by wheels and using nine 
digits and cipher, was made in 1642 by Blaise Pascal, 
French mystic and mathematician. 

To make the seventeenth century philosopher's con- 
trivance into a key-operated mechanism required three 
centuries. It was easy enough to turn a wheel by 
pressing a key; but a key can be pressed so rapidly 
that the speeds involved in advancing the numerous 
wheels, the carrying action and other movable parts, 
are so high that the early calculating machines gave 
results that were mere jumbles. 

Since a wheel, once started turning, tends to keep 
on turning until it is stopped, either gradually by fric- 
tion or by more abrupt means, it is necessary for all 
the wheels to be stopped absolutely at the end of the 
key stroke, or they would be carried beyond their 
proper position and introduce inaccuracies. 

This was the great problem attacked by Mr. Felt—a 
problem handed down through the centuries. Its solu- 
tion finally came with his invention of means for car- 
rying “tens” to higher orders by a light and positive 
mechanism under adequate control. 
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ZELLERS TO AID IN SALVATION ARMY DRIVE 

John A. Zellers, vice-president of Remington Rand, 
Inc., 315 Fourth avenue, New York City, last month 
accepted appointment as chairman of the office equip- 
ment and supplies division of the Salvation Army’s 








JOHN A. ZELLERS 


campaign to raise $600,000 to meet 1937-1938 operating 
deficits of its fifty-seven welfare units in Greater New 
York. The campaign opened April 6 with a meeting 
and pageant at the Army’s Centennial Memorial Audi- 
torium, 120 West Fourteenth street. 

The appointment was announced at headquarters of 
the Citizens Appeal for the Army, 46 Cedar street, by 
Chalmers Wood, executive chairman. 

—~——— 
IBM PROMOTES LAMOTTE 


Thomas J. Watson, president of International Busi- 
ness Machines Corporation, last month announced the 
promotion of L. Howell LaMotte, divisional manager, to 
take full charge of all the company’s business with the 
federal government in all parts of the United States. 
He will also have general charge of all IBM business 
with state, county and city governments, and will coép- 
erate in handling foreign government accounts. He 
will serve as liaison representative between all divi- 
sions of the company and the United States Govern- 
ment, and will have the final authority on all con- 
tracts between his company and the government, the 
announcement stated. 

Mr. LaMotte will make his headquarters in Wash- 
ington, D. C., where he will direct and supervise the 
service performed by the numerous large installations 
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of IBM electric bookkeeping and accounting machines 
in the various federal departments and bureaus, and 
will also continue to collaborate with government offi- 
cials in maintaining the extensive Social Security in- 
stallation in Baltimore. 

The new position, it was stated, is one of the most 
important in scope and responsibility ever intrusted by 
the company to an individual. 


> - — 
NIAGARA OPENS PLANT NO. 3 


Marking another step in the steady and rapid growth 
of the organization, the Niagara Duplicator Company 
opened its Plant No. 3 at 124-128 Main street, San Fran- 
cisco, on April 15. The new plant, which is a four- 
floor modern structure, is in the heart of the industrial 
district of the Bay City within easy access of all trans- 
portation facilities and will be occupied solely by the 
Niagara company. According to officials of the com- 
pany, Plant No. 3 will be utilized exclusively for ex- 
ecutive offices and the manufacture of supplies, while 
Plant No. 1, at 5815 Third street, San Francisco, will 
continue the manufacture of all machines and acces- 
sories, and Plant No. 2, at 37 Little West Twelfth street, 
New York City, will be maintained for the purpose of 
warehousing and assembling products for eastern dis- 
tribution. 

Earl A. Froning, who was recently appointed divi- 
sional sales manager for the Atlantic Coast states, last 
month journeyed from San Francisco to New York 
where he will take active charge of distribution at the 
plant in the latter city. 


— 
GREIST SEES LAMP SALE INCREASES 


Curves on sales charts in the lighting industry have 
taken sharp drops in past years during periods of ex- 
tended daylight. From a recent survey made by the 
Greist Manufacturing Company, New Haven, Conn., 
manufacturers of portable lighting equipment, the 
spring and summer of 1937 will mark a radical depar- 
ture from that decided seasonal aspect. 

The first and most pronounced effect of this swing, 
according to officials of the company, will be felt in 
the commercial markets where the economy of im- 
proved lighting is more obvious. This prediction is 
borne out by disclosed plans of many corporations 
throughout the country to install new lighting equip- 
ment during the summer months, it was said. 
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FOUR VIEWS OF THE NEW OFFICES OF THE IMPERIAL 
DESK COMPANY, EVANSVILLE, IND.—From top to bottom: 
The impressive private office of President Gilbert H. Bosse. 
2: Private office of Secretary-Treasurer Norman A. Gerth. 
3: The factory display room and, 4: The general offices. 


IMPERIAL DESK COMPANY MOVES INTO 
MODERN OFFICES 


“Him that makes shoes go barefoot himself .. .” 

This quaint language of Burton’s “Anatomy of 
Melancholy” might well be applied to the office furni- 
ture industry, because it is a common fault of manu- 
facturers and dealers to sell beautiful new desks to 
others, but to neglect completely the appearance of 
their own places of business. 

No charge of self-neglect can be brought against the 
Imperial Desk Company, of Evansville, Ind., because 
this organization has handsomely furnished its new 
offices, recently built at a cost of $10,000. 

Dealers who have visited the new offices of the Im- 
perial Desk Company are highly enthusiastic in de- 
scribing them as one of the outstanding show spots of 
the office furniture industry. All the interior walls are 
beautifully paneled in wood, those of the general offices 
in walnut and lauan, and those of the private offices in 
crotch-figured two-tone wainut. An unusual modern 
design has been applied to the walls, with horizontal 
strips of chrome-plated metal and wedge-shaped in- 
serts of contrasting wood. Floors are of rubber tile, 
and ceilings of molded celatex tile. Modernistic light- 
ing fixtures have been used throughout, with white 
Venetian blinds at all windows. 

The general office is laid out for maximum efficiency, 
with good-looking Imperial desks of walnut for all 
bookkeepers, stenographers and accountants. 

Particularly noteworthy are the furnishings of the 
private offices. The office of Gilbert H. Bosse, presi- 
dent, is equipped with pieces from the Imperial Tem- 
perdesk group, which is built of Masonite Tempered 
Presdwood, with stainless steel bases and wide 
chromium drawer pulls. The Imperial No. 2700 grade, 
a modern series in fine walnut, is used in the office of 
Norman A. Gerth, secretary and treasurer. The floors 
of both private offices are covered with block rubber 
tile arranged in beautiful geometric patterns. 

Adjoining the offices of the Imperial Desk Company 
is the new display room, which provides more than 
1,500 square feet of floor space for samples of the Im- 
perial line of office and home desks. 


<> —_—_ 


PHILLIPS PROCESS COMPANY IN NEW HOME 


Forced by a continually growing demand for its prod- 
ucts which necessitated the acquisition of more space 
and better facilities for handling merchandise, the 
Phillips Process Company, Inc., formerly of 82 St. Paul 
street, Rochester, N. Y., moved recently to 194 Mill 
street, where the firm has doubled its former manu- 
facturing space and has added enough additional 
equipment including coating, grinding and cutting ma- 
chinery, to double its production. 

According to L. A. Phillips, president of the company, 
the modern two-story building in which the firm is 
now housed is an ideal setup for this type of business. 
Two of the principal features which Mr. Phillips 
stressed as decided improvements are a supply of cen- 
tral steam from the local public utility company and a 
separate building on the same lot which can be utilized 
for ink mixing and grinding. 

The company features Hectograph and Record car- 
bon and ribbons, upon which Mr. Phillips has personally 
spent several years of research and development work. 
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CURRENT CORPORATION STATEMENTS 

Directors of the Addressograph-Multigraph Corpora- 
tion, Cleveland, reported net profit of $1,319,886, or $1.75 
a share, for the year ended Dec. 31, 1936, as compared 
to $829,755, or $1.11 a share, for the previous year. 
Joseph E. Rodgers, president, reported it was the best 
financial showing since 1930, with an increase of almost 
twenty-four per cent in shipments and a gain of fifty- 
nine per cent in net profits over 1935, in the face of 
higher wages, heavier taxes, and other increased oper- 
ating costs. On the basis of the first quarter earnings 
of 1937, Rodgers predicted an even better showing for 
the present year. First quarter earnings in 1937 were 
estimated to show a substantial improvement over the 
corresponding 1936 period, being reported as the largest 
first quarter in the company’s history for orders, with 
a gain of fifty-four per cent over 1936 period. Net profit 
for the quarter will exceed $475,000, it is understood.— 
AK 

. > . 

The International Business Machines Corporation re- 
ports January and February of this year as being the 
best two months in the history of the organization from 
an earnings standpoint. The statement, issued by 
President Thomas J. Watson, at the annual stockhold- 
ers’ meeting, declared that despite wage increases, 
higher taxes and material cost without price increases, 
1936 earnings were the largest for any year in the his- 
tory of the company. 

. . «© 

Domestic sales of The National Cash Register Com- 
pany in March totaled $2,657,500, against $1,737,350 in 
the like 1936 month, a gain of 52.9 per cent. Domestic 
sales for the first quarter totaled $7,766,825, against 
$5,154,400 for the like 1936 period, a gain of 50.6 
per cent. 

The company said a substantial volume was influ- 
enced by announcement of a price raise effective April 
1. The March increase, therefore, probably will be 
reflected adversely in April and May, when domestic 
orders normally reach a peak for the first six months. 
(Chicago Journal of Commerce, April 3, 1937.) 


The Parker Pen Company, Jamesville, Wis., manu- 
facturer of fountain pens, mechanical pencils and ink, 
reports net profits for 1936 of $621,494.02, equal to $3.20 
per share on the outstanding common stock, as com- 
pared to $447,950.96, or $2.34 per share, for 1935. There 
is no preferred stock or bonded indebtedness. Divi- 
dends totaling $1.80 per share were paid to stockholders 
in 1936, as compared with 70c per share in 1935. In the 
company’s annual report to stockholders, Geo. S. Par- 
ker, chairman, points out that domestic sales of the 
parent company showed an increase of over 25% in 
1936 over 1935. Taxes were $199,390.00, equivalent to 
more than $1.00 per share of common stock outstand- 
ing, as against 1935 taxes of $128,283.86, or 67c per 
share. 

. > od 

The Scoville Manufacturing Company, Waterbury, 
Conn., today filed a registration statement under the 
securities act covering 174,473 shares of $25.00 par value 
capital stock, installment subscription receipts repre- 
senting as many of the shares of capital stock as are 
purchased in installments, and full and fractional 
share subscription rights to purchase the shares of 
capital stock, the securities and exchange commission 
announced. (Chicago Journal of Commerce, April 2, 
1937.) 


Net profits of the W. A. Sheaffer Pen Company after 
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providing for taxes and other reserves amounted to 
$651,048.58, according to the annual statement mailed 
to stockholders today. The statement covers the fiscal 
year ending February 28, 1937. This shows a gain over 
the net profit of $519,671.18 for the previous year. Earn- 
ings were $3.97 per share against $3.14 per share the 
previous year. Dividend payments to Common stock- 
holders during the fiscal year amounted to $3.25 per 
share. The $1.00 dividend normally payable on April 
15 was paid on February 26 plus an extra dividend of 
25c for the purpose of avoiding a portion of the un- 
distributed earning tax. Assets increased $278,434.74 
to $3,475,344.39. Current assets, after all reserve and 
charges, are given at $2,559,826.88. Current liabilities 
are $556,396.53 of which $206,575.98 is provision for 
taxes. Cash is shown at $895,443.94. 
———_>—_—_—— 


ARTHUR L. DAVIS MADE ADVERTISING MANAGER 
OF ADDRESSOGRAPH-MULTIGRAPH 

Arthur L. Davis, who joined the Addressograph Com- 
pany August 1, 1913, and continued in his activities 
when the Addressograph-Multigraph Corporation, 
Cleveland, Ohio, was formed, was appointed advertis- 
ing manager for the firm January 1, 1937, according 
to a recent announcement. 

Mr. Davis is a man with an excellent background, 
largely a product of the public school system, having 
gone from graded school to the West Aurora high 
school, and to the University of Michigan. He received 
a degree later at the George Washington University 
at Washington, D.C. For several years he served with 
the Bureau of Census at Washington, engaged in im- 
portant work. Subsequently he went to the Depart- 
ment of Justice, to serve in a legal capacity. Follow- 
ing this he entered the Postal Department, assisting 








ARTHUR L. DAVIS 


in organizing the administration of the Postal Savings 
Bank Law. When the Postal Savings Bank system was 
put into operation he was made assistant director. 

After joining the Addressograph Company, Mr. Davis 
was put in charge of the first Addressograph sales- 
men’s school, held August 1, 1913. In May, 1914, he 
was appointed Boston sales agent. In 1925 he was 
made Branch Manager in Chicago; in 1929 he returned 
to Boston as sales agent. 

At his appointment to his new post, Mr. Davis as- 
sumed full responsibility for the direction of all ad- 
vertising activity of the firm. 

More than twenty-three years of broad experience 
in all phases of the Addressograph-Multigraph busi- 
ness, including an understanding of the field prob- 
lems, and merchandising and advertising problems of 
his firm afford Mr. Davis ample qualifications to meet 
his duties effectively. 
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UEF APPOINTS NEW CHICAGO AND DETROIT 
MANAGERS 

The Chicago and Detroit branch offices of the Under- 
wood Elliott Fisher Company were recently placed in 
the hands of new managers appointed on April 1. 

The Chicago office is now under the management of 
H. T. McBrien who has served the company with dis- 
tinction and credit for the past eighteen years. During 





H. T. McBRIEN 


0. H. ZAUN 


this period his duties in New York, Boston and Detroit 
have included a variety of constructive activities in 
connection with sales problems. Naturally these tasks 
have brought him in close personal contact with a great 
number of men in the field. 

O. H. Zaun is the man promoted to the managership 
of the Detroit branch. He joined the company in 1921 
and, with the exception of one year during which he 
was ill, has worked for UEF in Boston, San Francisco 
and Portland, Ore. He has made many trips to various 
branch offices in connection with his special sales work 
and in 1935 was added to Typewriter Division Sales 
Manager Crewdson’s staff as sales field representative. 

Office Appliances takes pleasure in joining the entire 
UEF organization in “best wishes” to these men. 
SEVENTEEN STATES APPROVE GF PRODUCTS 


Seventeen of the thirty-six states having approved 
Social Security Laws report the use of General Fire- 
proofing Super-Filers, Card and other Files, Desks and 
Aluminum Chairs, either 100% or for a substantial por- 
tion of their requirements. 

The Super-Filer, indexed with the new Super-System 
and Roll Bearing Guides, has found particular favor 
in these Departments because of the savings which it 
effects in time, effort and floor space, and the 
mechanized preservation of records. In a number of 
cases, the Super-Filer drawers are serving as ledger 
trays, being easily removed from their cabinets where 
they serve well for references and then placed on post- 
ing stands and rolled directly to the machines for post- 
ing. This use is made possible by the unusual design of 
the drawer (actually a mechanized posting tray) and 
the ease with which it is removed from the suspensions 
and replaced. 

~>— 
GERTH CONCLUDES SOUTHERN TRIP 


N. A. Gerth, secretary-treasurer of the Imperial Desk 
Company at Evansville, Ind., has returned from an ex- 
tended southern and southwestern business trip, having 
attended The National Stationers Association meeting 
in New Orleans, La., and having visited in the state of 
Texas. Mr. Gerth reports business conditions fairly 
good at this time.—WBC 
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Seen and Heard 


in Southern California 


By Hobart W. Martin 
230 Avenue D, Redondo Beach, California 


ls the comparatively circumscribed area covered each 
month by your correspondent it is rather astonishing 
to encounter so many people from the Middle Western 
states. Many are here determined to stay, while others 
figure that if they don’t like it they can go back, but 
nine times out of ten or more, they decide to stay. 

We have been enjoying a cool spring, but the other 
day we caught a hot one, and even I, born and raised 
where it does get hot, felt the Los Angeles type of tor- 
ridity and sought the shade. Arriving home in Redondo 
Beach the cool wind from the ocean banished discom- 
fort and restored energy. So—when it does get warm 
here nobody who has the price of a round trip fare to 
the ocean need suffer. 

Crowds Visit One-Day Trade Show.—Ninety exhibits 
by well-known Los Angeles manufacturers, manufac- 
turers’ agents and dealers were presented for the at- 
tention of crowds of people at the Jonathan Club on 
April 15. This was the Tenth Annual Industrial Expo- 
sition, sponsored by the Purchasing Agents Association 
of Los Angeles. It was a one-day show, which officially 
opened at noon with a joint luncheon of the Optimists’ 
Club and the domestic trade committee of the Los An- 
geles Chamber of Commerce. 

Vierling Kersey, president of the club and superin- 
tendent of the Los Angeles schools, presided at the 
luncheon and introduced Dr. Thurston H. Ross of the 
University of Southern California, who discussed the 
question, “Have We Inflation or Prosperity?” 

In the evening a banquet was served at which about 
650 guests were present. This was the annual banquet 
of the Purchasing Agents’ Association and the Sales 
Managers’ Association of Los Angeles. Byron Hanna, 
president of the Chamber of Commerce, spoke on “The 
Path of Progress.” 

Secretary Baker of the Purchasing Agents Associa- 
tion and staff, who handled the details of the events 
above mentioned, are to be congratulated upon the 
success which attended their efforts. 

Addressograph-Multigraph Corporation demonstrated 
the new portable electric addressograph machine, and 
the new style “lok tab” light weight frames and plates. 
R. N. Fellows, general sales agent for Los Angeles and 
vicinity, and salesmen F. C. Duggan and W. C. Gross 
were present. 

Bostitch Western, Inc., of Los Angeles demonstrated 
stapling machines of many types and for all stapling 
purposes. Tackers were also shown. Manager C. E. 
Shanks and salesmen attended. 

Darnell Corporation, Ltd., demonstrated casters for 
all types of office furniture and other equipment. A. L. 
Foster, factory representative, was in charge. 

Dictaphone demonstrated the telecord—three ma- 
chines in one—for telephone recording, speech train- 
ing and conference recording. Standard machines and 
a new type of shaving machine completed the exhibit, 
which was demonstrated by E. J. Murphy, manager, A. 
W. Trimble, and others. 

The General Fireproofing Company, 1733 South Los 
Angeles street, showed metal desks, both of the pro- 
fessional and corporation types, trimmed in patent 

=<» turn to page 112, please 











MEETINGS—CONVENTIONS—DINNERS 


SMITH-CORONA BRANCH MANAGERS HOLD 
MEETING 

The forty-two branch managers of L. C. Smith & 
Corona Typewriters, Inc., were called into the home 
office at Syracuse, N. Y., for a meeting on Wednesday 
and Thursday, April 7 and 8, the purpose of which 
was to introduce the new Super-Speed L. C. Smith 
models. 

The meeting was opened by President Hurlbut W. 
Smith on Wednesday morning and an opportunity was 
given for all of the managers to shake hands with 
President Smith. 

The business sessions were conducted by Vice-Presi- 
dent J. B. McCormick. Nothing was said about the 
new Super-Speed models until after luncheon of the 
first day when the room was darkened and a picture 
of the Super-Speed L. C. Smith was thrown on a screen 
after which the front panels of illuminated shadow 
boxes were lowered, disclosing four Super-Speed type- 
writers. After the visiting managers had examined 
the new machines a talk was given by Carleton F. 
Brown, vice-president in charge of manufacturing, who 
discussed some manufacturing problems. 

One of the features of the Thursday morning session 
was a talking movie by Messrs. Borden and Busse on 
“How to Make a Sales Presentation Stay Presented.” 
This was followed by a discussion of the company’s 
advertising plans by R. L. Strobridge of the Newell- 
Emmett Advertising Agency of New York, after which 
Branch Sales Manager E. E. Hunter gave a demonstra- 
tion of the new features of the Super-Speed L. C. 
Smith. At the conclusion of this demonstration the 
meeting adjourned for luncheon. 

At the afternoon session Vice-President J. B. McCor- 
mick discussed a number of sales problems. 

At the conclusion of the business sessions President 
Smith invited all the managers together with home 
office executives to be his guests at a banquet at the 
Onondaga hotel. At 7 o’clock eighty-seven enjoyed the 
dinner and entertainment which went with it. Among 
the guests at the banquet was Harrington J. Humphrey, 
for many years manager of the New York branch of 
the company, who came to Syracuse to renew old ac- 
quaintances and talk of old times. 





IN THE LARGE PICTURE ARE SHOWN GUESTS OF PRESIDENT HURLBUT W. SMITH AT THE SUPER-SPEED BAN- 
QUET IN THE ONONDAGA HOTEL, SYRACUSE, ON APRIL 8, STAGED BY L. C. SMITH & CORONA TYPEWRITERS, INC. 
THE INSERT SHOWS THE MEN AT ONE OF THE MEETINGS WITH MR. SMITH FOURTH FROM THE LEFT IN THE 


TORONTO STATIONERS ELECT OFFICERS 


On March 18 the Commercial Stationers Association 
of Toronto closed another year of its regular activi- 
ties. The day marked the election of directors for the 
next twelve months, the appointment of new commit- 
tees and a pleasant closing session. 

The report presented by Retiring President A. W. 
McNaughton was of more than usual interest. Walter 
Stewart in reading his treasurer’s report gave a fine 
account of his stewardship and left good balances in 
the bank with which the new directors will start their 
year. 

When the nominating committee reported it was 
quite evident that its members had given considerable 
thought to the idea of making 1937 a retailer’s year. 
The fact that the dealers are in the majority was 
greeted with unanimous approval by the members pres- 
ent. 

Immediately after the regular meeting the directors 
held a special session for the purpose of electing new 
officers with the following result: 

President, W. H. Stainton, Stainton & Evis, Ltd.; vice- 
president, W. J. O’Reilly, Underwood Elliott Fisher, 
Ltd.; secretary-treasurer, S. H. Dye, Dye & Durham. 
The directors are: 

Retailers: S. B. Beare, Beare’s, Ltd.; Gilbert Brown, 
Brown & Collett; A. Ross Davey, A. R. Davey & Com- 
pany; P. F. Grand, Grand & Toy, Ltd.; W. J. Robertson, 
National Stationers, Ltd. 

Wholesalers: J. E. Moir, The Brown Bros., Ltd.; J. F. 
Taylor, W. J. Gage & Company, Ltd. 

Manufacturers: W. E. Dolan, Office Specialty Manu- 
facturing Company, Ltd.: B. S. Hulse, Dixon Pencil 
Company, Ltd.; A. G. Lancaster, Dennison Manufactur- 
ing Company, Ltd.: A. W. McNaughton, W. V. Dawson, 
Ltd.; J. E. Poole, J. E. Poole & Company. 

Those appointed to the various committees are: 

Membership and attendance: Malcolm Smith, Smith 
Bros.; Ivan Card, Viceroy Manufacturing Company, 
Ltd.; C. P. Templeton, The Wahl Company. 

Golf: Art Lancaster, Dennison Manufacturing Com- 
pany, Ltd.; Jack Hill, Canadian Pad & Paper Com- 
pany, Ltd.; J. S. Luckett, Jr., The Luckett Loose Leaf, 
Ltd.; E. C. Collins, National Stationers, Ltd. 
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UEF SENDS SEA TO SEA.—On April 13 
at the Chicage branch of the Underwood 
Elliott Fisher Company Philip N. Sea, 
national account salesman in the add- 
ing machine division, was the center of 
a presentation party at which he was 
awarded a trip to England to witness 
the coronation ceremony of King 
George VI, for Phil’s splendid efforts 
during the months of January, February 
and March which made him one of the 
winners in the coronation contest. Mr. 
and Mrs. Sea sailed aboard the S. 5S. 
President Harding on April 28. In the 
group shown here Mr. Sea is being con- 
gratulated by a very distinguished vis- 
itor, Lord Hemingway (salesman Alex 
Pomerantz of Chicago). 


Program: F. D. Chisholm, The L. E. Waterman Com- 
pany, Ltd.; J. S. Luckett, The Luckett Loose Leaf, Ltd.; 
R. Mabee, Eagle Pencil Company, Ltd.; A. W. McNaugh- 
ton, W. V. Dawson, Ltd. 

At the close of the meeting a beautiful engraved sil- 
ver tray was presented to Fred Smart in appreciation of 
his efforts as assistant secretary-treasurer during the 
year. 

ae —_—— 
HARWITZ FETED BY CHICAGO TYPEWRITER 
DEALERS 

The regular monthly meeting of the Chicago Type- 
writer Dealers Association was postponed one week in 
April for a mysterious purpose that was not revealed 
until the gathering took place in the Old Town room of 
the Sherman hotel Tuesday evening, April 20. Even 





then the promised surprise was not sprung upon the 
fifty or sixty present until after the dinner. 

President A. E. Hug called the meeting to order and 
introduced some visiting celebrities. These included 
Lamont Wood, president of the National Typewriter 
and Office Machine Dealers Association; E. W. Doepke, 
president of the Milwaukee Typewriter and Office Ma- 
chine Dealers Association; Stanley Stemp of Madison, 
Wisc., and Marcus Harwitz of the Regal Typewriter 
Company, New York, N. Y. 

The Surprise of the Evening 

The surprise was Marcus Harwitz, who came to Chi- 
cago on what he thought was to be exclusively a busi- 
ness trip at the behest of E. C. Faustmann, president 
of the Royal Typewriter Company. There were some 
business affairs that needed attention, but by pre-ar- 
rangement with the Chicago group, Mr. Faustmann 
had urged Mr. Harwitz to take his journey a few days 
earlier than seemed necessary, so as to be on hand the 





evening of the Chicago Typewriter Dealers Association 
meeting. 

James P. Ward, Sr., president of the Shipman-Ward 
Manufacturing Company was introduced and spoke 
with enthusiasm on the subject, “Marcus Harwitz.” 
He announced that Mr. Harwitz had completed twenty- 
five years of service as manager of the Regal Type- 
writer Company, and as a token of appreciation Mr. 
Faustmann had presented him with a beautiful gold 
watch. Thus the surprise was sprung and all those 
present entered into the spirit of the celebration in 
honor of Mr. Harwitz, who was momentarily rendered 
speechless with surprise and gratitude. 

Mr. Ward commented briefly upon the early career 
of Mr. Harwitz and then paid a fine tribute to him by 
referring to nine achievements of the Regal Typewriter 


THE HAPPY GANG AT THE CHICAGO 
TYPEWRITER DEALERS MEETING 
IN THE SHERMAN HOTEL.—In addi- 
tien te holding their regular meeting, 
the dealers helped celebrate the twenty- 
fifth anniversary in business of Marcus 
Harwitz who is seated fifth from left in 
the picture. 

Company under his management. They were: 

1. It was the first company to rebuild typewriters in 
the factory of the original manufacturer. 

2. First to trade mark a rebuilt typewriter. 

3. First to introduce the system of changing original 
serial numbers on rebuilts to their own system thus 
helping to eliminate an unprofitable type of competi- 
tion between dealers. 

4. First to establish a stabilized retail price. 

5. First wholesaler to advertise nationally rebuilt 
typewriters in newspapers and magazines, directing all 
inquiries and sales leads to the dealers in the territories 
in which they originated. 

6. First to supply the dealers with counter signs and 
posters to furnish mats and cuts. 

7. First to issue folders to dealers with their im- 
prints. 

8. First to establish the practice of selling to type- 
writer dealers at wholesale only and in no way com- 
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peting in the retail market. 

9. First to include a written guarantee with each 
rebuilt machine. 

At the conclusion of his talk, Mr. Ward presented 
a large traveling bag to Mr. Harwitz as a gift from 
the Shipman-Ward Manufacturing Company. Lamont 
Wood expressed his appreciation in the form of a fine 
leather bill fold and card case set. Larry McDonough, 
in charge of dealer sales of Royal portables in the 
Chicago area, presented a fountain pen desk set. 

Not to be outdone, the Chicago Typewriter Dealers 
Association made Mr. Harwitz an honorary member 
and provided him with a large button carrying Mem- 
bership No. 13. 

To all these evidences of esteem, Mr. Harwitz re- 
sponded with an interesting extemporaneous talk. He 
reminisced a bit, talking about conditions as they 
existed when the used typewriter business was not on 
a very high plane and then brought out in contrast 
the fact that today dealers in rebuilt office machines 
are of the very highest type of merchants. 

Al Hug resumed the chairmanship of the meeting 
and announced that the dinner was with the com- 
pliments of the Shipman-Ward Manufacturing Com- 
pany. (The announcement brought applause.) 

Larry McDonough then took charge and announced 
that a motion picture film entitled “Heads Up Ball” 
was to be shown through the courtesy of William 
Harridge, president of the American Baseball League. 
The picture proved to be an interesting exposition 
of the interesting and technical aspects of the national 
game. At its conclusion a rising vote of thanks was 
given to all who had participated in making the meet- 
ing a success. 

> 
MILWAUKEE DEALERS HOLD SUCCESSFUL 
MEETING 


Devoted to a discussion and a satisfactory solution 
of the portable typewriter price question, a meeting of 
the Milwaukee Typewriter and Office Machine Dealers 
Association was held at the Milwaukee Athletic Club 
on April 1. According to E. W. Doepke, of the S. J. 
Olsen Company, the meeting opened with a dinner at 
six o'clock, with thirty-four present. When the busi- 
ness meeting came to order the portable typewriter 
dealers were represented by J. L. McDonough, Royal 
Typewriter Company; J. W. Hepburn, Joe Burton and 
E. A. Mapp, Underwood Elliott Fisher Company, and 
Joe Mills and E. H. Jones, portable division of L. C. 
Smith & Corona Typewriters, Inc. E. A. Higgins and 
H. K. Friedlander represented local department stores, 
while Stanley Stemp, of Madison, Wis., was present as 
a guest. 

While details of the business gathering were not re- 
vealed, Mr. Doepke declared that all those present had 


THEY UPHOLD THE HORDER HONOR 
ON THE BOWLING ALLEYS.—This« 
large crowd of crack bowlers of Hord- 
er’s, Inc.. Chicage, recently trimmed 
the star team of the Wlhilson-Jones 
Company, also of Chicago. 
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arrived at an arrangement which was satisfactory to 
everyone concerned. 
————@>—___ 
HORDER’S BOWLERS DEFEAT WILSON-JONES 


Ending a spirited battle which has been revived an- 
nually for four years, the bowling team of Horder’s, 
Inc., of Chicago, recently defeated the team of the 
Wilson-Jones Company of the same city. 

It was four years ago that Horder’s and Wilson-Jones 
picked thir five best bowlers to meet in friendly con- 
flict every year for possession of the George Cormack 
trophy. The Wilson-Jones team won the first game but 
the next two were captured by Horder’s. 

On April 13 of this year the two teams met again 
and when the smoke of battle had cleared away Jack 
Lenahan, of Wilson-Jones, found himself presenting 
the coveted cup to Homer Schulenburg, captain of the 
victorious Horder’s representatives. Following are the 


scores: 
Horder’s, Inc. 
a 183 176 168 527 
eT ee os oe ba 166 206 180 552 
cs ie he eces vase ne 190 154 184 528 
EG ol dsc a xedivlhcuws ood 182 160 146 488 
SEPP e rr re re 202 203 169 574 


923 899 847 2669 


B. Swanson, Capt............ 170 156 159 485 
or <cnbnkthwaneee ees 155 186 167 508 
ES sie ch teethidade bakes 127 213 207 547 
DY icansedieaecaetes 170 °155 166 491 
ee 176 182 147 505 


798 892 846 2536 

A rather unique bowling league is in existence among 
Horder’s employes. It is known as the Horder Good- 
fellow-ship Bowling League and has just completed its 
eighteenth year. Fifty members on ten five man teams 
comprise the league which meets once a week. To 
stimulate interest the league has two championship 
seasons of fourteen nights in each. After one season 
has been completed a general mix-up of the personnel 
is made and new teams are formed for the final season. 
This idea intermixes the men and the members get 
to know each other’s whims and play styles. Every 
effort is made to have prizes, awards, etc., contested 
on a handicap basis so fairness to all is considered. 
Several different systems are used. The absentees are 
few and a waiting list is always prevalent. Match 


games are arranged and special parties at the season’s 
end are looked forward to with great glee. The league 
is handled capably by a committee of two who assume 
all responsibility and devote their interests to the wel- 
fare of all, ever remembering to promote the main 
ideals, good-fellowship, clean sportsmanship and an 
interest in fellow co-workers. 
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Announcing! Today we present a new triumph of preci- 
sion—the greatest Mimeograph of them all. It’s a 
smarter, simpler, speedier, wider-ranging stencil 
duplicator. A long step forward! Now at our local 
branch, or write to A. B. Dick Company, Chicago. 


THE NEW MIMEOGRAPH 
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SCHOOL’S OUT AND ART METAL MEN 
ARE HOMEWARD BOU ND.—Happiness 
over a strenuous task well done is mir- 
rored in the faces of these Art Metal 
Construction Company sales school men. 
Having completed a thorough ten-week 
course at the main plant of the com- 
pany at Jamestown, N. Y., these men 
are new homeward bound toe assume 
positions with Art Metal agencies in 
their respective cities. Rear row, left 
te right: Myri G. Meves, Wheeling, 
WwW. Va.: Areh Howell, Chattanooga, 
Tenn.; Hugh Patterson, Little Rock, 
Ark.; Bert Gustavsen, Seattle, Wash.; 
Walter Smith, Columbus, Ohio; Kernan 
Barnekof®, Portiand, Ore.; (front row, 
left te right) Winwerth Carter, Au- 
gusta, Me.; Charles E. Bayless, Cleve- 
jland, Ohio; Chartes Barker, Jamestown, 
N. ¥.: Don D. Cromar, Pueblo, Colo.; 
(hartes Russum, Boise, Idaho; Sales 
Promotion Manager Charlies W. Simp- 
son, Jamestown, N. ° 


STATIONERS SQUARE CLUB MEETING 

Scheduled to be confined principally to last-minute 
plans for the organization’s annual dinner dance, a 
meeting of the Stationers Square Club of Greater New 
York was slated to be held in the Greeley room of the 
Governor Clinton hotel, April 15. 

According to the program released several days 
prior to the meeting, the evening was to include a 
speaker with an important message, a report of the en- 
tertainment committee and a completion of seating 
arrangements for the annual dinner-dance. 


— 
STATIONERS CLUB STAGES DINNER DANCE 

The annual dinner-dance of the Stationers Square 
Club of Greater New York was scheduled to be held at 
the Waldorf-Astoria hotel on Saturday, April 24. 

—_—___ 

GLOBE “HARTER DERBY” SALES CAMPAIGN 

On Friday evening,\March 26, the members of the 
sales staff of the Globe Furniture & Stationery Com- 
pany, Chicago, met in the Palmer House, Chicago, with 
officials of the Harter Corporation, Sturgis, Mich., to 
inaugurate the “Harter derby” sales campaign. The 
derby will be conducted for the months of April and 
May and all members of the Globe organization are 
eligible even though not directly connected with the 
sales staff. Each man has been allotted a horse, fixed 
on a movable wire so that it can be advanced in ac- 
cordance with quota-making, toward the goal, which 
is Sturgis, Mich., where a three-day sales convention 
and outing will be held. Only those finishing the derby 
in the allotted time will have the privilege of attending 
the Harter convention. 
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ART METAL CLASS GRADUATES 

The Art Metal Construction Company, Jamestown, 
N. Y., last month concluded its first term sales school 
with a banquet attended by executives and sales school 
members. 

The eleven young men, whose official graduation was 
celebrated at the banquet, had completed the ten- 
week course in which they were given a thorough 
knowledge of the manufacture of Art Metal products 
and were taught the theory of office equipment sales. 
The school was under the general supervision of Sales 
Promotion Manager Charles W. Simpson. 

Lecturers in addition to Mr. Simpson included E. A. 
Keeling, vice-president in charge of the wholesale divi- 
sion; Carl L. Elofson, vice-president in charge of the 
retail division; Richard Jones, research engineer; 
J. Arthur Johnson, Postindex division representative; 
William Kidd, submission engineer, and Charles Hicks 
and Roy Anderson, of the contract sales department. 

—\!_ 
CONNECTICUT VALLEY STATIONERS MEET 

Featured by the appearance of two well known 
speakers who thoroughly covered the subject of adver- 
tising from every angle, a meeting of the Connecticut 
Valley Stationers Association was held on April 13 at 
the Hotel Kimball, Springfield, Mass. 

At the meeting, which was a continuance of the or- 
ganization’s program of holding educational gatherings 
from time to time, the assembled stationers listened to 
Arthur King of Ward’s, and Jim Feeley of the Spring- 
field Office Supply Company. The two men together 
spoke at length on newspaper advertising, window and 
inside advertising, and in their individual addresses 


STAFF OF THE GLOBE FURNITURE 
& STATIONERY COMPANY, CHICAGO, 
AND OFFICIALS OF HARTER COR- 
PORATION, STURGIS, MICH., AT THE 
PALMER HOUSE, CHICAGO, MARCH 
23.—L to R, seated, with Globe Furni- 
ture & Stationery Company unless 
otherwise indicated: Joe Wrobell, Pep- 
pey Burns, J. Alvin Johnson, President 
Paul M. Bolten, Evan Harter, president, 
Harter Corporation; John Karr and W. 
L. Fergus. Standing: Roy Norberg, 
Walter Haines, William Whetham, Art. 
Wahlgren, Oscar Wilkerson, president, 
Security Steel Equipment Corp.; Dave 
Hopkins, Harter Corp.: Robert C. 
Brown, Adrian A. Davis, H. W. Law- 
rence, James K. Martin, (above) Joe 
Masessa, H. W. Lackland, Burt Larsson, 
W. H. Zimmer. 























TO OWNERS AND USERS OF OFFICE TYPEWRITERS: 


The new “Super Speed” LC Smith will deliver 
more work in the business office in a business 


day, at lower cost and with less fatigue, than 


any other writing machine now available. 


lL C SMITH & CORONA TYPEWRITERS INC SYRACUSE NEW YORK 
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and MAKE Your Ship Come In 


Don't merely wait for your ship to come in—Tie up with GF 
and make your ship come in. 


There is a far greater demand for modernized office equipment 
now than has existed for many years. The story of GF Metal 
Office Equipment that is specialized to individual duties of 
definite groups of office workers is a popular as well as a 
profitable one. 


Nationally known companies and institutions which constitute 
a Blue Book of industry, now standardize on GF. 


BESLER Eye This additional fact makes the situation of the GF dealer an 


Three of the many spe- exceptionally happy one. Coupled with this is the further 


cial line catalogs issued 
dy by = advantage to GF dealers that business trends are decidedly 


supplied without charge - 
to dealers include di- upward—a sales opportunity worthy of careful consideration. 


THE GENERAL FIREPROOFING COMPANY - YOUNGSTOWN , OHIO 
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told their listeners many important money-saving 
angles in connection with this costly item. 

According to Secretary Stanley F. McGar, a feature 
of the evening was an arrangement with the Hotel 
Kimball whereby each member of the association was 
able to bring a visitor from his organization, both of 
them being given a dinner for the price of one. 


aningetiitiesenssy 
ERNEST L. OLRICH ADDRESSES CHICAGO 
0. A. MANAGERS 

At the regular monthly meeting of the Office Appli- 
ance Managers Association of Chicago held in the 
Medinah Athletic Club on April 9, Ernest L. Olrich, 
recently appointed managing director of the retail 
store of Marshall Field & Company, was the guest 
speaker. 

Mr. Olrich was personally known to most of the 
men present at the meeting and with characteristic 
vigor, he did not “pull his punches” in making com- 
ments concerning the activities of office equipment 
managers and their salesmen. 

He prefaced his remarks by paying tribute to the 
office appliance industry and its sales representatives 
because of the very large part they have played in the 
introduction of efficiency and speed in accounting and 
office procedure. He pointed to the logic of a belief 
that there is an increased demand for the saving of 
time. The accelerating trend toward shortening of 
hours and increasing wages demands the speeding up 
of routine operations and the cutting of costs. Office 
appliance salesmen are under an obligation, if they 
would be successful, to increase their knowledge of the 
businesses to whom their products or services are of- 
fered. It is only through this knowledge that they are 
capable of making suggestions which will result in 
benefit to the businesses. 

A requisite in the salesman’s repertoire is a regular 
program of activity which will engender confidence in 
the mind of the prospect. The prospect must first have 
confidence in the salesman, which is largely a personal 
matter, before he can have confidence in the product 
the salesman offers. Then, if he is equipped with a 
thorough knowledge of his product and how to apply 
it, his feet are on the road to success. 

Following the address, Mr. Olrich answered a 
number of questions put by several of the members 
present. An enlightening discussion ensued from which 
all benefited. The meeting adjourned with a rising 
vote of thanks to the speaker. 


- i. 
SEATTLE DEALERS SET MEETING RECORD 


A “new high” in attendance by members of the 
Seattle Typewriter Dealers Association was reached at 
its first bi-monthly meeting in April when twenty 
dealers and manufacturers’ representatives were 
present. 

Following a general discussion and round-table con- 
ference by each member, the organization favored sug- 
gested basic price increases on services, raising May 1 
the charge of overhauling standard typewriters from 
$7.50 to $9.50 without parts; for overhauling, a new 
platen and ribbon from $10.50 to $12.50; and, for com- 
plete rebuilding with incidental parts from $12.50 to 
$14.50. 

All dealers felt that it was imperative and vital to 
the life of the industry to keep pace with rising costs 
of materials and wages. L. Roper of the E. W. Hall 
Company, Inc., and Geff Fink, manager of the Seattle 
office of the Underwood Elliott Fisher Co., and Presi- 
dent H. O. Harvey, The Wholesale Typewriter Company 
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and you'll get no more blurred, fading carbon 
copies. They're caused by ADULTERATED 
PIGMENT, like paint that fades or peels. Ani- 
lines on a Carbon Sheet let you down like fillers 
in “bargain” paint. 
With paint, you can read the formula on the 


can. With Carbon Paper, it’s the maker's WORD 
or... risk your records! 








The word 


MERIDIAN 


on the back of a Carbon Sheet means that 


MANIFOLD SUPPLIES COMPANY 


Manufacturers of 
PANAMA and BEAVER 
188 THIRD AVENUE BROOKLYN, N. Y. 
(40 YEARS in PIGMENT RESEARCH) 


backs your judgment! 
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Typewriter Golf Bugs get your excuses 
lined up for home and{office. Fool the 
telephone and make an imprint on your 
customers with ‘“‘in conference,’ “big 
deal pending,” ‘‘out-of-town-customer,”’ 
ete. and ete. But when you do make 
your getaway be sure and play the 
AWMCO course. It’s a honey. F’r in- 
stance: 


[THE ROUGHS 


Honestly, the Roughs on the 
AWMCO course are like the fair- 
ways on others. They’re Reming- 
tons you know and they are Roughs 
you'll really like. Better try ’em. 


= THE GREENS 


There's plenty of ‘“‘velvet’’ on the 
AWMCO course and you can make 
about all the “‘long green” you like. 


COVERS 


Of course no one likes to play with 
cut covers. AWMCO rubber covers 
stand up under the hardest use. 
The only thing that even approxi- 
mates a cut is the specially at- 
tractive low price. Better lay in a 
stock now and help your game. 








Just putt 
PUTTERS around with 

these Long 
Nose Parallel 
Pliers and 
you’ll go 
places. Perfect 
for getting out 
of tough 
“lies.”” Only a 
limited num- 
ber on hand so 
better get 
yours now. 


= THE 19th HOLE 


Always a good hole on any course 

but ON the AWMCO it’s positively 

tops. Here you meet the best bunch 

in the world. INVINCIBLE Platens, 

MONARCH Portable Typewriters 
and the finest in Supplies and Equipment you 
ever met up with. A great gang you're bound to 
like. Get acquainted. 


TEE OFF—TODAY 





American Writing Machine Co. 

115 Worth St. 

New York, N. Y. 

I understand there is plenty of the “long green” on the 
AWMCO course. I'd like to play it. Am especially in- 
terested in 

roughs platens supplies portables 


Name 
Firm name 
Street 


City and State 
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Seattle manager, outlined in considerable detail the 
necessity for obtaining better prices if dealers wished to 
survive or desired to make a profit, due to increased 
costs of operation, i.e., wages, rents, taxes, parts, and 
advertising. 

The suggested increases on overhauling portable 
models were left in the hands of a committee headed 
by Chairman D. H. Johnson of the Washington Type- 
writer Company, for action and report at the next 
gathering ——JCJM 


CREDIT EXECUTIVES TO HOLD 
CONVENTION IN JUNE 

The eleventh annual conference of Credit Executives 
Associated with Manufacturers Selling the Stationery, 
Office, School Supply and Kindred Lines will be held on 
June 23, 24 and 25 at the Hotel Breakers, Cedar-Point- 
On-Lake Erie, Sandusky, Ohio. 

Although complete plans for the three-day meeting 





JOSEPH P. TEMPLETON 


have not as yet been divulged, it was announced that 
the gathering will include speakers of outstanding rep- 
utation and experience who will discuss problems of 
timely interest to the delegates. Immediately follow- 
ing the various addresses, opportunity will be afforded 
for the mutually beneficial exchange of opinions with 





R. GUY ECHOLS R. M. KRAMER 


fellow credit managers and ample time will be avail- 
able for those who seek the pleasure and benefits de- 
rived from renewing old and establishing new acquain- 
tanceships among the visitors. 

Meanwhile members of three recently-appointed 
committees are working day and night on the prep- 
arations for the convention which it is confidently ex- 
pected will eclipse all former similar gatherings not 
only from the standpoint of the benefits to be gained 
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CLIPPER STAPLE 


Made of specially alloyed wire having . 


30% MORE TENSILE STRENGTH 


than that used in other wire staples on the 
market, the CLIPPER Staple is scientifically 
designed for... 


GREATER HOLDING POWER 


The wavy contour of the 
staple bridge increases the 
surface contact with the 
stapled material. giving it 
the holding strength of a flat ribbon. 


GREATER PENETRATING QUALITIES 


is | The reinforced bridge 


permits the staple legs 
to pierce material that 
would defy an ordinary 

wire staple. 
GREATER RESISTANCE TO BUCKLING 
@) At the left is illustrated the result 
wer of an actual test on a doubled 


over forty-page magazine of 
i netuieienemenetel 


coated paper. The straight stand- 

ard staple buckled up, whereas 
the Undulated CLIPPER Staple penetrated to the full 
length of its legs without bending. 
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HOLDS 210 STAPLES— 


twice as many as ordinary stapling pliers 
The patented TELESCOPING DUAL SPRING does the trick 


cee 











'_= I. 
eS 
= i ORDINARY 
STAPLING PLIERS 
Drs The Weight of the Machine 
is Outside of Hand. 
ACE SOO wee 
CLIPPER <<< LY EF 
Weight of Machine resting in C_~ [VA 
Palm of athe makes for Ss Ben Lie 
of Handling ic ’ 











This attractive Envelope In- 

sert tells the story of the 

ACE CLIPPER convinc- 

ingly 

“gue Ask for it with your im- 
print when placing your 

first order 


IT’S FREE! 
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A NEW SUPERIOR STAPLE 





JAMPROOF AND FOOLPROOF MACHINE 


CLIPPER 


STAPLING PLIERS z 


U. S. PATENT 2059020. OTHER PATENTS PENDING 


Beauty 


of functional design achieving 


Reliability 
of precision workmanship 
perfection. 


and engineering skill. 

The superiority of a wavy 

staple is so obvious that one 

cannot help wondering why 
the idea has not long since been ex- 
ploited by the forty-five year old sta- 
pling industry. The answer is that 
nobody has heretofore been able to 
make a satisfactory machine to handle 
such a staple 


The ACE CLIPPER not only does the 
job to perfection but it offers other 
advantages over ordinary stapling 
pliers. It holds 210 staples without ex- 
ceeding the conventional size and 
weight. In fact. the CLIPPER is lighter 
than most other machines taking sta- 
ples of standard size. and the weight 
rests in the palm of the hand. 


Ease of handling. which is further 
enhanced by powerful leverage. is 
matched by extreme ease of action. 
while the unique stroke control mech- 
anism. in conjunction with other pat- 
ented features. assures continuous per- 
formance without the usual service 


Price $6.00 


East of the Rocky Mountains 
INCLUDING 1 BOX OF 5000 CLIPPER STAPLES 


ACE FASTENER 


3415 WN. ASHLAND AVENUE 






ACTUAL LENGTH 
INCHES 
WEIGHT 13 02. 








Rill Ui f, vice PRES. AND SALES MGR. 
CE FASTENER CORPORATION 
S:1 predict that our new stapling pliers 
and undulated staple will have the most far 
reaching effect on the stapling business since the 
introduction of our standard ACE seven years 
ago. I know you won't question this statement 
once you have had an ACE CLIPPER in your 
hands and put it through a test... It took us three 
years to — this new masterpiece in the art of 
li junked many th d dollars 
worth of tools and dies in the development proc- 
ess; we didn’t rest until the machine was abso- 
lutely foolproof. And this may interest you — a 
few of the earliest hand-made models of these 
stapling pliers have been used constantly for al- 
most three years by a large Chicago firm for the 
hardest kind of production work, and not a sin- 
gle service call has ever been ... And 
now. let's go, Mr. Dealer! New markets are wait- 
ing to be opened up, new sources of profits are 
waiting to be tapped! 


CORPORATION 


CHICAGO, ILLINOIS 





MAKERS OF 


THE SELLING 


WORLD'S 


LARGEST 


LINE OF STAPLING MACHINES 














All over the world there’s a saying 
that goes 

“it's always Elliptic,”’ and everyone 
knows 

That errors written in pencil or ink 

Elliptic will vanquish as quick as a 
wink. 


Anp in business hereabouts, Weldon 
Roberts Eraser No. 121 Elliptic is the big 
clean-up man in gray rubber, who gets 
right into messy situations in bookkeeping, 
record keeping and general writing and 
smooths them away, cleanly, serenely, 


efficiently. 


@ln making things pleasant for your 
customers and profitable for you, Elliptic 
differs not a bit from the other error- 
chasing, profit building numbers in Weldon 
Roberts Erasers that users the world-over 
want and need to correct mistakes in any 


language. 


Let us tell you how to build an eraser 


Lusiness of really gratifying proportions. 


ROBERTS RUBBER CO. 


imerica’s Eraser Specialists 


WELDON 


Newark, N. J. ow. & A, 


Weldon 


SNobwwud 


Correct Mistakes in Any Language 
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by those who attend but from those of entertainment 
features and total attendance. 

These committees, covering speakers, resolutions and 
registrations, are headed by Chairman Joseph P. Tem- 
pleton, credit manager, Joseph Dixon Crucible Com- 
pany, Jersey City, N. J.. and Vice-Chairman Robert M. 
Kramer, credit manger, Wilson-Jones Company, Chi- 
cago. The committeemen and the committees to which 
they are assigned are as follows: 

Speakers committee: Louis Ewerling, credit mana- 
ger, L. E. Waterman Company, New York, N. Y.; Harry 
Kyper, assistant treasurer, J. C. Blair Company, Hun- 
tingdon, Pa.; Frank Hempstead, credit manager, Eaton 
Paper Corporation, Pittsfield, Mass.; Fred Large, credit 
manager, Esterbrook Steel Pen Manufacturing Com- 
pany, Camden, N. J. 

Resolutions committee: Scott Foster, credit manager, 
Dennison Manufacturing Company, Framingham, 
Mass.; F. E. Kebler, assistant treasurer, Globe-Wer- 
nicke Co., Cincinnati, Ohio; P. L. Foster, credit man- 
ager, Mittag & Volger, Inc., Park Ridge, N. J.; W. J. 
Christie, credit manager, Royal Typewriter Company, 
Inc., New York, N. Y. 

Registrations committee: R. Guy Echols, credit man- 
ager, American Crayon Company, Sandusky, Ohio; Max 
Schwartz, assistant treasurer, Neva-Clog Products 
Company, Bridgeport, Conn. 

ae 
CANADIAN STATIONERS SET CONVENTION DATE 


The Stationers Guild of Canada last month an- 
nounced the All Canada Stationers convention to be 
held at the Mount Royal hotel, Montreal, on October 
4,5 and 6. 

Coincident with the announcement it was reported 
that W. Ed. Dawson, Dawson Bros., Ltd., Montreal, has 
been appointed chairman of the convention commit- 
tee and is busy selecting committeemen to aid him in 
the huge task of preparing to stage an event which 
it is expected will eclipse the convention of 1935. 

In speaking of the event, Mr. Dawson said: 

“Manufacturers will find an excellent layout for an 
exhibit hall and even at this early date we have had a 
number of requests for information on the floor plan. 
This indicates a record-breaking number of displays 
and a consequent show bigger and better than we have 
ever staged before.” 

Mr. Dawson also announced the appointment of Jack 
Wilson, Viceroy Manufacturing Company, Ltd., as 
chairman of publicity, a position he filled brilliantly 
during the 1935 convention. 

> 
SMALL ADDRESSES NEWSPAPER CONVENTION 


M. F. Small, publisher of the Quincy (Calif.) Bulletin 
and dealer in office supplies and stationery, was one of 
the featured speakers at the convention of the weeklies 
division of the California Newspaper Publishers Asso- 
ciation held in San Jose, Calif., recently. 

Before beginning his own address Mr. Small read the 
paper of S. A. Meyer, Newport Harbor Publishing Com- 
pany, who was unable to attend. This address was on 
“Revenue From Sidelines—Office Equipment and Sup- 
plies.” 

Mr. Small told of his establishment locatec in a 
mountain region of nearly two million acres. He told 
his listeners that formerly the nearby lumber and other 
operators bought their office supplies and equipment 
from traveling salesmen. Seeing this business avail- 
able he opened a complete office supply department. 
He also obtained the agency from several manufac- 
turers not represented previously in that territory. As 
a result, he concluded, he had built up a worthwhile 
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A FULL LINE 


of office, stool and 
typewriter irons. 
Equipped with rub- 
ber cushions or steel 
springs elgete (Ula ks 
are of highest quality, 
serviceable and well 


built. 
Calalogue on cc? 








YOUTH FOR OFFICE CHAIRS 


THE RUBBER CUSHIONED 


BALL BEARING CHAIR IRON 


The quest of Ponce De Leon for the 
Fountain of Youth was unsuccessful, 
but your search for the perfect Chair 
lron will be successful, if your Office 
Chairs are equipped with the new Ck) 
Rubber Cushioned Iron which keeps 
chairs youthful. This fixture has per- 
fect balance, insuring smooth action 
and recovery. Tempered Rubber Cush- 
ions and Ball Bearing Swivel make 
squeaks impossible, yet no lubrication 
is necessary. Simple in principle, and 
free from complicated mechanical 
details. 


BALANCED ACTION 
CHAIR IRONS 









866 
PATENTED 





NEARLY TWENTY YEARS EXPERIENCE IN BUILDING CHAIR IRONS 


COLLIER-KEY WORTH ONRAINT 


GARDNER, MASS., U. S 




















DY Ab PLIER FASTENER 


Smart — ew ~ Distinctive 
A TRULY NOTABLE ACHIEVEMENT AND 
ENGINEERING TRIUMPH IN STAPLERS 
/ 


MAR KU ELL 











MARKWELL "RX46" is announced—a distinctive Plier Stapler, handsome, trim and compact, 
yet sturdy and rugged to withstand the hardest usage—setting a new high in stapling machine 
standards. 


You will admire the smart design, positive performance, easy operation and unusual 
penetrating power of this streamlined stapler. 


Of course, the "RX46" is distributed only through Authorized MARKWELL Dealers under 
our Plan of Controlled Distribution, which has shown the MARKWELL Dealer more repeat staple 
sales with greater profits — Inquiries from Select Dealers invited. 


MARKWELL Dealers are assured of 100% of the repeat staple business because the "RX46" 
uses only MARKWELL Improved PATENTED "RX" (3/16") Staples, already in stock, and our new 
PATENTED "RXD" (5/16 Heavy Duty) Staples. 


Popularly priced . . . $2.75 complete with 100 Staples . . . it will sell "on sight.” There are 
tremendous sales possibilities for this Plier Stapler to commercial and professional offices, retail 
stores, schools, libraries, public institutions, florists, dry cleaners, industrial plants, shipping rooms 
and innumerable other fields. 


The ''RX46" is packed in a most attractive three-color package, 12 machines in a harmoniz- 
ing three-color carton, setting up as a sales-getting, handsome counter display. 


Order some today! — "RX46" Plier Staplers may be combined for quantity discount with 
RFI", "“RF2", "“RX45" and other MARKWELL Fasteners. 


ttt tli, 


Inquiries on the "RX46", other MARKWELL Fasteners and our Unique Plan of Controlled 
Distribution invited from Select Dealers. 





NEW Stroke © ror nstruc ne . oncave Spring > i 
Reinforced Drive. | % i. . Features that insure “eo <a : : 
POSITIVE precision stapling, . . . Its working parts . & . 
completely encased and thus dust protected. .. . Com ‘ 





pact (vest pocket size} and light in weight. . . . Smart 


and distinctive in design. . . . Loads 100 "RX" (3/16") 

snd "RXD" (5/16") Staples . . . 114" throat 
' Jaw opening ... gleaming chromium finish. . . . 
Made in U. S.A Fully Guaranteed. . I 
LIBERAL TRADE-IN ALLOWANCES 


DEALER PROTECTION 


RX46" d assures 100% of the profitable repeat 
n Markwe Improved PATENTED Staples. 


recticelly. “count your eitslats heeieas USE THIS HANDY COUPON 


re hat hed. 
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Staples (10 boxes of 1M ea. per carton) 


rkwell "RXD" (5/16" legs) Staples (SM per pkg.) 
(1 Counter Display 1) Electro [1] Mat 
on Markwell plen of Distribution. 
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Just One Reason for 
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AVOIDING 
“Office Nails” 


ts 


BIGGER 
SALES 


with 
rTSaRmpeeSs Bey? §& 


Wuat typist do you know who 
doesn’t pay several times the price of a 
set of Peerless Keys every year to keep 
her hands lovely? No wonder then 
that Peerless has won such favor— 
Peerless Rubber Typewriter Keys pre- 
vent broken finger nails—help keep 
hands youthful. 





* Peerless has told this story to your 
customers in the form of a Peerless Key 
“Sampler.” It will do your selling for 
you by actual demonstration. It will 
go over big with every typist and car- 
ries a message to her boss as well. 


* Get some Peerless “Samplers” and 
let your clerks, outside salesmen and 
repairmen distribute them. That's 
real merchandising—and it will spell 
more sure-fire profits for you on the 
best known and fastest selling line of 
typewriter keys you can offer. 


Send for complete details now! 





Preer.ess Key-ImperiaL Mrc. Co., Inc. 


Vanufacturers of the only complete line of rubber keys sold through'dealers 
GENERAL OFFICE & FACTORY 


407 Mulberry St., Newark, N. J. 


NEW YORK: 321 Broadway CHICAGO: 19 So. Wells Street 
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business in addition to his publishing and printing 
activities. 

a ee 
CLEVELAND DEALERS POSTPONE APRIL MEETING 

The annual meeting and election of officers of the 
Cleveland Typewriter and Adding Machine Dealers As- 
sociation due to have been held in April has been post- 
poned until May 11. It has been decided that the elec- 
tion will be held from the floor instead of the ballot. 

The April meeting was held at Hotel Allerton with a 
fair attendance. Secretary Al Schlecht, who has held 
this office for some years past, had announced that he 
would not be a candidate, and was presented with a 
handsome bowling bag in token of his services. It was 
decided that the association would have a baseball 
team this season. There was a discussion on rentals 
and on the increased cost of parts——AED 

——$\_>—___—_- 
LOUISIANA STATIONERS PERFECT STATE 
ORGANIZATION 

The Louisiana stationers and office equipment deal- 
ers held a meeting in Alexandria, La., on April 11 and 
completed plans for the formation of a state organiza- 
tion to be known as the Louisiana Stationers and Office 
Equipment Association. 

This proposition had been brewing for quite some 
time and a temporary organization was set up at the 
recent convention of the fourth regional district held 
at New Orleans on March 11 and 12. 

The meeting in Alexandria was attended by twenty- 
one dealers with a total of thirty-one persons present. 
Those in charge declared that the new organization 
has a possible membership of around thirty-five, and 
the officers feel confident that every dealer in the state 
will attain membership. After the announcement of 
this news the following officers of the new organiza- 
tion were elected: 

H. C. Parker, Sr., president; Edgar C. Jordan, vice- 
president; J. Henri Petetin, secretary and treasurer; 
W. E. Eldridge, assistant secretary. 

The adoption of a constitution and by-laws followed, 
and then the assembled members elected the following 
men to an executive board: Edgar C. Jordan, Alex- 
andria; C. J. Latil, Baton Rouge; Gus Trahan, Lafa- 
yette; Robert Burns, Monroe; H. C. Parker, Sr., New 
Orleans; J. Henry Petetin, New Orleans, and Henry 
Weisman, Shreveport. 

Considerable attention was given the Louisiana Fair 
Trade Act, and a Fair Trade Act committee consisting 
of J. J. Flotte, Jr., president of the New Orleans Sta- 
tioners and Office Equipment Association (chairman), 
J. Ogden Pierson, Wilton McCay, Robert Burns and 
George Rollosson was appointed. A. K. Kilpatrick, of 
Monroe, was appointed chairman of a legislative com- 
mittee and he will later appoint two others to serve 
with him. 

—___<—-__—__——_ 

PRINTING INDUSTRY TO HOLD EXPOSITION 

Of deep interest to commercial stationers who also 
conduct a printing business in the operation of their 
stores is the announcement that from June 12 to 20 
a National Printing and Allied Industries Exposition 
will be held in the Chicago Coliseum. 

Anticipating a post-depression demand for printing 
products exceeding even that which followed the world 
war, the directors of the show plan to transform the 
famous Coliseum into a world’s fair of graphic arts 
exhibits of interest to the consumer as well as to the 
trade with new ideas in the industries demonstrated 
and displayed in an artistic setting and diversified 
array. 
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THE NEW “Y and E” DIRECT VISION 
SYSTEM 


The newest and finest filing system — Write for details 


sO you can sell the latest and best. Yawman and Erbe 


Mfg. Co., 1099 Jay Street, Rochester, New York. 

















GENCO 


ROTARY STENCIL DUPLICATOR 





Simple and ingenious in design—care- 
fully and fully machined to close toler- 
ances—swift and sure in performance 
and low in price and operating costs, 
the GENCO is thoroughly dependable 
and economical. 


Perfect copies, speed, absolute regis- 
tration, uniform inking, positive paper 
feed, inside mechanical ink distribution 

-what more could you ask for $44.00 
list? 


Here's the greatest rotary stencil dupli- 
cator value ever offered. Our dealers 
say their customers say so. Write today. 


GENERAL DUPLICATOR CORP. 
148 LAFAYETTE ST., 


NEW YORK, N. Y. 





new GENCOSCOPE is another sure fire winner. An in 
novation in design, light is distributed evenly over the entire 
working surface. Many unique, original features. $15.00 


omplete with light and cord, celluloid writing plate and 


2 styli 
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OFFICE MANAGERS CHICAGO CONFERENCE 

The program for the eighteenth annual conference 
of the National Office Management Association to be 
held at the Stevens Hotel, Chicago, Ill., June 7 to 9, in- 
clusive, has been practically completed. 

In support of the conference theme—‘“Tuning Up 
Men, Methods and Machines—A 1937 Office Problem”— 
a most interesting series of topics has been arranged. 

On Monday, June 7, following the opening address 


by N.O.M.A. President I. J. Berni of the Procter & Gam- 


ble Company, Cincinnati, and an acknowledgment by 
J. C. Staehle, president, Office Management Associa- 
tion of Chicago, Harry Arthur Hopf of Hopf, Kent, Wil- 
lard & Company, New York City, will speak on “Office 
Management as a Profession.” 

In the afternoon of the same day, John F. Pierce, 
general office manager, Tennessee Valley Authority, 
Knoxville, Tennessee, will speak on “Job Analysis—lIts 
Value and Use.” P. G. Wharton, general auditor, The 
Atlantic Refining Company, Philadelphia, Pa., and Na- 
tional Director of the N.O.M.A., will discuss Mr. Pierce’s 
paper. Also on Monday afternoon Dr. S. N. Stevens, 
Northwestern University, Evanston, Ill., will speak on 
“Employment—Selecting the Right Person.” This paper 
will be reviewed by I. O. Royse, Ralston Purina Com- 
pany, St. Louis, Mo. 

Professor F. G. Nichols, Harvard University, Cam- 
bridge, Mass., will preside at the Tuesday morning ses- 
sion. At this time C. L. Stivers, office manager, Jewel 
Tea Company, Barrington, Ill., will present a paper on 
“Why Measure Office Performance?” and J. R. Jack- 
man, assistant treasurer, Kendall Mills,‘Walpole, Mass., 
will speak on “Educational Standards for Business 
Training.” The first paper will be discussed by C. E. 
Schultz, Chicago Mail Order Company, Chicago, and by 
T. R. Sullivan, office service manager, Dennison Manu- 
facturing Company, Framingham, Mass. The second 


| paper will be reviewed by H. L. Wells, business man- 
| ager, Northwestern University. 


On Tuesday afternoon there will be a round table 
discussion on five subjects. C. U. Stapleton, manager, 
Canadian Nationa] Railways, Montreal, Quebec, Can- 
ada, will guide the discussion on “Purchasing and Con- 
trol of Office Supplies”; Miss Bertha M. Weeks, Chicago 
Bureau of Filing and Indexing, will preside on “Index- 
ing and Filing—Methods and Equipment”; Harold M. 
Lacy, B. F. Goodrich Company, Akron, Ohio, will be in 
charge of the discussion on “Salary Administration and 
the Correlation of Factory and Office Wage Policies.” 
The other two round table discussions are “Establishing 
Routines—The Office Flow Sheet” and “The Office Man- 
ual—Preparation and Use.” 

On Wednesday morning, June 9, K. B. Willett, vice- 
president, Hardware Mutual Casualty Company. 


| Stevens Point, Wisconsin, will preside. Two papers will 


be delivered Wednesday morning; the first by John H. 
MacDonald, budget director, National Broadcasting 
Company, Inc., New York City, on “Budgeting Office 
Services” and the second paper will be delivered by Dr. 
Donald Laird, Professor of Psychology, Colgate Univer- 
sity, Hamilton, N. Y., on “The Effect of Physical Fac- 
tors on Office Efficiency.” 

At the Wednesday afternoon session R. O. Yearick, 
secretary, Westinghouse Air Brake Company, Wil- 
merding, Pa., will act as chairman. W. J. Murphy, su- 
pervisor, Illinois State Employment Service, Chicago, 
Ill., will speak on “The Public Employment Service— 
Its Scope and Operation.” 

On Tuesday evening, the association will hold its an- 


| nual banquet with President Berni presiding. It is ex- 
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TROY Enters the Office Equipment Field with 
Modern Streamlined Metal Desks and Furniture 
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@ Modern Metal for the office is no longer a dream—TROY with its com- 

plete metal furniture line now adds Modern Metal Desks to round out the 
first chrome line ever offered the 
equipment dealer. Prices are right, 
quality is high. Our new catalog No. 
37 gives you the complete story— 
write for it today. 


THE TROY SUNSHADE COMPANY, Dept. P-57, TROY, OHIO 
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An advertisement from 
the Saturday Evening Post 
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The Quick 
EASY WAY TO DO YOUR 
OWN ADVERTISING 


Here's the quickest, easiest, cheapest way 
to get advertising action and sales response 
ever devised. In a few minutes you can pre- 
pare a stencil of an announcement, a sale, 
program, etc. Put it into this machine and 
turn the crank. An hour later you will have 
1200 pre-stamped Postalgrams, message on 
one side, address on the other, po to 
mail! ... Cost? Just the my of a penny 
postcard. No plates, no bills for printing, 
sealing or inserting. Advertising at an all 
time low cost! Over 12,000 enthusiastic 
users report remarkable returns from 
POSTALGRAM mailings. All you need is 
a typewriter and a $5 Elioscope 
to make the stencils. Or we will 
furnish stencils, complete with 
illustration and text, for $1.50. 
Mail the coupon. Convenient 
terms if desired. 





ELLIOTT ADDRESSING MACHINE CO 4-t?-87 
191 Albany Street, Cambridge, Moss 
Send me complete details about the Cardvertiser. 
Give me o demonstration of the Cardvertiser 


Nome___ = — 
Business 


Business Address 








L_..City . State 
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| pected that at this time the Association will confer sev- 


eral distinctions and awards in the form of a N.O.M.A. 
Fellowship and the Leffingwell medal. The winner of 
the N.O.M.A. chapter trophy for chapter excellence will 
be announced at this time. 

Through the cooperation of the Office Management 
Association of Chicago a very comprehensive exhibit of 
office machines and equipment has been arranged for 
the duration of the conference. Furthermore there will 
be an exhibit of certain office methods used by a num- 
ber of the country’s larger financial and industrial in- 
stitutions. 

—_——<_—_ 
MIDWEST TRAVELERS MEET 

While the convention was in progress the Midwest 
Travelers Club held a meeting at the Muehlebach hotel 
on April 6 for the purpose of an election of officers 
and a revision of the club’s by-laws. 

According to Fred Schaefer, Sanford Manufacturing 
Company, president of the club, the following men 
were elected to office for the current year: 

President, Thomas H. Hanson; first vice-president, 
Harold Graves; second vice-president, Matt Diilon; 
auditor, Fred D. Pitt; secretary-treasurer, R. C. Moore. 

At the same time the by-laws of the club were re- 
vised to include a corresponding secretary with head- 
quarters in St. Louis, and E. J. Mitchell was elected 
to this office. 

Following a discussion on the membership of the 
club and club dues, a resolution was carried compli- 
menting the members of the entertainment, ladies and 
golf committees for their work during the convention. 

sesttialieeceens 

MAHOGANY ASSOCIATION ELECTS OFFICERS 

Featured by an election of officers who were installed 
for the current year, the annual meeting of the 
Mahogany Association, Inc., was held at the Palmer 
House in Chicago on April 8 and 9. The officers elected 
were: 

President, Walter R. Jones, The Mengel Company, 
Louisville, Ky.; vice-president, Harry A. Freiberg, The 
Freiberg Mahogany Company, Cincinnati; treasurer, 
Charles A. Knapp, Willard Hawes & Company, Inc., 
New York City; secretary, George N. Lamb, Chicago. 
The nine directors elected were: 

D. H. Allen, Otis Astoria Corporation, New York City; 
C. A. Weis, Weis-Fricker Mahogany Company, Pensa- 
cola, Fla.; Stewart Smythe, Sr., Stewart Smythe Ma- 
hogany Company, Philadelphia; Ingemann Olsen, T. 
Hofmann-Olsen Export Lumber Company, New Or- 
leans; B. O. Gerrish, Palmer & Parker Company, Bos- 
ton; E. B. Ford, George D. Emery Company, New York 
City, and Messrs. Jones, Knapp and Freiberg. 

PROGRAM OF BOOKSELLERS’ CONVENTION 

Combining a well-balanced series of events both of 
the business type and entertainment variety, the pro- 
gram of the Illinois Booksellers & Stationers Associa- 
tion convention, scheduled for Rockford, Ill., May 3, 4 
and 5, has been released by A. J. Markelz, secretary 
of the organization. The program is as follows: 


Monday, May 3 
Stag party at the Faust hotel, staged by the Wis-Ill 


| Club of Chicago, and a ladies theater party. 


Tuesday 
Invocation, welcome to Rockford, response, minutes 
of twenty-first annual convention, report of secretary- 
treasurer, report of president, old business and new 
business and appointment of committees. 
The morning session will also include the appearance 
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Pressboard Filing Folders 





| Are not expensive to the user if full credit is given for their 
many years of satisfactory service. Made of heavy pressboard 
| with linen gusset, which provides strength and expansion. Users 
find it a pleasure to use these de-Luxe folders in personal files 
—and many concerns have learned the economy of using this 
type of long-lasting folders in their general files. Any style— 
square cut or tabbed; indexed folders with celluloided tabs; 
metal tabbed folders providing space for removable indexing 
inserts. Let us send you attractive circulars and sample folders 
to be used for demonstrating purposes. We know you can 
| build more business with #2 Pressboard Filing Folders. 
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Monroe. Michigan 





New York: 54-56 Franklin Street 













































Next Month Your Custo 
and Storage Cases - - - 


Here are Three Complete Fibre 
Lines--One of Which Will Surely 


Meet Their Requirements - - - 









ae ee 2 






























Wizard Line 
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— Fibre Board Transfers 
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The outside shell of this Improved Wizard is made from 
extra strong corrugated fibre board with heavy 30 point liners; 
has four front flaps which turn in, thus strengthening the 
shell and improving its appearance. The trays or drawers 
are also made from extra strong corrugated fibre board; 
metal stitched on sides and four ply thick at each end- 
they cannot sag. Note the wide easy-grip drawer pull, 
which aids greatly in handling the drawer. Wizards come 
to you knocked down—but are very quickly and easily set 
up without the use of tools. 
































Stack ’Em High, Stack ’Em Wide, 
Fill "Em Up, Drawers Will Slide 











Monroe Sf Cle "Michigan 


New York Office: 54-56 Franklin Street 







































































Chicago: Associated Stationers Supply Co. os 


Boston: Adams, Cushing & Foster, Inc. 









































IT] 




















rs Will Need Transier 



























Vietory Line 


Fibre Board Transfers 


—————————— 


Here’s an improved type of storage case that will stand the gaff and 
give universal satisfaction. Made from extra heavy fibre board with 
a water-resisting outside surface. Smooth, solid bottoms and tops— 
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they slide without a hitch or catch; one lock locks it tight; they’re 
= dust proof, reinforced and copper stitched. No gummed 
— tapes. Very much stronger and longer lived than the 
—— ordinary case of this type. Will not fray out, dry out 









or become brittle like the straw-content, corrugated fibre 
board. There are so many unusual features in the con- 
struction of a Victory that to ignore them would be like 
buying last year’s car. 
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A Size for Every Need ee: fl 
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Fibre Board Transfers 








They cut the cost of storing important records for 
future reference. Made of extra heavy fibre board 
with reinforced corners, thus making a strong, sturdy 
transfer case. Removable covers—no flaps, no strings, 
no clamps, no bands—just the snug-fitting covers which | | 
makes them dust proof as long as coverison. Made 

in eleven standard sizes—a size for every office trans- 
fer need. All twenty inches long and high enough in- we 
side to allow transfer of records with tabbed guides. LE ; rT 
Used by banks, stores, railroads, gas, electric, telephone, Mt 
insurance and trust companies and cities, counties and 
states. Just fill ’em, put the covers on and file ’em, 



















































































































































































The Deskside File will put system and service within 
close range of the busy desk worker. Right there 
when wanted—out of the way when not in use. Keeps 
special correspondence or other important papers prop- 
erly indexed for quick and easy reference. Made in 


Deskside File 


two sizes—letter and cap widths. The letter size is 
304" high, including the easy rolling casters, 134" wide 
and 178" front to back. The cap size is three inches 
wider. Solidly constructed of seasoned wood, furnish- 
ed in finishes to match other office equipment. Com- 
plete as shown, except the indexes—these must be 
selected to meet requirements. 
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MONROE, MICHIGAN 


This Improved Busfile will keep any busy man’s special 
correspondence or other important papers close at hand 
for quick reference, but conveniently out of the way 
when not in use. Made of well seasoned wood, extra 
strong construction to prevent any chance of racking. 


The Bustile 


Two sizes—letter and cap. The letter size Busfile 
measures 30" high, 144" wide and 20}" front to back. 
The cap size is three inches wider. Guides for in- 
dexing the filed material must be ordered separately. 
The regulation 25 A-Z indexes are the usual type used, 
but States, Daily or Months indexes may be had if 
user prefers a different method. 
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of two prominent speakers. W. L. Schuster, National 
Blank Book Company, will speak on “What Merchan- 
dising in 1937 Means in a Planned Store Program”; 
while “Legislation—Invited or Uninvited,” will be the 
subject of an address by J. T. Meek, Illinois Federation 
of Retail Association. A booksellers forum room and 
an office equipment dealers luncheon room will be pre- 
sided over by Will Johnson, Bloomington, Ill., and Sam 
Beck, Elgin, Ill., respectively. 
Tuesday Afternoon 

This session will be devoted to the appearance of 
three speakers who are Clara Ingram Judson, writer; 
James P. Ward, president, Shipman-Ward Company, 
and B. W. Jennings, general manager, Greeting Card 
Association. Their subjects in the same order will be 
“Read It To Me Now,” “Salesmanship” and “Making 
Money With Greeting Cards.” 

The evening will witness a cabaret dinner in the 
Rainbow Room of the Faust hotel which is listed on 
the program as an event consisting of “fun, food, frolic. 

Wednesday Morning 

L. A. Cromwell, vice-president, Blackett-Sample- 
Hummert, “Don’t Lose Your Sales Momentum—Adver- 
tise in 1937"; George S. Parker, president, Parker Pen 
Company, “The Mysterious Yangtze’; Will Jacquin, 
Peoria, Ill., will preside at the office equipment dealers 
luncheon, and Fred H. Tracht, Chicago, will wield the 
gavel at the booksellers forum luncheon. 

Wednesday Afternoon 

This session will include addresses by the two re- 
maining speakers on the program. Glenn R. Grindle, 
district sales manager, General Fireproofing Company, 
will speak on “Merchandising Metal Office Equipment,” 
and Douglas Stewart, University Cooperative Company, 
will deliver an address on “The Development of Asso- 
ciated Lines for the Textbook Dealer.” 

The latter part of the afternoon will be devoted to 
committee reports, naming convention city, nominating 
and election of officers, new business and announce- 
ments. The convention will come to an official close 
with the annual banquet staged in the evening. 

$$$ g-—___ 
DOPPELT COMPANY AGAIN MOVES 

Marking the second move into larger and more mod- 
ern quarters within a space of twelve months, Charles 
Doppelt & Company, manufacturers of leather goods, 
last month announced its occupancy of the entire third 
floor of a building in which the firm is located at 412- 
420 Orleans street, Chicago. Approximately 30,000 ad- 
ditional feet of space have been acquired. 

According to officials of the firm, the move has pro- 
vided them with more than 100 per cent additional 
manufacturing, clerical and executive office space. The 
new offices and display rooms are panelled throughout 


in walnut and complete new equipment has been in- | 


stalled to match. 


This old, established company has grown steadily | 


throughout the past twenty-five years. Much of this 
growth, it is claimed, has resulted from new product 
development during recent years. In addition to a 
complete line of zipper brief cases, envelopes and 
binders, Doppelt & Company is also featuring a line 
of dressing kits chief among which is its new patented 
travel-utility-kit known as the Dopp-Kit, and a pocket 
size model listed as the Junior Dopp-Kit. 

Coincident with the occupancy of the new quarters, 
it was announced that extensive retail distribution has 
been secured and a national magazine campaign 
opened last month with the first advertisement appear- 
ing in one of the leading periodicals of the country. 
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Do you know 


we specialize in 
the manufacture 
of Hektograph 
supplies for both 
Gelatin method 
and Direct Spirit 
Process such as 


* Carbon Papers 


Carbon Rolls 
* Ribbons 
* Inks 


* Hand Cream 





Not only have “M&V”" chemists 
made Hektograph supplies for 
nearly fifty years, but they are 
recognized masters in the com- 
pounding of well balanced Hek- 


tograph formulae. 


“M&V" can meet every condi- 
tion and fill every requirement. 
Our trained experts are always 
ready to serve you, may your 


needs be large or small. 














Consult us freely 


WRITE FOR CATALOG e 


Mittag & Volger 
Inc. 
PARK RIDGE, 
NEW JERSEY, U.S.A. 























| “Pull Your 
Punches’? 


As a matter of self-defense, do you 
have to go easy whenever you sell a 
low-priced punch? Do you have to 
defend it merely on a price basis, as 
an item unknown, untried or with no 
convincing record of performance? 


Vot When You Sell 

Acco Punch No. 110! 
@ This popular item is the trade's 
leader in low-priced punches. It 
stands the gaff; its performance has 
already been proved—and dealers 
know it! Here’s a punch you can 
push for all it’s worth—a punch with 
a lever-action “drive’’ that has many 
times been imitated but never equalled. 
So why gamble, when Acco No. 110 
is a sure-shot in punch profits! 





Let us send you information on our enlire 
punch line—the most oulstanding, the most 
complele—the most original in the industry. 


ACCoO 


PRODUCTS, INC. 
39th Ave. and 24th St. 
Long Island City, N. Y. 


CANADA: ENGLAND: 
Acco Canadian Lid., Toronto icco Company Lid., London | 
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(Seen & Heard in So. Calif—Continued from page 87) 


finish aluminum; also aluminum chairs finished in 
green, walnut and satin. One of the features of the 
exhibit was the superfiler filing cabinet with plain 
front, already known to readers of Office Appliances. 
C. A. Wilger, branch manager, and W. D. Thomas were 
on hand. 

Ediphone demonstrated an electrical recording device 
for various uses, being a recent development in the re- 
cording art perfected at the Thomas A. Edison Lab- 
oratories, Orange, N. J. The machine is known as the 
“Telediphone.” G. E. Montgomery and other members 
of the Los Angeles staff were present. 

Marchant Calculating Machine Company presented 
five models of the Marchant machine, each for a dif- 
ferent purpose. E. L. Hoffman, manager, Los Angeles 
office, was in charge. Los Angeles led the commercial 
field in 1936. 

The Harter Corporation, of Sturgis, Michigan, was 
represented by the local distributors, the Hunting-Rob- 
erts Company. The display of posture chairs was com- 
prehensive. An amusing feature was a prison cell in 
which a straight wooden chair striped like a convict 
was imprisoned. It was convicted of injuring the health 
of thousands of stenographers. E. C. Roberts, in the 
uniform of a guard, explained the heinousness of the 
crime of which the prisoner was convicted and brought 
out the excellent features of the Harter chairs. 

The Western Office Furniture Company was present 
in the person of C. E. Brownyard. The company has 
seven floors on Hill street, filled with office furniture, 
machines and equipment of many kinds. 

The Miller-Bryant-Pierce Company demonstrated an 
interesting line of ribbons and carbons for all purposes. 
The booth was in charge of W. H. Cormack and Miss 
Eddy. 

The Pacific Desk Company presented a very modern, 


| attractive exhibit—“just a touch of 1937—what the 
| modern office is wearing,” said President Theodore F. 


Peirce, who was present at the exposition and was as- 
sisted at the booth by T. M. Rafter and John Paul. 

Felt & Tarrant Manufacturing Company put on an 
interesting array of Comptometers for different uses, 
under the direction of John M. Flowers, Los Angeles 
manager. 

Remington Rand Inc. presented a highly instructive 
showing of Remington typewriters of all types. Dis- 
play was under the direction of Manager H. A. Eccle- 
stone and local salesmen. 

Underwood Elliott Fisher Company showed six models 
of Sundstrand adding machines and six models of type- 
writers. The adding machine division was directed by 


| W. O. Bryant, manager of that division. J. A. Johnson, 


manager of the Los Angeles office, and P. R. Zimmer- 
man, assistant, directed the showing of typewriters and 
accounting machines, assisted by salesmen and by that 
veteran typewriter man, E. C. Clewell. 

Wilson’s Carbon Company, Ltd., Arthur G. Wilson, 
proprietor, distributors of the “Panama” line, gave a 
remarkable demonstration of the wearing qualities of 
satinized ribbons, displaying a series of 268 letters of 
average length written on one ribbon without percep- 
tible impairment of the impressions composing them. 
Other features of the display, including colored ribbons 
and carbons, etc., aroused interest. Mr. Wilson and 
C. H. Baker were in charge. 

Soister Company, E. L., demonstrated the “Chex- 
signo” machine for signing checks. The machine is 
rapid, sure and is declared to be fool proof and fraud 
proof. Mr. Soister and staff were in charge. 

Zundel Seating Company of Alhambra, California, 
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Now you can have a still greater advantage 
ith the new models recently added to the history making 
lirline series of modern office desks. With the addition of 
vo new models there are eight models in the series. 





Never have beauty and utility been combined to such a 
egree in an office desk as in the Airlines. Efficient design, 
pasonable price and variety of models, make Airlines a 
atural” for offices that are being enlarged or re-equipped. 
rt Metal dealers are making extra profits from quantity 
les of these modern general office desks. 


Every Airline model embodies the sturdy construction 
d sound engineering principles that characterize all Art 
fetal steel office equipment. Write today for information 
the complete Art Metal line. We will send you samples 
ithe many sales helps that are provided for Art Metal 
A few franchises are open to progressive 


ofS 


ealers, too. 
ce outfitters. 


Agency Division 


ART METAL CONSTRUCTION CO. 


Jamestown, N. Y. 


Art (Y\etal 


Jamestown, New York 
S.A. 
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Now you can have what you want 
in Address Selection 


Because many users of address selector attachments said 
they had address selection problems that could not be 
solved by any selecting device, we built this super- 
selective addressing machine. And we have yet to 
find a mechanical address selection job that it will not 
handle. 


. Addressing machines last for many years. Addresses 
constantly change. That’s why whatever the machine 
addresses from is the most important thing about 
mechanical addressing, because when it involves delay 
and extra expense they are continuous. 


When you address from metal plates, your addresses are 
confined to the style of type on your embossing machine. 
When you use Elliott Typewriteable Address Cards (in 
addition to a wide range of styles, sizes and colors) you 
can have any style of type available on any typewriter. 
You can even handwrite your addresses, in any language, 
because anything can be typed, written, or drawn on an 
Elliott stencil. 


Over 100,000,000 Elliott stencils were sold to more than 
60,000 users of Elliott Addressing Machines in 1936. 
Billions of these stencils have been sold since they were 
introduced. It is obvious that they are practical and 
satisfactory or they would not have this widespread use 
and endorsement. 


... And it is the unique construction of Elliott Address 
Cards that makes address selection problems so simple 
for Elliott addressing machines. 


Write for our new full-line catalog and learn about the 
latest developments in mechanical mame and date 
writing. 


Salesmen and office equipment dealers who know of 
prospects for addressing machine equipment will receive 
a proposition to their advantage by applying to our 
nearest branch office or by writing us direct. 


ELLIOTT ADDRESSING MACHINE COMPANY 


143 ALBANY STREET, CAMBRIDGE, MASS. 
In Canada, 640 Craig Street West, Montreal 


No metal embossing machine is necessary 
because addresses are stenciled into 
ELLIOTT Address Cards with any typewriter. 
Offices in principal cities will show a 15- 
2 . minute movie of all 50 
models in your own 


office. See ‘phone book. 
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showed the full line of the company’s useful and com- 
fortable office and folding chairs, having the recently 
patented radial spring seats and backs. 

The Pronto file was also demonstrated. Barney Al- 
derson was in charge. 

Victor Adding Machine Company showed duplex, 
statement, hand and electric models. Manager Bill 
Tonkin was in charge. 

> + > 

Ribbon and Carbon Men Discuss Robinson-Patman 
Act.—Regular monthly meeting of the Ribbon and Car- 
bon Dealers Association of Southern California took 
place at the Clark hotel, Los Angeles, on April 8. There 
was nearly a complete attendance. The Robinson-Pat- 
man act was discussed, but the matter was not taken 
fir, since the general assembly was holding its third 
and final hearing to determine what changes are neces- 
sary in the California law to make it comply with the 
provisions of the national act. The matter will be more 
fully gone into at the next meeting, which will be held 
at the usual place on May 6. The final meeting of the 
season will be held June 3. 

* * 

Father of Andre Brothers Passes.—The father of L. 
V. Andre, Mittag & Volger representative in this sec- 
tion, and of Arthur Andre, secretary of the Illinois Rib- 
bon and Carbon Association, died at Pasadena April 6. 
Arthur Andre came west for the funeral. Office Appli- 
ances offers condolences. 

* * * 

Former Chicagoan Likes L. A.—Gordon Wallace, who 
arrived in this city on January 1 decided at once to 
bring his family out and become citizens of Los Angeles. 
This decision was made after spending nearly 30 years 
in the stationery business in Chicago. On arrival he 
immediately started to work for his brother, Ebenezer, 
proprietor of the Southern California Stationers. 

7 . + 

Miss Backer Promoted.—Miss Jessie Backer, who for 
some time has had charge of the fountain pen and 
pencil department of Grimes-Stassforth, has been ad- 
vanced to an outside selling position. 

* . * 

Underwood Men Win Sales Contest Both Ways.—The 
Los Angeles staff of the Underwood Elliott Fisher office 
were challenged to a sales contest in February by the 
San Francisco office. The Los Angeleans accepted the 
challenge and won the contest; but San Francisco 
challenged and won in March. Ten men of the Los 
Angeles office went over quota—Messrs. Rodgers (606.3 
per cent over), Druin, Shea, Farlinger, Hunt, Bailey, 
Hillis, Bedison, Messenger, and Clewell. 

* > . 

Frank Gibbs Adopts the Greeley Motto.—Frank L. 
Gibbs, for years a traveler for loose leaf and fountain 
pen houses of the central west, has fallen for Southern 
California. Mrs. Gibbs has been here some time with 
their youngest daughter who is going to school. Their 
son and other daughter are in New York, where the 
young man has a good position and his sister is keep- 
ing house for him. 

Frank himself has been here five months. 

* 7 « 

A Few Personnel Changes in UEF Los Angeles Office. 
—The following changes were announced on April 1 
by Manager J. A. Johnson of the Los Angeles office of 
the Underwood Elliott Fisher Company. 

“Ted” Lott, formerly chief clerk and floor salesman 
of the UEF offices at Los Angeles, has returned to that 
position. “Bud” Fleming, who has been holding down 
this position for several months, has been appointed 
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Largest exclusive makers of 
office furniture and filing 
equipment in the world. 


$3900.00 in 
EXTRA PROFITSY 
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SHAW-WALKER available to you. 


The Trade-mark : 
(@ Built Like a Skyscraper 
Gets The Orders 
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Z160 64 DL=DETROIT 
SHAW WALKER COo= 
MUSKEGON MIC 


WE HAD MANY LARGE INSTALLATIONS AND FOR THREE YEARS 
HESITATED TO CHANGE TO SHAW-WALKER STOP IT WAS QUITE A 
SHOCK FOR OUR MEN TO SEE HOW QUICKLY USERS AGREED: THAT 
THEY PREFERRED TO ADD THE QUALITY SKYSCRAPER PRODUCTS 
INSTEAD OF MATCHING OLD MERCHANDISE STOP FIRE-FILE 
SALES BROUGHT US TWENTY TWO HUNDRED DOLLARS IN EXTRA 
PROFITS SINCE JULY OF LAST YEAR= 

RICHMOND AND BACKUS.~ 


Write asking if the profitable 
Shaw-Walker franchise 


is 


MUSKEGON, MICHIGAN 
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23 STOCK SIZES 


provide a box for every usual size 
paper used in modern business. You 
will find sizes to accommodate all of 
your routine forms 


Liberty Boxes are casy to fill, simple 
to tie up and when tied are dust 
proof, spill proof, and SAFE An 
indexing system makes the finding of 
old records a simple matter. Liberty 
Boxes are provided with labels for 
clearly identifying the contents 
Every feature which 20 years of ex- 
perience as manufacturers of storage 
box equipment can suggest has been 
incorporated into this product . for 
your convenience and for SAFETY 
WITH ECONOMY 















DUSTPROOF 
SPILL PROOF 


























Records which have passed the active stage . . 
dous importance when they are needed. The importance increases the older the records 
become, because of the uncertainty when you will be called upon to produce records to 
prove tax matters, a disputed claim, or any one of the thousands of the uncertainties of 
the future. New Federal Laws impose upon business a greater than ever before need for 
maintaining an efficient record system. Liberty Storage Products are built to serve you 
in keeping your records efficiently, safely, and with a minimum cost. 


* Stonage BOXES: * Storage BINDERS 


STORAGE PRODUCTS fiitonomy 


. records a year or more old are of tremen- 








for LETTERS, INVOICES, 
CARD FORMS—every 
KIND OF OFFICE RECORD 






























68000 are csitant wir 


of Liberty products. This substantial list 
of accounts includes a widely diversified 
number of industries and professions alive 
to the responsibilities of keeping records 
safe and accessible. Two decades of 
service has proven to them that no other 
storage box combines all the desirable 
features found in Liberty Boxes. With 
equal confidence Liberty Binders are ap- 
pointed custodians of their loose leaf 
records. YOUR RECORDS ARE SAFE 
IN LIBERTY STORAGE PRODUCTS. 









for all hinds. of 
LOOSE LEAF RECORDS 











Permanently bind your records in 
your own Office . . . with your own 
employees quickly doing the simple 
steps in using LIBERTY PER- 
MANENT BINDERS. 


LOW COST « Quick 


All you do is place records in place 
and push down the head of the 
post. Simple. Quick... and ata 
fraction of the costs you have 
previously endured. 


NO TOOLS NEEDED 


to operate this binder. You will 
find it a modern answer to the in- 
creasingly important responsibility 
of keeping your records 


—Jhe most officient, 
low cost permanent 
binder—ASK YOUR 
DEALER * 














BANKERS BOX CO. 


536 South Clark St. 





Chucago 


@ 






*If you are not fully 
acquainted with the 
merits of LIBERTY 
STORAGE PROD- 
UCTS, write us. Full 
details gladly sent to 
interested parties 
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salesman in the accounting machine division. May 
good fortune attend both. 

A. H. Cramer, recently of the UEF Santa Barbara 
office, has been appointed service foreman at Los An- 
geles. 

Otto Christensen, formerly of the Underwood’s sub- 
branch at Hollywood, has come to a downtown terri- 
tory, where he is handling Underwood Sundstrand 
adding machines. H. K. Pritchard has gone from a 
downtown territory to Hollywood, in the adding ma- 
chine division. 

A new member recently welcomed into the UEF Los 
Angeles fold is Charles E. Hines, who has been ap- 
pointed to cover an adding machine territory. 

« > * 

Spurlock Goes East for Family.—Harry Spurlock, who 
for several years has represented the National Blank 
Book Company of Holyoke, Massachusetts, in Chicago 
and vicinity, and was recently appointed Pacific Coast 
sales representative for the same company, went east 
a few weeks ago to get his family. He shows his loose 
leaf and accessories lines in one of the commercial 
rooms of the Biltmore hotel. 


* * * 


Manager Harris Gives Luncheon to Staff.—On March 
22 C. J. Harris, manager of the Los Angeles office of 
L. C. Smith & Corona Typewriters Inc., gave a lunch- 
eon to his employees at the Clark hotel. The meal 
proved to be a real banquet—food in plenty and plenty 
to wash it down. The occasion was the winning of 
second prize in the branch managers’ contest for the 
last quarter of 1936. 
branch were broken. 


+ + * 


Remington Rand Los Angeles Men Win Big Contest. | 
-On March 31 the Los Angeles Remington Rand office | 
for Southern California and Arizona won the Matthew 
cup for the best sales record for the quarter just ended, 
winning 202 per cent of quota in three months. This 
was the sales managers’ contest. It has never before 
been won on the Pacific Coast. Chicago took second 
place. 
. ° * | 

Advance in Typewriters Not Enough to Slow Sales.— 
The five per cent advance in the price of all or prac- 
tically all typewriters which went into effect of April 1, 
covering portables as well as standard machines, has 
not affected sales volume. This is the unanimous opin- | 
ion of the branch managers with whom the reporter 
has talked. 
+ - * j 

Harris Back from Sales Meet.—C. J. Harris, manager 
of the Los Angeles district office of L. C. Smith and 
Corona Typewriters Inc., returned from the East on | 
April 12, after attending a convention of branch man- 
agers and executive officers of the company at the | 
factory in Syracuse, New York, on April 7 and 8. 


. * . 


Remarkable Selling Achievement.—Manager Ralls of | 
the Los Angeles office of the Royal Typewriter Com-| 
pany, is proud these days of his sales staff. Every day | 
in March every salesman connected with the staff of 
the Royal office sold a machine a day or better. This! 
is a record of which any manager might be proud. 

. > - 

News Items from the Victor Adding Machine Com- 
pany’s Los Angeles Office.—William Tonkin, Pacific 
Coast representative of the Victor Adding Machine 
Company of Chicago, recently returned after a success- 
ful trip during which he covered Oregon and Wash- 
ington, Southern California and Arizona. Mines and 


All records for the Los Angeles | “ 








eonard , New 
a and R. 

. evin 
Third Ave., Seattle, 
Washington. 





No. 945 
Spring Back Model 





These modern, comfortable, long-lasting chairs come in four colors enamel, 
five colors leather, three colors fabric upholstery. support and seat 
height are quickly and easily adjusted by hand, without tools or sg ccicl bee! 
Provision is le for permanent adjust- 
ments for those who desire to use it. Sturgis 
Posture Chairs conform to recognized 
principles of Posture seating. They 
heve no metal around seat to catch on 
clothing or mar furniture. Rubberized hair 
is used in upholstery are resilient, com- 
le, and cool in summer. There is a 
Sturgis Posture Chair for every purpose and 
in every price range. 


WRITE FOR NEW 
CATALOG TODAY 


Fully illustrates complete line. Shows con- 
struction, prices, selling edvantages, 
etc, Send for your 
copy today! 
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Graf fo means 
MAPTACKS 


Graffco also means 
MARKING TACKS 


in more than 
1000 combinations 
of colors and symbols 





As keen in performance as in appearance. Uni- 
form unbreakable spherical heads and sharp 
points of tempered tool steel. Beautifully 
enamelled in distinctive colors. Three sizes, and 
practically limitless combinations of colors, 
symbols, etc., provide an ample variety of tacks 
for even the most intricate mapping or chart- 
ing problem. 


FLATHEAD MAPTACKS 


Made in 3/16 in. and % in. sizes; 
ee, plain colors and printed. Now avail- 

able also with square or triangular 

heads. In addition to providing a 
wider classification, these special shapes are 
ideal for use on maps or charts which are to be 
photographed for permanent record. 


MARKING TACKS 


Six attractive colors in these fine 
celluloid-covered marking tacks, 
which come in % in., % in., and 
% in. sizes. They have a special 

mat surface on which pen or pencil 
may be used. Writing can be erased and tacks 
used again and again. Also available printed 
with alphabet or numbers. 


Why not write us for samples and prices? Graffco 
also makes the famous Vise and Viz Signals, Cellu- 
graf Signals, Index Tabs, Vise Clips, and other 
efficient office devices. 


GEORGE B. GRAFF COMPANY 


64 Washburn Ave. Cambridge, Mass. 
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tourists, he says, have made somewhat better than 
seasonal business for merchants in this and other 
lines, and Arizonians are well pleased. 

Associated with Mr. Lowe at Phoenix is Lyman Ben- 
nett, recently appointed by Mr. Tonkin. .. . Mr. and 
Mrs. Tonkin recently entertained Mr. and Mrs. Ed. 
Newman and Mr. and Mrs. Vern Rowland when they 
visited western headquarters. ... Harry Bell, chief 
Victor mechanic at Los Angeles, is now taking training 
in the new models in Chicago. Mr. Tonkin recently 
advanced him to the position of mechanical instructor 
for the western division. 

Charles Milliard Morris, until 1933 with the Victor 
Adding Machine Company at St. Louis and Los An- 
geles, has become Victor sales and service man at the 
Stockton, California, office, of which L. P. Monaghan 
is manager. 

———_—_>___ 
UEF ANNOUNCES CORONATION CONTEST WINNERS 

The smoke of battle has cleared away, everybody 
concerned has taken a deep breath and officials of the 
Underwood Elliott Fisher Company, from their execu- 
tive offices at 1 Park avenue, New York, have made 
public the list of winners of the recently-closed corona- 
tion sales contest. 

The great race for honors involved salesmen and 
branch managers and there were two prizes consisting 
of free ocean trips to England to witness the corona- 
tion ceremony of King George VI. The winners of 
these two splendid prizes were B. H. Moreland of New 
York and P. N. Sea of Chicago, both salesmen. 

The other winners, all of whom ran up.sales records 
that entitled them to become the proud owners of 
beautiful gold watches are: 

Branch managers: C. L. Minton, Hartford; J. N. Tyn- 
dall, Providence, of the Atlantic district; W. R. Mc- 
Dowell, Charlotte, and J. A. McComas, Baltimore, of 
the Eastern district; G. R. Windsor, Akron, and L. S. 
Webster, Pittsburgh, of the Central district; F. C. Snow, 
Chicago, and C. R. Oehler, Rockford, of the Western 
district; M. M. Shaver, El Paso, and F. H. Hall, Salt 
Lake City, of the Pacific district; W. C. Welch, Okla- 
homa City, and J. L. Videau, New Orleans, of the South- 
ern district. 

Salesmen: J. F. Quinn, Providence, and C. H. Seibert, 
Albany, of the Atlantic district; R. M. McCleary, New 
York, of the New York district; E. Furfey, Philadel- 
phia, and R. C. Spotts, Harrisburg, of the Eastern dis- 
trict; W. J. Modrack, Detroit, and G. L. Hamilton, Pitts- 
burgh, of the Central district; W. F. Arndt, Chicago, 
of the Western district; F. W. Otto, San Francisco, and 
J. B. Rodgers, Los Angeles, of the Pacific district; L. P. 
Bahan, New Orleans, and H. C. Hart, Houston, of the 
Southern district. 

By far the most exciting part of the awarding of 
prizes came when it was revealed that the British or- 
ganization of Underwood Elliott Fisher was the winner 
of the coveted President Wagoner trophy, a beautiful 
cup. This fine silver prize was won by the men across 
the sea when their combined sales totals for the month 
of March beat by a shade the record-breaking total of 
the American forces. 

Emil Trefzger, managing director of Underwood El- 
liott Fisher Ltd., London, was in New York and was 
personally presented with the cup by President P. D. 
Wagoner. Mr. Trefzger will formally present it to the 
British sales organization upon his return to England. 

Se ae 
EXHIBITIONS PICTURED 

La Revue du Bureau (Paris) published illustrations 
of two recent expositions held recently—the Leipzig 
fair, and the New York Business Show. 
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Look! A NEW KIND OF 
4-INCH-LEAD PENCIL 









"LOOK! THE 
LONG-LEAD PENCIL 
WITH A REAL 

GRIP-TIP!” 











“FILL 
IT WITH 





NeW Qutopoing Has Every Feature Long- SNORT 
lead Pencil Users Have Asked For! NE" TstiLt 
: My ANCH GIVES 4” LEAD 

BITS OF WRITING 




















"LEAD CANT 


“SIMPLEST 
MECHANISM 
EVER'ONLYY © 
MOVING PARTS!" 






YOU CANT JAMIT! 
LOOK AT THAT 
TIGHT SPIRAL!” 


Again Autopoint Gives You a Quality Item 


PRICED TO MAKE IT A REAL SELLER 


N°” you can have something more 
than a novelty appeal to help you 


. as small as a quarter inch long! ... 


“FILL OUT THE COUPON AND 
GET A DOZEN ON APPROVAL; 


and a long time between re-loadings! 


sell long-lead pencils—and only AUTO- Only 2 moving parts, too—and a 





POINT can give you these extra ad- 
vantages. For only AUTOPOINT took 
the extra time and study, to produce a 
long-lead pencil that a/so has all the 
famous advantages that have won mil- 
lions to other AUTOPOINT models. 

Grip-Tip?—this new 4-inch-lead 
AUTOPOINT has it! That’s why no 
matter what happens, you always get 
the FULL writing value of all your 4 
inches of lead. If the lead breaks, pieces 
can't slide out! If you have no 4-inch 
leads, you can fill it with smaller pieces 


new kind of loading spiral! Broken 
leads cannot jam it! And of course it 
has all other trade-winning AUTO- 
POINT features—leads can’t twist or 
wobble—writing is easier! Other new 
developments even make loading easier! 
Made of lustrous Bakelite! 

Mail the coupon now for a sample of 
the 4-inch-lead AUTOPOINT, and 
prices on this newest AUTOPOINT 
sales-builder. Prices start at 50c—low 
enough to sell in your biggest volume 


field! Fill out and mail the coupon now! 





The @® Better Pencil” 


AUTOPOINT COMPANY, 1801 Foster Avenue, Chicago, Illinois 
DISTRIBUTORS 


Mutual Stationery Co. 
368 Broadway 
New York City 


Associated Stationers Supply Co. 
Jefferson & Quincy Sts. 
Chicago, Il. 


Zellerbach Paper Co. 
San Francisco, 
Los Angeles 





| Town 


SEE FOR YOURSELF” 





me aN ements rere emmy 
AUTOPOINT COMPANY, Dept. OA-5 
1801 Foster Avenue, Chicago, III. 

Please send at once a dozen of the new 4-inch-lead 
AUTOPOINT Pencils on approval. 


| Name... 


| Address 


State 


| Name of Jobber 
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Just Tell Them 


No wonder Artility Posture Chairs are 
bringing quick sales and good profits 
to dealers everywhere! Most Artility 
Dealers offer these popularly priced 
chairs on the “Try It Before You Buy 
It’? plan. Being priced right, made 
right and styled right, the chairs 
literally ‘‘sell themselves.’’ That is 
why, within a short time, these com- 
fortable, adjustable Correct Posture 
Chairs have become America’s fastest 
selling chairs. 


Cash In On 


ARTILITY 


Correct Posture 


SEATING 


Artility Posture Chairs have gained 
national recognition—and you can 
cash in on it. A few of the nationally 
known users of the Artility line are 








Bakelite Corporation — Chevrolet — 
Chrysler Corporation — Fisher Body — 
Sears, Roebuck—U. S. Rubber Com- 
pany — U. S. Government Depart- 


ments, etc. Sell these chairs for easy, 
quick, year ‘round profit —at customer- 
satisfying prices. But get started now! 


Write for 
DISCOUNTS / 


Write today for Terms and Discounts 
on Artility Posture Chairs. Don't 
wait. Write now! 








it Bsfort You Buy It’ 
andyoull SEU Them / 


Secretarial Chair No. 371. Swivel base of 1" tubular steel. Ad- 
justable height, 17° to 21". Upholstered in a high grade of em- 
bossed genuine leather, blue, green or brown. Shown in Super- 


. . ° —_ 
Softex upholstery. Casters are 154" composition wheel. 


ARTILITY METAL PRODUCTS, Inc. 


501 Monger Bidg., Elkhart, Ind. 


A Complete Line of Artility Chairs for Executive, Stenographic, Office Use 
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(Chicago Business Show.—Continued from page 64) 

Barney Stapert showed at the booth of Underwood 
Elliott Fisher Company that he knew geography as well 
as typewriting. In one minute he dribbled off the names 
of all the states of the United States and their capitals 
—writing a total of over six hundred and seventy char- 
acters, or better than eleven per second. 


A convenient contribution made to the show was the 
manila Duratab folder issued by Oxford Filing Supply 
Company, imprinted on the tab “Business Show Data.” 
It bore also impressions of cuts and descriptions of va- 
rious filing supplies made by the company, and con- 
tained an illustrated leaflet, to which the recipient 
could add the numerous other papers he picked up at 
the booths. 


* * * 


There would be a great deal more satisfaction in 
pitching Wilson out of the office door than in accepting 
a good cigar from Barton. That is one of the observer’s 
most definite reactions to the film, “Two Salesmen in 
Search of an Order,” shown during the Business Show 
by the Dictaphone Sales Corporation. Barton and Wil- 
son are the salesmen. Barton, by the way, is not the 
type who gets business through cigars. 

Office Appliances has already published a few com- 
ments—supplied by correspondents—on this picture. 
It merits more attention than it has received in these 
columns. Granted it is a piece of propaganda. Granted 
it has for its purpose the furthering of the popularity 
of the Dictaphone. None the less it affords a profitable 
thirty-five minutes to those who can attend a showing. 
It is much more a picture of sound merchandising 
practice than it is anything else. And fundamental to 
that sound practice is the fact of sound personality and 
character. The Dictaphone in the story is not sold 
just because Barton has the better sales technique, but 
because Barton really is good. He is so good a mer- 
chandiser that he hardly gets into the picture himself 
at all. One recalls little about him save a few vague, 
pleasant impressions: he is courteous, considerate, neat, 
and he knows his job. That job is mainly to know the 
Dictaphone, and to know it well he has to know the jobs 
of “Mr. Marsh’s secretary” and of Mr. Marsh himself. 


Having seen the film, one has become pretty well 
aware—for a thirty-five minute exposure—of what Mr. 
Marsh’s office force is up against, and of what the 
Dictaphone can do to help. As to “Mr. Wilson,” one 
doesn’t have the least idea what his business is. 
much too cunning to let anyone find out; he reserves 
the secret for the “Big Shot.” No mere information 
clerk can make fresh inquiries of Mr. Wilson without 
getting properly snubbed. 


Barton has merchandise that serves a function de- 
monstrably useful. It could sell itself—in a business 
world not afflicted with such pests as Wilson represents. 
Wilson has ego—and that’s about all. He knows how 
to throw a whirlwind attack into a prospect and sign 
him up on a dotted line before he gets out of the daze. 
When it works. As a matter of fact, his tactics are 


doomed to more and more failure in the long run. He | 


makes life difficult for himself as well as for firms like 
Barton’s. When all is said and done, Wilson remains 
a memory that would raise the bristles on the back of 
a dog’s neck—if offices had dogs. Nor would a dog be 
out of place in an office if there were many Wilsons. 
Barton is unobtrusive. He represents intelligence: 
office problems grasped and solved. Asa person he will 
not be remembered as vividly as Wilson will be. 





He is | 





But 
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“THIS LETTER’S ALL GREEK 
TOME, MISS ALPHA-DELTA” 








Of course, her wax-tablet letter was a mess 
after all the last-minute changes old Aris- 
totle had insisted upon. But this sort of 
annoyance “‘can’t happen here” with Cor4 
rasable Bond, the revolutionary Berkshire 


paper : 


Corrasable sells itself because it demon- 
strates itself. Let your customers try it. . . 
find how its treated surface never looks 
gouged . . . how typing corrections can 
be made swiftly, easily, with a mere pencil- 
Corrasable is a Berkshire paper 


eraser. 


. nationally known and promoted. 





BERKSHIRE 


TYPEWRITER PAPERS 


EATON PAPER CORPORATION, PITTSFIELD, MASS. 











The Executive Desk File cannot 
talk ... neither can it walk into 
your customers’ office. 


THAT’S your salesman’s job. 


Once exhibited, however, its smart appear- 


ance and durability shouts “BUY ME.” 


No wonder the Executive Desk File sells 
on sight. 


BUT .... It must be shown to the Buyer. 


Have your salesman carry our No. 3 CT 
Executive Desk File for one week; ... . 
. . «« « Then watch the orders come in. 





Latest design has jet black cover with silver lettering. Very attractive 
and built long service. Either celluloid or cloth tabs. Indexed 
A-Z of 1-31. 


QUALITY PARK ENVELOPE CO. 


11-116 Merchandise Mart, Chicago 


Factory at St. Paul 





OFFICE APPLIANCES 


he will be remembered definitely enough,—enough to 
be sought out and asked for later when there is need 
for service. Wilson will be remembered—to be ducked. 

The movie is entertaining. It does not stretch possi- 
bilities too far, or play with improbable contingencies. 
That is, it is a pretty well made movie of its sort: di- 
verting, realistic, and perhaps a bit didactic. If it does 
tend to teach a lesson, it is a lesson that needs to be 
taught and is worth teaching. Barton encounters 
about as much sales resistance as could be packed ar- 
tistically into the amount of film available, and it is 
the kind of resistance probably encountered in life. If 
a criticism were to be called for it might be that Wilson 
was overdrawn. And yet, there are “salesmen” as bad 
as that. There are not a great many as bad, but it 
doesn’t take a great many to justify the inclusion of 
such arole. In a sense, Wilson represents a summation 
of most of the sins of the bad sales person. He has two 
virtues: enthusiasm and courage. His enthusiasm, 
however, is largely for himself, and his courage is gall. 
His virtues are perverted into vices. One of his biggest 
virtues—for the observer—is the strange unawareness 
he shows of his offensiveness. But egotists are that 
way. If they knew they were, they wouldn’t be. 

The film shows what can be done by business with 
the motion picture. Doubtless it will be followed by 
others of its kind. Much could be accomplished, 
through the movie, to establish and maintain a better 
understanding between business and the general pub- 
lic, for instance. It will be interesting to observe de- 
velopments of this medium in new applications which 
are sure to come as its potentiality becames increas- 
ingly realized. 

. = +. 

Joe Burton, in charge of dealer sales of Underwood 
portables in the Chicago area, told a humorous little 
story at the show. He related that a customer of the 
Milwaukee Underwood office had ordered five portable 
machines. The next morning, quite early, he dropped 
into the office and indicated that he wanted one of the 
machines in a hurry. He appeared to be laboring un- 
der some sort of a strain. Nervously he blurted out in- 
formation to the effect that his wife was going to have 
a baby. He followed the statement immediately with 
another comment about his rushing need for one of the 
portables he had ordered. The particular model ma- 
chine that he desired was not in stock at the time, so 
he was told to “go get the baby first.” Joe says the 
customer followed the advice hastily. 

i a 


THE EXHIBITS 


ACME CAR SYSTEM COMPANY, Chicago, Ill. The first public 
showing of several new developments in the company’s visible record 
equipment. An ingenious signaling method is provided in their visible 
card equipment. Individual cards may be offset either right or left. 
isolating them for special attention or to prove ledger postings. A recent 
development for ag | up reference to large lists such as credit au- 
thorization is being exhibited for the first time. “Buried Treasurer,” a 
booklet dealing with sales, inventory, purchase, production, credits, ac- 
counts receivable, was available to all business executives visiting this 
display. Joe Cheney was in charge of the exhibit. D. R. Pinney, Louis 
Woolf and W. R. Chapel were also in attendance. Scott C. Dawson, 
Detroit District Manager for the company, was present for a few days 
toward the end of the week. 

A. D. K. CORPORATION, Chicago, IIl., showed the new line of 
ADK stapling machines and industrial tackers. William D. Dobbins, 
Edgar S. Scott and Hugh W. Armstrong were in charge. President Ed- 
ward Krantz was also in attendance. 

ALLEN-WALES ADDING MACHINE CORPORATION, New 
York, N. Y., and Chicago, IIL, showing the company’s straight adding 
and subtracting machines of various capacities, hand and electrically 
operated, equipped with wide and narrow carriages. Also displayed were 
fractional and statement models. The new Allen-Wales Duplex was also 
part of this exhibit. Especially featured was a machine constructed 
with transparent case, electrically lighted from the inside. Chicago 
Agency Manager A. J. Bolles was in charge. Vice-President C. G. 
Slauson from the home office in New York City was in constant attend- 
ance. Allen-Wales representatives from the following cities were visitors 
during the show: Peoria, Oak Park, Springfield. and Waukegan, III. 
Canton, Cleveland, Marion. Cincinnati, and Mansfield, Ohio. Anpleton. 
Madison, Milwaukee, and Wausau, Wis. New Hampton and Des Moines, 
Iowa. Hammond, Ind. Muskegon and Grand Rapids, Mich. Jefferson 


City. Mo 
AMERICAN AUTOMATIC ELECTRIC SALES COMPANY, Chi- 








SOLD THROUGH DEALERS ONLY 
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cago, Ill. Interior communication for business was the main theme of 
this exhibit. There was a Type 25 private automatic exchange to which 
are connected several PAX monophones, demonstrating the quickness 
and accuracy of automatic telephone equipment for interior calling. A 
key calling cabinet was also shown. A code call service, enabling the 
user to talk with any other user even though the wanted person is not 
at his customary place, was displayed. Other features included isolated 
code call equipment, credit checking system, Burns’ office appliances 
such as telephone brackets and copy holders. 

AMERICAN AUTOMATIC TYPEWRITER COMPANY, Chicago, 
IIL, showed a complete new line of Auto-typists in both selector and 
standard models encased in modernistic cabinets. Mechanical innova- 
tions included automatic fill-in control. The new machines are fitted with 
aluminum vacuum compressors and have a silent suspension for electric 
motors. Many other new features are embodied in these models. There 
was also a new perforator, as the stencil cutter is designated. President 
Otto Schulz and Secretary William Schulz were in charge. Also in 
attendance were A. L. Johnson of the New York office and Louis Con- 
tristana and Merrill Hill. 

AUTOPOINT COMPANY, Chicago, IIL, Septovet many varieties of 
pencils in Bakelite and Pyralin colors as well as knives and files with 
blade by Gits, high-grade leather specialties, the handy Post-A-Lett 
pocket scale in pen form, and other novelties. Another feature was a 
graphic illustration of blow-up charts, diagrams, sketches, reproductions 
of the company’s pencils in use. “Pointed Profits,” a sight and sound 
presentation, was given on the Electrovox Illustrovox adding to the in- 
terest of the exhibit. T. K. Bledsoe was in charge. Assisting him were 
S. G. Barrett and W. P. Wright. ‘ 

BARNES & BROS., EDWIN C., Chicago, Ill. (See Thomas A. Edi- 
son, Inc.) 

BAUM, RUSSELL E., Philadelphia, Penna., and Chicago, Ill. The 
new quintuplet Baum 14 x 19 inch folding machine equipped with five 
folds, making sixty different styles of forms and accurately folding up 
to a speed of 30,000 sheets per hour was demonstrated. Also suction and 
friction feeders are in operation in addition to the hand fed model for 
shorter runs, John L. Paul and David C. Beck of the Chicago office 
and Russell Baum from the home office were in attendance. 

BETTER PACKAGES, INC., Shelton, Conn., and Chicago, Ill. The 
Counterboy line of gum tape sealing machines and label moisteners, from 
small, inexpensive models to the new electric machine, were shown. C. 
E. Beckman was in charge. 

CHICAGO, MiLWAUKEE, ST. PAUL & PACIFIC RAILROAD 
COMPANY, Chicago, Ill. General travel exhibit which featured mostly 
pictures and photographic enlargements of scenes served by the Milwau- 
kee Road. eneral Agent B. J. Schilling was in charge. 

CONTROLLER'S CONGRESS OF THE NATIONAL RETAIL 
DRY GOODS ASSOCIATION, CHICAGO CHAPTER.—A display of 
literature on the activities of the organization and the Chicago Control 
of the Controller’s Institute of America. 

COOK COMPANY, THE M. B., Chicago, Ill. Beaver carbon papers, 
inked ribbons and duplicator inks were shown. Beaver Yankee, a satin- 
ized ribbon was displayed for the first time. Also featured were Beaver 
Blue Bell and Meridian carbon papers also “Tinted Watermarked” car- 
bon papers. President C. J. Leonard and E. C. Leonard were in charge. 

DICK COMPANY, A. B., Chicago, Ill. Simplicity and beauty marked 
this excellent exhibit in which for the first time was shown the new 
Mimeograph 100. In a tasteful and attractive theme of blue, red and 
white with just enough chrome and black to form a pleasing contrast 
were three models the center one of which was upon a revolving pedestal. 
Competent representatives were on hand to explain the machines and 
their workings. 

DICTAPHONE SALES CORPORATION, New York, N. Y. Dic- 
tating, transcribing and shaving machines were displayed as well as 
Dictaphone Telecord conference recorders and reproducers. ‘Two Sales- 
men in Search of an Order,” a talking movie also created much interest 
as did a transcription contest in which 160 entrants participated and 
which is described elsewhere in this issue. District Manager A. E. 
Blackstone was in charge with members of the Chicago branch and of- 
ficials of the home office in attendance. 

DITTO, INCORPORATED, Chicago, Ill. The new Ditto Spot Color 
Press, the Model S-10, heavy duty, volume production Ditto machine for 
systems work and the new Ditto direct process (liquid) duplicators were 
featured in addition to the company’s R-1 automatic rotary; R-2 electric 
rotary; R-3 hand rotary and the entire FS series of flatbed gelatine 
duplicators. Other items displayed included rotary cut index cards and 
various systems forms, such as order-invoices, payroll, pencil order, pur- 
chase order, etc. In attendance were General Sales Manager A. N. 
Steele, Assistant General Sales Manager J. E. Chestnut; Advertising and 
Sales Promotion Manager F. Gregor, Jr., and W. G. Fuller, manager of 
the Chicago sales office. 

DO/MORE CHAIR COMPANY, Elkhart, Ind., and Chicago, IIl. 
Three types of chairs—executive, clerical and factory—were on display. 
Fred L. Turner, educational director of the company, and W. J. Black, 
manager of the Chicago office, were in charge. 

EDISON, INC., THOMAS A., Orange, N. J., and Chicago, Ill. The 
entire line of Protechnic dictating and transcribing equipment, together 
with a new shaving machine, was on exhibition. Robert W. ilcox, 
sales manager for Edwin C. Barnes & Bros., was in charge. Vice-Pres- 
idents Nelson C. Durand and Arthur Walsh from the home office were 
also in attendance. 

ELLIOTT ADDRESSING MACHINE COMPANY, Cambridge, 

Mass., and Chicago, Ill. Addressing machines of many types including 
recording addressers, self-feeding addressers, cardvertising addressers and 
special equipment for publishers, public utilities, insurance companies, 
social security, payrolls and tax work were shown. Chicago Manager 
Edwin S. Parker was in charge. 
_ FOUNT-O-INK SALES COMPANY, Chicago, Ill, showed a full 
line of Fount-O-Ink writing sets, manufactured by the Gregory Ink 
Company, of Los Angeles. Arthur L. Jones in charge. Also in attend- 
ance was Sales Director Martin J. Bacon from the home office. 

GEYER, INC., ANDREW, New York, N. Y. Guyer’s Stationer and 
Business Equipment Topics was shown. 

GREGG COLLEGE, Chicago, Ill., explained the advantage of the 
college’s training to men and women who wish to secure business em- 
ployment as stenographers, secretaries, bookkeepers and office assistants. 
Exhibiting Gregg textbooks for public and private business schools. Prin- 
cipal H. J. Holm was in charge. 

THE GREGG PUBLISHING COMPANY, New York, Chicago, 
Boston San Francisco. Showing a complete assortment of the original 
Spiral line of commercial stationery, including stenographic notebooks, 
analysis pads, reporters’ notebooks and various school supplies. W. 
Gregg Fry was in charge with I. J. Agins and D. T. Warner also in 
attendance. 

GREGORY INK COMPANY, Los Angeles, Calif. (See Fount-O- 
Ink Sales Agency.) 

HOOVEN AUTOMATIC TYPEWRITER CORPORATION, Chi- 
cago, Ill., showed the latest model Hooven automatic typewriter in a 


125 


there’, Greater Profits 


for the Dealer in the DE LUXE and 
UTILITY Line of Carbons and Ribbons 


The 
Dealer's 
Own 
Brand 









A PERFECT CARBON FOR PERFECT COPIES 


Here's one carbon you can yy recommend and’sell to all your customers 
as your own private brand. It is the perfect carbon for those who insist on clean 


sharp copies with consistent uniformity of writing. Outstanding features of 
DeLuxe Carbon Paper are strength of color, dependable quality and long wear. 
Utility Carbon Paper is another Dealer brand, but medium priced for customers 
who look for value. Produces clean, sharp impressions and gives utmost satis- 
faction where excellent copies are desired. 


° 
DELUXE RIBBONS 


A Superior quality ribbon 
for the customer who de- 
mands long wear and de- 
pendability. Made to give 
sharp, clean impressions 
that do not vary in den- 
sity from constant use, 
DeLuxe Ribbons are sure 
to bring a constant flow 
of repeat business. 


DeLuxe Ribbons are also 
available for use on Port- 
able Typewriters and 
Adding Machines. 





2 
UTILITY RIBBONS 


Truly a genuine value, 
and an excellent ribbon 
for all around general 
office work. Although the 
Utility Ribbon belongs to 
the “economy group,” no 
other ribbon in the same 
price range can approach 
it for quality and the type 
of work it produces. Sug- 
gest Utility brand to price 
buyers. 


SHIPMAN-WARD MFG. CO. 
The Dealer’s Supply House 
325 NORTH WELLS STREET, CHICAGO 


BRANCH OFFICES: New York City, 321 Broadway, Los 
Angeles, 314 W. Olympic Blvd. Minneapolis, 116 S. 4th 
St. Montreal, Que., 20 St. James St. West. 
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The finest installations include 


LEATHER UPHOLSTERED FURNITURE 


In executive office, library, director's room or club, it is found. The 
thorough, genuine comfort, the lasting durability, the fine record of service 
and the rich, impressive appearance make leather upholstered chairs the 
universal choice. 


JASPER CHAIR CO. CHAIRS 


through their fine quality and excellent design, gain and retain the user’s 
good will. Careful selection of materials, the cutting, fitting and finishing 
skilfully executed by experienced craftsmen result in Jasper Chair Co. 
designs being full of originality, charm and general selling values. 


Genuine American walnut is used (and in a special series, birch) with 
genuine leathers—Dixie Vealskin, New Eagle Grain, Moorish and Top 
grain—in a wide variety of colors. Our better grade revolving chairs are 
fitted with Collier-Keyworth latest improved rubber cushion irons. In 
addition to our various leather upholstered lines, we have a well rounded 
group of wood office chairs, and posture chairs, school and library chairs, 
stools, etc., in popular demand. Full details and the Jasper Chair Co. 
catalog supplied on request. 








JASPER CHAIR COMPANY 


JASPER, INDIANA 


Geo. A. Litchfield, Sales Mer James S. Fowls (Southern) kK. W. Thomas (Southwest S. H. MacDonald (West) W. HL. Brown (Chicago-Midwest) 
R. J. Freeman (Eastern 3414 Euclid Heights Blvd. Daytona Beach, Fla 521 Lloyd Bldg., 6708 Glenwood Ave., Chicago 
505 Fifth Ave., New York, N. Y. Cleveland, Ohio Seattle, Wash. (Phone ROGers Park 3644) 




















new type metal cabinet; the Vari-Space typewriter; Graph-i-Color con- 
version segment for use on multigraphs and Graph-i-Color curved plates 
for use in connection with the conversion segments. James H. Rey- 
nolds, vice-president, was in charge. _ 
ILLINOIS BELL TELEPHONE COMPANY, Chicago, Ill. This 
exhibit was divided into several sections. A delayed speech apparatus 
enabling one to talk into a telephone and then listen to what has been 
said. Reur kinds of conferences, from the around-the-conference-table 
type to nation wide ones by telephone. In this section a switchboard 
was in operation. Toll and Teletypewriter services showed how the na- 
tion may be spanned by telephone service as compared with the cost of 
doing so five and ten years ago. In this connection there was an 
operate-it-yourself map with swinging rulers. The variety of services 
and items of equipment for every business communication need were 
displayed in another section. Another feature was a large telenhone 
extended toward the visitor. A “busy” signal amplified attracted the 
ear. The “busy” signal, signs explained, meant that this telephone 
“door” is closed. . H. Wiemann and M. I. Hersey were in charge. 
INTERNATIONAL BUSINESS MACHINES CORPORATION, 
New York, N. Y., and Chicago, Ill. Accounting and bookkeeping tab- 
ulating machines, automatic regulating time systems including cost re- 
corders and time stamps, industrial scales, a complete line of writing 
machine equipment and the Ticketograph were here disnlayed. 
Chicago Manager E. H. Corey was in charge. Also in attendance 
were J. J. Kenney, district manager, Tabulating Machine Division; 
L. P. Pennell, district manager, International Time Recording Divi- 
sion; E. L. Capehart, sales agent, International Time Recording Divi 
sion: C. W. Crow, sales agent, electric writing machine division, and 
J. M. Conley, manager, Ticketograph division. 
INTERNATIONAL TIME RECORDING COMPANY. 
ternational Business Machine Company.) 
JONES-WENDELL COMPANY, Chicago, IIl., displayed the Hun- 
ter Electro-Copyist, a device for reproducing originals of many kinds. 
Mrs. E. S. Lady and G. R. Jackson were in charge. 
KAUFMAN & FABRY COMPANY, Chicago, Ill., showed commer- 
cial illustrative photography; photestat copies and enlargements; art 
work and photo-retouching; hand coloring; cut-out enlargements; photo- 


(See In- 


murals; photogravure prints; planograph prints and transparencies. 
Lester E. McDermott was in charge. Bob Fischel was also in at- 
tendance. 


MARCHANT CALCULATING MACHINE COMPANY, Oakland, 
Calif.. and Chicago, Ill. The several types of Marchant calculating 
machines were here shown. Aiding the Chicago sales force were H. G. 
Schonlau, Milwaulee agent; P. E. Hall, Detroit agent; H. C. Cooke, 
Cleveland agent; F. R. Winship, Minneapolis agent; Mort Asher, In- 
dianapolis agent; C. W. Seidel, Cincinnati representative; Herbert Bart- 
lett, Lansing agent; F. H. Leavitt, St. Louis representative, and sev- 
eral officials from the home office among whom were President Edgar 
B. Jessup. 

MARSHALL-JACKSON COMPANY, Chicago, Ill, featured Lin- 
coln desks made by Commercial Furniture Company; Colonial chairs; 
Sikes chairs; Faries lamps; Globe-Wernicke filing equipment and Ace 
stapling machines. There was also a special display of the Bassick 
Flotilt chair iron. The thrce departments of the company’s business, 
commercial stationery, business furniture and master printers, were 
represented. 

McCASKEY REGISTER COMPANY, Alliance, Ohio, and Chicago, 
Ill. Equipment used in installations of perpetual inventory, both single 
and dual control, cost, payroll and production control, machine con- 
trol, machine time scheduling, tool room and tool activity control; a 
representative line of carbon back factory forms for various factory 
control purposes was displayed. C. Swoboda, manager of the indus- 
trial division, was in charge. Also present were E. G. Crane, Chicago 
representative; Gerald Beebe, Indiana-Lake Shore district representa- 
tive, and F. H. MacNaughtan, Wisconsin district representative. 

MONROE CALCULATING MACHINE COMPANY, INC., Orange, 
N. J., and Chicago, Ill. Typical models of the company’s adding-cal- 
culators, adding-listing and bookkeeping machines and check writers 
and signers were shown. A new machine was the Model MA-7. ‘ 
Taylor, sales manager of the northern division, was in charge, assisted 
by C. W. Chilcote, division sales specialist; R. F. White, manager of 
the Chicago district office and sales representatives of Chicago and 
neighboring districts. 

OFFICE APPLIANCES, Chicago, IIL, explained Office Appliances, 
the news and technical trade journal of the office equipment industry 
and its service to readers. Secretary John A. Gilbert was in charge. 

OFFICE PUBLICATIONS COMPANY, New York, N. Y. A 
monthly trade journal circulated among office equipment dealers and 
users, 

OXFORD FILING SUPPLY COMPANY, Brooklyn, N. Y., and 
Chicago, IIl., featured semi-steel files through a transparent model show- 
ing construction and the display of the various steel parts. Rol-labels 
were also shown as well as a machine installing Nu-Prong fasteners in 
Oxford folders. The company’s filing supply items, both stock and 
special, were displayed. Variovws systers layouts in the drawers of 
Oxford files received much attention. Robert P. Jonas and L. C. Good- 
hand were in charge. 

POSTAGE METER COMPANY, Stamford, Conn., and Chicago, III. 
Metered mail equipment including three new types just produc were 
shown, as were also mail tables, parcel post scales, letter scales, etc. 
Chicago Manager J. Donald Oakes was in charge. 

PRONTO FILE CORPORATION, New York, N. Y., and Chicago, 
Ill, A complete line of storage files for housing inactive records, in- 
cluding the new Super Pronto, having an automatic stop and progres- 
sive suspension, were on display. Steel card cabinets were also shown. 
S. Gould was in charge. 

PSYCHOLOGICAL CORPORATION, Chicago, Ill. Psychological 
apparatus and testing material used for career counseling market re- 
search and personnel selection were displayed and explained. Dr. R. N. 
McMurry was in charge. Also in attendance were Doctors S. N. 
Stevens of Northwestern University; A. W. Kornhauser of the Uni- 
versity of Chicago; Andrew Brown of the Institute for Juvenile Re- 
search, and Margaret Frank of the Psychological Corporation. 

G. L. ROGERS, INC., Chicago, Ill. Displaying the Barrett figuring 
machines. G. L. Rogers was in charge. 

ROLLPRINT PRESS COMPANY, 1709-13 West 
Chicago, Ill, showed the new Rollprint press. H. 
charge. 

ROYAL TYPEWRITER COMPANY, INC., New York, N. Y., and 
Chicago, Ill., displayed all models including the standard all-purpose; 
wide carriage tabulating and special purpose machines including the 
photo-offset typewriter, and a complete array of portables and Roytype 
ribbons and carbon paper. Albert Tangora was on hand, demonstrat- 
ing his great speed. Another speed typist who was present and gave 
a periodic demonstration for the benefit of visitors was Miss Stella 
Willins. In attendance were A. W. Barlow, western sales manager; 


Hubbard street, 
Magid was in 


WINNING 
CUSTOMER 
APPROVAL 


With the attractively pack- 
aged Vail line you make two 
investments. One is in the 
dependable line of clips, 
staples, pins, and other 
metal paper fasteners you 
supply your customers. The 
other is in confidence. You 
know that in retailing Vail 
products you are building 
consumer satisfaction. In 
offering these articles to your 
trade you have the manu- 
facturer squarely behind you. 


Business endures through 
service to the consumer. 
The customer does not exist 
because of the factory or store; 
the store and factory exist 
because of the customer. 


The dealer who supports 
that policy will be sup- 
ported by Vail—to the ad- 
vantage of both, and of the 
customer, whose complete sat- 
isfaction is the source of pros- 
perity for both. 


A late price list is available. 
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“IT LOOKS GOOD— 
but what’s inside?’’ 





A handsome package will go far toward catching the 
prospect's eye and helping to make the sale. That's 
why Imperial gives you sales-styled packages with 
the quality look. 


But more important to your profits is what the pack- 
age contains. For it’s the contents that will 
either lose or hold the business. And it’s the 
contents of Imperial boxes that make Imperial 
dealers so enthusiastic—they have come to know 
that Imperial Ribbon and Carbon buyers always 
come back for more! 


Imperial has a complete line of typewriter ribbons 
and carbon papers to help you get all the trade 
there is. And with the Imperial dealer policy plus 
the Imperial Merchandiser to back you up there is 
no reason in the world why you and your men can’t 
go out and compete with anybody with gratifying 
success. 

Write for samples, prices and 
the Imperial slory now! 


PEERLESS KEY-IMPERIAL MFG. CO., INC 
The Manufacturer with the Dealer's Viewpoint 
General Office and Factory 
401-407 Mulberry St., Newark, N. J. 


321 Broadway, New York 19 S. Wells St., Chicago 
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Advertising Manager W. H. Beckwith, Chicago Manager Paul W. 
Jones and his sales staff. 

STANDARD MAILING MACHINES COMPANY, Everett, Mass., 
and Chicago, Ill., showed hand and electric models of the New Process 
duplicators, rotary gelatin and portable gelatin machines, envelope seal- 
ers and stamp affixers. Chicago Manager Van W. Evans was in charge, 
assisted by the sales staff. 

STANDARD REGISTER COMPANY, THE, Dayton, Ohio, and 
Chicago, Ill. A “speed tester’’ for testing Kant-Slip continuous forms; 
a demonstration of typing continuous forms on a new model electric 
typewriter; electric registers of various types; an IBM alphabetic tab- 
ulating machine equipped with the registrator platen; a large number 
of specimen continuous forms selected to illustrate the different types 
of a? in use, were some of the points of interest in this exhibit. 
J. K. Smith, Chicago manager, was in charge. 

STENOTYPE COMPANY, Chicago, IIll., demonstrated the Steno- 
type dictation machine. S. B. Traisman, Chicago sales director, was 
in charge. 

STROMBERG ELECTRIC COMPANY, Chicago, Ill. Time record- 
ers of various types were demonstrated, as well as master clocks, con- 
trol equipment and secondary clocks for observing of time. S. H. Gun- 
dall and Burt Pedersen, Chicago district sales managers, were in charge. 

TABULATING MACHINE COMPANY, The. (See International 
Business Machines Corporation. ) 

TICKETOGRAPH COMPANY. (See International Business Ma- 
chines Corporation.) 

TYKAR CORPORATION, Chicago, Ill. Showing the Tykar type- 
writer carriage return which were installed for demonstration purposes 
on two typewriters. Charks R. Acker Associates in charge. 

UNDERWOOD ELLIOTT FISHER COMPANY, New York, N. Y., 
and Chicago, Ill. Standard typewriters, noiseless typewriters, portables, 
noiseless portables, adding machines, statement machines, bookkeeping 
machines, fanfold billing machines, continuous form machines and sup- 
plies were shown. The application of bookkeeping machines on Social 
Security was thoroughly explained. Western District Manager F. C. 
Snow was in charge, assisted by F. G. Schuelke of the typewriter divi- 
sion; E. A. Heberg of the accounting machine division and V. W. 
Haverton of the adding machine division. Among the home office 
executives who attended were the following: L. C. Stowell, Executive 
Vice-President; W. F. Arnold, General Sales Manager; H. J. Crewd- 
son, Typewriter Division Manager; Alfred Jensen, Accounting Machine 
Division Manager, and Carl Ruprecht, Advertising Manager. Barney 
Stapert, Underwood speed typist, was present during the entire week. 
giving a demonstration at regular intervals. A number of branch office 
managers in the middle western states were present at various times 
during the week. 

VISIBLE RECORDS EQUIPMENT COMPANY, Chicago, IIL, 
showed along with the various types of Flex-Site automatic visible 
binders, transfer binders and accessories manufactured by the company 
for many years, are two newly designed commodities. One is known 
as Multi-Flex holding several binders. The other is for Strip Account- 
ing records handled by the use of the company’s Analysis Strip Bar 
having a new line guide to materially assist in its operation. These 
devices were fully explained. 

WEBSTER ELECTRIC COMPANY, Racine, Wisc. Teletalk de- 
vices for office and industrial inter-communicating systems; typical de- 
signs of sound equipment intended for advertising, sales promotional 
and educational services in business and industry were demonstrated. 
H. G. Kobick, M. A. Boom, L. H. Whan, W. H. Johnson and R. Ferda 
were in attendance. 

WELTY PEN COMPANY, WILLIAM 4A., Chicago, Ill. Welty’s 
“Vaku-Um” and “Floating Valve” fountain pens in addition to “Lever 
Filling” fountain pens were on display. Old style fountain pens, show- 
ing the many changes from the past to the present were also exhib- 
ited. This exhibit was in charge ot William A., W. Werner and J. Allen 


Welty. 

WESTERN UNION TELEGRAPH COMPANY, Chicago, Ill. An 
attractive temporary telegraph office set up for the handling of any 
telegrams offered. A display featuring the many ways in which the 
company’s messenger, errand and distribution service can be used to 
advantage by various business groups. S. S. Power was in charge. 

CHARLES T. WILT COMPANY, Chicago, Ill. Showing a fine dis- 
play of leather luggage, brief cases, bags, steamer trunks, etc. Mrs. 
Florence Wilt was in attendance. 


Business Show Guest Book 


A Fred S. Brucker, Chicago Sound 
G. H. Abbott, Autocopy, 'nc. Systems. 
Henry T. Adams, Henry T. Ad- Cc 


ams Manufacturing Company. 


H. R. Ames, Ames Supply Com- C. N. Cahill, Autopoint Company. 


Harry A. Cochrane, Trades Ex- 





pany. 
R. W. Anders, Ames Supply Com- 


any. 
Bill Arndt, Underwood Elliott 
Fisher Company. 
W. F. Arnold, Underwood Elliott 
Fisher Company, New York, 
N. Y. 


B 


Harry Balch, Quality Park En- 
velope Company. 
H. Ballin, F. S. Webster Com- 


pany. 

Cc. L. Barkley, C. L. Barkicy & 
Company. 

L. M. Barman, Typex, Inc. 

Edwin C. Barnes, Edwin C. Barnes 
& Bros. 

Paul W. Barrett, Johnson Chair 
Company. 

Benjamin Franklin Bellis, Illino‘s 
College of Commerce. 


G. Bennett, Autopoint Com- 
pany, Inc. 

Verne Bernard. Royal Typewriter 
Company. 


M. Bersted, Marber Company. 
T. K. Bledsoe, Autopoint Com- 


pany. 

F. M. Boughton. 

F. A. Brantly, Automatic File & 
Index Company. 

A. A. Bratton, The A. A. Brat- 
ton Company, Columbus, Ohio. 


position Company. 
. Comstock, G. J. Aigner 
Company. 

D. Edward Conklin, Underwood 
Elliott Fisher Company. Kan- 
sas City, Mo. 

Glen Connelly, Everett, Wash. 

Parle Cooley, Bates Manufactur- 
ing Company. 

F. S. Cooper, Codo Manufacturing 
Corporation. 

W. H. Corey, International Busi- 
ness Machines Corporation. 

George Cormack, Wilsea-dene 
Company. 


W. H. Cox, The Carter’s Ink Com- 


pany. 

H. C. Craig, F. S. Webster Com- 
pany. 

H, . Cross, Dictaphone Sales 
Corporation. 

C. E. Cyphers, Brandt Automatic 
Cashier Company, Pittsburgh, 
Penna. 

D 


William J. Dalton, Bankers Box 
Company. 

F, C. Deli, Autopoint Company. 

A. J. Dewick, L. C. Smith & Co- 
rona Typewriters, Inc., Daven- 
port, Iowa. 

R. F. Douglass, W. H. Gunlocke 
Chair Company, Wayland, N. Y. 
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—and at a popular price! 


One glance at an INVINCIBLE Modernaire DESK 
wins a prospective purchaser’s admiration. An 
examination of its many “under the paint” 
construction features impresses him. Mention 
of the price closes the sale! 


lt is a fact that the new INVINCIBLE Modernaire 
offers dealers a rare selling combination —all 
steel construction, exclusive patented features, 
extreme beauty, popular price! 


Write or wire for full details. 


INVINCIBLE METAL FURNITURE CO. 


MANITOWOC, WISCONSIN 
NEW YORK CHICAGO LOS ANGELES 
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7 Wi lit | 
IT’S SIMPLE AS )A)B 


INCREASE YOUR SALES WITH 


FAULTLESS 


OFFICE CHAIR 


CASTERS 


Three obvious advantages are al 
ways in your favor when you sell 
the caster preferred by critical 
buyers. You can quickly demon 
strate one feature, or all three. 
And you're secure in the know! 
edge that no other caster can match 
all three Faultless Features! That's 
why more and more smart sales 































men are selling Faultless Office 
Chair Casters every day. 

Write for LE Catalog covering 
complete line of Floor Protection 
Equipment. 


Freedom from wobbling Note precision 
A workmanship snugly fitted bearings and 
raceways. 


B Kasyv Rolling Rockite hard tread) Wheel 


for carpeted floors and Ruberex (cushion 










tread heel for hard floors prevent gouging See complete Faullless Caster 
or grating. Exhibit in Booth 373. Na 
tional Office Vanagement 
Free Swiveling 26 hardened ball bearings Conference and Equipment 
C rollin two separate raceways and divide load Display June 7. & 9 
usually carried by 14 Slerens Hole (chicago 


FAULTLESS CASTER CORPORATION Dept. OA-5, EVANSVILLE, IND. 


Stratford, Ontario 





Branches in Principal Cities. Canadian Factory 











MAY 
Nelson C. Durand, Thomas A. 
Edison, Inc., Orange, N. J 
E 
William Eismann, The Nelson- 
Eismann Company. 
F 
Folger Fellowes, Bankers Box 
Company 
H. L. Fellowes, Bankers Box 
Company. 
Reed Ferguson, National Blank 
Book Company 
Mr. & Mrs. J. M. Fifield, Wate 


loo Furnitur: Exchange, Water 
loo, lowa 
C. M. Flight, Oxford Filing Sup 
ply Company. 
i. Foxcroft, L. C. Smith & 
‘Corona Typewriters, Inc. 


W. G. Fuller, Ditto, Inc 
G 


L. C. Goodhand, Oxford Filing 
Supply Company, St. Louis, Mo 

Mrs. L. C. Goodhand, St. Louis, 
Mo. 


William T. Gormley, Evanston, Ill 
F. Gregor, Jr., Ditto, Inc 
H 
M. Halvorsen, Halvorsen, Inc., 
"wit Mich. 


O. C. Hamilton, F. S. Webster 
Company. 

E. G. Herpold, J. L. Hanson Com- 
pan 

E. C. here, Harter Corporation, 
Sturgis, Mich 

Marcus Harwitz, Regal Type- 


writer Company, New York, N. 


, 2 
P. Hawker, National Blank 
’ Book Company. 

Art Heyer, The Heyer Corpora- 
tion. 

Paul Hooker, Decker Bros., Inc., 
_o Ind. 

G . Hoppus, Marchant Calculat- 
a Machine Company, Pitts 
burgh, Penna. 

Robert E. Horter, Sherman-Man- 
son Manufacturing Company 

E. R. Houston, Automatic File & 


Index Company 


Homer H. Howard, Kingsley Gold 
Stamping, Hollywood, Calif. 

R. E. Huffman, Huffman Type 
writer Company, Aberdeen, S 
D. 

G. W. Hunt, Underwood Elliott 
Fisher Company, Indianapolis, 
Ind. 

J 

E. J. Jannis, National Blank Book 
Company. : 

L. C. Jensen, Adding Machine Ex- 
change, Wausau, Wisc. 

“Art” Johnson, Johnson Office 


Princeton, IIl. 
Adding Machine & 


Equipment, 
H. A. Johnson, 


Typewriter Exchange, Marion, 
Ohio. 

Charles E. Jones, C. L. Barkley & 
Company. 

Paul Jones, Royal Typewriter 


Company, Inc 


Benjamin Josephson, Josephson 


Manufacturing Company, New 
York, N. Y. 
K 
Mrs. W. A. Kingsley, Ames Sup- 
ply Company. ; 
Edward Krantz, A. D. K. Corpo- 
ration. 
Cc Krueger, F. S. Webster 


Company, Inc. 
Elmer Krumwiede, 
Company. 
L 


Globe Furniture 
Company. 
Postage Meter 


G. J. Aigner 


B. H. Larsson, 
& Stationery 
A. L. Lawrence, 

Company 
H. W. Lawrence, Globe Furniture 
& Stationery Company. 


John M. Lund, Friden Calculating 
Machine Company, Oakland, 
Calit 

M 


Mr. and Mrs. T. M. MacCorkin 
dale, Just & Son. 


Camel Pen Com- 


E. B. ason, 
pany 

Cc. S. McAlister, American Per- 
forator Company. 

McInnes, Thomas A. Edi- 

son, Inc., Kansas City, Mo. 

Ross C. McRae, Louis Melind 
Company. 

H. FP. eidinger, Wilson-Jones 
Company 

Roy = PMclind, Louis Melind Com- 
pa 

Ww T * Merrifield, Automatic File 


& Index Company. 
Mrs. Cora L, Miller. 


Joseph Mills, L. C. Smith & Co- 
rona Typewriters Inc. 

Mrs. Noreen Mills, L. C. Smith & 
Corona Typewriters, Inc. 

W. A. Mooers, Woodstock Type- 
writer Company. 

R. C. Moore, Columbia Ribbon & 
Carbon Company, Kansas City, 


Mo. 
O. D. Morrill, Ann Arbor, Mich. 
N 
M. M. Neumark, Nu-Mark Manu- 
facturing Company, St. Louis, 
M 


oO. 
F. R. Nichols, 
& Carbon Company, 


Columbia Ribbon 
Glen Cove, 


N. Y. 
Walter J. Nickel, Bankers Box 
Company. 
oO 
Thomas J. O’Cane, Rogers & Gano. 
Samuel Offer, Autocopy, Inc. 


L. H. Olson, Underwood Elliott 
Fisher Company. 


Pp 


K. B. Peters, Monroe Calculating 
~ Company, South Bend, 
nd. 

Ed. Peterson, Maywood, III. 

Howard L. Pfau, Central 
Manufacturing Company. 

D. R. Pinney, Rome Card System 
Company. 

B. J. Powell, A. W. Faber, Inc. 

Otto E. Pruitt, Pruitt, Inc. 

R 


The 


Desk 


B. Richards, Technygraph, 
Techny, Ill. 


Charles E. Ritter, L. M. Bickett 


Company. 

= = Roberts, A. B. Dick Com- 

she. ata E. Roberts. 

Edward E. Rohrs, 
Corporation. 
D. C. Roos, Autographic Register 
Company, Minneapolis, Minn. 
W. H. Roquemore, Addressograph- 
Multigraph Corporation. 

Carl W. Ruprecht, Underwood EI- 
liott Fisher Company, New 
York, N. Y 


Eaton Paper 


S 
C. D. Schmaltz, Dictaphone Sales 
Corporation, Milwaukee, Wisc. 
H. B. Schulenburg, Horder’s. 
W. L. Schuster, National Blank 
Book Company. 
William Smith, LaSalle Extension 


_ University. 
. Snow, Underwod Elliott 
‘Fisher Company. 
J. 2 F. S. Webster Com- 
pany 
L. &. " Spiece, Loren E. Spiece 


Company, Bucyrus, Ohio. 

J. W. Starck, Boorum & 
Company. 

C. W. Straubel, The General Fire- 
proofing Company, Youngstown, 
Ohio. 

Al Sweeney, Harter Corporation, 
Sturgis, Mich. 

= 


Lou H. Tavernier, Fulton Special- 
ty Company, New York, N. Y. 
Frank E., ag National Busi- 


Pease 


ness Show Company, New York, 
me Ss 
U 
John A, Uden, Boorum & Pease 
Company. 
R. B. Vail, Vail Manufacturing 
Company. 
Irwin Vincent, Western Type- 
writer Company, Topeka, Kas. 
Ww 


W. A. Waldvogel, 
Book Company. 
Herb Walsh, Southworth Com- 


pany 
Herbert J. Walsh. 


National Blank 


Mrs. 
James P. Ward, Jr., Shipman- 
Ward Manufacturing Company. 
William F. Weber, Ace Fastener 
Corporation. 
G. a "acme 


D. ow. Whitney, Woodstock Type- 
writer Company and Marchant 
Calculating Machine Company, 
Topeka, Kansas. 

B. G. Wiley, All-Steel-Equip Com- 
pany, Aurora, Ill. 

F. E. Williamson, Webster Elec- 
tric Company, Racine, Wisc. 

Ted Wolf, Tykar Corporation. 

Harmon H. Woodworth, Rand Mc- 
Nally & Company. 

= 

Harry Yager, David Kahn, 

North Bergen, N. J. 


Ajax Box Com- 


Tnc., 





The Price of a 
BATES STAPLER 


ds #500 


not *G00 


Here’s a selling point that it will pay you 
to remember and to use. Be sure to quote 
the price of a Bates Stapler as $5.00. 

Every Bates Stapler is shipped and sold 
with a supply of 5000 staples, the price of 
the staples is $1.00. The price complete, 
loaded, is $6.00. It is never sold unloaded. 

Don’t handicap yourself by letting your 
customers think that the Bates Stapler costs 
more than a five dollar bill. 

The sale of Bates Staplers is increasing 
by leaps and bounds. The advantages of this 
unique stapler that makes its own staples 
—5000 in one loading—have established 
Bates as the most practical and economical 
stapler on the market. 


THE BATES MEG. CO., Orange, N. J. 
New York Office, 30 Vesey Street 


Bates Numbering Machines, Bates Indexes, Bates Eyeleters, 
Mun-Kee Stamp Pads, Bates List Finders, 
Bates File Fasteners, etc. 




















The New 
UPER- 


PRONTO 





Six ROLLERS ————— 





SLIDING SUSPENSION / 


/ 
AUTOMATIC sTOP —~ 


NO OTHER CORRUGATED 
STORAGE FILE OFFERS SO 
MANY FINE FEATURES! 


* Ithas an automatic stop .. 


* It has a sliding suspension 
* Ithas an all steel back.... 


® lt hes 6 rotlers ...cccccces 


PAT. NOS. 2,012,857—2,061,485 


PRONTO 


sae eo EGaProaRA TIE OC N 
636 Broadway New York, N. Y. 
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ACME COMPANY IN NEW BUILDING 
With extensive alterations completed and many in- 
novations installed, including a two-ton elevator, the 
Acme Paper Company, formerly of 432 West Jefferson 
avenue, Detroit, last month moved into its new six- 
story home at 338 West Jefferson avenue. 
For more than nineteen years the well-known com- 





AN HONOR TO DETROIT.—This is the splendid new home of 

the Acme Paper Company, one of the pioneer paper manufac- 

turing firms of Detroit, Mich. It is located at 338 West Jeffer- 

son avenue and has been completely redecorated and refur- 
nished by the progressive company. 


pany has been associated with Detroit paper merchan- 
dising activities under the joint management and 
partnership of L. Frankenstein and Harry M. Raden. 
During its lifetime, which started in a small way and 
in a modest establishment, the company has grown 
to the point where it now maintains fifty exclusive 
distributorships in Michigan for papers and allied 
products in the complete stock of coarse and fine 
papers and twines. In addition, it is also one of the 
largest distributors of office supplies in the Middle 
West. 

According to Mr. Frankenstein, the company has a 
sales force of twelve outside representatives who cover 
Detroit and the Michigan territory while the inside 
and office staff handle mail order business extending 
as far south as Alabama, and to Virginia, West Vir- 
ginia, Tennessee, Ohio, Kentucky, Indiana, Illinois and 
western New York and Pennsylvania. In moving into 


_ the new and modern structure the company found 


stock space still limited. This handicap was overcome 
by leasing the remaining portion of the six-story and 
basement building which now allows approximately 
42,000 square feet of storage space. The building, 
which is of brick, has a seventy-foot frontage on Jef- 
ferson avenue and extends back one hundred feet on 
the Cass avenue side, two of the city’s leading indus- 
trial thoroughfares. 

The offices of the firm are located on the first floor 
in a large open front space. The floor is laid with 
linoleum and a number of new desks and office furnish- 
ings have been installed including Venetian blinds 


| which aid lighting equipment of the modern type. 
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GLARING EXPOSURE 


FOR VITAL 
NEEDED FACTS 


Three Positions for 
Every Card 


A new exclusive method for rapid tempo- 
rary signaling! The Insite Double Duty 
Offset permits cards to be held in any one 
of three positions—left, neutral, or right. 
Card holder clicks into position and locks. 


This gives two definite added signals that 
do not interfere with other signals or 
charting on record. It permits the use 
of records for double purposes such as 
ledger and collection, stock and purchase, 
i i a — sales and prospect, etc. Also important 
contunes. Sateen, the tua anal for a temporary indication of posting or 
accentuated by the printed signal other condition requiring checking. 

blocks in the lower right hand 


corner. 











Always ready for inspection, Insite cards 
with the offset signal are particularly 
handy for ledger debit and credit post- 


This is another exclusive Acme feature. There are ing, purchase records, prospect records, 
innumerable other features which place any Acme ete. 
Agency in a position to correctly handle all “visible” 


applications. 


Acme is the most complete visible line. 











THIS INSPIRING 
64-PAGE BOOK 


is more than a Catalog. It is a Manual 
of Acme Visible Record Equipment, 
combined with a text book on visible 
record applications. 





Acme-Insite Tray Cabinets 


for 500 or more cards. 


Visipy “eee 


hity 
Y (PY, 


It will be gladly sent to any office 
equipment dealer interested in know- 
ing more about an Acme Agency. 
You are invited to inquire about an 
Acme Agency in your city and for 
one of these books. In writing, please 
advise if you are handling a visible 
record equipment line now, and if so, 
what make. 





Acme-Insite Card Books 
for 50 or more cards. Size of card from 
54” to 12” in width. 


ACME CARD SYSTEM CQO. 


WORLD'S LARGEST EXCLUSIVE MANUFACTURER OF VISIBLE RECORD EQUIPMENT 
8 SOUTH MICHIGAN AVE., CHICAGO, U.S.A. 

















OFFICH 


The Public Demands JL! 








CRAP-BOOK 
CONTEST 


EXTENDED! 


it’s breaking all records for volume, profit, store 
traffic! There never was anything like it before! By 
popular request the Sheaffer Scrap-Book Contests 
are extended to June 30th! If you’re not featuring 
SKRIP and PARA-LASTIK, the new way to paste, 
HERE’S YOUR CHANCE! If you are, here’s extra 
profit! 


THE WHOLE COUNTRY’S IN IT! 
YOU GIVE FREE SCRAP-BOOKS 


Boys, girls, adults everywhere in the U.S.A. are 
buying SKRIP and PARA-LASTIK getting FREE 
scrap-books with each purchase winning bikes 
entering for DeLuxe Ford Grand Prizes! 


LET ONE OF YOUR CUSTOMERS 
WIN A FORD OR A BICYCLE! 


Feature SKRIP and PARA-LASTIK and these con- 
testssell ten times former volume—have cus- 
tomers thanking you because once a user always a 
booster! What an opportunity! Write for complete 
details today. W. A. SHEAFFER PEN COMPANY, 
FORT MADISON, IOWA, “‘Pen Capital of America.”’ 


HUGE PROMOTION 
BEHIND CONTESTS! 


59 RADIO STATIONS COAST TO COAST ALMOST 
DAILY! ONE HUNDRED MILLION NATIONAL 
MAGAZINE AND NEWSPAPER READERS FOR 
CONSTANT NATIONAL ADVERTISING CAM- 
PAIGN! STORE AND WINDOW TRIM. FREE 
SCRAP-BOOKS, SPECIAL DEALS! LET’S GO! 


don't 


pers 


GRAND 
PRIZE 
FREE! 


Two DeLuxe Ford cars. All scrap-books not winning 
in one bicycle contest automatically enter next 
bicycle contest and contest for Grand Prizes. 





1000 
BICYCLES 
FREE! 





Designed for Sheaffer Dealer Contests by Count 
Alexis de Sakhnoffsky, streamlined car designer. 
$60 value—-you may give it FREE! 


4 7 
4 


PARA-LASTIK, the new way to paste the volume 
and profit winner that pleases customers. And 
SKRIP, world’s biggest-selling writing fluid now 
winning new millions of friends. 


SHEAFFER'S 





ANNUAL 


APPLIA 





NCES 


NAT'L PEN INSPECTION WEEK-MAY 24-29 


Biggest store traffic and pen sales builder in pen history. Third bigger and better year. 
Premium-position national color advertising. Powerful displays at cost, free mats. Tie in. 


FOUNTAIN PENS...LIKE FINE WATCHES... DESERVE INSPECTION. 
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Ernest E. Thornton, Vice-president 
California Typewriter Exchange 





Lamont H. Wood, President 


Midwest Typewriter Company 
Kansas City, Mo. 


Mrs. Jessie I. Taylor, Treasurer 
Globe Typewriter Company 
New York, N. Y. 


Los Angeles, Calif. 


J. Paul McWilliams, Secretary 
800 Grand Avenue 
Kansas City, Mo. 





Board of Directors 


Irwin Vincent. Western Type- 
writer Company, Topeka, Kan.; 
James P. Ward, Sr., Shipman- 
Ward Manufacturing Company, 
Chicago, Ill.; Theodore Schafer. 
United Typewriter Company. 
New York, N. Y.; Harry Russell, 
Office Equipment Company, Des 
Moines, Iowa: W. T. Corney. 
Thomas & Corney, Ltd., Toronto, 


G. S. Cambias, G. S. Cambias 
Typewriter Exchange, New Or- 
leans, La.; Hugh J. Williams, 
Iowa Supply Company. lowa 
City. Iowa; Elmer L. Young, 
Young Office Equipment Com- 
pany, Chicago, Ill; W. F. Claus- 
ing. International Typewriter 
Exchange, Chicago, Ill; F. C. 
Waltz, Waltz Typewriter & Add- 
ing Machine Company, Cincin- 





Ont., Canada; Clarence Bills, 
Typewriter Sales & Servic? 
Company. Washington, D. C.:; 


nati, Ohio, and R. H. Preston, 
Preston Typewriter Company. 
Knoxville, Tenn. 


The N. T. and O. M. D. A. is inaugurating a stolen 
machine department and with the codperation of the 
dealers, is going to circularize the entire United States 
and Canada with the intention of bringing about the 
arrest and conviction of racketeers and stop the traffic 
of stolen office machines now! 

Accompanying each N. T. and O. M. D. A. bulletin 
hereafter will be a list of machines which have been 
reported as stolen in the various parts of United States 
and Canada during the previous thirty days. Whether 
a dealer is a member of the Association or not, he 
is asked to codperate and mail in the serial numbers, 
to the secretary, 800 Grand avenue, Kansas City, Mo., 
on the first and fifteenth of each month, of machines 
which have been stolen from either the dealer or his 
customer. 

The N. T. and O. M. D. A. will pay a reward of $25 for 
the arrest and conviction of anyone stealing an office 
machine. 

In addition! A check for $5 will be given to the 
employe of any dealer, manufacturer, or wholesaler, 
for each stolen office machine which he recovers. This 
bonus of $5 is paid by the Association, who is reim- 
bursed by the dealer or manufacturer for whom the 
machine was recovered. 

The N. T. and O. M. D. A. asks that the dealer advise 
each of his employes of these arrangements and that 
they have a copy of the list of stolen machines each 
month so that they have an opportunity to check the 
serial numbers of machines which they repair, make 
estimates on repair or estimates on trade-in value, 
against the serial numbers of the stolen machines. 
There are so many stolen machines floating around, 
at the present time, that the opinion is that alert em- 
ployes will recover as many as twenty to fifty machines 
each, in the course of a year. 

Also the N. T. and O. M. D. A. asks that the dealers 
advise the secretary of the number of pawnbrokers in 
their city, furnishing their names and addresses. The 
average pawnbroker never checks up on the legal own- 
ership of typewriters before buying them. After a letter 
stressing this need goes out to them, it is the belief 
that they will change their methods somewhat! 

If you are not receiving the N. T. and O. M. D. A.’s 
bulletins, kindly write the secretary and have your 
name put on their mailing list and then watch for this 








STENOGRAPHIC 
NOTE BOOK 










NO BULGE AT 
THE BINDING 
EDGE 















THERE IS A 
NON-SKID EDGE 
ON EACH COVER 












T stands alone .. . anywhere . . . at almost 

any angle because of the patented non- 
skid edge on each cover. It’s easy to write 
on with either pen or pencil. It has more 
total useable writing surface than many 
sewed books at comparable cost. 


But That’s Not All! 


The New Non-Skid Easel Note Book has a 
new binding. The leaves turn without a catch 
because there's no distortion of the ends of 
the coil ... and there's no bulge at the binding 
edge when the book is in writing position. 
It's easy to use . . . and it’s useable from the 
top line to the bottom. 


The Non-Skid Easel Note Book is easy to 
write on, easy to see when transcribing and 
it's EASY ON THE OFFICE SUPPLIES 
ACCOUNT. 


ROCKWELL” BARNES 




















Take advantage of this 
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Model 23-AA with stationery cabinet 


¥%& Many business conditions today combine to 
increase the need for office equipment. Sher-Man high 
quality stands offer convenience and added usefulness 
for typewriters and many other kinds of office equip- 
ment. Display Sher-Man Stands and take advantage of 
this easy way to increase your sales volume. 

Sher-Man features meet modern office requirements. 
Finest tubular steel construction gives great strength and 
rigidity without excess weight. The exclusive toggle 
joint foot locking device operates with a single move- 
ment to raise or lower all four casters. Convenient 
hinged shelves, flush or raised, are interchangeable right 
or left. Tops and shelves five-ply veneer, oak, walnut, 
mahogany or green finish. Metal parts finished in black, 
green, brown or maroon enamel. Convenient steel sta- 
tlonery cabinet available. 

The complete Sher-Man line includes more than 60 
types, to meet every office need. Write for catalog with 
complete listing of all models. 


SHERMAN-MANSON MFG. COMPANY 


621 SOUTH KOLMAR AVENUE, CHICAGO 


Pacific Coast Representative: C. J. Schubert, Jr., 307 E. Third St., Los Angeles 
Steck on hand for immediate delivery 


ang nla 


TUBULAR STEEL STANDS | 


for typewriters and business machines 
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month’s bulletin for list number one of stolen ma- 
chines! 
. > * 

It will be hard for members of the N. T. O. M. D. A. 
to find a legitimate excuse for not being among those 
present when our convention opens at the Netherlands- 
Plaza hotel in Cincinnati after reading the splendid 
array of good reasons for being there which are gems 
of persuasion. They are from the pen of Mr. McHale, 
of the Peter Paul Company, Cincinnati, and begin as 
follows: 

“The annual Typewriter and Office Machine Dealers 
convention this year, as you all know, is to be held in 
Cincinnati on August 2-4. 

“The question is ‘should I attend?’ and the answer 
is obvious. There are many reasons—possibly more 
this year than in any previous year. 

Then Mr. McHale points out that Cincinnati is cen- 
trally located—just “a few hours drive” from all the 
large cities in the middle west and not much farther 
from the East and the South. 

Next he attacks expenses when he says: “Phooey! 
Just one little idea picked up at the convention will 
pay the hotel expenses a hundred times over.” Ideas, 
he says, are picked up, not only at the big meetings 
but at the private talks and idea-swapping sessions. 
He adds that a visit to the local typewriter dealers 
establishments will net at least one idea if nothing 
else will. 

Another incentive naively added comes with the fol- 
lowing paragraph: “That portable price-cutting prob- 
lem has to be solved, too. In some cities the dealers 
have solved the problem and maybe we can find out 
from them how they did it!” 

After explaining that visitors can obtain a first-hand 
exploration of the recently-inundated flood area and 
thereby take home something to talk about, Mr. Mc- 
Hale concludes: 

“For the ladies who come along we have points of 
interest to show them. Our Eden park conservatory, 
the Rookwood Pottery and how the pottery is made, 
our beautiful parks situated on the many high hills 
of Cincinnati and the Cincinnati zoo.” 

And, adding his word to the visitors, C. F. Waltz, of 
the Waltz Typewriter & Adding Machine Company, 
Cincinnati, reminds them that the Netherlands-Plaza 
hotel, which will be headquarters of the convention, is 
air-cooled throughout as a protection against the kind 
of weather August generally brings around. 





THE ROYAL GO GETTERS OF THE SOUTH.—Here ix 

the personnel of the Royal Typewriter Company's 

Charlotte, N. C., branch office. This organization is 

headed by Manager J. D. Farr (center of front row) 

and is credited with being in the foremost position 
in sales. 
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HERE is an excellent opportunity right now for some aggressive, wide-awake dealers = | 
to “cash-in” on the demand for high-quality files that can be sold profitably at popular a e 
> 4 a 
prices. wy 
\-S-E has put real dollar-for-dollar value into its entire line of steel filing equipment— tee aA = 
, ° ; , , , : : 5 = 
value that is readily recognized by the buyer and is rapidly increasing many dealers’ > = 
>) 
profits. " " on omy, 
Today, there is a new trend in consumer buying. Brand names and trade-marks are al 
taking on new and different meanings. If you are interested in making maximum profits oO 
in your business, investigate the A-S-E proposition NOW. Mail the coupon today for - 
complete information. Y — 
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ALL-STEEL-Egouip Co., Inc., 604 John Street, Aurora, IIl. 
Gentlemen: Please send complete information about the A-S-E proposition and the faster, easier-to-sell A-S-E line. 


[_] Please mail catalog FE-21 describing A-S-E Aurora Steel Filing equipment. 


(_) Please mail catalog describing ] Lockers [] Storage Cabinets ([] Other A-S-E equipment. 
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Dealerships are Going Fast — Here’s Your Opportunity! 


@ The illustration above tells the story of the reception 
accorded the Webster Electric Teletalk at the recent Business 
Show in Chicago. 

Alert, merchandising dealers who want to capitalize on this 
rapidly developing demand for a quality-built communication 
system, should apply for a franchise at once. Negotiations for 
dealerships are being completed according to priority. 

Teletalk offers progressive dealers the opportunity to de- 
velop worth while additional business. The market ranges 


Webster Electric Sound Systems are licensed by agreement with Electrical Research 
Western Electric Company, Inc., and American 


, under patents owned by 
Other Webster Electric products are: Cinaudio, 


Products, Inc 
Telephone and Telegraph Company 





WEBSTER ELECTRIC COMPANY 


RACINE, WISCONSIN, U.S.A. 


from a simple two-station system for the home or the smallest 
office up to large industrial installations running into big 
volume. 

And with Teletalk—and Teletalk only—there is a sufficient 
range of models to permit combinations that will meet any 
inter-communication requirement. 

If you have not made yourself familiar with all the details 
concerning this quality product and its sales possibilities, wire 
for complete details. 

thee) 


a slide film projector; Portable and semi-portable Sound Equipment; Symphotone, @ 
specially designed sound system for cemeteries, churches, mortuaries and undertakers; 
and Ignition Transformers and Fuel Units that are found on the better oil burners. 





Established 19 














ST. LOUIS DITTO BRANCH MOVES 

Because of increased business the St. Louis branch 
of Ditto, Inc., moved to new and larger quarters on 
February 1. Their new offices and warehouse are lo- 
cated at 509-10-11 Kinlock building, 411 North Tenth 








H. T. GATES 


Street. The floor space has been doubled and additions | 


have been made to the sales force. 

One feature of their new quarters is a large and 
finely appointed demonstrating room. All models of 
equipment are on display including the new models 
for pay-roll on unit accounting systems. 

Recently M. A. Woodson, A. D. Samuelson and W. F. 
Schroeter joined the St. Louis office sales force. Mr. 
Woodson was formerly with the Emerson Electric Com- 
pany in St. Louis for many years as an industrial engi- 
neer. His thoroughly practical knowledge of office 
systems and routine brings to Ditto customers and pros- 
pects alike a valuable service. Mr. Samuelson was for- 
merly with the Omaha office of Ditto and Mr. Schroe- 
ter, a St. Louis man, has just finished an intensive six 
weeks of training at the factory of Ditto Inc., in 
Chicago. 

A new and fully equipped service department has 
also been added under the management of R. A. Gab- 
bert who has had eight years of experience in the 
mechanical end of the business. 

A. F. Ahrens, who has been with the St. Louis office 
for the past six years selling the entire line is now 
devoting his entire time to the selling of systems instal- 
lations only. 

The local manager, Harlow T. Gates, has been with 
the company for the past sixteen years and has been 








in charge of the St. Louis Branch since November 1, | 


1925. 
—_ 

MARKWELL COMPANY EXPANDS QUARTERS 

Due to increased demand for their products the 
Markwell Manufacturing Company, Inc., has been 
forced to double its warehouse, manufacturing and 
office space at 200 Hudson stret, New York, N. Y. 

According to officials of the company the extra space 
and facilities will enable them to handle the large 


volume from established Markwell dealers and the | 


many new dealers who are adding the Markwell line 
of staplers and stapling machines. 
eG 
REYNOLDS JOINS WILSON-JONES 

H. B. Reynolds, for many years identified with the 
filing supplies industry, has joined the Wilson-Jones 
Company organization. He is to travel their central 
and western divisions and maintain headquarters at 
Chicago. 
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When a strong, uniform 
Thin Paper is used in place 
of a heavy, bulky sheet or 





a cheap, flimsy thin paper, 
there is a tremendous saving 
in Typing, Mailing and 


Filing expense. 


The TOTAL SAVING 
involved by using a high 
grade, rag content Thin 
Paper is Far greater than the 
difference in cost between 
it and a heavy, bulky sheet 
or a cheap, flimsy paper. 
When Typing, Mailing and 
Filing Costs are included, 
the high grade, strong Thin 
Paper is far more econom- 
ical and satisfactory. 


The following are recom- 
mended for Records, Forms, 


Thin Letterheads, Copies, 
Advertising Literature, etc, 


FIDELITY ONION SKIN 
100% Rag 

EMCO ONION SKIN 
100% Rag 


SUPERIOR MANIFOLD 
25 To Rag 





% Send fot. Samples: 
ESLEECK Ss 
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Again we say 
Sell MEILINK 


Record Protection 


You can make a 
. ° . 
profit with the 
Meilink line—it’s com- 
plete. 





Meilink 
Fire- Resistive Chest 


be 


Meilink 
Safe Drawer 


Meilink 
Small Safe 


2 Offices are need- 

ing and buying new 
equipment to protect 
the records 
that are being request- 
ed by new legislation. 


various 





New mechanical 

equipment in the 
office calls for 
modernized record pro- 
tective units. 


new 


Meilink 
tective units have 
proven service records 
that assure you and 
your clients the safety 
of proper protection. 


fire-pro- 





Let us tell you more 
about the Profitable 
Possibilities in Selling 
Meilink Proven 
Protection 





Meilink 
Double Door Safe 


Meilink Fire-resistive Products Pro- 
vide “Better Protection” for Every 
Business Office and Home Use. 36 
years’ Protection Service. Also Mod- 
ern Systems of Cash Protection. 


WRITE OR WIRE 


MEILINK STEEL SAFE COMPANY 
TOLEDO, OHIO 
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EMPLOYES HONOR WELDON ROBERTS 

To commemorate a double anniversary, a novel 
plaque, made entirely of rubber, was presented on 
March 12 to Weldon Roberts by employes of the Wel- 
don Roberts Rubber Company. Skillful and interest- 
ing in design and workmanship, the plaque is the crea- 
tion of R. H. Henderson, assistant secretary of the cor- 
poration. 

At an early hour on March 12, 1888, the day of the 





THIS UNIQUE PLAQUE MADE OF RUBBER 

WAS RECENTLY PRESENTED TO WELDON 

ROBERTS BY HIS EMPLOYES AS PART OF 

A CELEBRATION OF THE WELDON 

ROBERTS RUBBER COMPANY’S TWENTY- 
FIFTH ANNIVERSARY. 


famous blizzard, Mr. Roberts set out, ploughing through 
snow drifts, to begin his business association with his 
uncle, Christopher Roberts. That day inaugurated the 
notable work which has long since stamped Weldon 
Roberts as a pioneer manufacturer of erasers in the 
United States. His record now stands but one year 
short of a half century of service. 

The Christopher Roberts factory had been estab- 
lished in Newark, New Jersey, in the year 1858, a time 
when bread crumbs were largely used for erasing. 
Products of this early firm were marketed through a 
pencil manufacturer; and, for many years, the name 
Roberts did not appear on erasers. 

March 12, again, in the year 1912, witnessed a further 
event in eraser history. On that day, a quarter of a 
century ago, the Weldon Roberts Rubber Company was 
incorporated. Today, the name Roberts stands publicly 
as an assurance of the quality results of eighty years 
of eraser experience. 

Coincidentally, the many friends of Weldon Roberts 
congratulated him, March 12, 1937, on having com- 
pleted twenty-five years as president of the company, 
and forty-nine years in eraser manufacture. He ap- 
parently finds nothing unusual in the fact that he 
actually arrived on time for his duties on the day of 
the blizzard of 1888. 

en 

DIEHL AIDS LOCAL CHAMBER OF COMMERCE 

William R. Diehl, Jr., of the Diehl] Office Equipment 
Company, Columbus, was named a member of the com- 
mittee making arrangements for the annual Manufac- 
turers and Wholesalers’ Association “Good Will Tour” 
through ten cities in southwestern Ohio, May 18 to 21, 
sponsored by the Columbus Chamber of Commerce. 
—AK 
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HIGH SPEED telescopic cameras 
at race tracks have eliminated “‘guess 
work.” The winner of a “‘close’’ finish 
now is determined automatically... 
with hair-line accuracy. e Niagara’s 
margin of superiority in stencil du- 
plicating is visible to the naked eye. 
No camera is necessary to prove to 
your most exacting customers that 
Niagraphing achieves Hair-line Reg- 
istration. Controlled accuracy is 
built right into the mechanism of 


accuracy 


K2 ELECTRIC 
(Automatic Feed) 


every Niagara model. Automatically 
every step in Niagraphing, from feed- 
ing to stacking, becomes a smooth 
efficient operation. That’s the reason 
why Niagara performance has set to- 
day’s standard for superior stencil 
duplicating. e Exacting business 
men don’t choose to gamble with re- 
sults in their office printing. They 
want a winner. When they’ve seen a 
Niagara Duplicator perform... 
they’ve found what they want. 


37 LITTLE WEST 12TH STREET e NEW YORE 


SAN FRANCISCO -e 


U.S.A. © CABLE 
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NIAGARA DUPLICATOR CO. 


“NIADO” 
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The MILWAUKEE CHAIR 


rent Milwaukee in 
slallation in the Chicago 
Financial District 





Wherever Achievement 
is Emphasized 


Within the panelled walls where men sit 
in vital conference, responsibilities must 
be deliberated with composure. The 
chairs in which these men sit, must be 
physically comfortable and in keeping 
with the dignity of their surroundings. 


In such centers of industrial aristocracy, 
Milwaukee Chairs cater to physical poise 
while great minds are at work. 





MAKERS OF FINE CHAIRS FOR OVER HALF A CENTURY No. 20 E.L. 


THE MILWAUKEE CHAIR COMPANY 
MILWAUKEE, WISCONSIN 
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Calendar of Industry 
Activities 


Chronological Arrangement of 
Major Events For Easy Reference 


May 4 and 5. Illinois Booksellers & Stationers Asso- 
ciation convention, Rockford, Ill. (Secretary) A. J. 
Markelz, 118 North Chicago street, Joliet, Il. 

« » 

May 10 and 11. N.S.A. Third regional meeting, Belle- 
vue-Stratford hotel, Philadelphia. (Governor) Dan 
Smith, Jr., Smith Printing Company, Inc., Williamsport, 
Penna. 

« » 


June 7. National Office Managers Association con- 
vention, Stevens hotel, Chicago. (Secretary) Dr. R. P. 
Brecht, Wharton School of Commerce, University of 
Pennsylvania, Philadelphia, Pa. 


« » 


June 17 and 18. N.S.A. First regional meeting, Gris- 
wold hotel, New London, Conn. (Governor) Leo Burt, 
Burt & Jeffers, Inc., Hartford, Conn. 


« » 


June 17, 18 and 19. Marking Device Association 
convention, Edgewater Beach hotel, Chicago, I11., 
with an exhibition hall. (Secretary) W. S. Lord, 431 
South Dearborn street, Chicago, Ill. 


« » 


August 2, 3 and 4. National Typewriter and Office 
Machine Dealers Association convention, Netherlands- 
Plaza hotel, Cincinnati, Ohio. (Secretary) J. Paul 
McWilliams, 800 Grand avenue, Kansas City, Mo. 

« » 

September 27, 28, 29 and 30. The National Stationers 
Association convention, Palmer House, Chicago, with 
an exhibition hall. (General Manager) Charles P. Gar- 
vin, 740 Investment building, Washington, D. C. 

« » 

October 4, 5 and 6. All Canada Stationers Conven- 
tion, Mount Royal hotel, Montreal, Canada. (Secre- 
tary-Manager) Fred R. Smart, Stationers Guild of 
Canada, 137 Wellington street West, Toronto. 


« » 


October 18 to 23. National Business Show, Commerce 
Hall, New York City. (Secretary) E. O. Tupper, 50 
Church street, New York, N. Y. 

seeititiiiastcsiiaia 
PRUITT’S HUB STORE FINDS NEW QUARTERS 


Forced by a continued growing demand for equip- 
ment and supplies, the Hub Office Supply Company, 
founded a year ago at 451 West North avenue, by the 
Pruitt Company, Chicago, last month moved into 
larger quarters in a building at Larrabee, Ogden and 
North avenue. 

The structure into which the firm moved is a fine, 
three-cornered building close to the elevated and all 
street car lines. The new location, according to Otto 
Pruitt, president of the Pruitt Company, affords three 
times the space available to the thriving concern at 
the former quarters. 
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Three Popular Lines of Filing 
Cabinets 


POSITIVE LOCK 
COMPRESSOR 
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ON EACH PROGRESSIVE 






PERFECTLY TIMED 


EXTRA STRONG 
KICK PLATE 


UPRIGHT 
REENFORCEMENT 










POSITIVE LOCK 
COMPRESSOR 
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SAFETY LATCH 
NO REBOUND 


Standard Height 
Counter Height 
Desk Height 
Card 
and 


Combination Files 
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| The Three 
| Outstanding 
Filing Cabinet 
Values of 
1937 
See Theml 
Show Theml 
Sell Theml 
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The ALL PURPOSE 


Line 


Typewriter Carbon 





Our National ALL PURPOSE LINE of Type- 
writer Carbon Paper, with its minimum number 
of grades, is being favorably received through- 
out the trade. 


There is an increasing demand for better 
typing and more legible and permanent car- 
bon copies. This can be accomplished with- 
out extra cost to the user if proper analysis 
is made of the requirement. 


Our ALL PURPOSE LINE is classified in its 
application to requirements for both Standard 
and Noiseless Typewriters. This simplifies the 
problem of selection, resulting in the elimina- 
tion of guess work in obtaining better typing. 


Our SUPREME BRAND Typewriter Ribbon, 
noted for excellence in producing better typ- 
ing, supplements our ALL PURPOSE LINE. 


On account of our many years of experi- 
ence, we can be of service to dealers and 
should like to cooperate with them in extend- 
ing their business on the sale of Carbon Paper 


and Ribbons. 
Write us for further details. 


The 


Buckeye 
Ribbon & Carbon Co. 


1458-68 E. 55th St. Cleveland, Ohio 











PASSED AWAY 


H. C. GAMMETER 


Harry C. Gammeter, 67, inventor of the Multigraph 
died on Saturday evening, April 10, at his home 2337 
Bellfield road, Cleveland Heights, Ohio. He had been 
in ill health for the past fifteen years and confined to 
his room for the past five. 

Mr. Gammeter conceived the idea of the Multigraph 
in 1900 when he was a typewriter salesman and repair 
man. In making the rounds of offices he saw stenog- 
raphers type and retype hundreds of circular letters. 
His first model was a flat-plated multigraph. The ro- 
tary turn was added after he had taken his machine to 
further perfect it to the engineering of Henry C. Osborn 
who is now a director of the Addressograph-Multi- 
graph Corporation. 

Mr. Gammeter became experimental engineer for the 
corporation, which was founded in 1902. Soon after his 
connection with the company he became ill. The work 
was carried on by Mr. Osborn and his associates and 
Mr. Gammeter began a search for health. He estab- 
lished a health resort at Green Springs, Ohio, noted for 
its sulphur water. He purchased an old rambling 
house, modernized the dwelling and landscaped the 
grounds. When the depression set in in 1930 he sold 
the properties because of steadily failing health. 

Mr. Gammeter is survived by his widow, Maud, two 
children, Electa and Harry F. Gammeter and four 
brothers and three sisters. He was a member of the 
Mother Church of Christ, Scientist of Boston, The 
Cleveland Engineering Society, and American Federa- 
tion of Mechanical Engineers. Funeral services were 
held on Monday night at the De Vand Funeral Home. 
Interment was at Green Springs on Tuesday, April 13. 
—AED 





GEN. A. R. TAYLOR 


Funeral services were held Saturday afternoon, April 
17 for Gen. A. R. Taylor, pioneer stationer of Memphis 
over a period of more than sixty years who died April 
16 at the home of his son, Starnes Taylor. General 
Taylor was more than eighty years of age but until a 
few days before his death was constant at his store, 
20 South Second st., to which it moved from South 
Main in recent years. He was a native of Holly Springs, 
Miss. His forebears served in the War of 1812 and the 
Civil War. He himself was a distinguished authority 
on military affairs, history and business. A man of 
great intelligence, affability and energy he was uni- 
versally esteemed. His house, A. R. Taylor and Company 
has long been one of the prominent office supply, book 
and stationery stores of this section. His wife died in 
1913. He is also survived by another son, A. R. Taylor, 
Jr., of 598 Vance avenue and by two sisters. The passing 
of Gen. Taylor was a sorrow to his every acquaintance. 
—CG 


ob 
A. K. PRATT 


Abner Kingman Pratt, who since 1868 was connected 
with the stationery firm of J. L. Fairbanks & Company, 
Boston, died at his Newton Centre (Mass.) home last 
month. He was eighty-nine years of age. 

Mr. Pratt was one of the outstanding veterans of the 
industry and in line with his other endeavors was con- 
spicuously active on behalf of organizations within the 
business. In this connection other “old-timers” re- 
member that he was one of the organizers of the 
Boston Stationers Association and for six years was its 











L. L. BROWN'S 


LINEN LEDGER 


A permanent landmatk on the 


RAG CONTIN EWI 


For almost 100 years, L. L. Brown’s 
Linen Ledger has been the acknowl- 
edged standard of permanence and ut- 
most durability in record paper. Its pre- 
eminence has been achieved because, 


in unequalled degree, it has 


properly processed to time-proven 
formulas,—this is the secret of the 
century-long supremacy of this unique 
paper. It explains, also, why prudent 
buyers everywhere always prefer 


L. L. Brown’s Linen Ledger. 





always possessed that most 
essential of all requirements 
ofagenuinelypermanent rec- 
ord paper: maximum resist- 
ance to yellowing and weak- 
ening with age or hard use. 

Not merely 100% new, 
white rags, but such rags 


® The Rag Continent is that be- 
wildering jumble of papers made 
wholly or partly from rags and 
identified by the phrase, “‘rag- 
content’’ Over-run with the 
Swamps of Vague Claims, the 
Forests of Insufficient Information 





How you can use this 
paper to most advantage is 
described in an interesting 
new booklet, “Blazing a Trail 
through Rag Continent 
Jungles.” A request on your 
letterhead will bring you 
a copy. Write for it today. 


and the Jungles of Uncertain 
Qualities and Values, the Rag 
Continent has proven utterly con- 
fusing to those in search of specific 
properties in rag-content papers 
for important records and im- 
pressive business stationery. 


L.L. BROWN 


QUALITY EXCLUSIVELY 
SINCE 1849 





L. L. BROWR PAPER ORT AH? 


Ledgcr, finer and Sond 


* ADAMS, MASSACHUSETTS 
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DEPENDABL 
ALWAYS 


* Every dealer knows the sat- 
isfaction of handling goods 
in which he can place his full 
confidence; dependable prod- 
ucts which can always be 
counted on to please his cus- 
tomer—to enhance the repu- 
tation of the dealer. 


aH x 
; 


NYCI 


c. 
~ 


,O}5 


“ 


OH-I-NOOD 





\\The Perfect Pencil 


* Koh-I-Noor Drawing Pen- 
cils are daily extending their 
field of usefulness. Technical 
men and others who appre- 
ciate quality, are more and 
more discovering how accu- 
rately graded these pencils are 
—how thoroughly depend- 
ableeach degreeis... 
Much of the substantial 
growth in demand is due to 
the finest of all advertising— 
the word of the satisfied user. 


K INIAdOD 


HLAWLGYVH'S 71 *K WOON -I-HOY., x 


CT St eR messes 


‘HLAWLOYVH ')-¥T 
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EPHIST 





* Most dealers have many 
customers who, when they 
buy copying pencils, always 
specify “‘Mephisto.”’ Their 
confidence in the ‘*Mephisto”’ 
has been acquired through 
many years of satisfactory 
use. They have come to de- 
pend upon it, for they have 
learned that in all climates 
and under all conditions, 
*““Mephisto” is always ready 
for the day’s work. 





You know the merits of 
these two famous lines 

may we acquaint you 
with other members of the 
Koh-I-Noor family? A cat- 
alog and price list is yours 
for the asking. 


KOH-I-NOOR PENCIL COMPANY, INC. 


373 Fourth Avenue 
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| president. For many years also he was treasurer of the 
| National Association of Stationers and Manufacturers, 
| now The National Stationers Association. 

Mr. Pratt was born in North Middleboro but lived 
practically all his life in Newton Centre. He is sur- 
vived by his widow, two daughters, Mrs. Robert F. Miller 
and Miss Helen K. Pratt; a son, George W. Pratt, and 

| four grandchildren. 


4 4 
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J. E. O’NEILL 
| John Emmett O’Neill, an official of the Columbus 
| Office Supply Company, died on March 18 following 
| a short illness with pneumonia. He was fifty-six years 
'old. Born in Charleston, S. C., Mr. O’Neill was for 
| many years district manager for the Burroughs Add- 
| ing Machine Company, and was known to stationers 
and office appliance men in all parts of the South. He 
arrived in Columbus in 1915 to be associated with the 
Columbus Office Supply Company, and was one of the 
city’s leading business men.—_JHR 
i 
L. H. ROBERTS 
Leon H. Roberts, 61, Toledo, well-known in the print- 
ing business and affiliated with the McManus-Troup 
Co. until his illness, died March 25. He sold his busi- 
ness, the Leon H. Roberts Printing Co., in 1921 and 
was associated with the office-supply house until four 
years ago, when he retired because of ill-health. He 
leaves his widow, Mrs. Myrtle M. Roberts, a daughter, 
Mrs. Mary Jane McDermott; two brothers, Wilfred B. 
and Daniel M., and a sister, Mrs. Lucinda Schiffert, 
Fremont, O.—AK 
t 
J. J. OHARE 
J. J. O'Hare, who since boyhood has been connected 
with the Boorum & Pease Company and in recent years 
was one of the star senior salesmen of the firm, died 
recently at his home in Richmond, Va. Mr. O’Hare 
possessed a long and splendid record in the blank book 
and loose leaf industry and his passing will be a dis- 
tinct loss to his many friends and associates in the 
business world. He is survived by his widow, Mrs. Mary 
E. O’Hare, and four sons—Jack, Richard, Robert and 
Edward—and a daughter, Helen. 
it e & 
EMIL BROEKER 
As this issue goes to press word is received of the 
death on April 4 of Emil Broeker, president and founder 
|of the American Ribbon & Carbon Company at Roch- 
_ester. According to the meager information available, 
Mr. Broeker, who was seventy-five years of age at the 
| time of his passing, founded the American Ribbon & 
|Carbon Company in 1898. In addition to his many 
other abilities Mr. Broeker was one of the foremost 
chemists in the industry. 
oF 
MRS. HARRY FRATER 
On April 6 Mrs. Harry Frater, wife of the well-known 
loose leaf man who has traveled as a representative of 
manufacturers for many years, died at the Frater home 
in Gulfport, Miss. Sympathies are extended to Mr. 
Frater and the family. 
P. S. RIDDLE 
Mrs. Gertrude A. Riddle, widow of the late Pat S. 
Riddle, her mother, Mrs. Stewart and other members 
of the family wish to thank the trade and many busi- 


New York. N. Y./| 25S associates and friends of Pat for their floral trib- 
7, . >. 


utes, messages and letters in the past few weeks. 
Pat loved mankind and the following, which he car- 
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WEST OF ROCKY MTS 
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SPEEDIOPPR IN TECORPOR ATION 


180 W. Washington Street, Chicago, Illinois 
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| ried with himself always, may be helpful to others: 
“Never mind what has been. Every morning begins 
a new day—a day for fresh endeavors, a day to be 





INDEX CARDS 


Finest Quality —Lowest Prices 
Alll Sizes, Colors and Weights 





THE LATER PAT RIDDLE 


filled with hope and gladness. Don’t add to your blun- 
ders by condemning yourself for your errors and short- 
comings. Better folks than you have made worse mis- 
takes and bigger failures.” 

—— 
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TONKIN AND SARGENT VIEW GRAND CANYON,.— 
Accompanied by several hundred fellow nobles of the 
Order of the Mystic Shrine, William (Bill) Tonkin, 
— 8 western sales manager of the Victor Adding Machine 
a Company, Los Angeles, and Reyce Sargent, assistant 

E £ district manager, L. C. Smith & Corona Typewriters, 
Inc., recently attended a Shrine convention and on their 











et CL WSL way home took time out to visit the Grand Canyon, the 
am as Boulder Dam and a few other points of interest. They 
made the acquaintance of some of the Hopi Indians in 

; whose handiwork and tribal customs the visitors were 

Double Vertical Ruled much interested. (Top) Here is Bill gaining popularity 


with children of the Hopi tribe, and (lower) Mr. Sar- 


Write for samples and quotation gent on a friendly basis with Hopis of all ages and 
both sexes. 
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Ah d/h 2 hk fe da ha Ld 
“s LYNN PAPER REPORTS HUGE 1936 INCREASE 
A statement declaring that the firm’s 1936 production 
4 , 4 showed an increase of 210 per cent over that of 1935 
| was issued recently by the Lynn Paper Products Man- 


ufacturing Company, 2000 Howard street, Detroit, Mich. 
M FTH 005 CO M PAN According to G. Nelban, an executive of the firm, the 
le fe company is now producing annually millions of rolls 
" each individual type manufactured for a specific pur- 


pose. The Lynn Paper Products Manufacturing Com- 
pany was formed only two and one-half years ago. 
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Another ‘SCO P for Carter’s 


HE tremendous success of Carter’s 
"Wee (which hold all sales 
records for desk sets) broughtan avalanche 
of requests from the “two-ink men.” 

So Carter has brought out the DUPLEX 
—a stunning replacement for the old- 
fashioned double inkwell. It is trim and 
simple in design. It is practical, too, for 
it holds two extra-big Cubes of Carter’s 
Ink, finest for fountain pens—your choice 


The New 


Carter Duplex 


149 


Cube-Stand with 2 
Cubes of Carter's Ink 


retails complete 


“57 


of Midnight Blue-Black and Permanent 
Red, or Midnight Blue and Permanent 
Red. The universal receivers fit ay pens. 


* * * 


Carter’s advertising in the leading na- 
tional magazines tells your customers all 
about the “Grand Slam” in Ink—Carter’s 
new formulas . . . The DUPLEX CUBE- 
STAND will boost your sales of Carter’s 
Cubes. It will mean bigger repeat sales. 


The Carter’s Ink Company 


BOSTON 


NEW YORK 


CHICAGO 


Makers of Fine Inks + Adhesives + Carbon Paper + Typewriter Ribbons « Fountain Pens 
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Announcing the New HANSON 


Heavy Duty 








No. 1577 


EASY TO USE \ 


Improved service for shipping and mailing depart- 
ments, with more sales for Hanson dealers: No 
beams nor weights to manipulate—just put on the 
package and read the weight or postage indicated on 
the dial. No mechanical attention necessary. Re- 
quires no oiling. Saves time in handling as the scale 
is light enough so that it can be carried to the articles 
to be weighed. 

Available in three capacities, 70 lbs., 100 Ibs., and 250 
lbs. The 70 lb. model computes parcel post rates for 
all zones. The 100 lb. and 250 lb. models compute 
weight only. 

SPECIFICATIONS 
CONSTRUCTION: Case is of heavy sheet steel. 
Mechanism is hand assembled from extra heavy, 
accurately machined parts, equipped with specially 
tempered Swedish steel springs, and tested with 
official weights for accuracy. Provided with adjusting 
screw so that indicator can be adjusted to zero. 


DIMENSIONS: 6 inches high, 10 inches wide, 1614 
inches long. Platform, 1434 by 10 inches. 
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70 Pound Parcel Post 


SCALE 











Z EASY TO READ 


DIAL: 8 inches in diameter. Protected by triple 
strength glass. 
FINISH: Olive green. Chrome plated bezel. 
PACKING: Packed one to a heavy corrugated test 
carton. Weight packed 21 lbs. Net weight of scale 
19 Ibs. 
No. 1577 Heavy Duty Parcel Post Scale (illustrated). 
Capacity 70 lbs. graduated by 1 ounce. Computes 
parcel post rates for all zones, rates being indicated in 
red figures and graduations and pounds in black on 
white background. Price each $17.50 
No. 1585 Heavy Duty Express Scale. Capacity 100 
lbs. graduated by % lb. Indicates weight only. 

Price each $15.00 
No. 1500 Heavy Duty Freight Scale. Capacity 250 
lbs. graduated by pounds. Indicates weight only. 

Price each $12.50 
Add to the assurance of accuracy, the better service 
and the time saved by this new Hanson Scale, the 
sales power of the Hanson merchandising plan, and 
more business will come to you. Write for details. 


HANSON SCALE COMPANY 


Established 1888 


525 NORTH ADA STREET 


CHICAGO, ILLINOIS 
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HORDER’S NEW CATALOGUE ISSUED 

Horder’s Inc., Jefferson and Quincy streets, Chicago, 
has just released the April catalogue, Issue No. 44, as 
it is designated, containing over 450 letter-size pages. 
An orange and black cover bears the name Horder’s 
in white, with the suggestion: “Simplify your buying 
of stationery, office equipment, and furniture.” The 
right margin of the cover bears a list of classifications 
into which the contents fall: the general index, ac- 
counting, purchasing, sales and advertising, produc- 
tion, traffic, shipping, mailing, binders-indexes, banks, 
pencils, pens, inks, general supplies, stapling-eyeleting 
devices, stenographic, filing, furniture, desk equipment, 
rubber stamps, attorneys, real estate, contractors, gar- 
age, artist-drawing materials, general index. Each 
classification is marked with the number of the page 
on which the respective supplies or articles are de- 
scribed. 

The first page of the volume bears a picture of the 
president and founder of the organization, E. Y. Hor- 
der, and a statement on price maintenance entitled 
“Who Makes Prices.” Comment on Mr. Horder’s re- 
flections is offered elsewhere in this issue. The second 
page bears portraits of executives who are cooperating 
in the interest of the Horder group. Policies by which 
the business is guided are stated, and the names of 
well-known firms served by Horder’s are indicated. 
Two pages are devoted to an explanation of the de- 
mands for service placed upon the firm, and the pro- 
visions which have been established to meet them. 
Horder’s advisory service is discussed briefly. 

The catalogue itself is replete with illustrations of 
the various items carried in stock by the company, 
amply substantiating the slogan on the cover: “For 
every office need.” 

_ ——<p—_—_ 
NIMMY TO REPRESENT HOTCHKISS AND DOPPELT 

R. V. Nimmy, of Fort Worth, Tex., last month was 
appointed a representative of the Hotchkiss Sales Com- 
pany, Norwalk, Conn., and Charles Doppelt & Company, 
of Chicago. He will cover Texas, New Mexico, Okla- 
homa, Kansas, Missouri, Louisiana and Arkansas for 
Hotchkiss, and Texas, Louisiana, Arkansas and Okla- 
homa for Doppelt. 

Although Mr. Nimmy has been out of the industry 
for some time, he possesses an enviable record of ex- 
perience in the stationery and office supply lines, chief 
of which is a record of fourteen years in various man- 
agerial capacities at Horder’s, Inc., of Chicago. Despite 
the size of his territory, Mr. Nimmy will maintain head- 
quarters at 4011 Lafayette avenue, his Fort Worth resi- 
dence. 








o's: * DOC $ TOR K 
MISS SHINN ARRIVES 

Phil Shinn, genial first assistant to Cort Horr in the 
Middle West for the Victor Safe & Equipment Com- 
pany, became the proud father of a baby girl born at 
Aurora, Ill., on March 21. 

Mr. Shinn took time out at the recent Chicago Busi- 
ness Show to say that mother and baby were doing fine. 
—_—_——@—_—. 

DOROTHY RUTH BALCH 
As this issue goes to press comes the news of the 
arrival of a baby girl to Mr. and Mrs. Harry Balch, the 
latter prominently identified with the Quality Park 
Envelop Company. The baby was born on April 20 at 
the St. Francis hospital, Evanston, Ill., and weighed 
seven pounds, three ounces. 
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Secretary Quality 
TYPEWRITER CARBON PAPERS 


and 


TYPEWRITER RIBBONS 


BACKED by a policy which protects the reputable 
dealer from unscrupulous, price cutting competition. 


Supported by a complete merchandising plan as follows: 
Seven piece window display, handbook with Proper Selec- 
tion Chart, envelope stuffer with space for dealer's im- 
print, eraser shields, etc. All of this material is done in 
Spencerian buff and blue colors. 


Graded to meet the requirements of specific as well as 
general office requirements. Accurate classification of 
grades reduces to a minimum the number of weights and 
finishes necessary to a complete stock. 


Economical because its high quality insures long life, 
the Spencerian line limits itself strictly to carbons and 
ribbons of highest quality, which represent real economy 
to the purchaser. 


Spencerian Typewriter Carbons and Typewriter Rib- 
bons offer the progressive dealer a line on which he can 
build a permanent business. Write for the merchandising 
plan and details. 





The distinctive window display, featuring the line of 
typewriter carbon papers and ribbons which were cre- 
ated for exclusive distribution through the retail trade. 


SPENCERIAN PEN COMPANY 
349 Broadway Dept. P New York, N. Y, 











SG Mi, Mt 


HOW COMPLETE 
IS YOUR LINE? 


A complete line of record-keeping equipment 
and supplies comprises more than a small assort- 
ment of sheets and binders. 

Compare your present stock with the partial list 


of CESCO PRODUCTS given below: 


VISIBLE RECORD EQUIPMENT 
Both non-shift and built-in shift types. Over 
one hundred stock forms for a wide varicty of 
records. 

MACHINE POSTING EQUIPMENT 
Quick-operating devices of new types and de- 
signs. A complete range of standard forms. 

COMMERCIAL FORMS AND 

ACCOUNTING OUTFITS 

Purchase order, receiving and hundreds of ac- 
counting forms. Complete accounting systems 
for many different types of businesses. 

SOCIAL SECURITY RECORDS 
Payrolls, individual earning records, time-cards, 
pay envelopes, tax receipts, personnel forms, 
applications and rate change notices. 
PERMANENT TRANSFER SYSTEMS 
Inexpensive binders providing needed protection 
and neat appearance to records of past years. 
Exclusive feature permits user to complete bind- 
ing operation. 

PRONG BINDERS 

Available in a wide variety of sizes and bindings, 
with or without double-action, two-position catch. 
Twin prong binders and prong ledger outfits. 

SECTIONAL POST BINDERS 
Standard and special sizes in all types of bind- 
ings, including corduroy, Fabrikoid and canvas, 
with or without metal rims. Special hard cover 


types. 
CATALOG COVERS 
In coin lock, slide lock, rod and ring types, with 
or without special embossing. All types of bind- 
ings in standard and special sizes. 
ALSO 

A complete range of all types of binding devices 
—ting books, sheet holders, strap binders, etc. 
Every one of these items is a profit-maker for you! 
It will pay you to investigate CESCO’S attractive 
agency plan. Write today and see how many 
new avenues for quick, profitable sales can be 
opened for you. 


















































THE C. E. SHEPPARD CO. 


4401-4429 Twenty-First Street 


LONG ISLAND CITY, NEW YORK 
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COX FINDS NEW HOME 

Ending an occupancy of many years at 233 Pine 
street, Abilene, Tex., the Cox Typewriter Exchange, 
owned and managed by B. F. Cox, last month moved 
into its own building at 133-141 Cedar street. 

Prior to moving to the Pine street address in 1932, 
the company was located on North Third street in a 
building fronting the old Post Office. When the 1932 
move was made, however, Mr. Cox branched out con- 


COOK 
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NEW HOME OF THE COX TYPEWRITER COMPANY AT 
ABILENB, TEX 


siderably and began adding various lines of office 
equipment and supplies until the firm now carries a 
complete line of stationery, supplies and office ma- 
chines. ‘ 

According to Mr. Cox, the growth of his firm has been 
such that while only two persons were employed four 
years ago he now maintains a staff of six men and 
conducts a repair department for practically every 
type of office machine. 

Mr. Cox, who entered the industry as a typewriter 
repairman in 1898, will be remembered by readers of 
Office Appliances due to various articles he has writ- 
ten for this journal including “The Old Timers Party,” 
printed some fifteen years ago, and “My Most Difficult 
Sale,” which appeared in a later issue. 

—_——@—__—_. 
F. S. WEBSTER OFFERS SPRING STYLING 

Star Defender carbons, made by F. S. Webster Com- 
pany, 13 Amherst street, Cambridge, Mass., are now 
being retailed under the name “Web-Star”, and will 
soon be offered to the trade in specially designed boxes, 
decorated so as to make a strong appeal to women. 
The boxes will be white, ornamented with stars in 
pastel shades of blue and purple, with a black cres- 
cent. A laminated cellophane covering makes possible 
the use of soft colors by affording them protection. 
It is so made that it appears to be woven into the box. 

R. T. Z. type cleaner has also put into a new pack- 
age: a bottle of attractive shape with a leak-proof 
screw top. It bears a gold and black label. 

————__—_. 
COLUMBIA “U” HONORS FORKNER 

H. L. Forkner, acting principal of the Merritt Busi- 
ness School, Oakland, Calif., last month received the 
announcement that he has been appointed an associate 
professor of education in charge of commercial and 
vocational education at Teachers College, Columbia 
University, New York. 

At the same time it was learned that Mr. Forkner 
will delay his departure for Columbia until June so 
that he can attempt to secure his degree as doctor of 
philosophy before assuming his new duties. 

The Merritt school enjoys a national reputation due 
to its method of teaching—a system with which Mr, 
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OPPROVAL 


of Users Everywhere! 


The ‘‘plus value’’ built into 
every piece of Steelcase Equip- 
ment registers itself indelibly 
upon the users mind. It forms 
the basis of enthusiastic ap- 
proval accorded by Steelcase 


users. 


As hundreds of Steelcase deal- 
ers already know, this approval 
is making it easier for them to 
create new sales. Modern Amer- 
ican business demands and ap- 
preciates quality and extra value. 
Steelcase supplies it. 












SEND 


FOR FULL 
INFORMATION 


TODAY/ 
METAL OF ‘7 ICe FU RN ITU RE com PA Ny : Grand Rapids Michigan 


{STEELCASE 
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Your Most Perplexing 
Office Supply Problem . . 
but 





FACTORS AFFECTING 
THE SELECTION OF 
CARBON PAPERS 4 
AND TYPEWRITER @ 
RIBBONS 


1. Number of Copies. 
2. Weight, finish, color, 
quality of bond and copy 
paper. 

3. Platen Density. 

4. Kind of Typewriter. 
5. Size of Type. 

6. Operator Touch. 

. Personal Preference. 











A & W Salesmen are trained to solve 
your carbon and ribbon problems. 
Let us eliminate waste and confu- 
sion in your stationery ordering and 
usage. Weare prepared and qualified 
to examine and fulfill your exacting 
requirements and systematize your 
routine practices. 


AULT AND WIBORG 
Carbon & Ribbon Company, 


Incorporated 


SUBSIDIARY OF THE INTERNATIONAL PRINTING INK CORPORATION 


417 EAST SEVENTH ST. 
CINCINNATI, OHIO 


240 MADISON AVE. 418 SOUTH WELLS ST. 
NEW YORK, N. Y. CHICAGO, ILLINOIS 
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Forkner is intimately connected. As part of its system 
the school is committed to a definite policy of training 
young people for positions in the business world and 
then helping them find the employment they seek after 
graduation. 

Another unique part of the educational program of 
the Merritt school is a daily assignment given to teach- 
ers of part-time teaching and part-time calling on 
business companies in the vicinity to sell to them the 
services of qualified students. 

> _ — 
LIBERTY BOX ON ENDURANCE CIRCUIT 

A unique and exacting test of the merits of its prod- 
ucts beyond their normal duty has been begun by the 
Bankers Box Company, 536 South Clark street, Chicago. 


A loaded Liberty storage box will be shipped on a multi- | 
stop 25,000-mile circuit of the United States, the box | 
to be in constant transit up to the time of the National | 





THIS LIBERTY STORAGHD BOX IS GOING 

PLACES.—Started out by the Bankers Box 

Company as a test, this package will travel 

continuously from now to the time of the 
NSA convention on September 27. 


Stationers’ convention in Chicago on September 27. 
Periodical examination of the box will be made from 
time to time. 

The company has information on many cases where 
users had shipped the boxes loaded with records from 
one point to another and this led to a desire to subject 
the box to a heavy test. It is believed that the test will 
develop valuable information on the strength of the 
boxes which could not otherwise be obtained. The un- 
usual test trip planned above is obviously far beyond 
the hardship the product would experience in its usual 
duties. 

The interest of Bankers Box Company employes in 
the outcome of the test has developed a number of 
friendly department wagers, according to officials of 
the company. 

———— 
M. S. TURK OFFERS HIS SERVICES AS MANUFAC- 
TURERS REPRESENTATIVE 

On pages 10 and 155 of the April number, reference 
was made to M. S. Turk, 22 West Twenty-first street, 
New York, N. Y., establishing himself as a representa- 
tive of office specialties manufacturers. This further 
announcement is made to clear any misimpression 
created by the wording of the previous item. 

Mr. Turk was secretary-treasurer of the Turk Office 
Equipment Company of Norfolk, Va., until 1934. In 
that year he settled in New York and for the past 
three years has been in the specialty printing business. 
He is planning to discontinue that enterprise and with 
the sales organization he now has carry on as a repre- 
sentative of office specialties manufacturers. The mem- 
bers of his sales staff are all trained men, natives of 
New York City and well acquainted with the trade. 
He invites interested manufacturers to correspond. 
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Your Customers 


find it easier to buy all their office equip- 
ment from one source. 











Alert Dealers 


find it profitable to take care of all their 
customers’ needs. 











Therefore 


your customers will thank you for han- 
dling the complete* Steel Age line, which 











gives them the proper equipment 
promptly, 
and, 


they'll say it with orders. Simple as 2+-2— 
and steady profits. 











*There are over 600 items of Steel 
Office Equipment in the Steel Age 
line. Have you our complete cat- 
alog? 











for full details, write 


CORRY-JAMESTOWN MFG. CORP. 
CORRY, PENNA. 
Cable Address 


Corjam 
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CLOG D-40X 


A NEW IMPROVED 
DEEP STAPLER 


at a Popular Price 


NEVA e 








MODEL D-40X EXTENSION TYPE, $4.50 


“*Fastens things together”’ up to 12" 
from edge of material. 





P-50 PIN STAPLER $4.00 


Delivers a flat pin staple which has all the advantages of 
the common pin, but without the usual danger. This is 
the ideal fastening device; it is done quickly, surely and 
safely, yet your stock of “pins” is snugly secured within 
the machine in the form of a staple strip. Fastens tem- 
porarily any thin materials, “pin” removed without 
damage to paper or fabric. 


ORDER your stock at once so that 
your salesmen can start selling. 


NEVACLOG PRODUCTS, Inc. 


BRIDGEPORT. CONN. 
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NORTHWEST TRAVELERS NOTES 





By A. J. Nordstrom, Correspondent 





H. S. Adams of the H. S. Adams Company, Rochester, 
Minn., died on April first, 1937. Mr. Adams was a 
pioneer stationer and bookseller in the State of Min- 
nesota. Surviving are two sons and two daughters, and 
Mrs. Adams. Expressions of sympathy were sent by the 
Northwest Travelers Club. 

> * > 

Johnny Wachtler of Hoskins-Meyer, Bismarck, N. 
D., whose hobby is woodworking, almost lost the fingers 
of his right hand while using a planing machine. 

> > > 

Fay Brown of Bismarck was ranked third in the 
United States as a broadcaster of the great American 
game of baseball. His radiv broadcasting is a daily 
feature of the Bismarck station KFYR during baseball 


Season. 
a 


Helen Lovness of Miller-Davis Company was richer 
by $200 in good old American money which she recently 
won at the annual spring carnival held by the Min- 
neapolis Traffic Club. 

> > o 

Milt Schuster of Charles M. Higgins & Company 

chased a pigskin in his younger days. 
* > > 

Charley Hoffhine, former governor of the Colorado- 
Wyoming district is a member of Bill Goff’s salesforce 
at Madison, Wis. 

> * > 

Bill Smith, Aceman, is celebrating his fiftieth year 

of selling by wearing a white ribbon in his coat lapel. 
. . . 

Herb Fall was a baseball player of renown more years 
ago than he will admit. 

. * * 

Evelyn Chandler, world’s premier woman skater was 
a guest at the home of Mr. and Mrs. Ed. Friedman, dur- 
ing her appearance as the feature act of the Northwest 
skating exhibition and carnival held at the St. Paul 
auditorium, April 2 to 4. 

> . > 

Des Moines was headquarters for many travelers dur- 
ing the week of April 12, occasion being the grand 
opening of Koch Brothers new store on Grand avenue 
at Fourth. Koch Brothers store showcases and display 
counters were literally covered with baskets of beauti- 
ful flowers and floral offerings from their many friends 
in the stationery industry, and customers wishing them 
success and continued prosperity in their new store. 

* . o 

George Ohland of Metal Office Furniture Company, 
Grand Rapids, Mich., well known as a traveler in the 
Middle West and the Northwest territory, is recovering 
from the effects of a severe concussion, nose fractures 
and other injuries, including temporary paralysis of 
the optic nerves, received in an automobile accident 
near Lowell, Mich., on February 20. 

The annual meeting of the Northwest Travelers Club 
was held in the Spanish room of the Lowry hotel on 
April 9. Roy Clarke, secretary of the club gave the an- 
nual report to the members. In a red hot contest for 
the office of second vice-president, Merrill Hasty, Seng- 
buscher, defeated Milt Schuster after a two-time dead- 
lock vote, the final results being one vote to the good 
for Merrill, who passed the cigars to the boys, as soon 
as the result was announced. Stan Griebel succeeded 








OUTSTANDING 


FEATURES 
ofr THE NEW 


R. C. ALLEN 


‘66 


THE ENDURANCE 
OF LEADERSHIP 


@ Automatic Clear-signals 

@ Visible Dials 

@ Automatic Ciphers 

e High-speed, full Keyboard 

@ Repeat Key 

@ New, improved Carriage 

@ New, rust-proof, Bonder- 
ized suede finish Case 


CALCULATORS, INC. 


22 EAST 40tu ST. 
NEW YORK, N. Y. 


> 
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Retail Price 





GQ Sonsation 


AT THE CHICAGO BUSINESS SHOW 


A D K, the Automatic Stapler, offers a new and 
better service for office and shipping room 
stapling, with the advantage of leadership in 
merchandising and earnings for commercial 
stationers. 


AO sheets as readily as 2 


A D K action is automatic—like touching a 
trigger. It’s as different from other staplers as 
turning an electric switch is from tugging on a 
rope. Just a slight pressure on the handle 
releases the machine and it drives the staple. 
No leverage or concentration of weight. Just a 
matter of “touch and go’’! 


A D K cannot jam nor get out of order as long 
as genuine No. 333 staples are used. Use these 
high quality staples exclusively and assure 
satisfactory performance. New improved draw 
band hook simplifies loading. 
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ADK 





Retail Price 


ADK 


AUTOMATIC TACKING MACHINE 


A D K Automatic Tacking Machine also 
operates by light pressure. It does not 
kick back. The light pressure is enough 
to compress material to be tacked, such 
as shipping tags, car linings, drawing 
paper, window shades, screens, display 
cards, etc., insuring a neat, effective job. 
A D K Automatic Tacking Machine will 
always function satisfactorily as long as 
genuine No. 444 staples are used. Like 
the A D K Stapler, the A D K Tacker also 
has the improved draw band hook. 








proposition. 





Be First with the First! 


Feature the New A D K Automatic Stapler with the ex- 

clusive finger touch operation. 

range of stapling power, and positive Scpendabilie offer 
unusual == opportunity for salesmen and dis- 
tributors. Display and demonstrate A D K now to start 

a profitable, steady volume in machines and staples. 


Orders filled in the order in which the 
Agents and Distributors: Write us 


Its great capacity and 


are receiv 
ully about your 
territory and qualifications, for full details of the A D K 











A. D. K. Corporation 


Chicago, Illinois 





3445 North Racine Ave. 
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Gene Mitchell as president, while Herb (Pierpont) Mor- 
gan of Associated became first vice-president. Charley 
Garvin, Ed Hansen, and Fred Schaefer spoke briefly as 
guests of the Club, in their various official capacities. 

Bill “Ace” Smith was reélected by unanimous vote 
as auditor and Roy Clarke our perennial secretary was 
again elected without opposition. Mrs. Bob Valleau 
did the honors to a queen’s taste, in serving tea to the 
ladies on Friday afternoon, under the auspices of the 
ladies entertainment committee. This committee is 
hereby thanked by the travelers for their fine work in 
putting over a real program for the ladies of the con- 
vention. Mrs. Parrott of Waterloo and Mrs. Cody of 
Dubuque, assisted Mrs. Valleau during the tea. Twin 
City travelers presented Governor Ed Hansen with a 
new watch suitably engraved. 

> . 7” 

Harry Short, past president of the Northwest Trav- 
elers Club, now one of our leading lights in the calendar 
industry, made one of his far too infrequent visits to the 
Twin City area. He should come more often as the 
dealers like to see his smiling face. 

* . > 

Ted Rentz, A. A. Bullock and the father and son 
Team, Steve and Stanley Hall, played a nip and tuck 
bridge game—and you bridge experts had better keep 
away from this combination ... Karl Castle, Harry 
Horder, Art Walker, and Karl Keisel please take notice 

. and we might also include Mr. Harris of Carters. 
. as well as many other expert exponents of the 
Barclay, Burnstine, Culbertson, and “guess what I 
have” systems. 
. a > 

Elmer Dolldorf, Bill Smith’s protege as a roastmaster 
put on his usual good act during the evening dinner 
held at Lowry hotel, and it is being rumored around 
that Elmer will be subject to a law suit for many of 
the “slanderous” and “libelous” statements he made 
during that magic lantern program. Stan Griebel, Gov- 
ernor Hansen, Charley Garvin, President Bill Clegg, 
Art Walker, B. J. Bristoll, Fred Schaefer and Herb Mor- 
gan gave short talks after the dinner. 

+ * ” 

Mr. and Mrs. Sterley Jerue accompanied by Mr. and 
Mrs. Harry Spurlock were spending a vacation at Ex- 
celsior Springs, Missouri, the week of April 12. 

Mr. and Mrs. Karl Keisel returned from Florida in 
time to take in the various regional meetings in the 
Midwest territory. 

~~. 
ATLANTA, GA., IN FIGURES 

The Industrial Bureau of the Atlanta Chamber of 
Commerce, Atlanta, Ga., has just brought out a pocket- 
size pamphlet of forty pages, “Facts in Figures about 
Atlanta.” One of the members of the Bureau well 
known to the trade is Ivan Allen, of the Ivan Allen- 
Marshall Company. 

The 1937 issue of the booklet is dressed in a yellow 
cover, with black print. A foreword offers briefly many 
reasons why Atlanta, capital of the state, may be re- 
garded as capital also of the Southeast, from a busi- 
ness man’s point of view. The population is presented 
in an analytical table. 

The largest part of the content is statistical, much of 
it illustrated graphically. There is a statement of 
comparative statistics on southern cities, treating ten 
separate factors such as bank resources, retail sales, 
postal receipts, bonded debt, etc. Other subjects pre- 
sented are transportation facilities, automobile and 
truck registration, distance from Atlanta to principal 
cities, telephones, communication facilities, postal re- 
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. . « OF PROFIT-MAKING 
TYPEWRITER SUPPLIES 
AND TIME-SAVING TOOLS 


Check—Tear Off—and Mail 
for details and prices 


[] Brushes 
(] Buffing Supplies 
] Carbon Paper 


[ Polishes 

) Refinishing Outfit 
[] Ribbon Rewinder 
[] Cleaner, Ink Remover (Hand) 

] Copy Holder [) Ribbon Winder 


[] Cushion Keys (Rub- (Power Driven) 
ber) T] Ribbons 


‘a Desk Stands, Swing- [ Rubber Feet 
ing 
[] Shock Absorbers 


[] Enameling Outfit 
—) Enamels [) Soldering Gauges 


[] Feed Rolls & Paner [) Tool Kits 
Finger Rolls (Re- [7] Tools 
n Rion [] Transfer Cement 
[7 Key Cards [ Transfer Outfit 
0 Key Covers (Blank 7 “ie 
[ Key Glasses [] Turn Tables 
7) Lacquer ) Twirler Cushions 


] Laequer Thinner () Type Cleaners 
[] Leatherette Covers 
] Nickel Plating 

[] Oils 


[] Platens 


(_] Typewriter Cleaner 
] Typewriter Covers 
_] Typewriter Stands 
C] Varnish 


And Many Other Items 


AMES SUPPLY COMPANY 


Manufacturers and distributors of typewriter and adding 
machine p'atens—parts—tools—ribbons—carbons and supplies 


564 West Randolph Street CHICAGO, ILLINOIS 


583 Market Street 


37 Murray Street 
R SAN FRANCISCO 


NEW YORK 


206 Lane Street 617 Commercial Place 
DALLAS NEW ORLEANS 
Atlanta 
Boston Denver Pittsburgh 
Cincinnati Los Angeles Seattle 


Cleveland Philadelphia Washington, D. C. 





AMES SUPPLY COMPANY 
564 W. Randolph Street, Chicago. 


Send me all details and prices on items checked. 
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RUGGED 





IT’S THE ONLY POPULAR- 
PRICED HEAVY-DUTY 
DESK STAPLER WHICH 
WILL FASTEN UP TO 
120 SHEETS OF PAPER 
—PERFECTLY AND CON. 
SISTENTLY 


1 


Uses three sizes of staples, S. F. 4", S. F. 
3¢", and S. F. 14", of st-ong high-carbon wire, 
chisel pointed for easy and smooth penetration. 


ANOTHER PRODUCT 


PARROT SPEED FASTENER CORP. 


37-18 Northern Blvd. Long Island City, N. Y. 
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ceipts, Atlanta as headquarters for nationally known 
concerns, United States Government activities in 
Atlanta, branches of national organizations established 
in Atlanta annually, aviation data, electric meters, 
education, gas meters, city government, city disburse- 
ments, assessed valuation, industry, census of manu- 
factures, value of products, retail and wholesale trade 
summary, trade area, water meters, housing conditions, 
theatres, recreation, and parks, building permits, finan- 
cial data, consolidated bank statement, bank clearings, 
climate, temperature, altitudes, rainfall, health condi- 
tions and vital statistics, hospitals, State of Georgia, 
points of interest, convention facilities, convention at- 
tendance, and historical notes. 

The pages of the booklet measure about five and a 
half inches wide and three inches high. It is indexed 
alphabetically. 

In a letter to Office Appliances from the Bureau issu- 
ing it, the following statement is made: 

“The data in it are authentic, and the facts concern- 
ing the Atlanta area, most commonly asked for by 
business men, are tersely presented. 

“This booklet is for free distribution and we will 
gladly fill any requests that come from you or your 
readers, many of whom have interests in this city and 
section.” 

———_>—____ 
UNITED TYPEWRITER GIRL CAGERS END SEASON 

Bringing an end to a highly successful basketball 
campaign, the girl team of the United Typewriter and 
Adding Machine Company, Inc., Washington, D. C., last 
month defeated Gallaudet, 43 to 7, to win the Commu- 
nity Center title for the second straight year. 

The famed team, which has been defeated only twice 
in the past two years, has played all of the principal 
teams in Washington as well as Charlottesville, War- 





THE WINNAHS!—tThese six girls go to make up the basket- 

ball team of the United Typewriter and Adding Machine 

Company, Washington, D. C. Left to right they are: Anna 

Leigus, Emily Harrington, Edna Murray, Camille Jacobs, 
Anna Honobach and Lucille Limbach. 


renton, Fredericksburg, Vt., Annapolis, Md., and many 
other Vermont and Maryland star cage teams. 

The team is composed of Anna Leigus, Emily Har- 
rington, Edna Murray, Camille Jacobs, Anna Honobach 
and Lucille Limbach. 

—_—___—_ 


ALFRED BERGMAN VISITS THE UNITED STATES 


Alfred Bergman of the Royal Typewriter Company 
arrived in the United States March 31, on the S. S. 
Bremen. He is exceedingly busy conferring with com- 
pany officials on various phases of the company’s busi- 
ness in the territories under his supervision. 

While in this country Mr. Bergman hopes to renew 
some of his many personal and business friendships. 
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Secretarial 
Chair 
No. 117 


Executive 
DeLuxe 
No. 80 














Executive 
Posture 
No. 217AS 


Swivel 
Chair No. 
@)7.9.98 





“Vm Strong For Harter 
Because Harter Is Strong For Me” 


VG GET statements like the above 
regularly from our dealers. This contact 
is in line with the Harter plan. Such letters 


convince us that the Harter way of doing live and prosper. So, “dealer co-operation” 
things has hearty dealer approval. They is more than a couple of words with us 
prove that co-operation gets results in sell- and will continue to be through the years. 
ing posure seating and steel office chairs. We invite alert dealers to join us. If you 

Working with the dealers—helping make are not a Harter dealer perhaps you would 
sales—is a time tried policy with us. Here like to know more about making sales and 
at Harter we simply recognize the fact that profits the Harter way. We shall be glad 
our dealers must be successful if we are to to have you write us. 


The HARTER CORPORATION 


Stu rgis, Co M ichiga n 


MANUFACTURER OF THE WORLD’S FINEST STEEL SEATING EQUIPMENT 
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Bassick 
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CASTERS AND FLOOR PROTECTION EQUIPMENT 





This practical, attractive 
display block is creating 
business for Bassick dealers. 
Write for Catalog No. 113 
and information about how 
youcan secure this sales help 








DIAMOND-ARROW BALL-BEARING CASTERS 
“THE ACCEPTED STANDARD OF QUALITY” 








NOMAR 
RUBBER DESK SHOES 











RUBBER 
CUSHION SLIDES 

















NOMAR FURNITURE RESTS 





THE BASSICK LINE is the outstand- 
ing line of office chair casters and floor 
protection equipment. In quality and in 


completeness, Bassick offers a real oppor- 


tunity to office equipment dealers for a 
profitable volume of business. Write 
for catalog No. 113 and ask for com- 


plete information on Bassick sales helps. 


THE BASSICK COMPANY « BRIDGEPORT, CONNECTICUT 


Canadian Factory : STEWART-WARNER-ALEMITE CORPORATION OF CANADA, LTD., BELLEVILLE, ONTARIO 
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PACIFIC NORTHWEST NOTES 

Sherrill Brown, formerly on the sales staff of the 
Lowman & Hanford store at 912 Second avenue, Seat- 
tle, has recently been transferred to the staff of the 
uptown store of this large stationery and office equip- 
ment organization. 

. * * 

James D. Headley, Inc., of Third avenue, Seattle, local 
representatives for the General Fireproofing Company, 
have recently completed the installation of a number 
of all-steel office furniture sets in enterprising busi- 
ness and industrial houses of the Puget Sound metrop- 
olis. Among recent steel furniture installations made 
by the Headley store was the complete furnishing of 
McCollister & Campbell, Inc., Central building, Seat- 
tle. Outstanding too, was that provision of all-steel 
office equipment in the new modernistic office and 
warehouse building of the Northwest Lead Company 
recently finished on Harbor Island. General Fire- 
proofing steel desks and aluminum chairs were se- 
lected,—desks finished in enamel trimmed with bright 
bands of aluminum, and chairs, both plain and posture, 
in natural aluminum finish to match the modernistic 
architecture of the structure itself. 

. = 7 

The new Speed-O-Print rotary duplicators, featured 
at the E. W. Hall Company, Inc., at 911 Second avenue, 
Seattle, have been the subject of extensive sales pro- 
motion and demonstration on the part of expert dem- 
onstrators of the Hall typewriter store, who have 
shown how the new machine has been engineered for 
performance, and streamlined for appearance. 

* . * 

A. R. Ames of the Ames Supply Company of Chicago, 
was a recent visitor to the business district of Seattle 
and attended special meetings of typewriter dealers of 
the city. While on this Western trip, making first- 
hand surveys of business conditions in the Coastal 
states of Washington, Oregon and California, Mr. Ames 
found business continuing to gain ground, and has an- 
nounced that his firm is enlarging its plant and offices 
to care for increased volume. While in Seattle he con- 
ferred with the Ames branch in that city which is 
managed by R. B. Wells at 91 Spring street. 

. . * 

Having attended a conference of district agents and 
leading salesmen, U. G. Moore, agency manager of the 
Allen-Wales Adding Machine Corporation at 821 Third 
avenue, Seattle, has returned to his Seattle headquar- 
ters from New York with reports that national sales in 
his organization for 1936 show an eighty per cent in- 
creased over 1935, and the latter year was the best ever 
enjoyed by the company. Mr. Moore returned via Los 
Angeles and San Francisco. He won third place in 
highest percentage of quota for the last quarter of 
1936, indicating the business machine trend in Seattle 
and Washington. 

. ” . 

John L. Bird Company, office supplies, is now the suc- 
cessor to Gillam-Bird Stationery Company, on Fourth 
avenue, Seattle, where new Neon illumination and signs 
proclaim the successorship to this stationery business 
long-established in Seattle. 

. a . 

Appointment as local Seattle dealer for the Remler 
inter-phone has been won by Ted de Voss, president 
of the de Voss Desk Company of 717-721 Third avenue, 
Seattle. Mr. de Voss, proud of his acquisition of the 


dealership, has set up a three-station inter-phone 
system in his own office to communicate with all de- 
partments of his expanding office furniture business. 
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€EN-TR-KOTED 


CARBON PAPER 


PROVIDES 
“A QUALITY FOR 
EACH REQUIREMENT” 


To assure complete Carbon-Paper satis- 
faction, this vastly superior carbon 
paper is made in a special quality for 
each especial use! That’s why CEN- 
TR-KOTED, used in connection with 
the perfected CEN-TR-KOTED Back- 
ing Sheet, always produces sharp, 
clean, lasting copies! That’s why 
CEN-TR-KOTED popularity grows 
constantly larger! 


Send for our helpful 
booklet ‘‘Carbon 
Paper Facts.” It will 
be sent to you free on 
request and will give 
you many informa- 
tive facts on Carbon 
Paper. 





An Exclusive Agency on Grand Prize 
Carbons and Ribbons in your city 
is a sure step toward greater profits. 
Write for our dealer proposition 


booklet. 
_ 


GRAND PRIZE 
CARBONS and RIBBONS 


PACIFIC CARBON & RIBBON MFG. CO. 
J. Francis O'Connor, Pres. 


Head Office and Factory: 1451 Harrison St., San Francisco 
Chicago: 608 So. Dearborn St. 


Los Angeles Portland, Ore. 








Houston, Tex. Denver 
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JUDGE 
| 


~ 


FOR YOURSELF 
4: (22: 






=—' VS. 
ORDINARY 
CUTTERS 














_ ORDINARY CUTTERS 
CUTTER “*" marks the weakness 
' | of inferior cutters. The 
r \* straight scraping edge 
A that tears the wood: no 
Exhibit A undereut for shaving 


clearance, and less depth 


Cross section of Ordi- 
“Ty 9 
or strength to “Tooth”. 


nary Cutter 


APSCO CUTTERS 
“*” marks the strengt/ 
of APSCO CUTTERS. 
The keen, knifelike 
aD blade that cuts; the ex- 

<5 clusive undercut of the 

pees Ul powerful *“*“Tooth” for 

 %&| «clean cutting perform- 

/ \ ance, and the greater 

; a) depth and strength of the 

“Tooth” for dependa- 

ble, lasting, and econom- 
ical service. 


\ 
KNIFELIKE 
EDGE 











Star witness proves 
better features 


KNOW these facts about cutters, and you will 
quickly decide why APSCO CUTTERS are 
BEST! 





THE VERDICT 


of leading Stationers and 
School Supply Houses is 


IT PAYS T0 STOCK APSCO 
AUTOMATIC PENCIL SHARPENERS 





Lose 


ONLY APSCO CUTTERS APPROACH THE IDEAL OF A 
KNIFE LIKE EDGE COMBINED WITH GREAT DURABILITY 


= as 


WA <a 
AUTOMATIC PENCIL SHARPENER CO. 


58 EAST WASHINGTON STREET - CHICAGO, ILLINOIS 
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He has invited a number of business executives and 
stenographers to drop into his store and witness the 
efficiency of the new installation. H. G. Brace & Com- 
pany has been named as the Northwest representative 
for the Remlers in Seattle. 

> > * 

Planning to go places this summer—by water—Don 
Johnson of the Washington Typewriter Company of 
Seattle, has been getting his boat ship-shape. This 
typewriter man, fond of marine pleasures, and an ex- 
pert boat as well as typewriter handler, plans to take 
a long aquatic jaunt this summer, a cruise to distant 
beauty spots during his vacation. To this end he has 
been renovating and painting his queen of the waters 
for an early shove-off.—CML 





PrARKER’S QuUINK WINS SILVER 
MEDAL.—This award was recently given 
the Parker Pen Company in the ma- 
chinery and equipment division of the 
1936 All-America package competition 
recently sponsored by the magazine 
“Modern Packaging.” In judging Quink, 
which is Parker’s new, quick-drying ink, 
the judges took inte consideration the 
outstanding package design as well as 
the unusually smart shape of the bottle. 
Of the fifty-six winning packages only 
one other besides the Parker Quink was 
from the stationery field. 


oo > —— 
EDISON, INC., OPENS S. F. OFFICES 

Thomas A. Edison, Inc., last month announced the 
‘opening of its new and modern offices and service de- 
partment at 519 Market street, San Francisco, of which 
Ward Harris is the manager. 
| a 

MOHR COMPANY MOVES 

Dan Mohr & Company office supply business has 
been discontinued in Ada, Ohio, and has been set up 
in Kenton, Ohio, by William E. Drew, who plans a re- 
tail and mail order business in the rooms where he 





- 


formerly operated the Home and Office Supply Store. 

AK 
> - 

ALMA DESK ISSUES PRICE LIST 

Effective March 25, a new price list has been issued 
by the Alma Desk Company, High Point, N. C. In the 
form of a four-page folder, the new list contains prices 
and details of construction on the many types and 


| styles of desks manufactured by the company. 
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JUST WHAT YOUR CUSTOMERS 
NEED AT TRANSFER TIME 















There is a whale of a 
difference in folders— 
even though most of 
them look alike. 

For long, useful ser- 
plot Me bale M-tele) ated aah wae ate 


St-3 MoyaMe (vate bbal-M Oj tej el-m 
Wernicke ‘‘Tuftear’’ 


mmmeemeemm § BE READY TO SUPPLY THE DEMAND FOR 
ay OT STORAGE CASES AND SUPPLIES 


ing qualities and 

stand up under heavy The mid-year transfer season time brings many opportuni- 
ties to sell dependable G/W storage cases, folders and other 
office accessories. Prepare to meet the demand for these 
q modern business helps that keep office routine operating 
weights in all stand- efficiently and economically. Send us your stock order or 
ard styles of tabbing write for catalogs and prices. 


d with ded 
and wi rounde DUO-VAL STORAGE CASE 


corners. They may 

be had with single or The combination of steel and fibreboard with all steel outer 

a Pe jacket provides a substantial, light weight case at low cost. 
Available in four popular sizes. 


NORWOOD STORAGE FILE 
—-— ae This inexpensive, fibreboard case with steel reinforcement 
— 


is recommended for storage where contents are referred to 





role at-)4- bah ame t--m 
Furnished in four 









occasionally. Made in eight sizes. 


FOLDING FIBREBOARD TRANSFER CASE 














Made of strong, heavy fibreboard . . . shipped flat... in 
metal reinforced lids . . . easily set up in a few seconds... 
TUFTEAR held by snap locks . . . furnished in four convenient sizes. 





MANILA FOLDERS 


+ 

I Wes aaa 
<> Cincinnati, Ohio 

Sw oe aimee 0! VER 46 PEEMS NEEDED IN 
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4 


> NATIONAL BUSINESS SHOW 


» 


Advancing to higher levels 
of activity, American busi- 
ness welcomes the ma- 
chines, equipment and 
processes that have been 
newly devised to match the 
swifter pace in the business 
office. 











At the National Business 


AMERICA’S Show are seen these timely 
EFFICIENCY and practical aids to execu- 
EXPOSITION tives and office workers. — 


Here are studied at leisure 
all of the front rank con- 
tributions to management, 
control, sales and finance 
operations and office tech- 


nique. 








34th Annual National 


BUSINESS SHOW 


Commerce Hall, Port Authority Building 


NEW YORK 


October 18th to 23rd 





National Business Show Company 
50 Church Street, New York 


4 


. OCTOBER 18th to 23rd 1937 
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AUTOCOPY APPOINTS THREE MORE 
REPRESENTATIVES 

Following out its nationwide plan of expansion, Auto- 
copy, Inc., 450-466 West Superior street, Chicago, last 
month announced the appointment of three more rep- 
resentatives. 

C. E. Smith, who was manager of the Philadelphia 
office of Ditto, Inc., will manage the Autocopy branch 
in the same city. 

L. E. Schroeder joins the company with sixteen years 














Cc. E. SMITH 


of experience gained while with Ditto, Inc., in various 
capacities including that of salesman in various offices 
and manager at the southern Illinois, Indianapolis, 
and Detroit. 

D. V. Munselle goes to the Autocopy Columbus, Ohio, 


























L. E. SCHROEDER D. V. MUNSELLE 


office. He possesses a long experience in the record 
carbon and ribbon business, having represented several 
well-known firms in that field. 

dione 

NEW YORK STATIONERS OPEN GOLF SEASON 

The first of a series of twelve games in which the 
various contestants will battle for four cups was sched- 
uled to be played on April 20 at the Yountakah Coun- 
try Club, Nutley, N. J., by the New York Stationers 
Golf Association. 

In addition to the two cups provided in previous 
years by Eberhard Faber for Class A and Louis 
Tavernier, president of the association, for Class B, 
two other cups have been provided for the runner-up 
in Class A and B respectively by W. G. Whittemore 
and D. A. Davies. 

According to the schedule announced by Mr. Taver- 
nier, the dates and places for the subsequent games 
are as follows: May 4, Metropolis; May 18, Wheatley 
Hills; June 8, Hackensack; June 22, Wykagyl: July 13, 
Mountain Ridge; July 29, Ridgewood; August 10, 
Queens Valley; August 24, Winged Foot; September 14, 
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Telephone Installations 


Are Going Up! 


So Are Sales of BURNS 
Telephone Brackets= 


Telephones in service are way up over 
last year. That means a bigger demand 
for Burns Telephone Brackets. Are you 
getting your share of this business? 


For Handset Telephones, Too 


This well-known standard bracket can 
now be supplied for use with the new 
handset type telephones, as well as with 
the ordinary desk stand instrument. A 
different type of gripping clamp is all 
that is required—the bracket being 
identical otherwise and the clamps inter- 
changeable. 


Order several BURNS Telephone Brack- 
ets today—display them prominently— 
and watch them move fast! Check your 
stocks—see that they are complete. 
Then send for a supply of the new 1937 
Burns Bracket circulars—at once. Ad- 
dress American Automatic Electric Sales 
Company, 1033 West Van Buren Street, 
Chicago, Illinois. 


BURN 


OFHCE SPECALITES 
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No. 478 Sofa to Match 


The Acme of Comfort 


Another new Majestic number which 
exemplifies the art combining the 
best materials, skilled labor and men 
who work only with leather. 





For complete details write. 


MAJESTIC LOUNGE COMPANY, Inc. 
BRIDGEPORT, CONN. 


NEW YORK OFFICE & SHOWROOM: 192 LEXINGTON AV, 
CHICAGO SHOWROOM: MERCHANDISE MART 








WE MOVE 
TO SERVE YOU BETTER 


SS & << * SS S 


In Our New Home After May Ist 


We have more than doubled our 
manufacturing space and added 
additional equipment to care for 
increased business. 


if you are not handling our line 
of CARBON PAPERS and TYPE- 
WRITER RIBBONS, it will pay 
you to investigate the sales pos- 
sibilities. Over twenty years of 
Technical Knowledge and Skill 
enables us to offer you a Superior 
Product. 


Samples and additional information 
upon request. Why not write us today? 


Phillips Process Co., Inc. 


194 Mill Street Rochester, N. Y. 











OFFICE APPLIANCES 


| Pomonok; October 5, Preakness, and October 19, Rich- 


mond County. 
ae 
UHL-BONAVENTURE OF STRASBOURG 
REPRESENTS U. S. FIRMS 

The firm of Uhl-Bonaventure, 22 Rue Gen. de Castel- 
nau, Strasbourg, France, one of the oldest houses in 
the field of office machines and supplies, opened a 
temporary office for purchasing at 323 West 80th street, 
New York, recently. The firm holds the agency for 








=< 
c 
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EUGENE UHL 








France and its colonies for the Thales calculating ma- 
chine and the Duplico duplicating device. For twen- 
ty-five years it has handled the Underwood machine 
for the territory of Alsace-Lorraine. 

Eugene Uhl, purchasing director of the house, re- 
ports that since setting up the New York office he has 
been able to form a good conception of the American 
market, and has established a number of contacts for 
his firm with American manufacturers. He expresses 
a lively interest in developing the market in France 
for American office equipment and furniture. 

Just before returning to France recently, Mr. Uhl ex- 
pressed to Office Appliances his gratitude for the cour- 
tesies extended to him by manufacturers here. 

ceianieiiincaa 
SPENCERIAN APPOINTS LORAINE SAXON 

Spencerian Pen Company, 349 Broadway, New York 
City, recently appointed Loraine Saxon, 524 South 
Fourth street, Waco, Texas, as their representative in 
the Southwestern states. 

Mr. Saxon with a background of twenty years in the 








LORAINE SAXON 


stationery business, has a wide acquaintance with the 


| trade in his territory. His progress from his initial start 


as a boy of twelve as bicycle delivery boy and general 
handy man on up to general store manager and buyer 
for all departments of the Hill Printing & Stationery 
Company of Waco reads like an Alger story. It isa 





























169 


I'M NOW 
INTERESTED I'LL NEED 


¢ IN — er SOME — 


~~ 


CHAIRS 


LOOKING WANT A 
FIREPROOF — 


~ FOR — 


a ~- ee 


CUPBOARDS BOOKSHELVING SAFE 





No matter for what your cus- 
tomers may ask in the way of 
steel office equipment, Browne- 
Morse can furnish it either in 


stock or special construction. 


sowne-Morse Company 


STEEL OFFICE EQUIPMENT 
MUSKEGON, MICHIGAN 


> 


_ 











Columbia Ribbou & Carbon Mfg. Co., Lid., 22 Bush Lane, London, E.C.4 
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MARATHON “aiccon 


A Columbia 
World-Champion! 


Arr AINING unparalleled heights in 
long-distance typing performance, 
unparalleled typing beauty in corres- 
pondence and billing, Columbia 
WARATHON Typewriter Ribbons bring 
refreshing originality into an already 


overcrowded field. 


® Definitely concentrating upon the 
most important phases of typing, 
MARATHON Silk Ribbons possess a 
strength and toughness unattainable in 


cotton ribbons. 


® Today the factors of performance, 
endurance and intelligence count for 
much in the making of a really different 
typewriter ribbon. Compare 
MARATHON with conventional rib- 
bons. You will note the difference in 
quality, performance, and manufacture 


that make for greater profits. 


Write for full information. 


COLUMBIA RIBBON & CARBON MANUFACTURING Co.., INC. 
Main Office and Factory: Glen Cove, L. I., N. Y. 


New York: 305-313 East 45th St. Kansas City, Mo.: Dwight Bldg. 


AUSTRALIA 


Columbia Ribbon & Carbon Company (Australia), 66 City Road, Sydney, N.S. W. 


Columbia Nastri E Carta Carbone, S. A. Via Tito Livio No. 6, Milano 134 


COLUMBIA 


TYPEWRITER RIBBONS & CARBON PAPERS 
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record of intelligence, industry and enterprise re- 
warded. 

During his years in this business he has made a spe- 
cial study of writing instruments and materials upon 
which he is well informed and competent to impart to 
the advantage of his trade. 

A young man with all the enthusiasm, vim and vigor 
of youth and with a practical knowledge of his mer- 
chandise and methods of selling. Mr. Saxon is in an 
enviable position to serve his trade. 

a 





ROYAL APPOINTS THREE 
N. Y¥. REPRESENTATIVES. 
—These three energetic 
young men were recently 
appointed by the Royal 
Typewriter Company to sell 
the Royal portable in New 
York. Top left, Jack Bosted; 
top right, Larry O’Brien. 
Lower right, John Cotton. 





—_——@—_—_— 

BOORUM AND PEASE MAKES SPECIAL OFFER 

Pointing out that May and November are months in 
which the demand for inventory sheets reaches a peak, 
Boorum & Pease Company, 84 Hudson avenue, Brook- 
lyn, N. Y., has made an appeal to stationers to go after 
the potential business awaiting them in this line. The 
company makes a special offer to supply a certain 
quantity of inventory sheets in either bound or Wire-O 
style, or both styles, to be shipped about June 1. Those 
who accept the proposal may have their own imprint 
placed at the bottom of each page—an advertisement 
that may be expected to bring them more business for 
binders and other items necessary in the offices that 
purchase the imprinted sheets. Sample sheets, a cir- 
cular, and a return post card are being used to broad- 
cast the offer. 

> — 
WELDON ROBERTS CHICAGO OFFICE MOVES 

Forced to seek larger quarters and improved facili- 
ties by a steadily-increasing demand for the firm’s 
products, the Chicago office of the Weldon Roberts 
Rubber Company, manufacturers of every type of 
eraser, recently moved to 1212 Heyworth building, 29 
East Madison street. 

The Chicago office, which is under the direction of 
Charles L. Link, district representative, is one of the 
most important in the country and covers a territory 
reaching from Pittsburgh west and North to Dallas, 
Texas. 


| EVANSVILLE 
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THERE’S A LOT OF GOOD HONEST 


| VALUE BUILT INTO THIS DESK 


It's but one of many styles offered by EVANSVILLE with 
which dealers everywhere are getting a larger share of wood 
desk business and making better profits. 





No. 1160 Flat Top Desk 
Size 60° x 32° 
Closed Panel Back 






This Group is made in Oak, Walnut and Mahogany finishes, 
and includes 4 Flat Top Desks, Secretarial, 3 Drophead 
Desks and 4 Tables. 


The Evansville Portfolio of Designs opens the door to in- 
creased wood desk sales. Write for copy, if you do not have it. 


EVANSVILLE DESK COMPANY 


BUILDERS OF WOOD OFFICE DES<S 
INDIANA 








. : , 
a posture chair that combines 


scientific working comfort with 


attractive and engaging design 


HIGH POINT 


No. 7814 





Here the Office Furniture 
Dealer finds good quality and 
| pleasing contour in a real pos- 
ture chair—-well worth featur- 
| ing for popularity and profit. 
Made in quartered oak, pecan 
walnut and mahogany. 
| 
| 
i 
| 


This design also comes with 
upholstered seat (No. 7414), 
with upholstered panel back 
studded with brass nails (No. 
7914), and full upholstered 
back (No. 7714). New im- 
proved posture chair control 
with rubber compression uni 
—large, easy rolling, noiseless 
casters. Full details and prices 
on request. 


HIGH POINT BENDING & CHAIR CO. 
| SILER CITY, NORTH CAROLINA 


























“KILIAN” 


Unground Ball Bearings &. the 
Metal Office Furniture Industry 

(0. 6. Patent 1.788.688. Causdian Patent 894.060. Other petents pending) 
All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in any 
desired shape. (No soft stampings used whatsoever.) 
For cradle slides our ball bearings and rivets are in one 
unit for = assembly. 95% of filing cabinet drawer 
slides in United States and Canada operate on “Kilian” 
unground bearings. Samples made to your specifi- 
cations. 






Kilian Manufacturing Corporation 


107 North Franklin Street Syracuse, New York 











JACKSON 


1600 Grade—A 


D E S 4 S Moderate Priced 


Group in 
Genuine Walnut 


“This is the one,” they say. There is something about 
this design expressing character and purpose and the 
individuality of American business men—something 
especially popular and especially salable. It is made 
in 55 and 60 inch sizes with a four-drawer pedestal 
66 inches, also typewriter desks, tables, waste basket 
and costumer to match. Full details are included in 
our catalog and price list, sent on request. 


} Jasper Office Furniture Co. 
JASPER, INDIANA 
Representatives: 

Matt. M. Corbett, 1031 8. Hill St.. Los Angeles, Cal 


Marion V. Follin, 220 Fairbanks Riverside, fil. 
George B. Wray. 130 W. 42d 





Tex. 5S. R. 
Howard Maley, 115 Tarbell Ave., 
E. Besser, 271 Norwalk Ave., Buffalo, N. Y. 














OFFICE APPLIANCES 


PAY RAISE ANNOUNCED BY NATIONAL BRIEF CASE 

S. Dresner & Son and the National Brief Case Man- 
ufacturing Company, manufacturers of luggage and 
other leather goods, last month announced a raise in 
salary which brings the company’s pay to the highest 
level in the industry. At the same time it was re- 
ported that working hours have been cut. 

According to Oscar H. Plotkin, president of the firms, 
plans have been completed whereby in addition to the 
new working conditions the workers of the plants will 
receive such benefits as vacations with pay, group in- 
surance and steady employment. 











TWO WINDOWS FEATURE MARKWELL LINE. 
Products of the Markwell Manufacturing Company 
were on parade at the stores of A. Pomerantz & Com- 
pany and C. F. Decker, Inc., both of Philadelphia. 
(Tep) The well-appointed window of the Pomerantz 
establishment, while below it is the Decker showing. 
Both windows show the giant Markwell stapler which 
is five feet long and is built to exact scale of the 
company’s “RF1.” <A special motor enables the ma- 
chine to move up and down as if in actual operation. 
—_—@——— 


CANADIAN HOUSE HAS NEW STREET NUMBER 

A. Whitley & Company, Windsor, Ont., Canada, noti- 
fies us that the city of Windsor has renumbered the 
streets, which changes the address of A. Whitley & 
Company to 140 London street. 
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WE CALL IT THE 


EB Onova 


-— 3 REG. US 


DEALER'S HANDBOOK 


It’s a catalog. It illustrates and describes a com- 
plete and outstanding line of filing systems and 
supplies, corrugated board files, red fiber goods 
and other filing accessories. 





It’s a price list. It gives complete price informa- 
tion, neatly and clearly arranged for quick find- 
ing and most effective use. 


It’s a sales portfolio. The attractive color pages 
and new cuts throughout together with the 
informative reading matter on each general 
subject makes this handbook a most efficient 
sales portfolio. 


It’s a sales manual. Any salesman who spends an 
hour on the Oxford handbook will learn more 
about selling filing supplies than he can pick up 
in a year of ordinary work. 


It’s an order-getter extraordinary for dealers 
handling the Oxford line. If you are not now 
handling Oxford Filing Supplies, you can build 
up your filing supply sales by taking on the 
Oxford line and putting this Handbook to work 
for you. 


OXFORD FILING SUPPLY CO. 


340 Morgan Avenue 125 S. Eighth Street 
Brooklyn, N. Y. St. Louis, Mo. 


oa 
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No.681 SETS A NEW 


STANDARD 


FOR CARBON PAPERS 





The ugly smudge ordinarily caused 
by feed roll pressure does not ap- 
pear on carbon copies produced 
with Storms’ No. 681. Send for 
interesting comparative samples of 
this improved carbon paper, which 
is made in 4, 514 and 7 pound 
weights. 


We will send you also upon request 
free samples of CLEAN-GRIP 
CARBON—noted for its marked 
resistance to curling—and of our 
STORM-TEX RIBBONS, famed 
for their exceptional clearness of 


impression. 


H. M. STORMS COMPANY 


Makers of ‘The Complete Line” of Carbon Papers and Inked Ribbons 


561 GRAND AVE. 





finished dull lacquer 
—mahogany and 
walnut finish. Three 
sizes: 48 x 30, 54 « 32 
and 60x34. 







JASPER DESK 





with character 
—sturdily constructed 
—superbly designed 


sent on request. 


COMPANY, JASPER, 


The JASPER DESK CO. record of 
more than sixty years of desk build- 
ing proves our desks sell and satis- 
fy. Dealers make this combination 
of good quality and reasonable price 
especially profitable. Our catalog 
showing all the wide range of styles , © 


BROOKLYN, N. Y. 



















New York Warchouse 
573 Broadway 
New York, N. Y. 


Chicago Representative 

- Brown, 6708 Glenwood 
Ave., Telephone ROGers Park 
36044 


INDIANA 
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SECRET OF TAVERNIER’S PROMOTION IS 
REVEALED AT PARTY 
In honor of the election of Louis Tavernier to the 
post of president of the Fulton Specialty Company, 
which although occurring more than four months ago 
was announced only last month, a number of his in- 














LOUIS H. TAVERNIER 


timate friends made Mr. Tavernier the guest of honor 
at a party held at the Cotton Club in Manhattan on 
April 13. 

Gathering in the Green Room of the Fifth Avenue 
building, those who staged and attended the party 
made up for the tardiness of the announcement with 
many an oratorical flourish in extolling the virtues of 
Mr. Tavernier and wishing him the best of luck in his 
new position. The party then adjourned to the Cotton 
Club where a dinner and splendid program of enter- 
tainment followed. 

LAUDS COLUMBIA PRODUCTS ON TROPICAL 
EXPEDITION 

Stressing the star performance of products of the 
Columbia Ribbon & Carbon Manufacturing Company, 
Inc., which were taken on a scientific expedition by the 
Pan-American Society of Tropical Research, a letter 
was received recently by officials of the firm at Glen 
Cove, N. Y., from J. Mortimer Sheppard, commander 
of the expedition’s yacht “Celia.” 

After explaining that the expedition took a ship- 
ment of the Columbia company’s Pinnacle and Silk 
Gauze typewriter ribbons and a quantity of Columbia- 
made carbon paper, Mr. Sheppard was enthusiastic in 
his report of the Columbia products. He said that these 
ribbons and carbons were outstanding for their resist- 
ance to the salt air of the Gulf Coast and the exces- 
sive dampness of jungle rivers and tropical climates. 

With the homecoming of the expedition only a short 
time away, officials of the Columbia Ribbon & Carbon 
Manufacturing Company are looking forward to re- 
ceiving a detailed report of the nature of the typing 
work involved and hope to obtain some specimens for 
Columbia’s own library. 

— — ~< 
RIEDELL MOVES N. Y. OFFICE 

An announcement of the removal of his office to 30 
Broad street, New York City, was made last month by 
John A. Riedell, of the Weldon Roberts Rubber Com- 
pany. 

Made in the form of a printed card, the announce- 
ment read: “John A. Riedell, Weldon Roberts Rubber 
Company, begs to announce the removal of his office 
to Continental Bank building, 30 Broad street, Room 
4006, New York City.” 
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THE CONSUMER 
WILL NOW DECIDE 


THE LURE 
OF LOW PRICE 
CAN NEVER 
OFFSET THE 
REGRET OF 
POOR QUALITY 





INTERNATIONAL. 


G0G000060608 


Munson Suppty Co., 348 Hudson St., New York City 
Please send information about the New Key 
—New Package and Counter Display to 














They Like Leather 
Show Them the BRIGHT Line 


Among business men, the preference for leather 
upholstered furniture is demonstrated every day, 
in sales rooms and installations. In the BRIGHT 
Line, you’ll find lasting value, based on quality 
shop standards and high grade materials, PLUS 
wide variety of rich, luxurious, appealing de- 
signs, customed correctly and priced right. 


Send for the new BRIGHT catalog 


BRIGHT CHAIR COMPANY, Inc. 
127-133 Bleecker Street NEW YORK, N. Y. 


[cee ee PROLOPRDA 
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WHO KNOW 


“Allthe Answers~ 


FULTON 
FUL-KLEEN 
DATERS 


The Answer to Modern 
Dater Requirements! 





Requirements: An efficient dater which as- 


v 
= 
= 
- 
- 
-_ 
= 


sures full, clean impressions, sparkling and easy 
to read; a dater with unusual physical strength, 
yet which is light and easy to handle, which in- 
vites constant use; a dater with “sheathed pro- 
tection,”’ completely enclosed to protect hands, 
paper and desk against smudging. 

@ Answer: FULTON FUL- KLEEN 
America’s only modern dater. Of beautiful, 
streamlined moulded composition, it will grace 
the desk of even the most fastidious executive. 
A real “premium” dater, at no premium in price. 


FOR 


Write for a sample dozen. 
SPECIALTY 


KF U LT Oo N COMPANY 


ELIZABETH, N. J. 


Sales Office: 200 Fifth Avenue, New York City 
























Nearly 
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50 years 

of Complete 
Satisfaction 
is the ‘record of 


LITTLE Carbons and Ribbons 


A 50 year record of continually improved service is out- 
standing for a business of almost any kind. To make 
such a record, it is necessary to cooperate effectively 
in providing greater opportunity for stationers and sales- 
men. Having continued to grow in public favor through 
all this time, we know that most desirable opportunities 
exist in the territories where we are not represented. 
So we recommend to salesmen and stationer distributors 
the “Little” combination—goods of highest quality, 
prompt service, reasonable prices, and loyal dealer co- 
operation, 





fe LITTLE. 
Inc 


MANUFACTURERS OF 


TYPE WRITER RIBBONS, 
CARBON PapPers,ETc. 


ROCHESTER, N. Y. 
New York Office: Bible House, Astor Place 
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EATON PAPER COMPANY ANNOUNCES 
PRICE RAISE 

To become effective on April 1, an increase in the 
price of its products was announced last month by 
the Eaton Paper Company, Pittsfield, Mass. 

The announcement was made in a statement issued 
to the company’s sales representatives and read in 
part: 

“Several weeks ago we wrote you that price ad- 
vances appeared inevitable but that we would refrain 
from advancing our prices as long as possible. We are 
now forced to take this step sooner than we antici- 
pated: and prices of all our products will be advanced 
according to the new price list which will be issued 
this week. You will find that this advance averages 


below ten per-cent.” 
——<>—__—_. 


ADVERTISING TO FEATURE WASP PEN 

An advertising campaign which will include a four- 
color special position in a nationally known magazine 
has been announced for the Wasp Clipper pen line 
manufactured at Fort Madison, Iowa. The announce- 
ment was made by George Parsons, sales manager of 
The Wasp Pen Company, Inc., who declared that the 
Wasp Clipper pen has encountered steadily increasing 
sales brought about by its solid gold iridium tipped 
pen point, one of the principal features of the writing 


instrument. 
oa 
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BIG BROTHERS OF THE SCAT FAMILY.—On the left 

of this picture are shown the two new big brothers of 

the Dr. Scat Chemical Company’s line of typewriter 

refinisher. The company decided to create the two new 

large size bottles due to the ever increasing demand for 
its products as furnished in the smaller sizes. 


———<——_—_—- 
FEATURES UNDERWOOD STANDARD 

Dressed in three striking colors and constructed to 
fold in a unique and interest-compelling manner, a 
new broadside has recently been published and issued 
to the trade by the Underwood Elliott Fisher Company, 
New York, N. Y. 

Printed on fine glossy stock, the broadside deals ex- 
clusively with the Underwood standard typewriter and 
contains a number of pictures not only of the machine 
but of interesting persons and scenes involved in a 
number of speed tests in which the Underwood has 
emerged with flying colors. 

—_—_——__— 
ST. LOUIS STATIONERS CHANGE MEETING PLACE 

Adopting a new meeting place plan for the summer 
season, the Stationers Association of Greater St. Louis 
will meet at the Ferguson Country Club in May instead 
of a downtown St. Louis hotel. The meetings will be 
held at different country clubs until next September 
as a means of stimulating interest and attendance in 
the association’s gatherings. 

The annual asparagus-chicken dinner at the Elks 
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NEW SALESMEN! 


Thousands upon thousands of these 
peppy, energetic new salesmen have been 
placed in offices by and to assist modern 
dealers. 


For each PEERLESS product is a dis- 
tinctive representative portraying to the 
buyer the maximum of quality, efficiency 
and beauty. 








Wise dealers will assist us in placing — 
more and more of these constant and per- 7 )) 
manent profit makers. oY] 

anent pr Ng 
PEERLESS STEEL EQUIPMENT COMPANY 


UNRUH & HASBROOK STS., PHILADELPHIA 
BOSTON NEW YORK BALTIMORE CHICAGO LOS ANGELES 




















@ Full Walnut exteriors. 
@ Top veneered with Quar- 


ee ae ee “STEP UP’’ YOUR OFFICE FURNITURE PROFITS WITH 


matched, with Straight 
Stripe border. 


© Lower drawers _semvered DESKS THAT SELL THEMSELVES 








Walnut. 

@ Top drawers and upper Here’s the kind of “‘plus-value”’ in office furniture that is bringing 
part of end and back pan- ‘ 2 ; 
ole vencered with GQuare quicker, easier sales to Imperial dealers—and bigger year-round 


tered Stripe Walnut. 
Lower portion of panels 
veneered with Sliced Wal- 
mut. 

® Cast brass hardware, fin- 
ished in Antique Gold. 













profits. The beautiful, dignified new No. 1800 Series combines 
potent ‘‘eye appeal” and “‘price appeal.’’ It’s the kind of mer- 
chandise that 1937’s big army of buyers are looking for. Write 
today for details of 
this customer- 





pleasing new se- 
ries and the other 
powerful ‘‘plus- 
values”’ in the Im- 
perial line. 











IMPERIAL 
DESK 


COMPANY 


EVANSVILLE 
INDIANA 






No. 1867—Flat Top Desk. The 
series includes two flat top 
desks, a pedestal typewriter 
desk two tables and a telephone 
cabinet. 
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Pool Car Service: You can 
include your order of New 
Indiana Chairs with a ship- 
ment of our desks. Prompt 
service, low freight cost. 
Write for detail«. 


INDIANA 
DESK No. 2400 






modern interior and appeals to men of 
good taste by reason of its excellence of 
construction, workmanship and correct 


Distinguished by beautifully matched, design. Made in all standard sizes in 
select veneers, excellent cabinet work quartered oak and in walnut and ma- 
and finish, this good quality commercial hogany finish. Full details and price 
design is in active demand. It graces the information on request. 


Indiana Desk Co., 


Jasper, Indiana 











Leading 
the 
sales 
trend. 
—the 


NEW INDIANA Bank of England 
OFFICE CHAIR 


\ graceful re-designing of the old reliable standard 

leader of a line of exceptional values in executive 
and stenographer’s chairs, tablet arm chairs, juve- 
nile chairs, stools, etc. Flotilt Chair Control on all 
swivel numbers. The quality offered in this line 
assures satisfaction to the user and there is a good 
return for the dealer's efforts. Full details on request. 


NEW INDIANA CHAIR CO. 


JASPER, INDIANA 
Shipped in pool cars with Indiana Desk Co. desks 


























DR. SCAT — Cleans 
Typewriters quick and 





easy. Sell your customers 
the Best Typewriter 
Cleaner and Refinisher 


—all in one bottle. 












Reg. U. 8S. Pat. Off. 


(Dr. Scat Double Action— 


Gives Double Service 
Remember Dr. Scat Cleans Type instantly, keeps 
Platen Rubber Rolls in perfect condition, polishes 
the Enamel and protects the Nickel from rusting. 

MANUFACTURED IN 4 SIZES: 
2 oz. retails $0.50 ea. Quart retails $2.50 ea. 
7 oz. retails 1.00 ea. Gallon retails 7.00 ea. 
Less your regular discount F.O.B. Chicago. 


A NATIONAL PRODUCT CARRIED IN 
STOCK BY DEALERS FROM COAST TO 
COAST 


ORDER DR. SCAT FROM YOUR 
JOBBER OR DIRECT FROM FACTORY 


DR. SCAT CHEMICAL COMPANY 


178 N. Franklin St. Chicago, Ilinois 
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Club in Belleville, Ill., is on the May program of the 
association. 

Support of the Robinson-Patman fair trade act by 
stationers was urged by several dealers in informal 
talks at the association meeting held April 19.—HB 

—————__ 

INTERNATIONAL TRADERS’ HANDBOOK FOR 1937 

The Commercial Museum, Philadelphia, Pa., has is- 
sued a 1937 edition of the International Traders’ Hand- 
book, a six- by nine-inch volume of a hundred and 
sixty-one pages in stiff paper covers. It incorporates a 
compilation of foreign and domestic weights, measures, 
and moneys formerly issued separately. The title page 
indicates that the data will be valuable to exporters, 
importers, bankers, shippers, journalists, students, and 
others interested in foreign trade. Conversion tables 
and price comparisons, trade terms, abbreviations, a 
gazeteer in which the commercial languages used in 
the respective countries are indicated, definitions of 
terms used in United States export quotations, reg- 
ulations for exporting by freight or by parcel post, and 
trade mark regulations are offered. An alphabetical 
index provides a convenient means of reference to the 
material presented. 

A short introduction explains the origin of the hand- 
book and its purpose, together with a brief explana- 
tion of its organization. The last three pages present 
The Commercial Museum, functioning through three 
administrative divisions: the Foreign Trade Bureau, 
the Library of International Commerce, and the Mu- 
seum Department. 

In compact order, the volume offers a considerable 
mass of specific information of real practical value. 

—_—<>—_—_ 


PICTORIAL AUSTRALIA 
Australia comes in pictures to those who receive the 
Australian 1937 “Sun” calendar, printed by Sungravure 
Ltd., Sydney. A copy reached Office Appliances last 
month, through the kindness of Ell’s “the universal 
office and school supply house,” 95 Hunter street, New- 
castle, New South Wales, handling Regal and Royal 
typewriters, Dictaphones, Sundstrand adding ma- 
chines, and Gestetner duplicators. The calendar may 
be hung on a wall or stood on a desk or counter, a 
back cover of cardboard being designed to take the 
Shape of an easel. There are twenty-eight pages 
measuring ten and a half by eleven and a half inches. 
With the front cover, there are twenty-nine halftone 
reproductions of photographs showing characteristic 
Australian scenes. The pages are assembled in such a 
way that each may be folded back after it has served, 
and then, when ail the leaves have been shown from 
one side, the calendar may be reversed and the other 
pages may be turned over in the same way. Most of 
the pages carry two weeks of dates. The calendar for 
the whole month is printed in a small rectangle in one 
corner. The pictures have as subjects the popular in- 
terests of the Australian in sports, scenes of natural 
beauty, and views of commercial and municipal cen- 
ters. 
——_~————. 
BOORUM & PEASE ISSUES BLANK BOOK 
PRICE LIST 
Issued as a companion to the “F” list, a new blank 
book price list covering loose leaf books and forms has 
recently been published by the Boorum & Pease Com- 
pany, 84 Hudson avenue, Brooklyn. Containing eighty 
pages, the book lists several new items which have re- 
cently been manufactured by the company to meet the 
growing demand for its products. 
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PULL TAB 


DOUBLE THICK 


NO FASTENINGS 3 


RE-INFORCE! 
EDGES 








\ - 
STORAGE FILES 
STRONGEST MADI 


**Green-Edge’’ Storage Files are rapidly taking their place 
in the Stationery Field as an item with real sales possi- 
bilities, rapid turnover, and substantial profit margin. 
Once demonstrated the double thick construction, 
reference ease, and many other features found only in 
““Green-Edge"’ Customers will specify this improved type 
of storage file for future require- 
ments. 


SEND NOW for miniature 
demonstration sample and com- 
plete re-sale details. 


C. L. BARKLEY & CO. 








517 S. JEFFERSON STREET 














Show himaROTOSPEED! 


Suit a prospect’s needs at a price he can afford 
for a stencil duplicator and you have a quick 
sale. That’s the value of selling the COMP 
ROTOSPEED line. 

Some prospects require only a limited amount 
of duplicating at a time and have little money to 
invest. The “Jr”? Rotospeed, the lowest priced 
completely equipped rotary duplicator closes 
these as quickly. For others, requiring 
more duplicating and willing to pay for greater 
capacity, automatic feeding and Gdier practical 
features, there is the Automatic Model “AA” 
a> ula priced, yet faultlessly 
efficient. 


Rotospeed duplicators sell at from $27.50 to $150.00, 
completely oqntpeed. There is still choice territory avail- 
able on these for these who qualify promptly. 


THE ROTOSPEED COMPANY 
226 S. Wilkinson Street Dayton, Ohio 
Rotospeed offers genuine cellulose stencils known as 


“Cellu-Graph” in addition to stencils, 
inks and other duplicating 
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SPREADS EASILY.. SELLS FAST 


Higgins Office Paste is smooth, moist, easy to spread, 
holds fast. This new black- 
and-gold display unit will 
give it a push on your 


HIGGINS 


OFFICE PASTE 


counter. 


HIGGINS 


CHAS. M. HIGGINS & CO., INC 


2 





271 NINTH STREET, BROOKLYN, WY. 


WANTED 


MEN TO BUY- 
NO SELLING 





We need office machines 
and want you and other 
salesmen calling on offices 
to buy these machines 


for us. 


send for FREE detaits 
COMPANY 


313 Pruitt Bldg., Chicago 





We Buy, Sell, Rebuild 
Office Machines of All Kinds 
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NEW MARBLE CATALOGUE 
Protected by a cover covered with cellophane, giving 
a high gloss to the half-tone photo used in the design, 
the new catalogue of business chairs issued by the 
B. L. Marble Chair Company, Bedford, Ohio, gains 
immediate attention because of its modern appearance. 
It is held together by Wire-O wire binding. Gray and 





THIS IS A REPRODUCTION OF THE 
FINE NEW CATALOGUE RECENTLY} 
PUBLISHED AND ISSUED TO THE 


BY THE B. L. MARBLE 


CHAIR COMPANY. 
green are the colors employed. The scene shown on 
the cover is of a directors’ room. Sixty-eight glossy 
pages tell the story of Marble chairs in pictures and 
descriptive text. Illustrations of installations show 
beautiful office interiors, libraries, conference rooms, 
directors’ rooms, court rooms, and reception rooms. 
Club chairs and davenports in walnut and mahogany, 
upholstered in leather, and chairs for professional and 
commercial offices of fine woods and leathers are 
shown. A section presents handsome office chairs of 
wood without upholstering. The catalogue contains an 
index of chair numbers and telegraphic code words on 
the last page. It is designated catalogue No. 36. 
8 eH 

SPENCERIAN NAMES COLVIN FOR PACIFIC COAST 

The Spencerian Pen Company, 349 Broadway, New 
York City, recently named Don M. Colvin, 1911 Santa 
Barbara avenue, Los Angeles, Calif., to the Pacific Coast 
and Mountain States territory. 

Mr. Colvin’s first connection with this industry was 


TRADE 





DON M. COLVIN 
with the Omaha Printing Company of Omaha, 
Nebraska. More recently he has been connected with 
A. Carlisle & Company of San Francisco and with Ault 


—& Wiborg Company of Cincinnati, Ohio, travelling the 
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HERE'S A NEW Po it Maker IN 
A. W. FABER’S FAMOUS LINE 


Nov ellogy aph 


10-Cent COPYING PENCIL 


liane OF AMERICA—not a day goes by that you 
don't ring up profits from the sale of A. W. Faber writing 
and drawing materials. Now we give you Novellograph— 
a new Profit Maker that fulfills a longfelt need in the 10c 
copying pencil field. Hundreds of firms in your town are 
potential customers for this super-smooth copying pencil 
which sharpens easily and holds its point for as many 
duplicates as are required. Already many large concerns, 
railroads, steamship companies, shippers, terminals, etc., 
have adopted this longer-lasting, neater-copying pencil. 








Naturally Dealers are happy—because Novellograph is Degrees—medium, me- 
ae ia f . sali dium hard, hard, extra 
usually sold in large quantities, which means multiplied P 
: hard. Each degree 
profits. It will take very little effort on your = to get polished in different 
ae your share of this business. Begin by writing for samples color as an aid to user. 
a and prices—today! 


MADE IN BAVARIA 







S31 NOVELLOGRAPH Fr -AW- FABER ,_.<o""" 


NEWARK, N. J. 








No. 860—60” Flat 


BUY WELL-MADE FURNITURE 
MADE BY WELLS 


| “Wolls-Made Means. Woll-Made.” 


| Send for our NEW CATALOG (today) of Desks, Tables, School Furniture 


Wells Furniture Mfg. Co. Laurel, Mississippi 
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Matched Leather. Desk Set 





SEND FOR OUR NEW ILLUSTRATED 
CATALOGUE OF 100 DIFFERENT 
OFFICE ARTICLES 


POLAR MANUFACTURING CO. 


For the Senior Executive’s Desk we 
illustrate Only 6 of the 18 Available | 
Pieces in This High Grade Open 

Matched Leather Desk Set. | 


Other Available Items 

CORRESPONDENCE 
FOLDER 

SOLID PAPER WEIGHT 

SINGLE & DOUBLE PEN 
SETS 

LAMP OR PHONE MATS 

ASH TRAYS, ETC. 


CIGARETTE BOX 
CIGAR HUMIDOR 
BOOK ENDS 
UPRIGHT CALENDAR 
DESK NAME PLATE 


401 No. Broad St. 
Only Philadelphia, Pa. 


Wholesale 

















You can see for yourself! 


TRANSFILE 


(TRADEMARK) 


looks ‘like durable filing unit it has proven 
to be. With the entire outside of the 
case attractively finished in olive green 
—the steel drawer front De Luxe 


TRANSFILE is appropriate everywhere. 


With the roller bearing drawer suspension 
heavy loads only make the drawers work 
easier. Stacked as high as you like they 
make compact, rigid and durable batter- 
ies. No screws, bolts nor tools needed. 
TRANSFILES are economical tool 





DE LUXE 
TRANSFILE 


SELL TRANSFILES EVERY DAY 


GUIDE SYSTEM & SUPPLY CO. 
335 CANAL ST., NEW YORK, N. Y. 


> 
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territory to which he has now been assigned by Spen- 
cerian. 

A thorough, intelligent worker, Mr. Colvin’s previous 
experience and wide acquaintance augur well for his 
success. 





BUYING DESKS IN A BIG WAY.—This impressive installa- 

tion of Globe-Wernicke desks was made recently in the offices 

of a Wheeling, W. Virginia, business concern by the Account- 

ing & Office Machine Company, Globe-Wernicke Co., repre- 
sentatives in Wheeling. 


ee 
MODERN PRESS COMPANY MOVES 


The Modern Press & Stationery Company, owned by 
E. L. Kettenbrink, who is secretary of the Stationers 
Association of Greater St. Louis, has been moved from 
4918 Delmar boulevard to 4944 Delmar, where the com- 
pany has forty per cent greater floor space on the 
ground floor than at the old location. The company 
also has basement space at the new store which has 
a large street display window, green tile walls and is 
high ceilinged—HB 

> 
PLATEN PRICES RISE 


The advance in the price of raw rubber and other 
materials has been cited by manufacturers as the 
major cause compelling them to increase their prices 
of manufactured goods. In the office machine field, 
Ames Supply Company, 564 West Randolph street, Chi- 
cago, Ill, has announced an increase in the price of 
platens and key rings. Similar announcements to the 
trade have been made by Shipman-Ward Manufactur- 
ing Company, 325 North Wells street, Chicago, and the 
American Writing Machine Company, 115 Worth street, 
New York. 

——_—_>————. 
KIER BECOMES OFFICIAL OF HOOVEN SALES, INC. 


Hooven Sales, Inc., last month announced the elec- 
tion of W. E. (Bill) Kier to the office of vice-president 
and general sales manager. News of this appointment 
came closely upon Mr. Kier’s resignation as western 
division manager of Robotyper for Automatic Business 
Machines, Inc., Pittsburgh. 

According to John B. Reynolds, president of Hooven 
Sales, Inc., Mr. Kier will direct and assume complete 
charge of sales and distribution of Hooven products in 
the Chicago office as well as throughout the middle 
western states where the company is the exclusive dis- 
tributor for the Hooven Automatic Typewriter Corpo- 
ration. 

Since 1905 when he founded the Kier Letter Company 
in Chicago, Mr. Kier has been a dominant factor in the 
production of direct mail advertising and a developer 
of machines and methods for improving the quality 
of letters and other forms of mail advertising. Among 
the best known mechanical equipments which he has 
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PAPER 





Cash Registers 
Adding Machines 
Teletype 


PRECISION 
PERFORMANCE 
DEMANDS 
SPECIALIZED 
PRODUCTION 


CON, 


LYNN PAPER PRODUCTS MFG. CO. 


2000 HOWARD ST. DETROIT, MICH, 

















EFF & C S“aiicey 
POSTURE CHAIRS 


may be EASILY 
adjusted to fit 
any person 






Dealers 
find this fea- 
ture and the 

year 
guarantee 


appeal to the 
trade 


No. 1 Eff & C 





Sold Exclusively through Dealers 
Write for Catalog 


THE FRITZ-CROSS COMPANY 


304 East 4th St. St. Paul, Minn 
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SELL THE POPULAR 


NBC FITTED KARY-ALL 
No. 780 





Write for complete catalog 
of zipper portfolios, ring 
binders and catalog cases 
No. 780 NBC Fitted Kary-All Brief case, material and personal articles 
carried compactly in single case. Fitted with eleven piece toilet set. Top 
grain cowhide lined with leatherette. Ample space with partitions for 
articles of wearing apparel. 


NATIONAL 


BRIEF CASE MFG. CO. 
512 S. Peoria Street 
CHICAGO ILLINOIS 











TO HELP 
YOU 


Ruild 


SALES 





@ Today's Storage 
Cabinet market offers op- 
portunities for quick, profitable, 





volume sales. The practical, merchan- 

dising ideas offered in this new booklet will 
help you capitalize these opportunities. They 
are easy and inexpensive to put into effective 
operation . . . stimulate buying action .. . 
concentrate attention on your storage cabinets 
allied lines. Paste coupon on a post card and 


mail TODAY for your copy. There is no 


expense or obligation. 


LYON 





Lyon Metal Products, Incorporated 
2805 River St., Aurora, Illinois 
Please send your FREE Booklet “Plans and 





M ETA L Profits for The ice Equipment Dealer.” 
-4-40)01 0) Om 8 EE ae ee a ee 
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AURORA, ILL 
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initiated are the Kier Process Letters, the Kier Individ- 
ualizing Press and the Castype machine. 

Through his more than thirty-two years experience 
in direct mail advertising and developing direct mail 
equipment and as former president of the Chicago 
Rotary Club, Mr. Kier enjoys a national acquaintance 
in this field. 

— ; 
H. G. BARKER COMPANY CHANGES NAME 
The H. G. Barker Company, well-known office supply 


and equipment house of 1789 East Eleventh street, 


Cleveland, last month changed its name to Marshall- 
Smith, Inc., according to a statement issued recently. 

The change was announced by R. M. Fraser, secre- 
tary of the firm, who explained at the same time that 


























JOEL W. SMITH J. Cc. 


MARSHALL 


there was no change in the executive or personnel line- 
up of the organization. In addition to Mr. Fraser the 
other officers of the company are: J. Carl Marshall, 
president; Paul B. Fleming, vice-president; Joel W. 
Smith, vice-president and treasurer. 

Both Mr. Smith and Mr. Marshall have many years 
of experience in the field, and both have been con- 
nected with the organization for a considerable time. 
Mr. Marshall has been identified with the printing 
business since 1898 while Mr. Smith possesses a similar 
record in the office furniture and equipment line. 

————_————_. 
“IF I WERE A DEALER” 

The National Typewriter & Office Machine Dealers 
of New York recently received an interesting and sug- 
gestive communication from their secretary-treasurer, 
Nicholas H. Fucci: 


“If I Were a Dealer 

in office equipment, I would give prompt service when 
called for. When service is wanted on office machines, 
it is generally wanted at once. As a general thing 
this service is not as prompt as it should be. What 
good is a machine if it is not in working order, regard- 
less of its reputation for efficiency? After the machine 
is sold, prompt service is the best advertisement for 
future sales. 

“The concern having the reputation for good, quick 
and honest service will surely get repeat business which 
is after all, the backbone of all success. Without re- 
peat orders, and the recommendations they bring, any 
business is doomed. This kind of service will bring 
business to the office equipment organizations.” 

Mr. Fucci’s observations are sound, and might well 
be taken to heart by many business people. Offering 
his fellow dealers practical suggestions such as these 
constitutes a service, which, where the inference is 
followed, will prove highly beneficial to those who 
apply the procedure indicated. 
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No. 7070 
TYPEWRITER 
DESK 


UHL No. 7070 actually 
SSs322S2se09 ’ reduces lost motion— 
> enables the typist to 
concentrate — to turn 


Saves time out more work with equal effort. 
Saves floor Fabricated substantially of steel, 
space except side leaves and baseboard 
Speeds which are five-ply built up wood. 
Production Business-like design, smart, smooth, 
Effectively baked-on enamel in green, maroon 
protects or brown on metal parts, and 
coment CelUhl green, mahogany or walnut 
Rigid, cold on wood parts. 
rolled steel 


Carries a week’s supply of stationery 
and, when side leaves are folded up 
and steel roll curtain pulled down, 
everything inside is secure. Requires 
but small floor space. Weighs about 
75 lbs., easily moved. 


The Toledo Metal 


Furniture Company 
1622 Hastings St. Toledo, Ohio 


construction 


Handsome 
appearance 


Low cost 











B E N T S O N A New Steel Desk 


of im- 


R - pe High grade construction, durable stainproof linoleum top; drawers 
prot ed convenience roll noiselessly on channel suspensions (large drawers on roller 
and ecomtort—for the bearing suspension slides)—solid cast bronze hardware. BENTSON 

General Office. Desks (and tables to match) are made in standard sizes, attrac- 


tively finished in olive green, walnut or mahogany finishes—a line 
that will sell and give satisfaction. Full details in our new No. 38 
catalog. 


The BENTSON MANUFACTURING CO. 


All Bentson Steel Files and Desks carry the 
Steel Office Furniture Institute labels. “URORA rit sf 2 
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Sudo 


Look for this TRADE MARK 
when you look for Ring Books. 
For the past 30 years it has 
stood for quality plus. 


The most complete line of Ring 
Books made — backed by a 
manufacturer whose policy is 
100% for dealer cooperation at 
all times. 


Why not switch to 
TRUSSELL Now! 





TRUSSELL MANUFACTURING CO. 
Poughkeepsie N. Y. 
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CORRECT POSTURE 
METAL FOLDING CHAIRS 


Ideal for offices, sales rooms, 
schools, churches, clubs, lodges, 
beauty shops, etc. Riveted 
at all joints, made of heavy 
COLD ROLLED steel. Com- 
fortable and rigid in construc- 
tion. Opens and closes 
quietly. Folds flat and stacks 
easily. Upholstered seat and 
back. Rubber tipped front 
legs. Baked 
Synthetic Enamel 
Finish. 


Colors: Mahogeny, Bleck, 
Green, Tan and Bone 
White. 


An investment in GAYLO 
superior quality equipment 
meens service, economy 
and durability. Becked by 
an organization of many 
years of manufacturing 
experience. 


THE GAYLO MFG. CO. 


820 NORTH MICHIGAN AVE. CHICAGO, ILL., U.S. A. 


ONTTUTUALE CELT 


ELA AAT 8 
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NEW LIST PRICES 
PERMA CHAIR MATS 
Fox Color 


Process Insures 


Durable Finish 






Cut-off or 
rounded 
corners 


COLORED 


Black, Maroon, Brown, Green, Grey 


Style No. List Prices Each 
Singly Doz % Doz. Doz. 
9648—36"x48" $5.00 $4.75 $4.50 $4.00 
9649—48"x54” 7.50 7.00 6.70 6.00 
NOT COLORED 
Singly 14 Doz. Doz. 
9650—36"x48”" $4.50 $4.10 $3.50 
9651—48"x54” 7.00 6.00 5.50 


GEO. E. FOX & CO. 


Office Specialty Manufacturers 
420 Orleans St., Chicago, Ill. 


FOX 























DUPLICATOR ROLLS 


Statistics prove that today there are more 
gelatin duplicators in actual use than stencil 
machines. Every machine is a potential user 
of gelatin rolls or films and other hecto- 
graphic supplies—which assure a substantial 
and repeating profit to the progressive dealer 
who can supply them. 
For more than 25 years Graphic Duplicator Rolls 
have been recognized everywhere for their uniform- 
ity, lasting quality and dependability. Only the 
highest grade of materials are used in our controlled 
manufacturing process to secure finest copying qual- 
ities. Graphic Rolls are furnished with spindles to 

| fit any make of duplicator. 
Write us today for our dealer’s proposition and 
our new illustrated Price List. 








\ 


GRAPHIC DUPLICATOR COMPANY 
148 Lafayette St. New York, N. Y. 


Manufacturers of arenes - — on 
ines and Supplies 


ww 








Duplicating Mac 
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WEBER COSTELLO CHALK IN NEW CARTONS 

Chalk made by the Weber Costello Company, Chi- 
cago Heights, Ill., is now offered in new cartons. The 
new carton contains four packages, each holding thir- 





AND 
CARTONS IN WHICH THE WEBER COS- 


HERE ARE THE NEW SNAPPY 


TELLO COMPANY, CHICAGO HEIGHTS, 


1S NOW OFFERING ITS LINE OF ALPHA 
DUSTLESS CHALK. 


ty-six pieces of Alpha Dustless chalk. The chalk is 
said to produce crisp, clean writing, easily erased, and 


is recommended as economical in use. 
a ad 


SHEAFFER EXTENDS SCRAP-BOOK CONTEST 

Because of the popularity with which the event was 
met from practically every section of the country, the 
scrap-book contest in which two automobiles and sev- 
eral bicycles are listed as prizes has been continued 
for another month by the W. A. Sheaffer Pen Company, 
Fort Madison, Iowa. 

According to G. F. Olson, advertising manager of the 
Sheaffer company, this successful promotion has 
proved such a sales builder that the company has ex- 
tended the radio advertising of the contest in which 
fifty-nine radio stations are involved, and has added 
a new full page national advertising schedule to the 
present one used to boost these contests exclusively. 

Coincident with the announcement of the contest’s 
continuance, Harry Waldron, sales manager for the 
Sheaffer company, released the names of the ten win- 
ners in the March contest. They are: 

Ray Mueller, St. Louis; La Vergne Edwards, Daytona 
Beach; Pearl E. Zackert, Burlington, Iowa; Lorena 
Gilmer, Anderson, S. C.; Edward Wharton, New Or- 
leans; Mrs. Fred Naiden, Marshalltown, Iowa; Rose- 
mary Oakes, Springfield, Mass.; Homer Freeze, Belle- 
vue, Pa.; P. K. Udell, South Pasadena, Calif.; George 
Elfman, Washington, D. C. Each of these contestants 
has been awarded a de luxe streamlined bicycle. 

NEW HANSON CIRCULAR CITES POSTAL RATES 

The introduction of several heavy duty scales, in- 
cluding one for parcel post shipments, gave the Han- 
son Scale Company, 525 North Ada street, Chicago, an 
opportunity to put out a new descriptive circular. This 
opportunity was seized to make another one: the cir- 
cular just issued carries a presentation of the parcel 
post rates in force March, 1937. About thirteen by six 
inches when opened, it is laid out to be folded in four 
sections about postcard size. The predominating color 
employed, olive green such as is used to finish the 
scales shown, the No. 1508 air mail scale, the No. 1546 
scale, appropriate for the individual office worker’s 
desk, and the No. 1577 parcel post scale. The reverse 
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St. Johns Office Table No. 24 





Northern Gray Elm. Golden 
Finish. Top 1%" thick. Legs 
2%" square. 6 sizes: 24x36, 







27x42, 27x48, 27x54, 27x60, and 
30x72. Shipped K. D. Packed 
two of one top size in crate, 


EXTRA VALUE 


FOR EVERY DOLLAR! 
That’s Why Dealers 
Make More Money 
with ST. JOHNS TABLES! 


















| 





Here at St. Johns, largest table factory in the world, we’ve 
been making America’s favorite office tables for 86 years! 
We can put more value and greater salability into tables 
because we have the facilities and we know how to use 
them! Line includes all standard office colors, sizes from 
24x36 to 34x72; dovetail drawers, 3-ply bottoms. Write 
today for catalog and prices. 


ST. JOHNS TABLE COMPANY 


Cadillac, Michigan 
Office Furniture Warehouse Company, 573 Broadway, New York 


TELL Glow GS oniod 




















5160 — 60x34 
5154— 54x32 








A square cut commercial 
in demand for general use 
Refinements in detail distinguish this Tell City number 
from the usual commercial desk. Built of quartered 
Indiana white oak and in combination walnut, it is also 
finished in mahogany on order. 

Standard drawer equipment includes grooving of single 
depth drawers for 4x6 and 3x5 card files; deep drawer is 
partitioned for books and top drawer of all typewriter 
desks has sloping stationery rack. Arch drawer locks 
pedestal drawers and is itself fitted with pin tumbler 
lock. Cast brass drawer pulls available at slight addi- 
tional cost. 

Office equipment dealers can get much business by dis- 
playing this number. Single pedestal and typewriter 
desks available to match, also office tables (4 sizes) 
telephone tables and cabinets, and costumer. Full details 
on request. 


Tell City Desk Co. INbIANZ 
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TRINER 


BEAM POSTAL SCALES 
ELIMINATE 
POSTAGE WASTE 










Capacity 1 Ib. x ¥2 oz. 


WITHIN 10 GRAINS! 
That is now the postoffice scale sensibility and tolerance 
for checking postage. Ps 
Forty-eight cents to 96 cents per pound prevailing 
postage cost must be checked by every mailer to prevent 
costly postage waste. 
Triner refinements make this close-weighing accuracy 
possible. Permanent balance, special alloyed steel pivots, 
perfect alignment and operation of moving parts, to- 
gether with sturdy, high-grade construction, insure de- 
pendable and lasting service. Capacities 9 oz. to 4 Ibs. 
in various models, with computing charts on those of 1 
Ib. and over. 


Send for detailed description and prices 


TRINER SCALE & MFG. CO. 


2714 W. 2ist Street Chicago, Hllinois 


this indicator 








IF IT’S NOT IN YOUR STOCK 
DRAW ON OURS 





SAFES 


FOLDERS 


GUIDES 





STAPLES 


STAPLING 
MACHINES 





WASTE 
BASKETS 


INNEW YORK STOCK 


CAL CAMERON 
155 LEONARD ST. 


NEW YORK, N. Y. 
XY Js 
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| side of the sheet is entirely devoted to domestic postal 
rates: notes on specific classes of mail, special delivery, 








special handling, money orders, insurance registry, etc. 
The circular is one that will be sought for and retained, 
for it is of practical permanent value, and it will doubt- 
less prove an effective good will creator for the Han- 
son Scale Company. It is available for dealers. 
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THIS FINE LOOKING CREW MAKES UP THE STAFF OF 
THE JACOBSEN SIGN & SUPPLY COMPANY, GARY, IND.— 
Left to right: Frank Rondinelli, mascot; George Stubbler, 
errand boy; Henry W. Jacobsen, proprietor; Fred Langbehn, 
typewriter and adding machine mechanic; Louis Brill, art de- 
partment; Freida Jacobsen, bookkeeper; Bertha Langbehn, 
stenographer. Leslie Miner, the company’s service man, was 
not in the picture. This progressive firm handles Royal 


| standard and portable typewriters, Victor adding machines, 








rr. S. Webster ribbons and carbons and a large line of sign 
painters’ and artists’ material. 


—_<——_—_—_- 
THE AL SKIBBES INSPECT THE SOUTHEAST 

On Sunday, April 11, Al Skibbe, sales manager of the 
Associated Stationers Supply Company of Chitago, got 
behind the wheel of his automobile and started travel- 
ing southeast. He arranged with a fellow suburbanite, 
George Herrmann of the Heyer Corporation, (Palatine 
claims them both) to meet in Miami, Fla. They went 
their separate ways but found pleasure in anticipating 
the meeting in the Southland. Details of Mr. Herr- 
mann’s trip are recorded elsewhere in this issue. 

The Skibbes marked up their road maps to insure 
visits to certain historical points along the way. From 
Miami they took an airplane ride to Cuba. After a 
few days’ stay they took to the air again returning to 
Miami to take up their travels once more by automobile. 
They followed the Tamiami Trail across Florida to the 
west coast. Then up the coast with a swing west to 
Mobile Bay and the southern home of E. Y. Horder in 
Magnolia Springs, Ala. 

———.@— — 
NEW FOX CATALOGUE 

Housed in a ripple finish green jacket of heavy 
paper, containing two pockets, catalogue Number 200 
just issued by George E. Fox & Company, 412-420 
Orleans street, Chicago, offers the dealer a convenient 
review of the office specialties now being distributed 
by that firm. Each pocket contains a sheaf of pages 
punched for insertion in ring binders or portfolios. 
On each pocket is printed a list of contents: No. 1— 
Cushions, No. 2—stiff desk pads, etc. The numbers 


| key with numbers printed on the upper margins of 


the leaves inserted in the pockets. These leaves are 
made with indexing tabs so they may be found quickly 
by office workers or sales representatives. Most of the 
leaves are double sheets. In addition to the cushions 
and stiff desk pads mentioned, Lyne desk pads, folding 
desk pads, flexible desk pads, linoleum pads and desk 
tops, desk sets, chair mats, Perma tops, zipper cases, 
glass desk pads, work distributors, and miscellaneous 
items. When the sheets have been removed, the cover 
is seen to carry on its inner side miscellaneous instruc- 
tions for the convenience of the company’s customers. 
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TENACITY 


VISIBLE RECORD 


METALS 











With The.... 
. . New .. New .. New 


Easy Automatic Fibre 
Shift Lock Side Plates 





a 

Tenacity Visible Record Metals with the new 
easy shift, automatic lock and formed black 
fibre sideplates contain the very latest develop- 
ments in visible equipment, 


Bookbinders find that the binding is quick and 
easy—it being necessary to bind only the wing 
plates to the covers. 
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Write 
| THE TENACITY MANUFACTURING CO. 
CINCINNATI, OHIO 






























Vertex 


FILE 
POCKETS 


still lead the way to 
greatest filing satisfac- 
tion. 


Sturdily constructed 
from first-quality red- 
rope stock, their lasting 
serviceable qualities 
make them the cheap- 
est buy in the long run. 















































“Vertex” Pockets will 
satisfy your customers 


ALVAH BUSHNELL CO. 


925 Filbert Street PHILADELPHIA 
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PLACE A LOT OF 


NEOLEWG 
TOPS 

ON APPROVAL, AT OUR RISK. 

EACH ONE WILL SELL MANY MORE. 


ARE YOU OVERLOOKING THE EASY 
PROFITS FROM THE PERPETUAL RE- 
PEAT BUSINESS ON THIS NATION- 
ALLY KNOWN MATERIAL? 


Grand : 
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Exit Headaches 


Sooner or later cheap imitation 
Staples get found out. They crumple 
up on important stapling jobs, clog 
the stapling mechanism, invite kicks 
from customers and cause needless 
headaches forstationers. Obviously, 


they are not as cheap as they seem. 


\ conjurer can pull a fast one and fool 
the public, but no conjurer can make 
imitation staples perform like genuine 
Hotchkiss staples in Hotchkiss ma- 


chines. 


We protect our reputation by stamp- 
ing the name HOTCHKISS on boxes 
of the finest staples that money can 
produce. 


Is it not reasonable for us to expect 
your staple business along with your 
machine orders? 


Hotehkiss Sales Co. 


NORWALK, CONNECTICUT 


STATIONERS / 175 your 


LINE... EXCLUS/VELY/ 


“STEEL STRONG” PROOUCTS ARE SOLD 
THROUGH DEALERS ONLY... 





Accounts in your territory are your accounts. 
You control them—earn and get full com- 
missions. We have no salesmen to pirate your 
customers and cash in on your missionary work. 
No competitor gives you that protection and that 
is why Steel-Strong franchises are valuable . . . 
secure . .. with the guaranty of Members of The 
Nat’l Ass’n of Stationers. 

Steel-Strong Products include Coin Wrappers, 
Bill Straps, Coin Trays, Tray Pans, Coin Bags, 
Currency Cabinets, ete. ... and each product 
has been developed to the highest efficiency. 
Write for liberal discounts and sales helps. 


THE C. L. DOWNEY CO., Cincinnati, Ohio 


OFFICE APPLIANCES 





NQUIRIES 


solicited 


from progressive dealers in position 
to do justice to the sale and dis- 
tribution of a quality line of Type- 
writer Ribbons and Carbon Papers. 
For 35 years, the responsibility and 
resources of the manufacturer of 
CROWN Products have been equal 
to every emergency. 


Write in for samples and full par- 
ticulars. 


Crown Ribbon 
& Carbon Mfg. Co. 


Rochester, New York, U.S.A. 
























STEEL STRONG "PRODUCTS 
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Bill. STRAPS 











THE C.L.DOWNEY CO. cincinnati.o 











THE PERFECT 


Convertible 


OFFICE 
CUSHION 


The Pioneer—Popular Priced 
Convertible and Fine Quality 


Once you try it, you'll agree it’s profitable to keep 
“Convertible” always in stock and display. Costs no 
more than other good quality cushions and has the 
advantage of a velvet corduroy surface in brown, green or 
maroon for winter use, and a fibre covering on the re- 
verse side for cool summer comfort. 


STATIONERS—Compare the “Perfect” line of sponge 
rubber office chair cushions. We'll be glad to send you 
full details and prices on request. 


The Perfect Rubber Seat Cushion Co. 
5200 Akron Street Philadelphia, Pa. 
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NEW LIBERTY BOX PRICES 

The Bankers Box Company, 536 South Clark street, 
Chicago, has issued price lists covering the new prices 
of their products effective April 15. Trade conditions 
necessitated a slight increase in the list prices and 
dealers are urged to write for the new lists if they have 
not already received them. Two lists have been issued, 
one for the use of the store buyer showing his dis- 
counts and another showing list prices only for the 
use of the dealers’ salesmen. 
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SPLENDID SAMPLE BOOK OF THE 
EAGLE-OTTAWA LEATHER COMPANY, 
GRAND HAVEN, MICH. IS SHOWN 
ABOVE.—Instead of containing paper 
pages this book holds numerous samples 
of the many rich grades and colors of 
leather now obtainable from the Eagle- 
Ottawa plant and factory, including the 
company’s famous top-grain Colonial 
Grain, the Guildhall and the Dixie brands. 


——< > 
CADDO TYPEWRITER EXCHANGE CHANGES 
NAME 

The Caddo Typewriter Exchange, 109 Ardis building, 

Shreveport, La., last month announced a change of 

name of the firm to the Caddo Typewriter & Supply 
Company. 

The announcement was made by Cortez Locke who 














ELGIN ROY 


CORTEZ LOCKE 


is in charge of sales and is part owner of the business 
with Elgin Roy, who manages the service department. 

The company handles Woodstock typewriters, port- 
ables, duplicating machines and checkwriters. Accord- 
ing to Mr. Locke the firm is adding new lines from 
time to time. 
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Popular Office Chairs 


QUALITY CRAFTMANSHIP... 
MODERN STYLING... 
EXTRA COMFORT 






Office furniture dealers can 
make greater progress and 
do more business with 
Jasper Seating Co. chairs. 
Keyed up to present day 
demands in points of style, 
construction and comfort, 
their self evident value often clinches the sale for 
the entire ensemble—desk, 
table, cabinet, etc. Good 
furniture . . . prompt ship- 
ments. Catalog and details 
on request. 










Jasper Seating Co. 
JASPER, INDIANA 


CHICAGO: L. H. Farber, 529 So. 
Wabash Ave. Phone: Webster 3217 


NEW YORK: Office Furniture Ware- 
house Co., 573 Broadway 




















honest. value — 





ALMA desks and tables all 
come in the lower price 
range—but they are sturdily 
constructed and nicely fin- 
ished—and each number in 
the line gives a full dollar's 


worth of value. 


ALMA DESK COMPANY 


HIGH POINT, N. C. 
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REPEAT 
TYPE CLEANER SALES 
ARE MADE BY 


cLAR-O-TYPr 


THE MODERN TYPE CLEANER 


You can sell any type cleaner once. Your second sale 


is determined by the merits of the type cleaner you sell. 


Clarotype makes your second sale because you make 


a satisfied customer on the first sale. 


Look at the sturdy dauber which comes with Clarotype. 


It is made to last. And its use prevents spattering. 


Try Clarotype on your type- 
writer. See how it cleans all 
42 characters in less than a 


There is a real ink- 


ere 


AROTYPE 


minute. 
dirt remover in Clarotype. 


Figure the profit you make 
on Clarotype. Multiply this 
profit by two and you have a 
minimum sales picture of 
Clarotype. Order 
your jobber or direct from 


from 


Clarotype Company, Inc. 
16-F Hudson St., New York. 
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THIN—TRIM—SURE-GRIP 
FILE SIGNALS OF STAINLESS STEEL 


WITH FULLEST VISIBILITY 


“BOW LEG" 
GRIP 


prevents catching onto other cards 


Being made of firm spring steel, Cook’s File 
Signals can be dedenall small and neat enough 
to allow the utmost visibility without fear of 
dislocation or side swing. And the “bow leg” 
grip eliminates all possibility of catching onto 
other cards, 

Easy to attach to the lightest card and ledger 
stock. Offered in 12 standard, non-chipping 
colors. Catalog price sheet and sample card on 
request, 


THE H. C. COOK CO., 14 BEAVER ST., ANSONIA, CONN. 
Signals for Every Modern Filing Requirement 
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STATIONERS’ SPECIALTIES 





OFFICE APPLIANCES 


HARTWIGSEN HEADS DICTAPHONE K. C. OFFICE 

George L. Hartwigsen, formerly of the New York up- 
town branch of the Dictaphone Sales Corporation 
assumed his new duties as Kansas City branch man- 
ager recently. He was detailed to fill the vacancy 
created by the appointment to the executive offices of 
L. M. Powell. Mr. Hartwigsen, according to officials of 
the corporation, has made an enviable record as a 


| salesman and is well qualified to efficiently perform his 





new duties. 








WATERMAN PENS IN THE MAKING.—This interest- 
ing display was shown recently in the window of the 
Giustave Fischer Company store in Hartford, Conn., and 
discloses the various steps necessary in the making of 


a fountain pen. The clever window drew throngs of 

people who had never before realized the intricate and 

delicate operations required before a Waterman foun- 

tain pen is pronounced perfect and sent out into the 
world of business. 


ee 
CHICAGO STATIONERS SOFT BALL LEAGUE READY 
FOR SEASON 


Having participated in a successful season last year, 
the members of the Chicago Stationers Soft Ball 
League, sponsored by the Wis-Ill Club, look forward 
to an interesting summer of sport. 

Gordon Kickels of The Globe-Wernicke Co., man- 
ager-in-chief of the league, reports that everything is 
ready to go for this year. Each of the following teams 
is well organized and ready for play: Horder’s, Inc.; 
Reliable Stationery Company; A. C. McClurg & Com- 
pany; Marshall-Jackson Company; Commercial Sta- 
tionery Company and Just & Son; Wis-Ill Club. The 
games will be played every Friday evening through 
the summer. The first set of three games is scheduled 
for May 7. 

Last year’s winner, the Horder team, is planning to 
repeat this year. Despite this confident assertion, the 
other teams are ready to give them a battle. Even 
among the Wis-Ill Club members there is a certain 
degree of optimism summing up in the belief that a 
game can be won more often than just once in a while. 

———__~<_ -— 

OAKVILLE REVEALS NEW YELLOW BOX PRICES 

The Oakville Company’s price lists, dated April 1, 
1937, show new prices on the Yellow Box line of pins, 
clips, fasteners and other paper fastening devices. 

These lists are available to the trade, and may be 
had by communicating with the Oakville representa- 
tive in your territory or by writing to the Oakville Com- 
pany, Division Scovill Manufacturing Company, Water- 
bury, Conn. 
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WARSHAW 
FILING SUPPLIES 


Give your customers more for 


their money with WARSHAW ROLL LABELS 
supplies. Just drop us a line for GUIDES 
mples. We'll prove it to you. ° 
WARSHAW Folders are round INDEX CARDS 
cornered, of heavier stock tor FOLDERS 


the same money and perfectly 
scored. 


WARSHAW Index Cards are 
rotary cut on four sides, excel- 
lent stock, uniform ruling 
Wrapped in Cellophane. 


PROTEX STICKONS 
MENDING TAPE 
GUMMED INDEX 

TABS 


Better p:oducts for the seme 
price. Write us to-day. 


WARSHAW 
MFG. CO., Inc. 


ONE MAIN STREET | 
BROOKLYN, N. Y. 























No. 50 PERFECTION 
DESK CALENDAR 





One of the most popular Arch Type Desk Calendars. 


GEM e JUMBO GEM e PERFECTION @ DESKAID 
PERFECTION DAILY REMINDER 


Standardize on the genuine 


A|l calendar pads are lithographed on high grade, snow-white 
bond paper. Bases of cold rolled steel in a variety of finishes, 
with tilting arches and rubber plugs or feet to prevent scratch- 
ing or sliding. 


DEFIANCE SALES CORP. 


72 SPRING ST., NEW YORK, N. Y. 
The CALENDARS in the BLUE BOXES 
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I 
PERFECTION METALS 


for ring books and post binders— 


a service for manufacturing stationers 
Your needs in various sizes of ring or post binder 
metals can be quickly and scumabelr supplied 
from our ample facilities. 

Many manufacturers and wholesalers can best 
keep their trade informed by means of loose leaf 
catalogs. By using PERFECTION metals, you 
can provide them with fast action binders, durable 
for lifetime service. The information is thus kept 
up to date, complete and at low cost. Sales and 
service man , too, are most efficient when in 
loose leaf form. 

Be sure to have our catalog on file. 
you realize on many opportunities. 


LOOSE LEAF METALS CO., INC. 


6816-6824 Arsenal St. ST. LOUIS, MO. 
Pacific Coast Representative 





It will help 











S. & D. Loose Leaf Co., 427 San Pedro St., Los Angeles 
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- DEALERS PROFITS 

Present demand of ERROR-NO is 

* making a HIT with our dealers in 

_- profit! Put this copyholder in your 

‘line up’— Social Security increases 

office detail — copyholders are 
vitally needed! 


“4 
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THE DAWN MANUFACTURING CORP. 


Note: The Dawn Mfg. Corp. is a subsidiary of the Hall- 
Welter Co., Inc., who manufacture the famous SPEEDRITE 
checkwriter and the new inexpensive CHEXSIGNO signer. 
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Half a mile isn’t much for the stream- 
liners—But half an inch is too much for 
any office perforator except 


TWIRLIT 


Just an easy twirling motion is all that is needed 
to operate TWIRLIT—choice of models for four 
hole sizes from ‘4 to 1342 inch, and for one, two or 
three holes. The two and three hole models have 
adjustable drill heads, etched scale, and back and 
side guides for accurate positioning. Prices $2.50, 
$6.25 and $10.75. Full details with samples of work, 


on request. 


Mitchell 
Binder Co. 


HAGERSTOWN 
MARYLAND 







SERIES 200 $6.25 











SPEED-MO 
STAMP PADS 






They 
Lead 
the World 


The only sponge rubber pads, and amazingly 
efficient. Sweat proof, dust proof, non-sag. A 
complete range of sizes and models for every 
office and commercial use. Write us. 


Ask also about the sensational No. 400 Type 
Brush and Cleaner. A winner everywhere. 


50 Jason St. 


RIVET-O MFG. CO. ORANGE, MASS. 














Sanymelal 


COSTUMERS 


Sanymetal Steel Costumers exclu- 
sively feature: 








Modern lines, enduring imitation 
wood finishes, and “balanced” 
construction. 


Sanymetal Steel Costumers are 
guaranteed to stay upright even 
when the load is all on one hook 
...-do not loosen or warp... 
have no rough edges to catch at 
clothes. 


List Prices F.o.b. Cleveland, Ohio, 
are as follows: 


Green or gray........ $10.00 
Mahogany, walnut or 
Se vasivaweswtues 11.00 

White enamel ........ 13.50 
Write for dealer discounts and 
descriptive folders. Sanymetal 
Costumers are regularly moving 
items. 


THE SANYMETAL PRODUCTS 
COMPANY, INC. 
1681 Urbana Road, Cleveland, Ohio 
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300 New rTEMs 


IN A SINGLE YEAR 


In a single year Office Appliances announced some 300 


items in the section devoted to new machines and devices. 


Usually this information is given before the items appear 
on the market and always in advance of most sources of 
such news. It is not uncommon for a dealer to tell us that 
some of his best selling lines have been secured from 
seeing the things in Office Appliances. 


say this section in itself is worth the subscription cost, not 


Many readers 


to mention all the other features. 


If you want to keep in touch with the activities of the 
office equipment industry, there is no better way to do it 
than by entering a subscription to Office Appliances. 
The rates are $2.00 a year, $3.00 for two years; Canada 
$2.50 and $4.00; Foreign $3.00 and $5.00. 


The Office Appliance Company 


20 North Wacker Drive Chicago, U.S. A. 
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Aberdeen, S. Dak.—Max Hills has been appointed sales representative 
here for the Royal Typewriter Company, Inc. 

Atlanta, Ga.—J. E. McMillan has been assigned sales territories in a 
portion of Atlanta and several adjacent counties by the Royal Typewriter 
Company, Inc. Previously he had been selling portables and supplies. 

Baltimore, Md.—The local branch of the Royal Typewriter Company, 
Inc., has welcomed O. R. Hoffman to the sales staff. 

Chicago, I11.—The Oliver Typewriter Company has filed a dissolution of 
corporate charter The company’s attorney is located at 134 South 
LaSalle street 
Chicago, Hll.—A. R. Ames, 


its 


of the Ames Supply Company made an ex- 
tended trip to the Pacific Northwest in recent weeks. The Ames branch 
at Seattle is at 91 Spring street, managed by R. B. Wells. 

New York, N. Y.—-The Royal Typewriter Company, Inc., 
three men to the metropolitan portable typewriter division 
Jack Bosted and Larry O’Brien 

New York, N. Y¥.—John A. Zellers, vice president of Remington Rand 
Inc., has been appointed chairman of the office equipment and supplies 
division of the Salvation Army’s campaign to meet the 1937-38 operating 
deficits 

New York, N. Y¥.—Several changes have been made by the Underwood 
Elliott Fisher Company in the direction of important branches. H. T. Mc- 
Brien is now manager at Chicago; 0. H. Zaun is manager at Detroit. 

San Antonio, Texas.—The local staff of the Royal Typewriter Company, 


has assigned 
John Cotton, 


Inc., has been increased by two new salesmen—J. E. Wakefield and D. M. 
Jones. 
San Francisco, Calif.—Robert Eddingfield, new manager of the San 


Francisco branch of the L. C. Smith & Corona Typewriters Inc., 115 Post 
street, returned recently from the meeting of branch managers at Syra- 
cuse, N. Y. 

Tacoma, Wash.—The Bennett Typewriter Company, formerly at 924 Pa- 
cific avenue, is now operating in enlarged quarters at 934 Pacific avenue. 

Wilmington, Del.—Linden Allen, a veteran of the typewriter field, has 
joined the local branch of the Royal Typewriter Company, Inc. 

Washington, D. C.—The basketball team of the United Typewriter & 
Adding Machine Company won the Community Center contest for the sec- 
ond straight year. 








ADDING MACHINES 





Chicago, !1.—The local branch of the Allen-Wales Adding Machine 
Corporation has moved from 437 South Dearborn street to 209 West Jack- 
son boulevard. A. J. Bolles, the Chicago manager, has ample space for 
his displays and service facilities. 

Cincinnati, Ohio.—Howald L. Stoffregen has joined the local branch of 
the Felt & Tarrant Manufacturing Company. 








OTHER MACH UR Be 





Chicago, I11.—W. E. Kier has joined the Hooven Automatic Typewriter 
Corporation, operating in Chicago and the middie west states 

Chicago, 11.—Pruitt Corporation, 172 North LaSalle street, an estab- 
lished business, has been chartered; capital stock, 20,000 shares per value 
preferred @ $10.90 per share: 40,000 shares no par value common; incor- 
porators—O. E. Pruitt, W. M. Pruitt and S. D. Delove. 

Cleveland, Ohio.—Arthur L. Davis has been appointed advertising man- 
ager of The Addressograph-Multigraph Corporation 

Fort Worth, Texas.—R. V. Nimmy has returned to the office equipment 
industry He had been formerly with Horder’s, Inc., Chicago He is 
now representing the Hotchkiss Sales Company, Norwalk, Conn., in Texas, 
New Mexico, Oklahoma, Kansas, Missouri and Arkansas for the Hotchkiss 
Sales Company, and Texas, Louisiana, Arkansas and Oklahoma for Charles 
Doppelt & Company, Chicago. His headquarters are at 4011 LaFayette 
avenue, Fort Worth. 

New York, N. Y.—The Markwell Manufacturing Company, Inc., has moved 
to 200 Hudson street, where the space occupied for manufacturing, ware- 
house and office has been doubled 

New York, N. Y.—L. Howell Lamotte has become divisional manager 
of the International Business Machines Corporation. and has been as- 
signed to federal business in all sections of the United States. 

Philadelphia, Penna.—The Allsmith Mimeo Service, 6636 North Bouvier 
street, has been registered as a commercial title in the common pleas 
court by J. R. Alter, 6637 North Bouvier street 

San Francisco, Calif.—The 1937 Business Show of Progress was con- 
ducted from April 20 to April 24, at the Palace hotel 

San Francisco, Calif.—Frank Curtis, manager of Neva-Clog Products, 
Inc., has been visiting the trade on the Pacific coast 

San Francisco, Calif.—Ralph D. Buckley, western representative of the 
Automatic Pencil Sharpener Company, recently completed a trip over the 
mountain territory. Thereafter he covered the northwest trade, accom- 
panied by Mrs. Buckley. While on the mountain district trip he attended 
the regional meeting at Santa Fe, N. M., with good results. 





LOOSE LEAF 





Census of Manufactures, 1935 
Loose Leaf Manufacture 


The United States Department of the Census has released statistics on the manu 


facture of loose leaf and blank books in 1935. The total values of that production 
indicate that the manufactures of blank books in that year were valued at 
$7 RN1 S86 


Manufactures of loose leaf devices and forms show a total of $11,225,015. 
Finders valued at $8,208,893 were produced in that pertod 
Blank book manufactures showed a production of $7,301,386. 
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WITH THE 


AMERICAN VISIBLE 
NUMBERING MACHINE 


Model GI) 3 Movement $12 


Model Lever 
Movement $12 


Model €1) 9 Movement $15 
WRITE FOR OUR LATEST 


FOLDER DESCRIBING ALL MODELS 
6949 at AND DEALERS’ DISCOUNTS 


AMERICAN NUMBERING MACHINE CO. 
ATLANTIC AND SHEPHERD AVES., BROOKLYN, N. Y. 
CHICAGO BRANCH: 105 WEST MADISON STREET 


| | 
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This is a good time to 
concentrate on office 
supply sales. May is 
proverbially active for 
stationery supplies of 
every kind. A healthy, 
profitable volume of 
steel pen sales awaits the 
dealer who goes after 
this business in earnest. 
There is no better way 
to land it than with 


Esterbrook Pens. 


STEEL PEN MFG. CO. 
Brown Bros., Ltd. 


86 Cooper Street 
or... : 
Toronto, Canada 


| Camden,N. J. 
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MAGNET-O-SIGNS 


Universal Sign Kits with Movable Letters 


New 
Versatile 
Attractive 


Washable 


Special Kits 
for every 


Service ! 





Sets consist of various types of metal backgrounds—known 
as Price Cards, Show Cards or Bulletin Boards—with suitable 
assortments of Magnetic Letters, numerals and characters. 
These kits enable anyone to make large or small signs for 
display windows, counters, wall and floor stands, etc. These 
kits are assembled according to their most practical use in 
various types of business, but individual characters, display 
boards, etc., may be purchased separately if desired. 


Write for full particulars and prices. 


Louis Meuinp Company 


362 W. Chicago Avenue 593 Market Street 
Chicago, Illinois San Francisco, Calif. 
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RESULTS! 


SELL PENCIL SHARPENERS 


Longer —s moother—stronger—sharper 
pencil pointe—that’s the results BOS- 
TONS give your customers. No wonder 
BOSTON sales are climbing for those 
who back this product. BOSTON SPEED 
CUTTERS (6 extra cutting edges) give 
25% more service. Strong construction 
throughout and attractive green stand 
give you more to offer the trade. 

BOSTON Self Feeder No. 4 outsells all other sharp- 
eners of this type. Feeds itself accurately—stops 
cutting when point is made. The only answer to the 
office needs. 














Write for information. 





BOSTON 
SELF-FEEDER 
No. 4 
The most important 


pencil sharpener for the 
office trade 


LOM EO)! 


PENCIL SHARPENERS 





C. HOWARD HUNT PEN CO., CAMDEN, N. J. 


ALSO MANUFACTURERS of HUNT PENS, SPEEDBALL PENS, CLIPS 















MARKING DEVICES 


Chicago, 1!1.—The Chicago Stamp Manufacturers Club, Inc., has changed 
its name to the Marking Device Club of Chicago, 431 South Dearborn 
street, Chicago. 

Chicago, I11.—E. A. Ludwig, of the American Seal & Stamp Company, 
has returned from a trip to the Hawaiian Islands. Mrs. Ludwig accom- 
panied this veteran marking device manufacturer on the trip, which was 
greatly enjoyed by both 





Los Angeles, Calif.—The Los Angeles Stamp & Stationery Company has 
succeeded The Los Angeles Rubber Stamp Company. Al. C. Davidson is 
president. This is a change of name only. This organization has estab- 
lished the Advertising Specialty Company. 








FURNITURE 


Mich.—George Ohland, of the Metal Office Furniture 


sev- 





Grand Rapids, 
Company, was injured in an automobile accident near Lowell, Mich., 
eral weeks ago 

Indianapolis, Ind.—-The Dillon Office Lquipment Exchange has been 
opened at 143-45 East Maryland street. The principals are Cecil R. Dillon 
and Fred M. Rauscher, both veterans of the office equipment field. 


Kansas City, Mo.—The Schooley Printing & Stationery Company con- 
ducted a business show April 12-14. 


New Bedford, Mass.—Charles F. Sherman has become a partner in H 
S. Hutchinson & Company. He had served three years as an outside 
salesman. 


Omaha, Nebr.—The Omaha Stationery Company has expanded its lines 
by taking the agency for The Globe-Wernicke Co. 

Portiand, Maine. 
tions to the company’s 
featured 

San Francisco, Calif.—W. F. Block, sales manager of the visible division 
of the Victor Safe & Equipment Company, North Tonawanda, N. Y., 
made a short visit recently with the Charles R. Barry Company, the com- 
pany’s western representative. The visit was brief owing to pressure of 
business at the home office. 

San Francisco, Calif.—A two-alarm fire swept through the store of the 
Goodman Office Furniture & Equipment Company, 51-55 Second street, 
March 15, with damage estimated at $20,000. No time was lost in putting 
the business back in running order. Just a month after the fire new 
merchandise was being moved in The entire interior has been restored, 
including new floors, walls and ceiling and new display windows, which 
are a great improvement of the windows before the fire. 


-Loring, Short & Harmon are making extensive altera- 
store A fine office furniture department is 








San Francisco, Calif.—Larry Wood, 369 Crescent Dr., Hills, Calif., who 
has the Scripto line, has been doing well with the Silver King drive. 
Harry Yager, vice president of David Kahn, Inc., 
visited the coast distributor, 0. H. Davison Company, a short time ago. 

San Francisco, Calif.—Kenneth Parker, president of The Parker Pen 


Company, stopped recently in this city on his return from a trip to the 
Orient, accompanied by the export manager, Frank Mattling. 





San Francisco, Calif. 





STATIONERY 





Albany, Ore.—Mr. and Mrs. L. Boone, who have operated a stationery 
store here the past three years, have returned to their former location at 
Caldwell, Idaho. They have opened Boone’s book store, handling sta- 
tionery, office supplies and books. 

Beverly Hills, Calif.—Brinckerhoffs Beverly Stationery Store has moved 
from 9490 Santa Monica boulevard to 421 North Beverly drive. 

Chicago, lil.—The local office of the Weldon Roberts Rubber Company 
has been moved to 1212 Heyworth building, 29 East Madison street. 
Charles Luik is district representative. 

Chicago, I!!.—Charles P. Doppelt & Company, stationers’ leather goods, 
has moved to 412-20 Orleans street, where the entire third floor is occu- 
pied. This is the second move in a year. 

Chicago, Ii1.—H. B. Reynolds has joined the Wilson-Jones Company. 
He had been engaged in the filing supplies industry previously. 

Chicago, !!1.—The LeRoy Rabner Manufacturing Company has moved 
to 310 North Natchez avenue. This company makes lettering guides for 
duplicating machine stencils. The former address was 854 North Clark 
street. 

Cleveland, Ohio.—The H. G. Barker Company, 
street, has changed its name to Marshall-Smith, Inc. 

Des Moines, lowa.—L. W. Holley & Sons Company, 100 East Grand 
avenue, has remodeled and improved Its store. 

National City, Calif.—The News has opened a stationery store at 827 
National City avenue, carrying a complete line of office supplies and com- 
mercial stationery 

New York, N. Y.—The local office of the Weldon Roberts Rubber Com- 
pany, in charge of John A. Riedell, has moved to 30 Broad street. 

Seattle, Wash.—-Sherrill Brown, who had been connected with the sales 
staff of the Lowman & Hanford store at 912 Second avenue, is now ac- 
tive in the uptown store. 

Seattle, Wash.—The Gillam-Bird Stationery Company, Fourth avenue, 
has changed its name to the John L. Bird Company. 

Tracy, Calif.—Mr. and Mrs. F. H. Thompson have opened a new sta- 
tionery store at 207 Central. 


1789 East Eleventh 
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NO METAL TOP TO LOSE ITS FINISH 


Steady sales on Vul-Cot, the National wastebasket. 
An established market; sturdy construction—made 
of National H*A-:R*D Vulcanized Fibre with super- 
strong double-rolled fibre top, NO SOFT FIBRE, 
solid sides and bottom. Our liberal sales policy 
assures good profit on every sale. 


NATIONAL VULCANIZED 
FIBRE CO. 


Wilmington, Delaware 









CONSERVE YOUR ENERGY 
The Patented Respirator Chair Cushion 


Lessens 
Fatigue 


liuman energy is lim 
ited. Its conservation is 
of definite value to office 
executive and office work- 
er Sitting on an un- 
covered chair, or on a 
cushion that is uncom- 
promising with body heat 
and motion, increases the 
worker's fatigue and rest- 
lessness as the day passes. Inade- 
quate seating comfort strains effi- 
ciency. “Stretching” periods in- 


crease, and valuable desk-time Is pr 
lost. : The Respirator Chair Cushion 


Elim'nate uncomfortable seating aaron when ede 
condition. and energy is released for draw in fresh air when expanded 
useful and steady application. Con by motior of the weae The 
servation of energy cannot be at compression of air cups forces 


tained while sitting unless proper » 

rest factors Insure its conservation ventilation. 

through comfort and relaxation or tiring seat condition causes 
Sitting-fatigue and the conse diminished quality and quantity of 

quent loss of energy penalizes the work. Whenever the human factor 


It is involved, particularly among 
omece workers, the conservation of 
reduces quantity and quality of energy through comfortable seating 
work A higher ratio of fatigue is an important consideration. 
— among desk-workers whose One reason for the value of the 
chairs are uncomfortable or un- scientific chair cushion in lessening 
scientilically cushioned than workers fatigue is that it keeps the worker's 
pe | energy is conserved with the mind free of the contemplation of 
aid t scientific and correct seating hie tiredness from ordinary seating 
comfort. conditions. 

Management rightly —_—- large The world over, office workers 
sums of money for mechanical de- enjoy the comfort and relaxation 
vices that yleld time saving and in- rovided by the patented RES- 
crease production. But too often *IRATOR Chair Cushion, Forced 
management overlooks the vital ventilation by a selentific principle 
question: “How tired is the worker makes the Respirator Chair Cushion 
at mid-morning, mid-afternoon, and different than and superior to 
at the end of the dayi ordinary chair pads. 120 bell- 

Thoughtful consideration toward shaped cups, large at bottom, small 


uncomfortably seated worker 
diminishes vigor and alertness it 


conserving human energy often pro at top, extend through cushion 
motes Increased efficiency and qual- cover. These are connected by a 
ity of work beyond the scope of number of lateral tubes extending 


mechanical ski!l An uncomfortable through cushion and open at rear 


L. M. BICKETT CO., Watertown, Wis., U.S.A. 
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Don't Guess! 





No. 7287 


The hidden quality—the built in value, are factors 
that make Murphy Chairs always satisfactory to 
our dealers. Here’s a new pattern—No. 7287— 
destined to be the “‘tops”’ in our office line. It is 
gracefully designed, well proportioned, hand- 
somely tailored and priced right. You will find 
other good values in our 1937 Supplement. Write 
for it. 


MURPHY CHAIR COMPANY 


INCORPORATED 
OWENSBORO, KENTUCKY 

















KeostVOUR SMOKER 
SALES T0 OFFICES! 


Take your choice of 43 oprting new 
smoker % ulpped wi the 
patented exclusive Ash-Away push-button 

Simple, foo! of, & mere 


flick of a finger operates the Away dis- 
penser o butts andsmoke Into 


ps ashes, 

an air-tight container out of sight and smell 

Promote Ash-Away smokers to offices— 
to hotels—to clubs. Tell your customers 
about the exclusive Ash-Away feature—and 
' wateh your smoker sales jump. to new 
heights. Write today for new 1937 catalog 
' and full information. 


The Nagle-Chase Manufacturing Company 2811 No. Ashland Ave., Chicago, lil. 
PRICEDFROM OUR 7 FOR 1937 CA’ oc: 





eo ry 





75c to 
$12.50 
RETAIL 
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OFFICE APPLIANCES 













RIBBONS 


ESTABLISHED 1895 


Dealers Inquiries Solicited 


Sansom at Tenth Street 


CARBONS 


Philadelphia, Penna. 








WORCESTER] 


CAccessO DESK TRAYS 


(Accessc Trays: Registered U. S. 
Patent Office Patent No. 
1,867,738) 








A NEW, patent desk tray of wire con- 


struction, made with cut-outs at sides and 
ends which facilitate deposit or removal of 
papers. Made of extra heavy gauge wire, 
electrically welded and re-tinned after fabri- 
cation, The tray rests on rubber ball feet 
which hold it a half inch above the desk and 
protect the surface. Made in letter and legal 
sizes, also in build-up style for any height 
desired. Get in on the big demand for these 
unique trays—write for full details and prices. 


Worcester Wire Novelty Co., Inc. 























DARNELL 
Office Chair 
CASTERS 


e BUILD and HOLD 
Featuring the Darnell Patented B U S | N E S S 


Double Ball-Bearing Swivel 








Your customers will 
appreciate the smooth, effortless, quiet operation 
of Darnell Casters, Famous because they 


Always SWAIWEE. and ROVD- 


—Darnell Casters have longer life and give the 
maximum of floor protection. Made of highest 
quality materials throughout. Office Furniture 
and Appliances Factory-equipped with Darnell 
Products indicate the manufacturer’s high regard 
for quality. 
The new Darnell Caster and Wheel Manual 
is now ready for distribution. 


DARNELL 
CORPORATION, LTD. 


P. O. Box 4027-O, Sta. B 
Long Beach, California 








Write for 
FREE Sample 
Set of Darnell 

Noiseless Glides 
and Special 





24 E. 22nd St., New York City Proposition 
36 N. Clinton, Chicago, Illinois for Darnell 
Dealers 





2635 Boston St. Baltimore, Md. 






































for All Adding and 


compensates for unevenness in floor. 


Full details and prices on request. 


1940 Stanley Ave. 


Saco STANDS 


Machines and for All Typewriters 


In offering TUSCO, dealers can recommend equipment fitted to the 
customer’s need. The sturdy and efficient 100 line, of which No. 102 
(left) t@ a member, is especially popular for standard typewriters, 
standard adding machines, portables, directories, etc. 

The TUSCO Universal Stand (right) is adaptable to over 95 per 
cent of all office machines. Its cast iron top is slotted and drilled to 
accommodate practically every type of office machine and fitted with 
pads in cups to reduce shock and deaden noise. A mechanical equalizer 


Carries heavy machines easily on 3-inch rubber tired casters. 


TUBULAR SPECIALTY MFG. CO., 


Export Dept.: 36 Peari St.. New York City—Cables “Bunam.” 
REPRESENTATIVES 
C. E. Ritter, 2451 E. 78th St., Chic (phone REGent 1110) 
Model Western Wholesale Stationers, Ltd., 307 E. Third St., 
odel 102 Los Angeles, Calif. 











Bookkeeping 


Cam brake operated by toe touch 


Detroit, Mich. 





Universal 
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RIBBONS AND CARBONS 





WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 


Rochester, N. Y.—The Phillips Process Company has moved to 194 
Mill street, where it has doubled its manufacturing space. 

San Francisco, Calif.—T. J. Gibson, manager of the local branch of The 
Miller-Bryant-Pierce Company, 46 Kearney street, reports a prosperously 
growing business the first three months of 1937. The outlook for the re- 
mainder of the year is better. Already the opportunities for expansion be- 
cause of the two great new bridges have attracted many new residents. The 
state vehicle department reports more outside license cars in the state 
than have ever been known at this time. So new office equipment is in 
growing demand. 


—_—~<>____- 


United States Exports of Typewriter Ribbons, Carbon Paper, Duplicating 
Machine Parts, Filing Folders and Index Cards, February, 1937 
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4750 Dupli 
Filing cating 
folders, ma- 
index cards, chines, | 
and other 9395 parts & 
office 9392 Typewriter supplies 
forms Carbon papers. ribbons. for 
Countries No Value, Lb. Value, Doz. Value. Value. TYPEWRI | ER 
Austria : _ sen a6 40 $ 20 69 $ 224 $ 21 
Belgium . a - ae 9 252 135 120 390 3,160 
Czechoslovakie . 472 911 35 60 45 140 «1,174 R | 
Denmark ....... coe 8 = eves see wees cee 25 90 coos | BBONS 
Finland ° eee 88 59 227 286 66 139 cael 
France ... og 395 43 912 476 «1,604 «= 4,345 8,406 | 
Germany . paeeos 29 15 es: ooes tess cece eeee 
Seow 2 2g oe a EXCLUSIVE FOR 
Norway ..... ose 2 26 57 0 62 366 6 
jumanta sere = cas jan cm aes THE DEALER 
Swec . ceccccosece 5 628 8 2 597 3,156 | 
ee ie He AND STATIONER 
Albania oece eee 0 2 cece 2 TTT 
United Kingdom. ..... 1,722 1,677 19,736 805 2,527 18.136 
Canada .............. 21,802 6,860 2,736 487 1,737 13,079 
a Mccase + a B Tr ro . 35 
osts SICH... +. a 906 s ‘ 
aa Bog Allen & Company 
<a ie . e & 
Nicaragua ... 000s 80 242 9 29 7 
Panama 2.686 6752790 124 0262192 11-13-15 Vandewater Street > 
Salvador .... ~~ ee 3 63 5 25 
d oe ae a 03 1,079 7 555 3,442 
Pe ind —_ —_ - -_ . | New York 
Lebrcdor .......... 12 323 292 69 151 | 
Bermuda ........ a 163 110 10 fais sieeke 
Jamaica 1,081 403 356 282 86 266 83 
Trinidad and Tobago.. 131 58 92 69 18 53 7 
Other British West 
REED eecesccoccccs 26 14 nene ogee 16 41 once 
a can R 1 ul li es oad : ; 71 ae + po 181 sor 
€ epublic... vz oid ol o os ovi “ , one TTT mT MTT TT , . 
Netherland West Andie 3.481 2133 25 BB weg ggg ATE | SU TINNIMIIIIIIIINNONINNUNOAAUUOANUULAAVULAUUIT UI 
Haiti, Republic of..... 1,721 288 532 1,015 52 174 208 = = 
Argentina ase -- 1,686 1,206 637 455 296 494 o,20 = = 
EE seeedenosdenn 40 10 78 99 6 36 
DE ehe6eenteeue . 37 17 38,209 2,541 50 257 52% 
GD asececese — 288 106 290 275 26 90 ote 
SL. . 6s acesuses 3,152 1,136 1,290 821 482 1,292 
—_ Free State.... oe 2 . “sa tree oon “gs 333 z 6 0) 0) D . | D E 
Surinam <20022°<2: e- ; | SS haat a 
re nO0086660e0 — = 33 27 5 2 357 02 
eugene nehhwecbeee 93 206 217 634 oces 
bey rt eo esbes 6,338 1,544 824 1,115 201 524 88 
4 ( Arabia . ° ee eee ee ecee - 0 eeee 
British India... e 123 50 3,344 aa +] ar? 702 
eyion .. ° gkeatave _ 86 3 9 ecee 
eee -— |S Listen wherever men who know the full 
ae am ee flavor of living congregate— you'll hear 
a S sere see ngs 5 tate lots of fine things about the world of 
Philippine Islands..... 1,310 442 9,601 3,812 900 2.565 ease and comfort to be found at The 
BOER access abies ‘oon saad wees cone 85 73 eees 
Ser eects: ss seth ere hatte.) ee ee oe Stevens—the world’s largest hotel. 
Aus li seen eeoeses f 9 3,833 1,617 34 7 900 . . 
British Oceanis... ‘ le EE re They talk about the location, so ideal 
French Oceania....... ‘ janie sone sees 4 ll eese . : f l 
New Zealand. o0 2002. engage 357 for active business days and restfu 
ritish Eas rica... sane ‘ } ) 25 eese . ° eae 
Union of South Africa “1,704 “O46 = a2 38k 188k nights . . . the downy beds inviting 
ish So ‘ 
BE wcvsenese . 40 ee deep, refreshing sleep . . . the food so 
9 1) = . 
Algeria” 222.00. C. a ei temptingly prepared. They also tell of 
Liberia +. Lae a sas ae commas thoughtful little things—service details 
Sea ee BR ate) eee, that keep your mind at ease. 
PUNE vcscndses . 67,374 $23,889 17,273 $46,168 11,176 $30,098 $72,952 | Come to The Stevens. You'll find the 
Shipments to: aye al & ‘ ae calle . a A abundant comfort that has made The 
BEE sccdeccecces 65 8.438 975 r 33) 973 5.47 a ~ 
Puerto Wico.:-0.0:.. S284“ S.RRR 8,023 1.947 157 317 1.748 Stevens Chicago’s Outstanding Hotel. 
slands...... ) 2 ee eee ee — 
ee = 
| , oo Go 
Artistry of Packaging | 
The editor of the Los Gatos (Calif.) Mail-News had occasion to change mith 4 


the ribbon on his typewriter a short time ago, and commented on the 
package in which the ribbon was contained : 

‘‘Art is often a matter of mere rarity. If a thing is rare enough it will 
find someone who will cherish it as an example of art. If a thing is com- 
mon, its symmetry and grace will remain unappreciated. 

“A ribbon was changed on the editorial typewriter. The new ribbon 
came in a box which if it had been found in the tomb of Tut-ank Amen 
would find a precious niche in some museum. Because thousands of other 
ribbons are found in exact duplicates, the container is thrown In the waste 
basket.’”’ 
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Better built—for better 
sales and profits 


METALSTAND 


Vake 2 sales and 2 profits 


ELL METALSTAND with every typewriter, 

and make two sales and two profits. Gives 
lasting, satisfactory service—soon earns its 
cost in time saved and convenience added. 
A real helper for the busy typist—one item 
that brings the list price without quibble. 


Now fitted with stationery drawer affording 
handy storage for letterheads, carbon, second 
sheets, etc. The 14 x 17% size in any finish 
lists at $5.00, side leaves at slight additional 
cost. The 17 x 24 size is just a bit higher and 
either size is shipped subject to dealer’s ap- 
proval. Send us your order. 


METALSTAND CO. 


135 N. 22d Street Philadelphia, Pa. 
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‘NICK__ 


RUBBER TYPE 


The notch or “Nick” provides perfect alignment 
and makes setting up easier. Furnished in a large 
font of type. Packed neatly in attractive box. 

“Nick” rubber type responds readily to modern 
forms of selling effort including store display, win- 
dows, catalogs and enclosures. 

Complete particulars upon request. 


HANS H. HELLESOE 


2446 AINSLIE ST., CHICAGO, ILL. 








zn Grippit LuBEs 


Grippit s package nts the hand, is easy to see ona cluttered 
desk . . . Grippit rubs off work and fingers and leaves them 
clean . . . Grippit never wrinkles papet . It is Peelable, 
Waterproof, Transparent, Stainless, Non-inflammable . . . Write 
for Free Tube and Profit Story to Harriman-Welts Products Co., 


200 Summer Street, Boston, Massachusetts 








‘ ompact, 
display cabinet. 
Sent FREE with 
order for Maptacks 
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A hn 


On sales maps from coast 
to coast most of the nation’s 
60,000 towns are spotted with 


MOORE Maptacks 


And the owners of every map are 
reached repeatedly by MOORE 
Maptack advertising. The market 
for Maptacks is infinite. Get your 
share of this profitable business 
by letting this fine cabinet help 
you sell, Sent to you FREE with 
order for Maptacks. Write your 
jobber today. 


MOORE PUSH-PIN CO. 


Manufacturers of MOORE Push-Pins 
and MOORE Pushiess Hangers. 
113-125 Berkley St., Phila., Pa. 





all-metal 


















SELL MEILICKE CALCULATORS 
The Modern Method of Figuring 


PAYROLL, INTEREST, DISCOUNT, LUMBER, COAL, FREIGHT 
AND MANY OTHER CALCULATIONS 


No levers to pull. No 
keys to punch. No tedi- 
ous figuring. No errors. 
Just copy the answers 
tabulated in convenient 
form. Sold on 10 day 
free trial basis. Nation- 
ally advertised! Write 
for details nowl 





and copy 


3468 N. Clark St. 


Meilicke Systems, Inc. chicago, ill. 
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ADAMS 


Ideal BOOK RING 


THAT FLATTENED JOINT is there 

for a purpose—to keep the ring al- 

ways right side up. No need to hunt 

PES. 17.1020 JAM. tt. teat and fumble to find the place where 

mov. 6, 1923 the ring opens, if it’s an Adams ring. 

Here is the simplest, quickest-operat- 

ing and most satisfactory ring ever 

Seven Sizes invented for perforated sheets or 

inside Diameters: binders of all sorts. Allows binder or 

sheets to lie flat when open at any 

’ ’ * Me. 1. 1%" point. The enlarged joint, nicely 

“4 = pa son cates rounded and smoothed, keeps ring 

Ne. &. %" N 4.2%" right side up in position to be in 
e. e stantly unlocked. 

Ne. 6, 3°" Order through your wholesaler. We also 

manufacture inexpensive loose leaf metais 


Henry T. Adams Mig. Co. 3%!,5° files “*- 





PATENTED 





———— 








ACME 
IN AND OUT 
BOARDS 


Used in sales and service 
depts., insurance agencies 
and other offices where 
contact men have duties 
both “in and out." 
style and size for every 
purpose. 
Also a complete line of 
attractive desk name 


No. 39 plates. 


Send for illustrated catalog. 
ACME BULLETIN & DIRECTORY BOARD CORP. 
214 E. 37th St., New York, N. Y. 























MAY, 1937 


201 








venience. 





National 4 Ib. 
Columbia 2% Ib. PELOUZE MANUFACTURING CO. 


Crescent 1 Ib. 232 East Ohio Street 


Warranted Accurate. Pelouze scales give thorough satisfaction. 
Dealers everywhere sell them. Made in twelve styles, attrac- 
tively finished in green or gold bronze. 


Catalog of complete line on request 


Pelouze Scales Save Time and Stamps 


Pelouze Postal Scales pay for themselves quickly in saving of 
overpayment of postage. Also, they eliminate the ‘postage 
due”’ amnoyance. Self-computing dials for all mail matter, in- 
cluding parcel post by zones, assure definite economy and con- 


Standard 
wo sizes 
2 Ib. & 4 Ib. 






Chicago, Ilinois 





























MODEL 20 

—— NEATNESS and EFFICIENCY 
CORNEROUNDER by re are innt — ab uses for this device in 
isiness offic Els imi nates torn, bent or dog- 
od o corners on “aling she eets, visible records, 

ode rer sheets, sales manuals, financ ial orate ments 

€ Shear action, self- = iarpeni! “= blade pre xduce 

noes perfectly rounded corners which make refer- 

er and filing easier and quicker. La a en > 

pe e 10¢ co. Eliminates coat tly place 

Compact ane ey built, the. co NEROUNDER 
is sim i le to ope ° No adjustments necessary. 


type cutting units availab le for 


*Plug- in 
3e” and i” radius are 


“quite ckly and easily changed 
without the use of spe- 
cial too 


is. 
Order your CORN cR 
} » 


R 
Shipping charges — 
paid if cash accom- 


panies order. 10. day 
money back guarantee 
Specify radius of c _— v4 


unit when orderin 

DEALERS WANTED: 
Write today for details 
a egarding exclusive ter- 


00 
$15 carer LIS 


with one Cutting Unit. 
Extra Units $5.00 each. 
see sizes listed. 


SHEAR-AC SELF-SHARPENING 















You can recommend H.A. for re- 
moving ink marks from paper 
and white clothing. For sale at 
all Leading Stationers. 


H. A. INK ERADICATOR CO. 
1707 Zerega Ave. New York, N. Y. 
Cable “*ERADICATOR” 























CLOYES 


Replacement Parts for Adding, Book- 
keeping, and Caleulating Machines 


Write for our new catalog 


CLOYES GEAR WORKS 


17214 Reseland Read, N. E., Cleveland, Ohio 





GET IN ON THIS Profitable DEAL 
on PAYSON’S INDELIBLE INK 


®@ For 100 years, Payson's has been | , 
the sales leader among Indelible 2 DOZEN wets 
Inks. Today, backed by an aggres- IN A DISPLAY r 
sive national advertising campaign, | TON PLUS COUNTER 





it is giving stationers more sales FOLDERS 
and more profits. Write today for : ; 
complete details! These selling aids 


have proved very suc- 


P A y S O N ° S cessful. Use them to 


INDELIBLE INK CO. | fi? Ooter eaten 
Northampton, Mass. 


























Efficient and economical. 
Will keep correspond- 
ence and papers always 
on hand and properly 
arranged. The most ef- 
ficient desk file on the 
market. Made in four 
sizes. A very profitable 
item for stationers. 












Stanley R.Bristow 
24 Central Ave.West Orange.N. J. 








Do You Mount Your Own Stencils? 


We can furnish the Backing Sheets, Interleaving 
Sheets, Stencil Cement, Stencil Folder Boxes, Cushion 
Sheets, Glassine and Seals. Price list furnished 
upon request. 





MANUFACTURERS 
DUPLICATOR SUPPLIES 


TECHNY, ILLINOIS 
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SWIFTSET 


Rubber Type--"’It Slides” 


* Fastest and most easily set 
rubber type ever made. 

* Handy type case with al- 
phabetical compartments 
incorporated in each set. 

* Letters are automatically 
set right side up as that’s 
the only way they'll fit. 





Write for literature, prices 
and discounts. 


THE SUPERIOR TYPE COMPANY 











Branch Warehouse: Main Office: 
268 Market St. 3940 Ravenswood Ave. 
San Francisco Chicago 








When you are in need of — 


STATIONERS GLASSWARE 
STATIONERS HARDWARE 
STATIONERS CALENDARS 
STATIONERS SPECIALTIES 


Send to 


Frank A. Weeks Mfg. Co. 


311 Broadway New York, N. Y. 


DEALERS WANTED 


(One in « territory) 
For a spring cushion 
typewriter key having 
permanent pure white 
characters. You will get 
more key business by sell- 


MASTER 
SPEED KEYS 


(ne rubber te wear out) 
Write for our interest- 
ing proposition. 


Speed Key Mfg. Co., Inc. 


299 Columbus Place 
Brooklyn ie - 














The DEALER 


is the SOLE DISTRIBUTOR of 


RITETYPE 
STENCILS 


your inquiries invited 


STENCILGRAPH CO. 


manufacturers of dry stencils for alt 


duplicating machines 
701 S. WELLS ST., CHICAGO 
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Brands 


DUPLICATOR INKS 


DU-WA-CO Duplicating Ink is more than 
just an ink. It is a part of the satisfaction 
in accomplished work hip in the duplicat- 
ing room, critical endurance in your advertis- 
ing department, and the final analysis of pull- 
ing power in the presentation of your literature. 

Intense color—more copies to the pound— 
doesn’t offset or smudge—approved and in 
use by Army, Navy and other government 
offices, also schools and corporations. We can 
help you extend your sales. Write. 


unham-Udatson 


Manufacturers of Ink Specialties 
644 SO. CLARK ST., CHICAGO 











Coast Distributors 
West Coast Duplicator 
Supoly Ce., 43! Bush St.. 

nm Franelece, Calif. 
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Card-cases, any size; loose-leaf en P 

menu covers, tectory record protect » tes hold , 
bill-fold envelopes, stamp tei , etc. Made of 
acetate (slow-burning) transparent eaflalece, We 
build to fit your particular need. Write us for details. 


MARKILO COMPANY, Mfrs. 
3633¢ S. Racine Ave. Chicago, U.S. A. 















WRITE OR TYPE SUBJECT ON INSERT- 


CUT TO SIZE -MOISTEN and APPLY - 


"CEL- U- DEX CORP., srooKk Lyn. N. y. 





Your QUESTIONS 


ANSWERED a 


Soper to Office Appliances have free 

a competent service ~ iu rs h is salam fo 
answer almost any question relative to office equip- 
ment. 

A considerable number of our readers have found 
that this service in itself is worth many times the 
subscription price 


The Office Appliance ee 20 North 
—_— Drive, Chicago, U.S. A. 2 33323 
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C obo 
Carbons & Ribbons 


— products of high 
quality giving better 
service—easier to sell 
and resell. Better typ- 
ing—better letters re- 
sult from use of Codo 
Carbons and Ribbons. 
if you are interested 
in the opportunity of- 
fered as distributor of 
truly satisfactory mer- 
chandise, let us hear 
from you. 


Codo Mfg. Corp. 


Coraopolis, Penna. 
New York Chicago 


















AMERICA’S FASTEST SELLING 
PARCEL POST and OFFICE SCALE! 


The amazing world-wide pop- 
ularity of the Borg Parcel Post and 
Office Scale has been phenomenal! 
In a few short months it has be- 
come America’s fastest selling Par- 
cel Post and Office Scale! 

Such recognition must be de- 
served. The Borg Parcel Post and 
Office Scale must have everything 
that’s wanted in a scale of this 
type. It makes all other postal 
scales old-fashioned . . . and out 
of date! It can truly be said that 
here is a scale that has made good 
in a day! 


TRUM ae aaa ee 


MANUFACTURED BY THE SCALE DIVISION 
GEORGE W. BORG CORPORATION - 469 E. OHIO ST. - CHICAGO, ILL 


Easy to put in use 
Safe and Secure 
Quick Reference a a 


LOOSE LEAF 
HOLDER 


Fastens the transferred sheets in a 
neat, compact binding, easily 
handled and referred to. Accommo- 
dates any size of sheet or distance 
between centers; interchangeable 
poste of various length provide 
capacity to meet your requirements 


$ 50 ond dozen sets, f.0.b., 
3 New York. Write fer 
sample and details. 


F. B. Mfg. Co. 


1228 Intervale Ave. 
NEW YORK, N. Y. 




































The glass is raised 


by one finger 
pushed thru the 


niche in the base. 









Ravenswood Office Specialties Co. 
1800-02 Newport Ave., Chicago, Illinois 
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ONE MOMENT, PLEASE! 


rs trie® 


“Have Yorsel el rs “ n “stop les 











In order to bring them a more perfect staple 
—a staple that holds efficiently and t is 
easily inserted—Oakville offers the CHISEL- 
POINT staple. Precision made, the staples 
are securely frozen together—thus insuring an 
even flow. Staples are packed in attrective 
box, with flap at one end for convenient re- 
moval. 

Write for complete information. Start sav- 
ing teday—the Oakville way! 


OAKVILLE COMPANY 


Division Scovill Manufacturing Company 
WATERBURY CONNECTICUT 


Pins Clips Fasteners Thumb-tacks 
Tak-a-pins, etc. 



















New York Chicago San Francisco 
in Canada: Brown Brothers, Ltd., Toronto, 2 
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MEYER & 











The “Aluminum” Pocket Seal 
and other MARKING DEVICES 











POCKET SEALS SPECIMEN IMPRESSION LEVER SEALS 


WENTHE - CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 30S. Jefferson St. 
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Orders bring 2-way profits 


New York City 
Richard C, Loesch Co. 
Pittsburgh 
Chatfleld & Woods Co. 
Cincinnati 
The Chatfield Paper Co. 
Detroit 
Seaman-Patrick Paper Co. 
Grand Rapids 
Carpenter Paper Co. 
Houston 
L. S. Bosworth Co., Inc. 
St. Louis 
‘obey Fine Papers, Inc. 


The JoinB. WHEGGIN 


1162 Fullerton Ave., Chicago 


Book Form Cards 


to stationers who go after business with 
Wiggins Book Form Card Stock. 


They fit into the Compact Binders with no 
gluing or stapling. These are sold accord- 
ing to quality—and your profit is liberal. 
Once your customers are in the habit of or- 
dering these business cards from you, re- 
peats are automatic. 


Take this up with your printer or en- 
graver. Or get in touch with 
any of these paper merchants 
for samples, and ask us for 
the stationer’s proposi- 
tion. 





















20 W. Jackson Blvd. 





« NEW RESERVOIR 
>. FOUNTAIN PEN DESK SET 
Se WRITES 50,000 WORDS 


Ome Owe DASE 


THE. RESERVOIR PEN COMPANY 


AT ONE FILLING 


Unbreakable transparent reservoir fills with 
air-pressure bulb—no leaky sac—no flooding 
or blots. 

Smooth-writing, changeable point writes 
broad or fine 

Handsome Satin-finish Chromium-plated 
Metal base (if for use in public places, pen 
attached by chain). 

Low-priced, yet equal to any, in per~ 
formance and durability. Guaran~ 
teed against defects. 


WRITE FOR PRICES AND DISCOUNTS 


Chicago 
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OFFICE APPLIANCES 


THE STATIONER'S 


SCRAP 


BOOK 


OF IDEAS 


PRICE $400 POST FREE 


The most valuable moneymak- 

ing volume ever placed before 

the Stationer Trade—Contains 

nearly 200 hints in connection 

with every department of your 
business 


Press Comments: 

The book contains some 178 pages of common sense 
suggestions for commercial stationers and dealers in 
office equipment. It is conveniently divided into four 
sections, as follows: Organization; Advertising and 
Publicity; Selling Ideas; Window Display and Selling 
Ideas for Specific Lines. An index in the front of the 
book classifies the subjects treated and gives the numbers 
of the pages where the stationer may find suggestions on 
the particular phase of his business that he may be in- 
lerested in al the lime. The subjects run all the way 


from account books to window dressing and are written 


in such a way that the volume is an excellent reference 
book. 
—Offlice Appliances. 


The Scrap Book can be dipped into almost anywhere, 
and useful hints on a wide range of subjects, presented 
in a very readable form, will be found on every page. 

—The Newsagent, Bookseller’s Review and 
Stationer’s Gazette. 


It was a distinctly good idea to bring together such a 
series of approved ideas, and the volume should meet 
with a warm welcome. 


—The British Printer. 


A good idea in itself and admirably carried out. 
—The Stationery Trades Journal. 


Send Your Order with Remittance Today 
to the Publishers 


F. W. BRIDGES, LTD. 


GRAND BUILDINGS, TRAFALGAR SQUARE 
LONDON, W. C. ENGLAND 


i 


, 
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SUPER ENVELOPE MOISTENER 


—— ey 


| For moistening 


| ENVELOPES 
| STAMPS 
LABELS 


| Only $300 


Moistens gummed surfaces pospety for quick and permanent 
adhesion. Handles every shape and size envelope. Dip-gal- 
vanized rust proof tank. No moving parts to wear out. 


Sole Distributors 


Allyn W. Kellogg Sales Co., Waltham, Mass. 


Mfd. by BETTER PACKAGES, INC., Shelton, Conn. 








You can Actually Staple 
from 2 sheets up to 

a Pile of Paper 

This Thick (3") 

with the New 


ACME No. 1 


Heavy Duty 
Hand Stapler 









ACME 
STAPLE 
COMPANY 


1643-1647 Haddon Ave. 
CAMDEN, N. J. 
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Parker PERMANENT Quink 


(In Royal Blue, Blue-Black and Black) 
Equals or Surpasses U. S. Gov't. Standards 
in 8 important respects: 











THE PARKER PEN COMPANY 





Water resisting 
Anti-fading 
Non-clogging 

- Quick-drying 
Correct flowing 

6. Anti-corroding 

» Non-molding 

8. Anti-deposit forming 


vPeNe 





JANESVILLE, WIS. 





DOUBLE YOUR MONEY 
Burroughs. loctric 


Model 61302 
BOOKKEEPING STATEMENT MODEL 


DIRECT SUBTRACTOR 


WRITE FOR PRICES 


Reliable Typewriter & Adding Machine Corp. 


303 W. Monroe St. Chicago 








THREE $1 


A Complete Line 
and Range of Prices 


Investigate NOW. Drop us acard 
and you will receive samples that will 


convince you that FIBROIN stencils have 
more selling points than any other brands 


FACHIS 


To Meet Every 
Duplicator Demand 











for Perfect 


Impressions 


ROOCO 


DUPLICATOR INKS 











Both open and closed drum stencil 
duplicators produce first class results 
with this high quality ink. Samples 
and prices on request. 











BRANCHES: 


@ was, @ cos ances 


@ s1Trow, @ cincrrwaTh 


FIOROIN 














Fibrom Products ore becked 
by en unconditione!l gueren 
tee of perfection 








409 west avams street STENCIL CORPORATION sacxsonviie, rroniva 


H. D. ROOSEN COMPANY 


Brooklyn, N. Y. Chicago 
Factory, foot 20th St. 609 S. Clark St. 
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Let the Buyer Compare Pima 


ay 





Your Typewriters 
—Use TURN-TABLE |i 


to vitalize your selling 





Three typewriters displayec! | 
and demonstrated easily and 
safely on this attractively fin- 
ished, well constructed table. appearance; as 
It’s the focal point for the attractive prices. ee 
typewriter dealer’s display. Get full perticuters 


at once! 


INTERNATIONAL TYPEWRITER COMPANY 
240 East 86th St. 
— =A ao 


Strong and modern in 





New York, N.Y. | 


& 











ALLEN-WALES 


A record of more than 25 years’ satis- 
factory service recommends Allen-Wales 
Adding Machines and The Allen- 
Wales Franchise to office machine 
ers of experience and sales 
power equal to a first-class 
roposition. We offer a valuable 
usiness getting opportunity. 
Write today for details. 


a —— 






Allen-Wales 
Adding Machine 
Corporation 


515 Madison Ave. New York, N. Y. 
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WITH ROYAL IT’S 
DEALER FIRST 


What is good for the dealer is good for Royal! This is 
the basis of Royal's policy in all its dealings with 


Royal Portable dealers. 





It is the reason . . . why Royal Portables are pro- 
moted through dealers, not by company salesmen or by STOCK AND HANDLE the Royal Portable exclusively. 3 
mail... why all coupon inquiries are turned over to outstanding models — each the finest in its price class! 
the retailer for direct, immediate action. And it is Feature the Easy-Pay Plan—with modest down pay- 


ment and monthly terms for the convenience of your 
tising —for its strong, aggressive newspaper “copy,” customers. Link to Leadership! Royal Typewriter Com- 
establishing your store as THE-PLACE-TO-BUY. pany, Inc., 2 Park Ave., N. Y. Factory: Hartford, Conn, 


() VA q THE ONLY PORTABLE 
R with TOUCH CONTROL 


the reason, too, for Royal's dealer-type national adver- 











I run many letter and legal 
size jobs and speed is essen- 
tial to me. Model 34, with 
its automatic inking and 
feed serves me perfectly. 


Most of my work is letter 
size in runs of a few thou- 
sand copies. Model 24B 
with its automatic inking 
saved its cost in no time. 











I only run copies occasion- 
ally and the Portable Letter- 
graph is fast enough for me. 
At such a low price I could 
not afford to be without it. 


ete / 


THAT’S WHY DEALERS FIND 
THE HEYER LINE OF LETTERGRAPHS EASY TO SELL 


The versatility and low cost 
of the Model 44 sold me on 
it. Its fast hand feed, auto- 
inking and full legal size 
handle my work fine. 


I don't run a great many 
copies but I like to use 
colored inks. Model 24 is 
plenty big enough for me 
and is ideal for color work. 


I'm a club secretary and 
like thousands of others I 
have to send out a weekly 
notice. Lettergraph Post 
Card Printer helps a lot. 
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